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Abstract
The objectives of this research were to: 1) study the demographic characteristics of

customers; 2) examine the marketing mix factors of the business; 3) investigate the levels of
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customer loyalty; 4) compare the differences in customer loyalty based on demographic
factors; and 5) study service marketing mix factors affecting the customer loyalty of the co-
working space café businesses in Bangkok. This quantitative research employed a
questionnaire as the data collection tool, targeting individuals aged 18 and above, living in
Bangkok, and purchasing products/used services from the co-working space café businesses in
Bangkok. A total of 400 respondents were surveyed. Data were analyzed using frequency,
percentage, mean, standard deviation, T-test, F-test, LSD post hoc comparison, and multiple
regression analysis at a statistical significance level of 0.05.

The research findings revealed that: 1) Most of the respondents were female, aged
18-28 years, single, held a bachelor’s degree, were students, and had a monthly income of
15,001-30,000 baht; 2) The overall perceived level of service marketing mix factors was at the
highest level; 3) Customer loyalty was accessed as “Loyal” across all dimensions; 4) Customer
loyalty varied significantly according to age, gender, marital status, and occupation; 5) Service
marketing mix factors: promotion, physical evidence, and place had a significantly effect on
attitudinal loyalty at the cognitive level; physical evidence, product, promotion, and place
had a significantly effect on attitudinal loyalty at the affective level; promotion, physical
evidence, place, and price had a significantly effect on behavioral loyalty at the coactive level;
while promotion and physical evidence had a significantly effect on behavioral loyalty at the
action level.

Keywords: customer loyalty; co-working space café; service marketing mix
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dtinauiinly edhslsAnuainnszuadouvesdinuiiudsundasly swisanufmivonalulad
LAz AN AETIRnsYhusazmsSeuvesyarahluasundasluegienn dawaliinis
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o snulzdeasss vise miﬁ’mmﬁ%mju (Fauzia, Suharno and Gurito, 2020: 1-2) lagdin1su1e
\ApafuLareIMIhe Tiiuiuardssruasanuaganiisidudenshaudmiuliuinng 4
foufumafiugausvesgsialianunsofsgangugnénldnitatunasimsudadufigiunuan 91
MsAUATINIY Google Maps WuinHigsRaguLuUAINg1108nd1 200 winslungannumuas (Google,
2567) flesmnifuiiuiififiussmnsmnudusnniianlusandlne Snisdaduaudnaemansvgia
waznsfine desalidiaudreduniioaurdednuluiiuiidaindradusiuaumn egrdlsfinng
wuiigsRa¥unun JULUU Co-working space Unwisiladaziivlnaunsevisweoain fims
andnuauanvmIelndiluaident Inelaug nvatedade W gsivliaiuisanevausny
desmsvesgninlaluszeren dwalimnuilenelavesgniranasuarlinduanlduimsdn esann
weAnssunslduIMsvegnAvesgsiadinadnddnwaziane wu mslduinisludulunaiuu
AmuiuaouaruTIEINMATiRTessu nennignddnlvgdnlduimeiuiy luaefiufidy dee
TigsiadnudesendonelsuasmsatiuayuaingniUsziisiauandregshadundn
g3R9¥ UM JULUU Co-working space d1iludesfiansaunnagnsniamsnaiaiiions
duflugsialiAvlneg1adsdu Tnedaduduuszaumnisnain fe duUsmianisaaiaiianne
muauld singnlfiflemeuaussanufisnslanazanudiosnisvesgniidunguithmune (e
59019350, 2562: 26 91989 Kotler, 1997: 92) %aﬁd’mlﬁmimﬁumwmﬁﬂﬁmaagﬂﬁw fivunedanany
flawola AnudFnunity wosvimuaRfiivesgnéndedudviouims Sdswalmisnafnssutetiuay
atuayussia (ugvyn vedvda uaznonay walesiy, 2556: 70 91904 Oliver, 1999: 34) wonani
Wilson and others (2020) 85u1gd1 Uadediuuseaun1an1snainuin1saamaronuinivesgnen
TnoifumsysanmsyuuesvesgnaiinAunnesduszneuresnsliuins detwaisaudionels
Suiduiiugruddylunisaiuazinwanudnivesgnélussaren ndnfe msfnwiladsdiu
Usyanmnemsnanuinsiidmaeausnivesgnéntuamnsainussgndldaienagnsvessia
Tidugshaiieairawazinuanuindvesgnanle
shommrailsnaanludieiu dealifidvauladnuiferfuiedodulszanmanismaia
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AUNRAFIUNNTIVY (Research Hypothesis)
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359U (Research Methods)
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drraiusuuaeuany tneiissdun1side dil
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213N wag selanawmau) wartladualulsraun19nIsHaNINUINIg (RARAMY, S1AN, FBINIINSIA
MY, MIAUATUNITNAIN, UAAINT, NSTUIUMT Uag NANFIUNINIEATN)
ey Ao arwdnAvesgndn ldud anusnfdiuiauad (dunissud uas du
ANNIAN) wazAMUANAR UG ANTTY (Fupmudilate uay Tumsuanngingsw)
1.2 YaUUAAUUIEYINT
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981998719198 400 AU
1.3 vouladuiiuil fle Social Media uag $runul sUkUY Co-working space luiun
Uiy 1wnandns wadaun wauiesh wag lupRaawny Inen1snseatedidveswuuasuniuosulad
(Google Form)
1.4 Y9UARIUTEEZIAT AD LABUNINYIAN W.A. 2567 DUABUIYIEY W.A. 2568
2. indasdloldlumeide
iwsesilefldlumsifususdeya Ao wuudeumuiifiilen 4 dau ldud wuuaeuauda
QYRR LLU‘UﬁaummL‘ﬁ'mﬁ’umi%’uﬁﬂa%aﬁauﬂizawwmimmmﬁmi Luuge UM UALIfUANUANG
Y89gnA" wazkuuasunudeyaladudiuynnaveneuLuUaaUIY yiail wuvasuauldsiunis
naaouANgnaes Ineld1aviiauaenndesseninedrauiuinguseasd (Index of Item
Objective Congruence : I0C) ¥1nA91 0.5 wasnadeuauieiu Tnefid1duUszanssanives
ATULIA (Alpha Cronbach Coefficient) 111071 0.8



