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Influence of K-Pop Artists as Brand Endorsers and Media Exposure Behavior

on Strengthening Social Media Based Brand Community
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Abstract

The objectives of this research were: 1) to study the influence of K-Pop artists as
brand endorsers based on the perception of members of social media-based brand
community; 2) to study the media exposure behavior of members of the social media-based
brand community; 3) to study the strength of the social media-based brand community; 4) to

study the factors of the influence of K-Pop artists as brand endorsers, affecting the strength of
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the social media based brand community; and 5) to study media exposure behavior affecting
the strength of the social media-based brand community. This is quantitative research. The
population consisted of people in a social media-based brand community with a K-Pop artist
as a brand endorser for 1 month. The sample included 400 people. The research instrument
was a questionnaire. The statistical tools used in the research were frequency, percentage,
mean, standard deviation and multiple regression analysis.

The results of the research revealed that 1) the influence of K-Pop artists as brand
endorsers, according to the perception of members of the social media-based brand
community as a whole, was at a high level; 2) their media exposure behavior was at a high
level; 3) the strength of the social media-based brand community as a whole was at a high
level; 4) the influence of K-Pop artists as brand endorsers affecting its strength was statistically
significant at the 0.05 level; and 5) the media exposure behavior affecting its strength was
statistically significant at the 0.05 level.

Keywords: brand endorsers; media exposure behavior; social media-based brand community
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wadss assiu (2564: 76-78) wuh FldinslisziuanuAniiudediluruvunsdudmniflusesy
wn uazilefinnsanidunesunuiieglussiumnnluyndny

4. HAMINAFOUANLFATIY

auudgiud 1 wui Jadeananindeiiovesdialiu K-Pop Tugnuzgiusemaud Mmunnu
wilouungudhming druanuinlingda uasduanufnale TnanonuduLlwoIguIuns
dudooulatl Jeaenndeaiunuideves algif wevuunu (2560: 162-168) wui1 msldyanadiil
%aLﬁaﬂmL‘TjJuW?Lsziumaﬂumwﬁué’wmﬁﬁu%ﬁaaﬁmmﬁamﬁ Wi figUsantien LavyAdNA M
f uaﬂmﬂuﬂmaaﬂwsLszjumasmmaqummaamﬂaaaﬂmamﬂmma mamumﬂamn«gmﬂwmw
FJuvou videiimuafiia faasvhlinguithmnedinadedussaudanniu ueniinddaenndesfiy

MUYV ’sjﬂﬁ,’giyﬂ aneue (2566: 31-44) WU auaulinga ’d’]ﬂJ’WiﬂLWNﬂ’NﬂJTﬂL‘U@ﬁ’@IMﬂU
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aaudvlguslansinnusiule uazmsldynnaiiddededulavanifianumiloudunguidivane
Tnglawizguuuunsaniudin (Lifestyle) findandafuguslng Tovdnasonssuinmuensiaudn
voaffuslnn s1dfereuniidinvhnsinunfeevinavesiiuseansauiiifnarent ssuinaudn
FaviloiiAdennsin fanandulUldfimsldiiuseansndudioiadsdviswaludsanaunduudwosumy
ns1audeoulat Faadwsvssmifoiiiaenndodndifouarlufimmadetumidedounth
auuAgIud 2 wuh woAnssumsadudesnumslinfudeya sunsliafuusvaunisal 1
HasioAUL LT svesguYUns1duAteaulall Inefin1siUasudoyatiia1saia wu guam 910
udniaudvesduffteglurnrundui Jeaenadesiunuisoves 2gasl Daind (2560: 71) wuin
nauieesdulvg Uasudeandessulatiinniian way WaudeienuifeiuAatiuiinuesdy
vou Insnmadoniuasastuegiunnudonisuaz A uazaINAUIBasE3UA1T uanaINTes
donadesULLIAAYEY McQuail (1994) $74lu nalan @1meina (2563: 48-49) na1ai1 neAnsy
vosfjSuansfilnsudetu ionouaussmudeins aruauisla wasmanuiUszaunisaisigg
uazdiaenadosfuLuIAnyes (McAlenxander et al, 2002: 38-50) L¥syyfs lnaisigndniu
gudnansindudsitnmanaiaauisavilnanlddemslidedenuseulall Tuguuvuvesnislnad
Foyalusuuuuseiielvianndniinnssud Tsfezanunsnhlugmsinsusunsidudidundals

