N1TNAILILUUINRBINGANTTUN TR FUAI YN TUNAWTTD
Hugamiseaulauvasuilag
The Model Development of Product Purchase Behavior in Northern

Communities through Online Channels of Consumers

ANAFT ATALA’
Supakhasri Srikongkaew

unAnga (Abstract)

mem%%’aﬁﬁi’mqﬂszmﬁ 1) LﬁaﬁﬂmﬂaG{Taﬁﬁﬁm%waﬁiawqﬁﬂﬁmmi%aﬁuﬁwsqmumu
tomesulavesiuilnn 2) iemuuuuiaomgingsunistedudauriiutesmniseulat
vosffuilna nduitegsldun fuilnafitoduiguaumeamnioiutesmsooularl S1uau 400 Au
afanld 1fun anud dresas Aede daudonvuninsgiu waznsiinesidoyalasaiade
oy AdusAvsavdiiuduuuiiiosdu wasmslnsgiionnoeneal

HANISITENUI isﬁuﬁﬁadawszawwmﬁmamﬁﬁ@w%wasiawqaﬂﬁumiﬁm?{ﬂa%@
dufguvuniamieriudesmisosulal nmsmeglusziuunniian (Aade 4.32) Wefiansan
MU Futsm1ansdadiming Taviswainiian sesawnliud d1usian duanududiud
sumsliusmsduyana Aundndue wazdunisdaaiunseain audidu evinnsiese
anneewal Inglimduuszavsmsnnnoemnaa nut Jedefundniud Jadeduromamsda
F1mie waetladedumsliuinmsdiuyaea aunsanennsaimsdnauladendeduigumuniamiie
rruteansoaulall Inefisgiuluddqmaadffissiu 05 nefuusiuiifiéiunanensaldiian Ao
Hadudnumsliuinmsduyaea dandulszansonnosvesmanennsaliviiiu 0371 Jadeiis 3 fu
anunsnesuIBAMNLTUTIwwesn AUl denteAudgusuniawierutesnseulatlldfenas
67.70 vi30 81uranennsal fevar 67.70 wardiAnuAaIALAABUYBININEINTAIT 0.136 Fatiy
fusEnaumsannsnfinnsannistnagrdlunisfauna 3 dululdlunmsimuigesmanisda
Smivooulavlviaenndesdennudesmsvesiiuslaa Weoiudnoanlumsudadusioly
AEATY (Keywords) : WuuTaesngingsy; dumyuuniamile; tasmnsesuladl

Abstract

The objectives of this research article were 1) to study the factors influencing on
community product purchasing behavior through online channels of consumers, and 2) to
develop the model of community product purchase behavior through online channels of
consumers. The sample group consisted of 400 consumers purchasing products in the

northern communities through online channel. The statistical tools used in analyzing data
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were frequency, percentage, mean, standard deviation, Pearson correlation coefficient and
multiple regression analysis.

The results showed that a level of marketing mix factors influencing the decision of
the product purchase behavior in the northern communities through online channels was at
the highest level (X = 4.32). With the consideration of each factor, a distribution channel was
the most influential. Price, privacy, personal service and marketing promotion were
respectively. The multiple regression analysis by multiple regression coefficients revealed that
the factors of product, distribution channel and personal service were able to predict the
decision of product purchase in the northern communities through online channels with a
level of significant statistics at the level of .05. The independent variable with the best
predictive power was personal service factor, with the regression coefficient of forecasting
equal to 0.371. The three factors could explain the variance of community product purchase
decision in the northern communities through online channels with 67.70% and the forecast
error of + 0.136. Therefore, entrepreneurs can apply these three development strategies for
the online distribution channels with the consumers in order to increase competitive potential.

Keywords: behavioral model; Northern Community Products; Online Channels
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Model R R Square Adjusted R Std. Error of the
Square Estimate

1 .823° 677 672 37805

a. Predictors: (Constant), X6, X4, X1, X2, X3, X5

NANTNT 1 wud ArdudsednSiimun (R Square) gegnfe 0.677 vangANIdILUS

[
a 14 =)

M 6 fanunsnedurenisinduladendeduaguruniamieniuteamniseeulal lasesas 67.70

oA A A v a a a v =

dunvdedniesay 32.30 \inAndviswavesianusdug

M13199 2 HaM AT IERANUannenAnvesdate Nl uasBnEnaluInsens
snaulaidendeduiyuyuniawmieiutemisesulatvasiuilan

