Jadpdruuszaunnanisaaiaudnisuazanunasladfatiu
fiisvsnwaren1sadladaanUnsreudsn nsdiAnwIwILaLAY
The Influence of Services Marketing Mix Factors and Celebrity Worship on
Repurchase Intention: The Case of THREE MAN DOWN Band
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Abstract

The study had two objectives: 1) to study the influence of service marketing mix
factors on repurchase intention: the Case of THREE MAN DOWN Band, and 2) to study the
influence of the celebrity worship on repurchase intention. The research design was a

quantitative survey. The population in this study was consumers aged over 15 years old,
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purchasing tickets, and attending a THREE MAN DOWN concert at least once. The sample size
of the study was 387 members. This study used frequencies, averages, and standard deviations
for descriptive statistics. For the inferential statistics, this study applied multiple regression
analysis.

Based on the data analysis, it was found that service marketing mix factors influenced
the repurchase intention of THREE MAN DOWN band at the statistical significance level of 0.05.
Specifically, product, price, promotion, and physical evidence affected repurchase intention
of THREE MAN DOWN band at the statistical significance level of 0.05, respectively. In addition,
it was found that celebrity worship influenced the repurchase intention of THREE MAN DOWN
band at the statistical significance level of 0.05. In this regard, entertainment-social celebrity
worship and intense-personal celebrity worship impacted repurchase intention of THREE MAN
DOWN band at the statistical significance level of 0.05, respectively.

Keywords: services marketing mix; celebrity worship; repurchase intention

umin (Introduction)

maundssuiaventelifalalsunaeiuslal 2019 dwmansenurognavnssunuaiuay
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(Heterogeneity & Variability) waznsusmslaanunsaiulile (Perishability) d1msunansmaiusnis
ﬁ?u@’%’w‘%ﬂmzlé’%’umiu%mﬂunmLamﬁuﬁ;ﬂﬁu‘%miﬁmaﬂﬁ (Inseparability) kagN19A1UAIY
194015033 FtugsRavinssnduasdesindiulszaumansnainfiunndisainnsnain
Tnevnluiilensuauesnnudesnisvesgnidrglunsainanariils dreadreanuliiouluns
WUty rvairannuiianelanazainudnaliuignan Usenaunie 7 a3Ausenau (7Ps) laun
WARAATIUINS (Product) 511 (Price) anuiluaziiaMindieu3nig (Place) nmsduaiumsnann
(Promotion) YAaINTHbUIN1T (People) NT¥UIUAITUTNT (Process) WagdNBaENIINIEAIN
(Physical Evidence) (Lovelock and Wirtz, 2016)

Tuvauzifiontu anuadsladfatiy (Celebrity Worship) fie tnafvernuidniiyanaiie
Aaduitugeu Feawisataldarnuinsiavaunfidsdedalu Celebrity Attitude Scale Tae
Usgnaunig 3 Ul U o AnudurouLiionnuduiie-deay (Entertainment-Social Celebrity
Worship) Anudugeusuududunazin@in (Intense-Personal Celebrity Worship) wazaumdslad
U39 (Borderline-Pathological Celebrity Worship) (McCutcheon, Lange, & Houran., 2002: 75-
76) Gefflduddny Tnslamengudatiuiliiunsatasidededudiny mansufunginssud
Wasuuadluveagfuilna nuimsAnululvediiiusn nguuriuaduguieniifanuduveuiiionnny
Suis-dsnuniuiifienuduiuslufiansantuanudanifitesnids feaefouinduuruadusy
w1infianuadsladRatusumnsduveuriiennultuiis-dinugs azfiuualdufagdauidnis
Fadnidotiga Tuvueiinnuadsladfatiusuanuiureunuududunazdndn Lildtianudniusiu
mmiﬁﬂﬁﬁ@qé’m%ﬁa (FSuns dudius, 2559) Tuvnefinisinunlusnsusandld@neises svsna
vosnunddladdatudonudilalunisde shlvmsuhanuedsladfaudauduiusidauan
TnenssfuaNusslalunnsye (Singh, 2019: 238)
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9 UszaeAN5Id8 (Research Objectives)
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29AUUN15I98 (Research Method)
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NaN15998 (Research Results)
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2.1 YasvdiuUszaunamsnainusnisuazadennundsladfaluss THREE MAN

