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Abstract

This research article had objectives: 1. to explore approaches in the development of
innovation for the hotel business based on five aspects of innovation development, and 2. to
analyze the innovative practices for the hotel business based on each hotel department. This
study was a qualitative approach by collecting data through the interview methods from hotel
executives in Bangkok area by a purposive sampling, with a total of ten informants. Context

analysis was employed to analyze the data from the interviews and to classify the data based
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on hotel innovation aspects. The study revealed that 1. the approaches for developing
innovation in the hotel business were classified into five aspects: product innovation, process
innovation in reducing energy, managerial innovation for employees, management innovation
and network/alliance innovation. 2. For the practices of innovation classified by hotel
departments, it was found that several departments had implemented various aspects of
innovation. For example, the front desk kad-implemented technological innovation to manage
its daily work while the housekeeping department implemented the innovation to facilitate
guest services in guest rooms. The sales and marketing department focused on innovation to
introduce new products and services. This research provides value contributions for hotel
practitioners to realize the approaches in developing innovation in the hotel business to
increase competition opportunities and to provide customer with better services.

Keywords: hotel business; service innovation; approaches in developing innovation
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UsENauUMeneIiin 81158 N JUSHATUATS
a5y ANend) JUIHATUUIN LALA1TENANAT
Ny

WiouLEUaNAR ST
sl wagadran
WANGY SIUDIAY
ToMa@n1en1snana
naulug 9

Product/Service Innovation Aﬁﬂﬁﬁ??ﬁ%ﬁfﬂfaﬁ
lnansingunsal VR unldiivetnesiudneninly
maausviondniusivodlsausy W deasin
MoUseay karAIdIUILANNAEAINYRILTITY

YreUANeNINIUANT
ULAUDVENAR U
RNERIEH

Institutional Innovation tun15a519iAT0Y ¢
AuTudenvningsia aelssususiuieny
Ui¥ndsyiutinuavanonisiulumsasaundy
iethazuuuanmstiusmsuuludiuannie
UnsmMuaLiel i wALs sy

a519ANusIile
sgniaeTensuaY
Wndnanwlung
UNAUDVIUNARN U
Ypalsalsy

5) NSWeNg
Uy

Management Innovation unsasrevinguay
maslauazusegala lnenns

- A3E319ANURNRUYRINTNI1Y (Employee
Engagement) N5ai1eusegelalagldsneta ns
wousmunalintineu uagnsiineusumiingu
-afayuineounay deureaduazaInli
WINITU ImamLLanmmwaﬂimimLwaiﬁﬁ
wilnaulddudivneou W Viosueu Hosouih
#0991913 MosUsyyn oslaau Wusu

Weasevigyinasla
WAZA AN
VYOIDIANT

6) WNUNDUY

Management Innovation mumsldimalulad
- Tdmalulagaundearulnidieszuu Smart
Enerey Winunldlulssusuuazsaosn oy

LAUNISIENa 91U
nyuLIguLazLioan
YSunaunisuanenie
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bbAN U

(Y] S o 173
yInnssunvuly

Uselevivaauinnssy

dadrun1sldndsarunyuiisy (Renewable
Energy) uagtiotivanusuianisuassingiiou
N32ANINNTANIUII UYL

LSOUNTLINAINNIS
ANIUITUVDILTITY

Product/Service Innovation suunislainelulad
- Toanyiwuulsdura (Contactless elevator) lng
Isruuugasununisnavuludni

SIUIYANUALAINUAE
anNSAUNEYRIgNA

Product/Service Innovation Iéijumi loinalulad
- TAusnnsaativnsawusmessosudluinniely
21A15DATOVDILTILTY

§1UWANUALAIN
TwngnAuwazdaLEsy
AN INEILINEDY

Management Innovation un15daIus Ve
W91

- MsfEUTINVEINT N UIUNITIIWAAT LA
(Employee co-creation)