R=0.823,R*= 0677
Yadedidamarongingsy Unstandardized Standardized
nadendoaudgurunanie Coefficients Coefficients | t Sig.
Hugesnnesulay B Std. Error Beta
1 ﬂ'”lﬂﬂﬁ .648 136 4.759 | 0.000
X1 AuKdn A9 141 063 135 2.244 | .025*
X2 AU .067 .073 .068 927 | .355
X3 ULDINNNITINTIAUNY A77 073 A77 2423 | 016
X4 fUNSEWESUNITAATN 071 .053 .078 1.343 | .180
X5 gun1sliuinisaiuyana 331 067 371 4.909 | .000*
X6 snuAuduaIug .045 052 051 0.881 | .379
a. Dependent Variable: Y, *{tiydn yﬁymaaaaﬁizﬁu .05

21NANT197 2 NMTIATIEIANAaRReETsAA (Multiple Regression Analysis) #e/3s
Enter wuin Yadearundndus (Sig = 0.025) Jad8a1u999119n159n 919U (Sig = 0. 016) Lag
Hafudunisliuinisdauyaaa (Sig = 0.000) ausoneinsainsdnaulaidendodudyuy
mawderurensesulay Tnedseiuiddyneadanszdu .05 Tnefulsduiifisiunanensald
fian Aetiafedumsliusnsdmynana fadulssavsannesveaimsweinsaivhiu 0371 Jadeiis
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3 fnu anusaesuisANuwUsUTUvRIMIdnaulaionFedumyusunawmileniudenisesulaild
S8ay 67.70 B30ls1U1ANYINT S08AT 67.70 LATIAIAIIUABIALAADUYDINTNEINTUN +0.136
FIANUNTOASN9EUNTTONNDY LARIT

Y = 0.648 + 0.141X; + 0.177X; + 0.331Xs

anUs19Nan15398 (Research Discussion)

[
[ v o

mMsdnauesiusenansiduasall fiisdnauelaeidunuIngUszaennside deil

a 1

fnquszasdnifided 1 dadeiifdviwadonginssunmstodudguruniamierudeamna
ooulavvesiiuslag nanisdnen wui Yadefifaviwadenginssunsdodudgusuniamiesiy
Fosnsoaulatvesuilan amsin egluseiunniian WefiansansiesuaansaiFesdduaininn
lunvieslédadl dudoamanisinsimine sesaanldud d1usan duamududiud dunis
WUIMsduyAna ATUREATMI kazA1UNTERLETINITNEIA AUEIAU dRARBINUNANITITEY
Y93ANA 2T LazAnE (2565: 75) finuin Jadudrulszaunenisnaiaeeulminndiudimae
nsimauladodusnuunaniesuvussuladedreidod funiadniisziu .05 donndosiu
NanTIdeves Asin watdauned (2563: 8) fimuin Tadesumsliusnmsdwyanaiidvswasents
dnduladountign sesaundo dadodumen Jadudundnsus Jadedunisdaaiunisnain
Yadedureminmsdadiviie wartadedumsdnuanuliudins audiiu fssrutivddyna
addit .05 Tneitafodusraunansnmnseulatl aunsnesuisnsdnaulalduoundinfudsde
adudooulatvosilinluiminaymsanaslifovay 80.6 diivdedniovay 19.4 1Anandvidwa
YoIFMUTEY €