149
15515075USHITUALAIRUAIANTUTNTIAY
U971 8 atuil 3 ihoungunInu-lguigu 2568

3. MafiusIuTteya

firnsanidendioganuuaizas Tnedenfiumegnanngiifiony 18 Biuld Wnordvoglu
NgUNNLNIUAT LagiAsdodudiuiolduinisainiiuniun 3ULUY Co-working space Tu
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aailmnfiuislined
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Y
o U
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Independent Sample T-Test, One Way ANOVA Waz N15NAADUANNKANAINTIEANIETT Least
Significant Difference (LSD) Wio@nwanuunnasestadedulssannsmansnidnemiusnives
gnénfiuandeiy uagnTileinanisadAsien1 Tl sziannesnyaal (Multiple Regression
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Nan15998 (Research Results)

1. namsiaendadeaulssvinseans wui nqudtegedulngjeny 18-28 U (Sewas
51) Wuwmends (Speay 60.25) seaumsaneUsnees (5euay 67.25) @arunnlan (Souay 79.5)
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a < a — P a o 2/ aa [y} Y7 a o a Y v dy
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WANGINNIIMENIN Tszauanudaiiiu uniige (X = 4.44), 993n19mMTATIMNG Uag NTzUMS
fiszduanudauiu infign (X = 4.39), yrans dssAuanufeiiu unfidn (X = 4.32), nansiue (X
= 4.25) f5zAUANUAALIL WInTign wag 51A0 TszauanuAniiy un X = 4.19), n1sdaasy
N5RaA TszauAnuAniu 1N (X = 3.60) AU
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o v oA v a = A a I 9] \ 9] ) a & Y A
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Anufiugefian oglusedu Samudnd (X = 4.15) wasdungiingsy sueusalade fanudndfivegly
seifu AN = 4.08), duiruni Fun1siud damnuAadiueglussdu fanudnd X = 4.07),
LAZAUNGANTIY Gﬁzunmt,aquﬁﬂﬁm finuAniuegluseau fanudnd (X = 3.86) muddiu
4. wamsvadeUALLAgIuR 1 gnAniddadesnuuszmnseansunnsrafuiinnuindve
aNALANEINaTU 77878 One Way ANOVA ua Independent Sample T-Test seaiuudnfgynnaadia
0.05 Wy sEiuMsAny uazeldsieifiou Auansnsiu Sanufnfvesgnanliunnsinsiu oensdl
Tfoddnynsedia lunsnduiu g, e, aaiuamausa uaz edndiunndnsiu fanuinivesgndn
uaneingfiu seslidedAgyvneana
4.1 orgiunnsineiu SanusnAdiuiaued fuanuddn uasdiunginssy Tumsuans

o w aa
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naueNy 18-28 U dAssuanuindva 2 anu aafign (X = 4.24 uay X = 3.97)