DOWN fiiBvSnanasionisnalaget tnsaeudsais THREE MAN DOWN iis1easidonniumsnsd]
1 fiall

(n=387)
Yo ¥ ¥ Unstandardized SE Standardized t Sie.
ANNASlATL
(b) B
ARl (Constant) -0.139 0.246 0567 571
duUszaunIIMInaIAuINIg (X1) 0.435 0.080 0.253 5471 .000**
mwuﬂé"ﬂﬂé’ﬁaﬂu (X2) 0.603 0.049 0.565 12.197  .000**
R=0.764 R*=0.584 Adjusted R?=0.582  SE = 0.492 Sig. of t = 0.000**
“ifadiyn1eadfviseiu 0.05
915199 1 wansneaeuiadudiulszaunansnanuinisuazilideanunssladfalu
23 THREE MAN DOWN fisgsfutfodndeynmeadinfisesiu 0.05 (P < 0.05) sutuisldsunisseusu
2.2 Jadpdnuusraumenisnainuinisisiovsnanasonsaclatesndnsneudsnig
THREE MAN DOWN  iis1eastdunnunisnedt 2 sl
(n=387)
Y & ¥ Unstandardized SE Standardized t Sig.
ANUAILATRY
(b) B
ﬂ"]ﬂ\‘i‘ﬁ (Constant) -0.695 0.272 -2.553  011**
AUNARNSUNUINT (X11) 0.397 0.076 0.287 5247  .000**
AU (X12) 0.349 0.072 0.256 4.867  .000**
fuan ez IdnEauing (X.s) 0.068 0.085 0.047 0796 426
ATUNTALERUNITNAIN (X1q) 0.316 0.078 0.233 4.043  .000**
AUUARINTHIAUTNT (X1s) -0.159 0.082 -0.113 -1.945 053
AIUNTEUIUNITUSAT (X16) -0.107 0.091 -0.074 -1.173 242
ATUANYALTINEATN (X17) 0.265 0.098 0.176 2,697  .007**

R=0701 R*=0.492 Adjusted R®=0.482 SE =0.548 Sig. of t = 0.000**
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aAUs18Nan15398 (Research Discussion)
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ABULATAI THREE MAN DOWN
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ANuRslagangAnssuluanvazAe il BeaonndesiunsfinyInsall

24ARU3TlH#1NN53de (Research Knowledge)

afANuFitlaanmeielunsad fo Wndwins dnideneriiaulaaansmitnansfnuly
T duuumslitunisidefifedesasdulselosisensfnuisiely Tnsamefulsduanunds
ladAalu (Celebrity Worship) ?z'iﬂLﬂuﬂﬁlﬁwﬁamqmmimqmﬁﬁ"}’a (Research Gap) 33UV
fsznounsvielinneuwailugnamnssuausiannsntisemsfnulundsillussgndldiugsna
Tumsadsununagydmamsnana Weiiislona Wianndnenmuazaiisnnuldidioulugnannnssu
ﬂauLﬁ%ﬂﬁﬁﬂiz%ﬂ%mwmmﬁﬁuLLazmmmmuauaamwmé’mmwm;ﬁﬁiﬂmﬁaLﬁﬂ@ﬂ’]ﬂﬁ%ﬁ’]
Iﬁr;:iu%ImLﬁmmi@i’jﬂﬁagﬁLLazﬁﬂUQjmmaﬂ%’ﬂﬁﬂﬁﬁimmum%ﬁ?uﬂlé’ﬁ?jﬂﬁ'ﬁu

