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Abstract

The aims of this research were 1) to investicate the demographic profile of
international tourists traveling for wellness tourism in Phuket, 2) to study factors influencing
international tourists” push and pull motivation for traveling wellness tourism in Phuket, and
3) to compare the different between demographic variables and push and pull motivation for
traveling wellness tourism in Phuket. This study utilized a quantitative research approach by
surveying 400 convenience samples from the international tourists traveling in wellness
tourism in Phuket. The data analysis involved descriptive statistics.

The result revealed that 1) most international tourists traveling for wellness tourism
in Phuket were male, aged 25-39 years, with married status, no religion, European nationality,
a master's degree or higher, an employee, and an average monthly income of 2,501-3,500 US
dollars. 2) The main push factor was relaxation and escape; the main pull factor was price.
And 3) the different demographic factors (gender, age, status, religion, occupation, and
monthly income) affected the push and pull motivation of the international tourists traveling
for wellness tourism in Phuket differently. However, the tourists with different nationalities
and education levels had no different opinions on the motivation of the international tourists
traveling to promote wellness tourism in Phuket. These research findings can provide valuable
insights for enhancing product development, wellness tourism services, staff training, and
implementing effective marketing strategies to support the future of wellness tourism in
Phuket.

Keywords: international tourist; motivation; wellness tourism
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2005 : 146) waz [HudnvuziuuaeunuUatela (Closed End) Inefidelafnuwiuazinnundins
Hadousegdlandnuarisidmasiotnvisadfisarsaiidumsvieandiondedaaiugunnludmia
QLﬁG] 1NNITINUNIUITTUNTTN (Crompton, 1979: 408-424; Moolla, 2012; Poom a phinunt and
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(Pull Factors)
8. MITATILNALNIFUATUAZUINNT 3.82 0.81 170
9. NMIAMNLATUNITNAIA/FBINNITINIAUY 3.63 0.83 110
10. MsHnMAvBIATaYETUEIY 3.56 0.77 1N
ShTTE 4.01 0.85 N
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(S.D.=0.86) MaAU
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anwageUsznsmans

Uadeusegelaniuas T-test & One-way ANOVA
Né’ﬂfidqwasia . = 2 2 g
Undeufieanendn £ g . € E—’:
muwlﬁm:waqmmm P P g8 T Y q’g E % P 33
A UFVN N 2 2 g g ¢ ¢ SR S 2 s
a a a & a & R & & oY 4 -8
Uadewan (Push factors)
1. n1sHaUAANBLAZNNS .804 .003** 262 871 .139 .065 224 .498
wauuil
2. 8asawlumsgsla 009 087  .033* 367 354 116 544 274
3. E!“Uﬂ'TWi'Nﬂ'IEJLLaS 734 .043* .753 .054 .560 .097 .255 .578
Il
4, ﬂ’]i%ﬁ]i .299 .061 131 .298 .089 .087 322 .098
5. NISWAILIAULDY .009** .139 .491 112 142 .356 412 231
6. NsNdsauuazA1s 061 128 079 139 115 87 .000"* 115
Wonanuduwus
U238 (Pull factors)
7. 971 .000%** .199 .492 A71 .245 .256 211 .144
8. ANWAIZNIINLATN .000*** .062 .287 .093 .266 321 116 547

9. yAaIN3 .011* .081 .155 .288 .658 224 .089 .654
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AnwaneUszYInsAmEans

Uaduusegelaniuay T-test & One-way ANOVA
wé’nf’idwa&ia ' ~ ~ 2 2 g
Unveadleadiewd | E 2 2 "E ﬁ
Lauwlﬁm:viauﬁm@q E; 113: E § E g g ag g g g g fg
AdEUFVN N g g g g g ¢ % S g e
a o A% LA E 4T 45 E 4 4 -8
10. amu‘ﬁ .000* .139 .064 .000*** 327 .152 322 173
11. WAnAaua1/audn 005% 072 .000%* 512 940 118 154 068
HATUINIS
12. NFTUIUNNT .016* .040* .008** .043% .432 .128 .066 .135
Thusnns
13. A153AlUSHNSY .000%** .061 167 .283 472 .265 .065 .145
AINITUNLABUAZAIY
aulalanizluganuneg
UJananig
14. N15IATINUNALND .000*** .088 .096 114 .189 .458 077 211
auAuazuIng
15. N19a9LEU 001 .000*** 113 .398 .067 175 122 .002**
ANINAIA/ADINIINTT
I
16. N15HUNA1HIVB9 .067 .092 172 312 11 .224 .096 322
1A3RYRUHIY

]
o o aad

N : AdeEAYNINEIANTEAY *p<0.05, **p<0.01 ***p<0.001

v

1T 3 aunsaasuliin dnvieafieasnsn ANTdnvaen sszrnseansuandneiu
fruAniusieussgslaunnneiu efiarsanseazidon nui Yedudsusznnsenans suiwe
919 @aug Faun 91w wazsieldreiiou frnuuandsulinnuAndiusionssgslavesinviesilen
Aandfunsnveaiivndeduaiugunmludomingiinuanesiu withvies e ifdyni uas
spRUMsAnwiuanesfulianudediudeusigslavesinvieafiswsmAfifumanivieaionds
daaSuaunludaningialiwaneiefiu

9AUs18HaN13338 (Research Discussion)
fqusvasdden 1 WednuiladuiBauszvnsmanivesinviosfierinanAfiaunia
vieuivndsdaaiuaunmludsmingifin
MANANIANBIENYUEUTEIINTAMan Sreainviaa e di s ATIA UM s v ie T
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av 50.2 egluyateny 25-39 U Anluseeay 66.5 Tanusudsnuuainluiovay 52.3 lududie
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Jevay 64.3 Usenauandnninauusenaniluiesay 35.3 uay gnoukuvasunudnlng isele
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wAssaau 2,501-3,500 noaansansy Anlluseas 31.3
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HaN15ANYIATIHE TAUFDAATDINUNANITIFBUDI Moolla (2012) Lag Suwannasing

(2019) Tutszifiuvesinviesiisrsenddulngfidunsvionfisndeguamlulssmalvedumne
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Funmanviosflondeauaniongusyana 20-35 U uagilaniuzansaudn uduideves Moolla
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