Y
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[

4.2 wanuaneinaiy dadudnfcuinuaf Tuannuian wineeiy sgradidedd

[
= =

aiif HAINMINAAOUANUUANANTIEAMETD LSD Wud inAndellszauanudinimuilgangn (X =
4.21)

N3

4.3 anunnansanuane1eiu danudnanurinuad FuauIan wazsungAns sy
PUNSHARINgANTIL wane1eiy ag1elidudidynieadia InendulaniiseAuanudnang 2 audl aq
dn (X = 4.19) uaz (X = 3.90)

4.4 N TNNUANANAY TANUANAFIUNYANTIN TUNITHARINGANTIU LANAIS U198

i
i

TodAnn1eadia F991NNMINAGBUANNLANAITIEAMETT LSD nud dniseu/dndnuiseauaiy
v ay & = S
NANIUY gangn (X = 4.01)

5. namsvadeUANLAFIUT 2 Jadvdmlszaummsnanuimsinasennuiniveignii
lngldmsilnseianneenyans (Multiple Regression Analysis) sesutiedfsynneaiian 0.05 wuin &
Haduduuszaumanisnainuinisednetios 1 fu Ailnadennuinfvesgniudiazinu egiedl
todAmeadn iesanynan F-test fidn Sig. < 0.05 Ssaenndesivauufigiuil 2 uenaniu Jade
dulszaumansnaiauinisudazdulaifinnuduiusiu iosanyniladedian Tolerance > 0.1
ua VIF < 5 laganunsneduignansinssiuazaumsnnaesiildwennsaimiudnivesgnénlddad

5.1 aruinAuiruaf dun1siud faavduius R = 0.631 uastladudmuszauma
nMsna1nuInIsaIsaneInsiauSnAduiAuAR dunisiud IdSesar 38.7 Geudngiums
BN (B = 0.242, Sig. = <0.001) frasdeanuinidiutinniian faude nsduaduniman (8 =
0.223, Sig. = <0.001) Lag BINNN1TAINIIMNUIE (B = 0.152, Sig. = 0.003)

§. = 0.806* + 0.107 X4 + (-0.012) Xz + 0.152% X5 + 0.223* X4 + 0.044 X5 + 0.029 Xs + 0.242%X7

5.2 AnudnAduiruad dunudn fenavdinius R = 0.689 wartladvdmusyama
mInaaUInsansIneInsinnuinAfuiruad sunnuidn 18¥esas 46.5 Fedundngrums
MEnI (B = 0.247, Sig. = <0.001) asioAnudnAduilinniian daufe wdniwet (8 = 0.147, Sie.
= 0.007), NM3daLasNN1IMa1n (B = 0.138, Sig. = <0.001) Kag ¥oIN1N1TINTINUIY (B = 0.097, Sig.
= 0.039)
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yz = 0.359 + 0.147* X; + 0.014 X3 + 0.097* X3 + 0.138* X4 + 0.119 X5 + 0.131 X¢ + 0.247*X7
5.3 anusnasunginssy duanusilade fenanduius R = 0.612 uazdadudan
Uszauvnan1sna1ausmsanunsanensalaudnfisunginssy suanudslate lasevaz 36.4 34
Funsdnaiumsnan (8 = 0.255, Sig. = <0.001) finaseanusinidmiliniian daunde ning1u
N9N8AIW (B = 0.200, Sig. = 0.008), ¥99N19N1TINTINUY (B = 0.197, Sig. = <0.001) Lag 7A"
(B =0.149, Sig. = 0.022)
5\73 = 0.573* + 0.031 X; +0.149* X5 + 0.197* X3 + 0.255% X4 + 0.007 X5 + 0.012 Xs + 0.200*X7
5.4 ANUANAAIUNGFNTTH %’juﬂ’ml,aquaﬂiiu HArandunus R = 0.639 wazllade
dulszaumamsnaaudmsannsanernsalausnadungfinssy fumsuanangiinssy liSevay
39.7 egunnsauasunisnaia (B = 0.338, Sig. = <0.001) ﬁmasiammﬁﬂﬁﬁmﬁmmﬁqm IMUAD
NANFIUNNBNN (B = 0.145, Sig. = 0.034)
¥, = 0.833* + 0.043 X; + 0.089 X, + 0.085 X5 + 0.338*% X4 + 0.059 X5 + (-0.004) Xs + 0.145* X7

