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Abstract
This research article aims to: 1) investigate the direct influence of integrated marketing
communication on housing purchase decision among private sector employees in the EEC;

2) investigate the direct influence of integrated marketing communication on the corporate
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image of housing estate firms; 3) investigate the direct influence of corporate image on housing
purchase decision; and 4) investigate the mediating effect of corporate image on the
relationship between integrated marketing communication and housing purchasing decision.
This study employed a quantitative research methodology using a questionnaire as the data
collection instrument, with a sample size of 400 respondents. The statistical methods were:
percentage, mean, multiple regression analysis, and the Sobel test.

The research findings revealed the following: 1) Integrated marketing commmunication
had a statistically significant positive relationship with housing purchase decisions among
private sector employees in the EEC; 2) Integrated marketing communication had a statistically
significant positive relationship with corporate image; 3) Corporate image had a statistically
significant positive relationship with housing purchase decisions among private sector
employees in the EEC; and 4) Corporate image did not act as a mediating variable in the
relationship between integrated marketing coommunication and housing purchase decisions
among private sector employees in the EEC.

Keywords: integrated marketing communication; corporate image; purchase decision
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