N159LA5129 SWOT Analysis vaen1sviesienlauandludssmalne:
WUINNGNAENSNIVIB AN TN BT TIA
SWOT Analysis of Homestay Tourism in Thailand:

the Approaches to the Strategies of Creative Homestay Tourism
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Abstract

This research article had the following research objectives: 1) to analyze strengths,
weaknesses, opportunities, and threats (SWOT) of homestay tourism in Thailand, 2) to analyze
the tourism activities of homestays related to Thailand's soft power, and 3) to analyze the
TOWS Matrix by integrating it with the soft power derived from homestay tourism in Thailand.
This research collected data from secondary sources and used content analysis to analyze
the data.

The research findings revealed that 1) the strengths of homestay tourism in Thailand
include various aspects such as cultural uniqueness and local lifestyles, affordable
accommodation prices, and the friendliness of local people. As for the weaknesses, there
were several areas as well, such as the lack of accommodation standards, inconsistent service,
and inadequate publicity and marketing. As for the opportunities for homestay tourism in
Thailand, they include the growing trend of cultural tourism, the expansion of the tourism
market, and the development of social media. However, homestay tourism might face
obstacles from external factors such as weather conditions, natural disasters, and the
expansion of standardized accommodations. 2) For homestay tourism activities with the
potential to attract foreign tourists, there were several aspects related to soft power such as
Thai food, culture, and traditions, etc. 3) For the TOWS matrix strategy, homestay operators
should primarily focus on the strength & opportunity (SO) strategy. The research findings will
be beneficial to the relevant agencies for developing homestay tourism strategies in each
region of the country.

Keywords: Homestay tourism; Tourism Strategy; Creative Homestay

uni (Introduction)

msvieadfielanaing (homestay tourism) iSemsviasiienfiodudatausssuruunldsy
fn1snateluvSundeaulnefuszegiiannit 20 Yuwad (Boonto, Hongsakul, & Kasornbua,
2015; 50) Haqtfumavieafisruvulsvand TuuldufagldSuauanlauniuandnvieaden
Tnolanznguilaulaifdinfidouing viunanasssumAfiassny Rovasy wazliFoudiausssy
fiasdiu (Dabsomdet, 2016: 314) fatiu M3viesiiivmuulsnandiuduguuuunisvesmaouiion
aiden (alternative tourism) MLANAIAINMITBAMUTINATY (mass tourism) Tagtinviesile
ansadonumieadisanuulevan diileduiaiuiitinvesauluguen Fadumafumasioniiely
awmumawmmam usilinmen Uszaumsal wazmsBeuiinmsssuviesiuitnvieadioanzlalle
iwiuaummmmummmsmaqmzmwumamu feghalssaumsnionnnisvisadedlenand w
mMymMusInIvieadu msldyalne n1ssunhianssuiuaulugusy wiemsluiawagiyyiudives
U Wudu Rfinn duiSeu, 2563: 327; g35mil insouauln waziudiunad Juaussiesy, 2566: 100)
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Aads dornundu vidogramnssuaiaassd wu aund viie nmeund s

ety euideluadaiagiuiAniies Soft Power uniiasgisauiu wuada SWOT
Analysis lusiAvesmsviesiiealsuawnd videmslindssrunvagsuiinainninenssunsvesiiies
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1. Lﬁaﬁmi’wﬁwu%q yndeu lan1a wazguassa (SWOT analysis) Y0In15M0Tien
Tavawglulsswnealne

2. WiodasziRanssumvosdisvedlsuand fifuidesiugenniiies (Soft Power) 794
Usznelne

3. 1iieAATIZY TOWS matrix Ingysann1ssauiu genmnaes (Soft Power) fi3n91nms
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2564: 28) TngldUsulsauuutuiindoyalfausafuloyalfaenndestuingUssasdmside il
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3. MafiusIusndeya

dusuinguszasdmsidede 1 fIdedniunisiiusivnudeyasngiudeyaidadninis
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INMTATIZNYaUds 9adeu Ten1a LazgUassa (SWOT analysis) 1840159104117
Towawgluusemelng anufnguszasitort 1 aunsoagunaldsad
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