2AiUT18HaN13338 (Research Discussion)
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F3geln (2567: 128) U@ Bea3uedn gndndanudndlumslduinssuniun umenant Ty
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anuvsziula uazanlduimafuused sudaiinsuugiinlviyanadunlduinmsae

4. waAgsiUTeuiisumuuanAsgrinstiadedul ssrnnsmansifidennuinves
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uaneinefiu ogeiilbdAnmeaia fefisanden fail

4.1 ndufegeifieny uay Anunmansa wanseiu dsgduanuinivesgnadiu
viuaf fupnudn uaZ AU AN Funsuananningsy umnesfin Tnonguiiieng 18-28 U il
AlaRBsEuANLANAYT 2 fu gefian aenndesfuauidvenans duku (2563 4) FaoSurein
gy Gen Z (91y 13-28 ) iulaumSauiumalulad viliansnsauSusdudrivaniniingesivg 1
167 Fsonadimmidnitnulaisndudesdainiumsdaialudiinauiisodaier dawalvd
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A ananTTlaa A L SA

4.2 ngufregsiidinaunneeiu Sseduanufnddiuiruad duanuddn uaneeiy
Tnonduimandsiidedsseduanuindgsiian aeandeafusuiseres Gao uay Shen (2024: 6) T
oSu1ed1 inandaiinisnevaussluideuandegsnaiairsszaunisalfinszduaiuidnuay
auduiuseensual wu nsldaussiun 9 ndunenneludu damalinemddianuduiudms
o1sualfugsialuudd dereliiAndunusnisessia
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[ '
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Souanie (2561: 185) FeaSuned naudnsew/dndAny Tanusssmsiiundnivsuntideuazns
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dulsrauamInaAUInsiitarennuinivesgnAusasdiu fsd

5.1 JaduduuszaumamsnanuinsiiinasennuinfvesgnAn dusiaund fun1s
U3 Fruifinesniign fe véNgILMIINBAIN war MIduaSLNNIAAR, Foamamsdadiming dua
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(2566: 47) FaoFuredn dmsdaduladenlduinisiiuail visleuuine’ aundn Tuszduuin
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UINALIIFINGTT AD YBIMNISIATINUIY NMTALETUNITNAIN LAZENBAENINNIENIN

5.2 adudmusraunenmanaiauinsifinasoanudnivesgndduiiauad du
Anu3An Fudiiinaunniian Ae néngIuMIMEnIH denndaafiusiseves Marasco (2022: 24) @9
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working space %38 Third place WU SnWaENIIAIEAIN Vo9 Hybrid Co-working space L1t AT
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ANufanelakarANUiNAveIgNAN

53 Yadudrmiszanmemananuinsiidnaieausinivesgnidiungingsy tu
anuddlate fufifinainnilan Ao msduaiumanain denndesfunuifevesinund Wusgna
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5.4 Yadsdulszaumsmananauinisiidnasennufnivesgnansnumng Anssu fums
WEARINEANTTU é’mﬁﬁmammﬁqm A9 MIAUATUNITNAIN dOAAABINUIIUITEVDY Seyausia U5



153
U’liﬁ’]if}’]iUi‘Vi’]ﬂm saspumanUTnTaAd
T 8 avuil 3 ipuNg¥NIAN-TlguIen 2568

19AANS (2566: 67) TIDFTUIEIN NMTAWFSUNITAAIALDNTNATIUINADANUIITNINAVDILUTUAI Y
WYYUY AIUNMTTETT NTUULT Lavnuensie

93AAu5lFNNTITe (Research Knowledge)

paAnNFTlda NI 1Sos Jadudndsranmanisnainuimiinasd oanufnfves
gnAn gafa¥ LN ULUL Co-working space lungammanmunasadsil Ao Jafoduussrnsaans
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TEAUANUANAYDIGNAIYNATY

JoLausuuyn15398 (Research Suggestion)
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