93AA2u3Tl#aNNTde (Research Knowledge)

padnuildanmaisuadsd fo slimnuisdadoanuindovesdialiu k-Pop Mduf
Suseensduadnasnannudundivesgurunsidudesulay egraduludiiuvesanumiouiu
nquidmune Tnefuilnnazinmudatu K-Pop Mlugiuseansidudniiliauafazaiiudn
adneAdafuny wagylvmsuiangAnssunsliafudelinarennuituuesyunsdudesulat
TnefuslnniimadasudaiiiuauieyaueiutemnsfedsnoaulatiBniisdndnfulsyaunsal
fhonsatiuayuuaydedudlugurunsndud tanuadasihliAresdanuiiinsouaguuaraninan
Uszgnildaulsnds Tneguszneunissdsinmsnainanssahluduldfugshaiielmiusoguds
wazas1snnuduudslifivguvunsduaiseulal Tuduvenisidendaly K-Pop Wugsusens)
duuaznmisinauedeyatnansvesdudriiudesisq el sanmanudeinisuasiirfaguilag

TeanIu

JolauauuzN15398 (Research Suggestions)
1. datauakuznsiinansIdeluly
1.1 Yadeanuvndefiovesdatiu K-Pop lugiuzifusesmsndudi suanumioudu
nqulimng duanuiilineda wazdiuanudgele dnadonnnuduudaosguyunsidudn
ooulatl Mutufusznaunisieslimnudidylumsdmdonfaluiniva K-Pop udugiusesns)
audn Tnsazdesidnuay Ae IvnusfuavanuAnadendafuiuilae Wunddnuasduiiden uas
Hudatiu K-Pop Muslnadureuetudn Wevhmsyjatumsnainsuiaihmsdaidendaliu K-Pop



281
2715575075USHITUALAIRUMIANSUSNTTALY
U1 7 avuil 3 iheunguninu-lguigu 2567

{Fuseamsaurlunslewanyssnduiusnnaudeneg Weviliaansannzngud mneuasaiig
Anuduiusveusinalugusun s duala

1.2 weinssumsilinfude Mumsilnsudeya uazdunsidnsuuszaunisal nasie
anuduudsesurunsidudesulal ddufuszneunisdedianuddglumsinadeyatnans
gty sUnm Tuudnimudvesduifegluguvunsdudesuladegisaiiane tileaanwa
msfne wut guilaedinasdimatilusmanudiegluymunsduiriiutessesulaegiaue
FailiovhlfAnmsaduayusaztoaudnlummunsaueoula

1.3 mevmsnaiarudedeauseulal adsidenldvemiansdeansiiudeda
ooular] Ao Buanunsy (Instagram) X wazwletn (Facebook) Amddy iilesannuanis@nun wui
fuslnadnilvgfimauaandoya nsfnauuasdduhulugueunsdudnudoooulainggi
98193110

2. faiausuuzmsidundasiely

2.1 Wesannuiseaduivinsinwiieuatadeanudndeievesdaliu K-Pop lu

sughFusesmsauifiinaden nuduudivesurun maudeoulal Tnghilflazamnaudvie

£ U 9

gaamnssy ngulangunils dufulunsfnwadidnluasinsinuiinnzasmsdududengy
ganvnssal Lilevilsmsrutladuanutnidetiovesfialiu K-Pop lugiusiiusesmnsidudiiinasonn
undavosmuniaudesuladlunguvemsiauddanan uaziiielilsdoyaluBsdniiiiuselovl
wnu Snsdaduusslosieduszneumsufsinnsnmalunduremsduidananiiuiala

22 msfnwadsilifunsinudnuazresialu K-Pop Tuguedusommaud-ludiy
anulineda duanudimgideany AUANUAINATY ATUAUAITN WaZATUAUWE DU
nduchmang Fufunsfnudnunsesiusemmauduity ffulunsinuadedaluaising
é’ﬂwmzéjmgumaqﬁ%’maamﬁﬁw’h 9E19U Vgeiaudenades (Match-up Hypothesis) Tnedu
mMsAnwAnyNzYefuTeINMAUAMAUTAUA LY rienAud Jse1aiinasennuiduudsves
guyunsIEuAaulalatuiy

23 msfnwluafell WunsAnuidedasinalnglfuuvaeumudueiosdondnly
mafurusadoya dudu dwsuiftaulafisshnsfneideluidefifdesiviteded el
msAnwideianzanludenanin (Qualitative Study) fayaimniflavina viedadeduq 19y Anw
$nlupsAudn Anudueivesdudn WWudy el ildtoyaludedninndstu waedieliAnnsduny
Hadelnly fdamasonsanudundesgrunsdudteeulasoly Sndfadvansnsniludy
wunslunsimunnagnsnamnaialdedisgnies nssngduthmngliunniy
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