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Abstract
This research aimed 1) to investigate the opinions level of tourists on 5A marketing

strategies and tourists” impressions in Songkhla Old Town, and 2) to study the influence of 5A
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marketing strategies on tourists’ impressions in Songkhla Old Town. This quantitative research
collected online questionnaire from 400 tourists in Songkhla Old Town. Statistical tools
(frequency, percentage, mean, multiple correlation analysis, and multiple regression) were
analyzed.

Research results revealed the 1) the tourists in Songkhla Old Town had strong
agreements on the opinions about the 5A marketing strategy in all aspects, including Aware,
Appeal, Ask, Act, Advocacy and Impression. The results showed the 2) the 5A marketing
strategy in terms of Aware, Appeal, Ask, Act, and Advocate had the positive influence on their
impressions in the Songkhla Old Town area. Entrepreneurs can utilize the research findings to
improve their 5A marketing strategies, particularly in the 'Advocate’ stage, which holds the
highest influence. This is because tourists are willing to share their personal experiences
through various channels, driven by their genuine satisfaction. Such word-of-mouth promotion
comes at no cost to the operators and plays a crucial role in helping achieve the desired
performance goals.

Keywords: 5A marketing strategy; impressions; Songkhla Old Town
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Variables AWA APP ASK ACT ADV IMP VIFs
X 4.079 4.165 4.083 4.089 4.202 4.235
S.D. 0.670 0.610 0.705 0.710 0.657 0.593
Aware (AWA) 1 3.166
Appeal (APP) 0.764" 1 3.863
Ask (ASK) 0.713" 0.622" 1 3.266
Act (ACT) 0.683" 0.699” | 0.700" 1 3.753
Advocate (ADV) 0.733" 0.726" | 0.654" | 0.749" 1 3.961
Impressions (IMP) 0.766" 0.752" | 0.701"7 | 0.750" | 0.778" 1

** fudFayvnsedanseau 0.01

M9197 3 wan1Fie T sinnuduTusagldenduUsyavSanduiusifofaussninsf s
vhune wuin AduusEanSanduussevineduusedi 0.622-0.766 egnadltfodfymeaiafisesy
0.01HaNM TIFBUANIIIN MY TBaTENNAI UTEnaunie munsaiienissul aunmsisgaaiuaula
AumMsasuaudeya Aunsandula Auntsuense danuduiusideuiniuaiudseiuvlaves
tinviouiletaenadesiiu Shrestha (2020: 41) na1a91 Mudsyndnsiawiing 0.80 Jdlsirelifa
Tymanuduiusiusenineduyus (Multicollinearity) ansnsathluldilnsevianuannseidanyau
1ot
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. Unstandardized Coefficients
NAYNININNITAAIN 5A t p-value VIFs
B Std. Error

ﬂlﬁm‘ﬁl (Constant) 0.406 0.086 4713 0.000
mia%"'mmi%'ui (AWA) 0.073 0.032 2.299 0.022* 3.166
ﬂﬁﬁﬂ@j@ﬂ’s’maﬂﬁ] (APP) 0.308 0.038 8.008 0.000** 3.863
mﬁaaumuﬁayja (ASK) 0.101 0.031 3.305 0.001** 3.266
nsendula ACT 0.036 0.033 1.110 0.268 3.753
n15UaNee (ADV) 0.402 .036 11.109 0.000** 3.961

R? = 0.840, Adjusted R? = 0.838, S.E. = 0.23854, F = 415.062, Sig = 0.000, Durbin-Watson = 1.836
*0<0.05, **p<0.01
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ﬁq(g]mmmauiaﬁ?m%waL%w’m&iammﬂ%ﬁﬂ%mﬂﬂﬁmLﬁmsiﬂut,ﬁaumawm (B2 = 0.308,
p<0.01) Fumsasuadeyaiidvisnaldeuindennussivlavesinveaiisrdudionmasma (Bs
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luBouuvdsvisadlentiu uenand mslideyafinsudunsassiudemansumauudtnvondie:
agteliinrieafisndnladoyauindetuorainlugnsiiumanduvdnieniislnasinany
Useitulald dwsudunisuendetuinannsiimviesiienfinanuuseitlavilfiAanisuendetis
Uszaumsaliinseiivleanmsidifiunandaniuiivieniion aeandosiu Uunn Imdlnlsay
wazdan Weagauiu (2567 116) wuh defduilnagnydlaviefugauniuazdssarongfnssumste