JolauauUzN15398 (Research Suggested)
1. YarauskurnsinansIvelUly
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1.1 MnnamFIdeiuszneunsastianuddyauadsladfatuluduaiudusey
Wonnutuifiswazdsau iesnnguununduAaluiidinaiuisnundiusg1ads Aanssuvesngy
wluaduaninsadwmalinndnualAatulaz momadldnaeiianig Tnessulufidessvesdaly
esannguilaaduveunisaunun wazmsiagdiuilafuaudug meusznounisuazidanisuans
AouldsARsmszmindanagnimanisnanadiddefenduuriuadudalu (owndiRnnaids Ay
fndvesnguuiunduoazasunlasly

1.2 Mnwamsideusznaumsaaslianudidyfudiunde fasivinms ddluiiddens
waneABULASH Aatu MIdonwatiazarfumasiunisuaninauldsn uteRalusuldgueinisin
nansnouidsn (esannguslnalfanudfianslaludundnsusivsnsiduegisnn fuszneunisuas
naupIasduiinsdonimasarddiunisuananas sadadalusuidyfimeiunsmuandy
roudinfiosiindu FafifeAniasazdoaduyanaiiunauls danuifidesiuveauniuasdy
Aaluswadeiien

1.3 Minuamsideguszneunisestiauddyfuiusan dduiiddesnsarinadi
yumsuansreuldsn fuszneumuazlsnunimsiuiidniiv (Tnsrewdsn) ogluinausinanansa
$19ld warmendesdliidendovarnuanssian finneudsnasassuiindsnanunetnsneudse 1
donndesnuanImasugiatulagiu

1.4 nuamitefussneumsaslianuddgfuiunsduatunmnan dduiidfe
mMsdamsUsznduiusnisinnisuansaeulddn fusznounsuazisaunInstiui Page Facebook
way Instagram vasAsnasAalufldlumsussanduiusmsdauansnaudsaliianuasain i
318 59009 Application X wazaeIn1g Youtube THTAMundsdneituLfganu

1.5 pnuan1sideiusznaunsaasiiaruddyfududnuasmanenin dduiidfe
MsUfuUssmnuANa suluiamaianndunedonmnsmenimlagseumsiauaninouldsn ladnas
Hunas 3 1Fes Trgsnenudu Theesi themadh Srevmseen iusu fussneumsuazinuniag
ufin1smnusanfl (Stage) o8 19aEIBNLWNNZANRUNAUAT N15TRNISLanIAeWATATITszuLLas 3
fuseiula sudsdsruudesiunssivlagudentu St madanmsuansaoudsnaasiitheuen
yafidaiau 1wy themadn thenseen thevoadn thevmilli uassoad fafaidssumauans
ABUETRABIIANATAINAUY

2. forausuurnisisuadutoly
wWieltsmAdeidudsslenflumsdnuduaidetinizins thide {usznoumsuazgiiaule
lumwhgsiansdnuansnoudsn Jaildaiuouuziiomidunsasely ol

2.1 mﬂmmnmmqulmmmmmmﬂwﬂ@smﬂuwiumiwmmmsn (Survey
Research) Ingia3esilofiliAe wuuasuanu (Questionnaire) tilemsasounauioyaiinindsdu as
finlUen9ae Ay luTanmnin densiuniealibedn LWE)ﬂE)IMUiuIEJ?mVlﬂi@Uﬂﬁ?ﬂUi’]EJauL’e]EJ@WTL!
msfauansnaudnunnd iy

2.2 dwmsuanAdelueuian arsvhmsAnvidudsdasefusuusaudu q Wy A
335nfinfsiensndum (Brand loyalty), Anusnlunsidudn (Brand Love) lunguuetgnavinssununs
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Husu ilefeylatideyaiivannnans Geffuszneunsazannsathluaisnagnslunisdniunuly
pssiunguitmungldiB sty vievhnsAneduuaiufueusity q deidoyaildiniese
yaudagaeauraeaun’ wasdldldiaunndadusinalinunidies

23 dmfuanidelusuian masinsinwiizasguilaalasiamznguidivaned
anzl1z29Betu 1y Anwduilaalungy iusisdu  (Generation 2) wie taiuaisy Savin
(Generation Alpha) 1lusiu Lileflagldiideyafionizianzas Jefusznounisaslsinluasanagns
yamanaelinssunguimaneanndedy
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