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Abstract

The objectives this article were: 1) to study the factors influencing the purchase of
cosmetics in online markets, 2) to study satisfaction in purchasing cosmetics in online markets,
and 3) to study the marketing mix factors affecting satisfaction in purchasing cosmetics in

online markets. This research used a quantitative method. The research instrument was a
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questionnaire of 400 people using cosmetics in the online market. The exact population size
was unknown. Basic data were analyzed using descriptive statistics and inferential statistics
was used to test factors by performing multiple regression analysis.

As results, 1) the factors of purchasing cosmetics in the online market showed that
the process aspect had the highest value, at the highest level, followed by the personnel
aspect at a high level, and the aspect with the lowest average value was the price aspect at
a high level. 2) The satisfaction in purchasing cosmetics through the online market was at a
high level, followed by customer expectation at a high level, and customer complaint was at
a moderate level. Also, 3) the marketing mix factors affected satisfaction in purchasing
cosmetics online. The results of the hypothesis testing of the marketing mix factors affecting
satisfaction in purchasing cosmetics online were statistically significant at the .05 level.

Keywords: marketing mix factors; satisfaction; online cosmetics market
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(r = .538, p < .01) 5998917AD FUAIESUNITNAIA (r = 408, p < .01) LAZATUTDININITINTIAUEY
(r=.396,p < 01) Tngeandusiusiauaduaiuin dawansdidiuinnisiuiuvesazuuulunsas
Fruardmalisziunnufioeltlunistoirdosdheesulatfiuultugadumaluse

2AUs18HaN15338 (Research Discussion)

1) manaauinisludufiaieadionsmnuindunszuunIs (Process) LagnsvinaTuyesdial
Tofiuaziiules ﬁmaﬁﬁmﬁammﬁawdﬂLLazmm&gﬂﬁﬂumi%aﬁumqﬂﬁﬁ NEYAUIR dane (2564
329-343) wu gustnalianudiAglusunssuiunisvesnishivinisegdedianuazainsingily
nsliusnsannilan wazanunsnsesiunudosnsuesgnAnliiud fundnfusiogluszivann 3
aenadosfuuiIdevengiun Fe¥nwn (2562) wui1 Yedediuuszaunnsnsnainiidaanonts
andulaldusnisgsfamadniaiuanuey ddudrdynisuindunisdnauladenldusnisadinesy
ALY TFURARSLT FuTen Frutesisnsinsmiierieaniuiiduduasunisaatn §u
A3EUILNT FuYAAINg Fudsitauemanenm fldusnsiufefiaain wansasitaznsuing
Fosilaunm adtlnilviuinisdesdauazeinuagasniy dealinsfuuseiu arufiselalunis
$nwn FesudenvaziBonogensuniu Aeuthiunisinu wmdisnwidesdanug Uszaunisal uas
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AuBeImglunsinu sunaegluseiuun TuSonansseiusalidendemuaudosnis
nevgeslatiisagnnitesnla minansalidaeu sendamnumnzandefisuiununw
wagilsmednduvingan aenadeiuuideveingadins Alanussnd (2564) wuii gFuusnig
aidonlduinisuarlusunsunisinuiifiussansnmesanuaudesnisvesfdenisldsaia
wWRHa uardyaainsil azanunsoaiiannudoiiesununmLazuIn1sHegnAn suduasy
msmaneglusziuann uandiifiuin msdaaiunisnainidunieslendfndiofsgannuaulaly
gatlagiuluegiannn nmsildiuaniiay veaunuiiay ufiainafiquan TdndiduneMiidedes
haule mslawaniiudoss 9 egheis Safeeiidemelunaisusiin W Flash Sale vl
Famnudue deaonndesiunuitovetound lunesduns uazame (2564) wui1 Jedesunis
ﬁua‘%umimamtﬂuﬂa%’mﬁaﬁ{ﬂi’fu‘%mﬂﬁmmﬁﬁﬁgaE‘Jflmzéfumn oy AUsENOUN1T MITHNTT
Uszonduiusanianseiudesis q egnaunsuans siudeaisinisdaionssudaadunisnaindienis
FalusTutudifinnumannuans Wy diuan Yosun MieunAnafidua sutomisnisindiving
Tnsnmsamegluseiuan aeandesfunuitevesvgnivg atassudnd (2567) nuindadofideio
nsinAuladeiniesdienskuunanesu TikTok va Generation Y Téun Tdun aausnlunususd
AU 50983ADNTTSUSTUUTUA AuTeInIe N15IRT MY Aun1sihwanududidy uazaiy
Snilunsdudn egrefitedfynieadn Tnedaderis 5 fuaiunsasautuneinsainisinaulade
\n3esdosHuuNantlasH TikTok 189 Generation Y funszuunseglussiuanniign aonados
funAforesufing naranns (2566: 128-141) uhnsdnduladerndosdionsvaanduiuilanig
woistungluamnganmmues Sufularudiiudmantuiunssuiunsdeiriosdionswean
quiuilaaatuaistunsluluangumnamiuas dudfinindian duyaaing wazfudnuaznig
nmenm agluseAuunn aenndediuwideves Inen danundu (2564) wuiwuladediulsvay
yInIsmaAuInTg wuihdenedsrnlussduinn SssduenuAadududedelunsdndulaiesu
yAaIns uazsnudnuamamen faadessilusgiuannian