a v

AUAYTOUSNSIINAY aBnAdeiyu Funsing Masuwng (2567: 261) na1vin Jagdudnmsaana

= v

Jaeslimnuddgyiunagnsmanaingal fslu guszneunsaisiinnudAgysenagninisnans
5A Wisaduszaunmsal Wdsunasdeyaldiiewazausaaeunnlulszinuasduiieliinaay
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i leluundseaifisregrauriaseduihlugnsdndulaifiunaundsaauiivios ilsuaziina g
Useitula uenandl nagninismann 5A drumsdndulaldidvinadennuussivlavestinvieuiien
druidloarinawan Lilesan dnvieaiisrenadndulanvieaiioafoussgdlodu wu anuduiae ANy
aganduniianans viemsiAanssusAunguiiiou aenadesiu Uunn Indlnlsay uazdan
Fesgauu (2567: 112) nud1 nagménismana 5A Fumstonansueisllidsnaronginssunisie
wanfasdTyniutemsseulal wazaonndesiu Andna Juiin wazqsavs gausuied (2566:
193) nagnnisnann 5A sudndulalsifvEnadernugniuiumuiviafiasandguvesdiuilna
nanlein Weguilnafifuszaumsalinaitunlduinnsuddsnlafuammimsileiouiuddinuies
maninolilunsaiu i saufveaniun ussernanieluiu

93Anuiléa1NN15358 (Research Knowledge)

INMIANYINAYNSNTAAIN 5A Usenauniey A1un15asen1ssug (Aware), N15A99AAY
aula (Appeal), Msapunutoya (Ask), kazn1suansa (Advocate) Havisnaeuinsaanudseiula
yoatinviesifivaguiiloadiasvar nannledn nagnénisaatn 5A Frumsadranisiuinaele
thviesiimguillenmawaldiunnuaulaaninveaiieriietalineisnundeusiudosoulay
Wi ledeaiife ¥3en1svIUsEd@uius H1uYeIvnasg 9 IenTeRunI5UTkaras1ein1sIndd
frumsiagannuaula Wuduoufiddglunmeilfudonmamminadladetu Wy maiiaue
mwdnuaifiasnuuarlidiles viaiFessmsseimansdeannsafegatinvonfieislusas
snavszimaliaulaunniu dunisaeuaudeyaiunisadisesmnslufindenio dududoyai
tvisadisafesnsdeasvioudsauldlaluuinmsuaztisannailindlavesinvieniien aduilade
fdrdylunsnseduliiAnnisdaaulalunisifunaunvieniion dunisuendeidunsairanny
Usgiulaivinlsinveuiieafiinafanela wagilfiinnsuenianlsyaunisaifiaiiuaudu q 3
Hunagmimanmafiimdslunsvenegugndshunisuendenuutndeunnlaglidesamudia sl
fuszneumssndudesuiunagninisnaialiaenndesaninuindeniiiudoululniamzsnu
walulaBAdvianinansznusdengnssuguslanogisunn

JolausuzN15398 (Research Suggestions)
1. Forawauugnsiman1sIveluly

1.1 fuszneumsmsihnagninisnain 5A tedaluslududmivgnadnlmiiioains
Uszaumsainisiud msseunmudeyasudufiimelaasvinligndninauusvivlauasnduanld
1U3Ma

1.2 fusznovgsivguiloniamanisiarsanldunanefuledn uazinien Lie
a¥a msfuiuvawieaiinrguilonmamanliiuinieaiiemuuasihlugnsdndulaiiuman
vioaiiasialy
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2. Forauouurmaiteadadely
2.1 Wosnmuailaivilsiuusiliaduayuandzi fo fumsindulalaiidvinads
vindensziularestnieadisrguifieaiaseandensiimsfnenfiuiudnasuiledudunad
5
2.2 flaulafinwiadaiidunsfinuideusina adasolufaulaenadunvaldadinnions

aunuInguiienszideyadsdndetdnreuiieagudioniamaiielunmsiudunanisnaaeu
AU
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