- msdeansn1elusedng wu nsusegungly

Tausmlunsasne
winnssunigluesdns
waglNuANNEINTa LY
ASNDUAUDIAIY
ABINTVBIGNAN

WHUN (Internal meeting) uagnsldinalulagiive
AsFAea1snssInelunulIeaIy wu n1sly
Line Application

naM$ITea A9 2 anansaasunedaulei

1. ununuduvth dnmsthuianssusnumsuinsgnéanlvuing eliAnmsuims
RNzyAna MIUINsimieanuaianls saudanisiuinnssuniseenuuuanldifieatisniny
wanssliuninn Wy mannussvedsausulvliendneal uenvnt Selduimnssudunssuumsly
mstmalulagunlunsnouaueInUA eINIIRNILYARATDIGNAT B1WIBANAZAINTIASIUNS
THusnns Pudafinlszdniainwarananuianaialun1sdnufduau Wy Guest Folio, hotel
application and check-in/check-out system Budu

2. wnunuaitnu lnduinnssumalulagunldvateguuu wu msldmalulagluiesin
1914 Guest Service Application, Master control panel, Keyless system swdamsldmaluladiiie
ANMUTUTLUEBRINN LU In-room tablet, Smart TV/Internet on TV, Cable/satellite channels vHu
Fu sTamsiianssuiemuaveatesinaly

3. wwunesuaziaded Iiuianssudundnfusianld ieadsyadvurnansos
Y3OMIUIMT 19U MIBONLULLLYENNT LASBSANAUNIN B19MS¥TBadU 815U (Fusion Food)
sudimsadauazesnuuundning Tnedadu pool bar wiewiiBuaszin wasluassi Hudy

4. wnundheveuaznsnan wiuianssuvanesuuildiieainsuinnssilsquigndn
WU managerial innovation LuuYanssumeluladdearsnisnain Toun n1sld online advertising
WU Search Engine Marketing (SEM) wag Social Media Marketing (SMM) Tun1slawainagianig
nauganA NMsvesuLwanesueaulall lawn Online travel agents (OTAs), Hotel website, Social
media, Hotel mobile application, Corporate website/ central reservation WHudu saudensld
welulaglnsnisihgunsal VR inldifietefiudnonwlumaitausyiondnsusiveslsusy 1wy
voain osUsvr uardedruaeanuavanuedlsansy uenantu Tsausuuieuis W Institutional
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Innovation lngasiauasedneausileiuniagsia tnelsaususiulienuusundseiuiiaiazans
mstulumsavanuduiiothazuuuanmslivinmsunifuduanmietasiiadedinlsaus Wy
AU

5. WHUNNSNEINTUYEE LWy Management Innovation lagn1sasisvdyuazimdslauag
w5939lalunsvhey Wy nsasieanugniuresminay nmsaiusagelalagldsieia nisuey
Srunalsindneu waznsfinevsumiingu venindu Tsawsuursursdsldadaguindouuasas
s1neanuazanliningu Tnedauvasinueslsusniieliinaulfiluiiindeu wu viosuou
wasoruih Wesomns Wesseau Hostudu Husy

2AUs18nan15938 (Research Discussion)

1. 911nn53dnuin Tssusslutssmalnelutagiuiimaiutanssude 5§ ldud 1)
product/service innovation 2) process mnovatlon 3) managerial innovation 4) management
ey 5) institutional innovation smmamﬁfmsmaamﬂaamm'}m%suaq Hjal ager (2010: 1-12) VIi“U
Pufanssuluniegsiruimsmansaianild 5 Fudandn Inenansidelundsd asveulfifiudn
Ausmslsswsueabmilulsswalnedimsiuufansiauiuinnssuanidegnanawnmane susuy
%aaamé’aaﬁmmﬁ@mamzi’umﬂ (Pikkemaat et al., 2016: 343-360) mawalﬂiuﬁ?u o dunsnzIn
winnssuivsglovisoniagsia swuinnssutiaieanuuandsliuiadndue dulonaliun
Wity wavtieasisnnuianelaliuigndn Jsenavibilsasudiunuannlmihuinnssuiiug 4 un
Témelulssusuilousslonidsnan (Aaand yryazaud uagdeiu uasiing, 2565: 179-190)