2) mafinelalunistourdosdansnmnoeulatl amsan egluseduinn Fuanuaianis
ATUAMAINYDIFUAT FUANAIYBIAUAT ATUTDTBUTIUVDIRNAT AUAUANFAYDIANAT LarAI Y
fianelavesgnénfiseduvesnnuiienelalunsdoiniesdreninainooulay Tnsnmsmeglusedy
110 Aonndesiunuideves dunu Aesiau (2563) nui anukilatedudeeulmifinudiiug
futiadesuanulindaiudesuladuaz ladesudungeumes edsdifodfymisadffisysiu
Aadesiy 95%

3) wansnaaouaunigiuafvdulssaunenismaiadefiansunduseiuvesdiu
Uszaunansnaafiiaviwademufianelalunisteiniesdenseaulat aunsnfisnsan Aazuuy
mmgmhEJL%&Jaé’woﬁ’uﬁmﬁﬂmméwé’mmﬂmﬂiﬂmﬁaa Fatl &rdudl 1 e drunszuaums Sdui
2 fie Fuduaiunisnain il 3 Ae susian Uil 4 fe sundndarifiinadeanufianelalu
nstelAsesdennatnooulal (B=.354) (Sig. = .000) pesiifaddnymIadafisesiu .05 donAdes
AU41U3989049 Huynh Phan Anh Tuan. et.al. (2023: 159) wu11 1) sgaudadediudszaunig
nsmann oouladvesndndasiguaiiy (Skincare) siudelefvailifiunmsiunarsne dusglussiu
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1N 2) sgaunisandulaidendendniuanguaii iudelulsaiivienmsiiazieniueglusyeu
11N 3) agvesruslaaiuanasiuinase seauladudiulszauninisnaineoulatvewdnsdue
ALaRY KudeleTuaiivie (Social Media) Nwansineiu agralidudAeynsadiansedu 0.05 waginedl
AuAawiuly uand1eiy 4) 91gresuilaafiuanasiulinasessaunisdnduladentondnsium
guandkudeluduaiiifie Munnseiu edelvudAynadfinseiu 0.05 uazmalnuAnull
wAneeiY 5) nan1siasgdiulsraunnsnatanidnsnadeseaunisdnaulaiondeningdue
a ! d‘ IS a ' A v o w aaa [
guarhudelulivaiinieteillfed1Ayne adidiiszdu 0.05

aaﬁmwifﬁlﬁmnmﬁ{fﬂ (Research Knowledge)

1. unaraAfedifenuuandnannauitenouniilusdvesusunnisine Seduiunisly
ngamwe Taglddegnsdau 400 au idunsinvnfinasinanzusdifuenzauivuiunves
panuasosdrovosulatludiomas uenani Sulimsiinneiddnfitunnuduiusseninadau
Uszaumanaaunginssuuilnaluanmsuindoutiagtu slildesdmnuilmiiadmguiey
BafiRfansoluianwasUsuusnagnsnsmanaluiuiia3els

2. wmm%%’aﬁﬁwLauaLLufmquamaﬁ%’mLauLLazLawwLﬁ]’mﬁ]qﬁm%’uﬁﬁuwwm’tuqiﬁﬂ
in3esdonsesulatl Insiauonsirunnagnénisnaiafidadeyasisannausegislungamm ¥
TanunsaUszendlinagnsldegramnzauivanmaaauaznginssuguslnaluudunianizianzas
Faunnananaddermluiidnduningiunieg vieuunfiunndig

3. dvduguimsuariusznaunts unanudfeilideyanaznseuuumisufuaidu
sUss3u anansathllifaungsianiesdiendunainesuladlungavme Ifegaiuszavsamuas
wanzay Taglanngasusulddussaunsmansluguuuuiineulangwaiinssuguslnaiasuutag
$alugaiavia dadussdanuilvifidisvdnanaliuiueutazfindnanuannsalunsudsduves
gsfaludaURlsegawiiase

Jolauanuzn15938 (Research Suggestions)

1. Yarauouwuznistinansideluly

Mnmsfnwnui Jadedrudsraunisnaaiinasonufisnelalunisdondosdens
nanoeaulall dudu Asiifusznaunis msliaruaulauniign Ae dunssuiumsliiiasdussuy
nsliuinisasdesiinnumaiargndes sauiaiinisudsneandonagansudan Hudu ieifa
anufisnelanazairsmudtusvionszduldesnaeiosunelifnausnfsossialuiian

2. dorauouuymidenuioly

Tunsidendatolumsifintadedy 4 imainieeilonadmadenufianslaluduss o
Tnniu hildadverlsduiivenmienniiadudulszaunisaan Weszannsolinszvnginssu
Afes wsegdla ileaglddeyamnndioamsfiuiaseoiodudlutlagi
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