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Abstract

This research article has the following objectives: 1) To examine the marketing mix
factors 2) To study foreign tourists’ decision-making in using hotel services in Thailand 3) To
compare foreign tourists’ decision-making in using hotel services in Thailand, classified by
demographic characteristics 4) To investigate the marketing mix factors that influence foreign
tourists” decision-making in using hotel services in Thailand. This study is quantitative research.
The sample group consisted of 400 foreign tourists who used hotel services in Thailand. A
questionnaire was used as the research instrument, and purposive sampling was applied. Data
were collected by distributing questionnaires to foreign tourists, who completed them directly.
The completed questionnaires were recorded in the SPSS program for data analysis. The
statistical tools used for analysis included percentage, mean, t-test, F-test (One-Way ANOVA),
and Multiple Regression Analysis.

The research findings revealed that 1) The overall level of importance of the
marketing mix factors was found to be at a very high level. 2) The decision-making of foreign
tourists in using hotel services in Thailand was found to be at a high level of agreement overall.
3) A comparison of foreign tourists’ hotel service utilization decisions in Thailand, examining
whether differences in gender, educational level, and marital status influence their decisions
to use hotel services in the country. 4) The marketing mix factors product, price, place
(distribution channels), promotion, people, process, and physical evidence had a statistically
significant influence on the decision-making of foreign tourists in using hotel services in
Thailand, at the 0.05 level of significance.

Keywords: marketing mixed factors; foreign tourists; hotels in Thailand
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NIMENN auadu Sinadenisdndulavesinvieadierrnasiad lunisldusnistsausuluusene
e egradifedduniadaniszsiu .05
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2AiUs18Wan1338 (Research Discussion)

nsAnvi e Jadudrutszauniansnaindifuadenisdadulavesdnrieaien
yrssmlunslduimalsusilusanalneg f@nwivssfuiazefne fd

1. szaumnuafgyaesdadvdiulszaunenisnainlunislguinislsausulussinalng
UsENaume AMUREANNI A1UIIAT ATUYBININITINTIMUIY AIUNITARETUNITIAIN FINUYARS
ATUNTEUIUNTT UALANUGNBULNNNEAIN WUTT AnTInegluseAudAyun aenndediuaulde
vosnlyll wansUszanal (2566) WUt Taesausia 7 A e FunEndug s fuaniudl f
NAUATUNITARAIA AIUYAAINT FIUNTEUIUNITIAUINT Uagduanuaen1an1enm daudAsy
aglusgauN

2. sziunsdadulavestinvieniionrdmd lunslduinslsausuluyssmalng wui
msdindulavesinvieadisrynssnilunislduinslsusiludsemelng sumsnszmindaniny
fipams nsfuvndeya msvsadumaden madindulate uasnginssumendanmstelunmsiuey
lusgAudAnun donafeiunuITevassun umiin wazany (2565) wuitnnsiunisanaulann
auegluszAudgn

3. MaFsuiiisunmsdndulavesinveafisryafand lunslduinislsausululsemne
Ingduunmudoyatineaiivavmesni nuirdeyatinvieniion suma wazaniunw Auansng
fufinasrionsdndulavesinveaiisav s alunslduinslsusilussmalnefiunnsneiu
aonndosiuaAdeves a3t viyiden (2563) wuirdeyadiuyanasmuna uas an1unNTiuANENg
fufinmsdinduladenlduinisnaiaafiunndnaiu

4. inmsannadvdulsramninsnaeiifinadenisdadulavesinvienilynisinand
Tunsldusnmslsausuludsemealneg wud Jadedrudseaunianisnainsundndue a1usial oy
YBINN1TINTINUIEY ATUNITALATUNITAAIN ATUYAGINT ATUNTEUIUNTT WATAIUSNYUENS
Menw eaeandeaiuvosynylnn uiATen (2564) wuin Fundnsa fue FuaEnu fu
NAUETUNITAGIN AIUUADINT ATUNTEUIUNITIIUINNT UAzAUANBAENIINIEAN nTIteagly
SEAUFIALYUIN

93AAu§l#aINN13338 (Research Knowledge)

IINUHUNNLEAIBIAANS TLINN153T8iuE 1 wanddiiiuauduiudseninatedy
dIUUsEaun1aN1sAaIn Laua AUNGadnel A1usIA1 AIUYININITIATIVUNY AUNITELESY
NIRRT AIUYAAINT AIUNTEUIUNTT LagAIUdNuaEnIenIenIn Filnanen1sindulaves
tnviesiigrrmsnilumslivinislsusuluussmelne Fawanmsiesgiteyaaunsainausld
Fapaadeluil
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PJasudauuszauninisnain nsendulavesinvioadfisaviidiswily
5 > nsldusmslssusuluussmalng
fuuAAa

AUNTZUIUNS >
AULDIN19N15ININNUNY >
AUNARA I
fudaasunisnan >
fUsIAN
ATUANWUZNINIYAT -

ANl 2 wangeeAAL3naNNITe
WaaTinn: N335 UNUS Weunraniay
MiTetdsdulssaunemsnanaiitinasenisinaulaesinveaiisrsaisnilunisld
uinstsawsuludseimalng {37elaAunudn INLLimﬁﬁaqmiﬁqqmﬂ’ﬂﬁauﬁmﬁmsmﬁ AITIA
AMUAIAYTUAULINAD AIUUAAR TOIRIUIABAIUNTEUIUNTT AIUYDINIINITINTINUNY 61U
NARST FIUANESLNIINANR 1UTIAT TILTIUSNYIEN e SadiavEnarnensinaulaves
Unieafierrrssilunisldusnmslsusalulszwmalne mudeu

JoLaUBLUZA15798 (Research Suggestions)
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msudladgnianizmd astieasieanudssivla anudetiu wazanufanelalunislduinis
dwmaliinisinduladonlivinslsussduegiunmunmeasynannsifuddy
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Su-19ne1d wazn15tsziiu wannszuiunishiuinisdaudussuu lWdudou wazla
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1ATTILANG AeTLaaAINaLaiuUTTaUN IR U S Ssdanasienisinduladentd
UIN5L5ausH

Frugesmnenisdnsimie danudfaludidudaun desindnreaiisrviidisfn
Aumdeyauazasdlsausuriutemooulal Wy iuledvedsusuvieunamiesunisosiidud
sousulusziuana Tsausuiansnsadnfdldie fdeyandniou uasilszuunmsesiindedie s
Tomalunisgnidenlduinisinnty

2. Horausuurnifondasely
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