2. wonantiu wamsidedanui fuivnslsusilfiunAauinnssuaussy ndldluusun
#1499 vesl5ausH WU unundumth wnunuttuuasTesinLYN LNLNDIVNTUALIATESAN WAL LN
Peuazn1snatn Wudu el msfiueundg 9 vedssusulfiuinnssumnldorafivananio
TgusraAra1eUsens WU U1alsasuaaInsiAusn1sdINUARaLNGNAT NanBwienBen1syinli
anfn¥Anazaanavisvmndin saafioadannminfegaliuinde S wasaiusonouaues
Audeansliigndn uenaindunsiiunun fne q veslsausuliiuinnssualddamadiso
UsEANTAINN TN NUTRINTNNULAZAITUTMTTIANITVRILNUA kazvaalsausuluningiu lay
namaifelundiaonadostumideidnuluiennnsslugsialssususisluniunussmelne
uazsinsUszma Nszyin Tsusamaesuisldthuinnssuanldegnanisndunsuning 4 vedlsausy
Tnstamiglsausuvuialng) fhuianssuldidenstaauamnisusmslifundu sevauss
anuiesnisveauilangaluml sauviedstaglinisvhaulussdasununivssansnimainniudae
(M3ANS YryeyeAue Uawdriu aafing, 2565: 179-190; Pikkemaat, Pikkemaat, Zehrer, & Zehrer,
2016: 343-360)

29AAMU3NIAANIUATY (Research Knowledge)
Han1533evilins v Yagtuduimslsausugalmilulszmealngladuufamuuinnssy
NNUsTnAns Tuanuibdag19aninerinawazaunsaUssgnalduuifanelfuuinnssunsusnistu
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gfalsausulate 5 A aufdnauslunam iy saiinan1sITedelainauasiiegiuaziug
NNATATIUTRNTINAITUTATIULNUNATN ¢ VOILTILTN ASLFLNUAIUAIUNTY WHUNLLTUIY Lun
9IMTUALIASOIRN Lasiaunue 1uAy

JolausuyN15398 (Research Suggestions)

1. Yaauanuznsiinan1 T luly

wansideluedsd IannudidansouunAnlumsimuuinnssalugsilsuslul s e
ne Tnegshalsausuausaiauuianssunmelduouunii 5 fu mufiiiaueluamside léua
1) product/service innovation 2) process innovation 3) managerial innovation 4) management
uaw 5) institutional innovation TauTesaeEenss LT IduTRnssul uurazurunvedswsy B
dusmslsssuanansalfduuummslumsiannuinnssululsasudsznnsing 9 Tudsswalve wu
Tsausumgna Jaedm videlsausuitunsuimssnuaunm Weiisdanuamnsalumsudstuliun
fuszneunms sudadeliunumidlumsiaungaitiuvestsiusuiiorauwnnsinsiueenly 1wy uns
Tssusuonatuaundnfue fanusadilufnmM siauIs UL IRnssuNandugin g lnAnUsy Lo
W OUNISIUSNOATUAUNTTUIUMS AaansailwAnsuuinnssunsyuIum s lgUsslovd wie
vslsausuoauszgndltuinnssuduanuneitediveanue Wusy

2. Yowausuuznidondasioly

Lﬁaqmﬂmu%%’aﬁlﬂumu%’aL%aﬂmm‘wimEJmié’umwairﬁﬂivﬂaum'i/t:’iu’%mﬂsﬂLLi:u
(supply side) \‘1’1‘1J’Jﬁ]EJﬂix‘lG]E]l‘UEﬂﬁ]ﬂﬂ‘lﬂﬂﬁ]@ﬂ@ﬂi@EJﬂ’]i?ﬂi’Jf\]ﬂ’]iiUimu’MﬂiiM“U’ﬂﬂSﬂLLiiJﬁ]’]ﬂiJmJ@\‘i
YoIgnALiLLAY LW@‘UEJ’]EJ@\‘iﬂﬂ’J’]iJiLﬂEJ’JﬂUu’mﬂiiiﬂ,uﬁiﬂfﬂiﬂLLiZJﬁ]’]ﬂEjQNUﬂﬂﬂ (demand side)
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