AUsyndilanuduiusiuiud saulagansnsafiansananuduiiusssninamuusidas
Aalawn Jadedundndum A1us1a1 AMUYeINNMTIATINUIY AIUNMTAREIUNITAAIN ATUNIT
Snwanuidudni uasdafodumslivimadiuyena fanudiustunisiaduladedudgumy
mawiloduteinisesulal seaugduiian1auin kagn1TIATILVAIINAADDULTINYAN WU
Uaduenunaniue Jadeaudesmansdndming uwasdadedumsiiuimsdiuyana aenndos
fukAnnagnsnsIndmhgsutemenmsaanadelvg vesusenas wadsuinidly (2565: 206)
findnin suuumssniuienssumensnaialutlagtu lneanizluga New normal figuuuums
fadmiefivhmihdlumsinaueduduieuimannguglusitelfiudsunadiuaniy sudud
fusznounsrossuialitinisdiliufanssimnaniinausauiimsnanaeoulatiuaznisman
LuURAL AnfiwgAnssunisdafsdiiaisvesdaduduasuinisvosgndnudsuudasly
Suidosunandvinavesszuvdumesidadidrundudiuniesnisdiduiinlutiogdu dadu
fhmsameasielnidausuiudondilaimgfnssumsdideinms nsdendeduduazuims
¥99gnAn masnIuIRLsITNVE eUszindlenlunsdea siusruuBumesidn ilethunUszendly
mafmuanagnsinanIsmaaLaransnai e il ituiaAuduasgnélusuian Taena
gnsn1sdndmuradelminuseanliildu 2 nagnsvan Ae nagnsn1sdndrnueIuYeINg
mamanaarielyel ilomsiausdufignann uaznagnimsnsranedudiiledsnoududliiugndi
sheeusai Uaensts uazidudifenelavesgndi
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fnqusrasdnsidedl 2 ewauiuudiasmgAnssum stedudgusuniamieniu
Fosntoaulatvefuilag Nan1sANYT InenSAUMAIMEINIILALATIAUN1THEINTIMETT Enter
Tsaseiannsenyan (Multiple Regression Analysis) wuin Jaderundnsdoe Jaduautes
mamsdnsming uartadediunislfuinisdinyana musaneansainisdaduladendedudn
yuvunamionudesnsosulatl Tasfuusduiifisrunanensaliign Aetadesnunislviuins
druynna Slendulszaniannosvesnaensaiviiiy 0371 Jaduits 3 f1u anansnoduiaay
wssuvasmsdnduladentodudgusumamieutesnseuladléferay 67.70 wieds1una
wensal $evag 67.70 uazilAnAnunaALARDUYBIMINEINTAIT £0.136 Teaonadesfun1sAnY
Y99 WYINT WNUTIA wazUsedaas Bawusznn (2564: 11) nud Jadeadudszaunianisnain
voulaidumslivinisduyana favsnasensdnduladeduireeuladiuueundind ures
fuslnalulaangannumuag waenudn danuduiuslufienafeafuiunisdnduladodudi
ooulaviriuneundiadu osuelédn fuslnaiitedudviuueundiaduseinislésudoyadinans
TUsludusgrsainame lesumslvuimndamsueriudemsiinanvans uazfueaufnouusly
Yaymiluriuil gennassiunan1sideves wWsunua Usansal (2562: 102) lona1an d@udsyau
menmsmaneaulaidunsliuinsdmyaaaiinansuindenssuiunisdaiuladeniudeans
ooulayl ilesnAudiididernuremnseeulal (Huduiifuilnaliaminsodudesldneuniste
dudn dhudszanmansnmadunsiiuinsduynnadsiidud Ayedrmndifuslaaazamnsn
fnreaounudoyania 1 fewhnisdedudsnuresmsssulal litnsdussandonvesdudn
Bnsthseduuazdu o

24ARU3TIl#1NN533e (Research Knowledge)
MsmUILUUSaeINgAnssunsdendedudgurunt amflonuremisooulatives
fslan anmsfnunssduiadeiiidvinadonginssumadaduladentoduigusuniamiiony
Foswnsesulat nmsmeglussiuinniign Wefiarsanedu futesmsnisindimie faviwa
wnfignsesasuniiin fMusian Fuandudia funisliuimsdwyana fundefu was
frumsdaaiunisnatn mudiy Wevinsieszvianassnman Ingldaduuszavinisannos
wian wud Yadeanundnsdue Jadeaudesmamsindinie uazladesunisiiusmsdiuyana
Tnsmsasanuldiuievlududeansiinarnans sistesmsnisdnsimivooulay uazdemis
msAadedeasiugnin 1y Tidvthiineunduuasiufduiusiugnenludiuil anunsameinsains
dndulaidendeduiuauniamiorhuromnsesulay

JolauauzN15398 (Research Suggestions)
1. Yawauawugnsinanidululy
1.1 gusgneumsmsvengteamnnmsdndmigesuladlvvainvate lngliniuaula

| [

Yuroan1an1sinuneesulatuiy E-Marketplace 19U Shopee Lazada Lilasarndudesnied

a

a = = =] o ] a a &, ¥
vslnafley JiASeeleenulgAuEEaIN ﬂ']’isd’]igLQU‘I/IVIﬁ']ﬂﬂﬁ']EJE“LJLLU‘U Wunu

€

e
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1.2 ffusznoumsmsinwinuninvesdudegisainaue wWelumsaeanulingds
wazanuBesiuliuguslng dnmsthiauedoyadudedsgndes undetie Wutlagliu

1.3 fuszneunsaasfimsliuinisfianou sendns wagndan1sve Huteamianis
Anredoastuuilnalnensafiosiueauasaintedudoyadui n1sdsdouaznisdadsdudn
uennil Ssansnsotieudletlymliiuilnaléviud dwadannuussiulalituguilaadnie

2. faauauuzmsifondsely

2.1 arsfinuilafefidewadengfnssunadaduladendodudyuruniamieniu
gosseaulal lnednwnazdnadlulunsazdosms wu E-Marketplace Viulas mslafan e
auruina 1Wudy Weduyszlovifuguszneunis suaglfihdeyanldlusiauinagnsluusias
Foanasely

2.2 psinwiladedu o fenafinasomsinduladonteduiyurunmamiorhuroms
ooulatl 1y Jafeduusegsla amninmsliuing Jedefidmasiomanduiniedn Wudu ethna
Aldlulflumsimunnagnivesszneumssely
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