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Abstract

This research aimed to study: 1) the levels of factors of marketing mixed 4Es and the
decision to choose coffee shop services, and 2) factors of marketing mixed 4Es affecting the
consumers’ decision to choose coffee shop services in Muang District, Chiang Rai. Quantitative
Research. The sample size consisted of 400 people. The instruments were the questionnaires
and the assessment ratio with five levels, including factors of marketing mixed 4Es and the
decision to choose the coffee shop services. The statistical tools used in data analysis were
percentage (%), mean (X)), standard deviation (5.D.), and stepwise multiple regression method.

The results showed 1) the factors of marketing mixed 4Es were at high level (mean =
4.45, SD = 0.222) and the levels of the decision to choose the coffee shop services were at
high level (mean = 4.44, SD = 0.191); and 2) the factors of marketing mixed 4Es of exchange
(X2), everywhere (Xs), experience (X1) and evangelism (Xq) affected the consumers’ decision to
choose the services in overall (Y,,,). Its statistical significance was at 0.01 level. The correlation
coefficient was equal to 0.742. Effectiveness in the prediction was 54.6 %; and the standard

deviation of the prediction was 0.129. An equation regression analysis was written in the following.
Yior = 1.978 + 0.224 (Xy) + 0.189 (X5) + 0.077 (X;) + 0.070 (Xq)

Keywords: factors of marketing mixed 4Es; the decision to choose services; coffee shop
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Yagudsaulnefeunishunuifuegisunsnats shlfAagsieduniunaniuedi
wnnedwihlifnmaudsiuludegsiatigedu delududesnamssming medafuiwl e
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9 UsaIAN15ITY (Research Objectives)
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(stepwise multiple regression method)
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NaN15398 (Research Results)
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2. swiviladudunaumsnan 4es lumsldusmsuniuvan Teedeegluszduun (3
Aade Wihfu 4.45 a1 SD wihiu 0.222) nazszsumsimauladenldusnmsdunmunan daaae
aglusgAulN (HAnade Wi 6.44 e SD Wiy 0.191) Fapns19t 1
a31afl 1 Aleds dudeauunnsgu uazszdudedvdunaunmsnan 4Es uaznsinduladentd
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ARy @IUUBUUUNINTTIU SEAU

AuNIAsIIUsTAaUNSAl (Experience) 4.50 0.425 11N
AuNTEs1eRuA (Exchange) 4.24 0.474 Gl
AuMsIeulaa (Everywhere) 4.54 0.380 Nl
ATUNTATIIANUFUNUS (Evangelism) 4.52 0.408 1niign
Uadgdrunaunisnain 4Es 4.45 0.222 1N
nmsanauladanldusms 4.44 0.191 1N

3. Jadvdnunannmsnan 4es dsnasenisdnduladenlduinsimuniuanvesguilng
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Uadediunaunisnann 4Es amumsainenman (X2) Aumsidnifaguilaa (Xs) Aunisasna
Uszaumsal (Xy) wagdumsasnsanuduiug (Xo) filkadensinduladenlduinmssunuanes

Auslae Tulungnaiiios Janinldesse Tnen1nsy (?tot) agfitidAyneadifisedu 01 fie
Fusdvsavduiusnmaulunmsiunemiifu 0762 fUsansnmnisviung evas 546 waz
anuAaaAdeuNnsILlumMIiiug 0.129 fan1seil 2

319l 2 HdlATzmsanneewyaiilenensal Jeduaiunannisnain dEs fidsrasionsindula
denltusnmsfumunanveuiuslaa lulwndinaiiles Jwialdeene

AauUs b SEs B t  p-value
AU sasanua (Xo) 0.224 0.014 556 16.315  .000
AUMSIAeEUILAA (X3) 0.189 0.017 376 10.995 000
AU sasisuszaunsal (X,) 0.077 0.015 172 5.056 .000
ATUNTASANUEUNUS (Xa) 0.070 0.016 150 4.361 .000

AAafl 1.978 ; Std.E = +0.129 ; R = 0.742 ; R = 0.546 ; F = 19.021 ; P-value < 0.01
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Feanunsodewdy aunsiesginnsannee Tasail
Yior = 1.978 + 0.224 (X) + 0.189 (Xs) + 0.077 (X1) + 0.070 (Xa)

aAUs18nan15298 (Research Discussion)
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Andulaldusmsfunmunanvesguslan laud audssaunisal aunsidnfeguilan wagaums
adsamudiiug uasmanandidnnsedindiis 5 duldud FumsduaSumnainuaznisfisgan
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