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Abstract

The objectives of this study were: 1) to study mixed marketing factors affecting
consumers' decision to purchase food through online channels during the Covid-19 outbreak
situation. It was a quantitative research. Classified according to personal information, a sample
of 400 people was selected as the data collection tool. A questionnaire was used as a tool
for the study. The statistical instruments used for the data analysis were: frequency,
percentage, mean, and standard deviation, and Multiple Regression Analysis. The results of

the study revealed that most of the respondents were female with age 21-30 years,

Received: 2023-10-13 Revised: 2023-12-13 Accepted: 2023-12-15

' dnfnw vangnsusmsgsiaumdudie unnInendeinvududin Master of Business Administration,
Kasem Bundit University. E-mail: phkanyapach@gmail.com

2 9191567U3nw NANgATUTMISEINAINMTNIRN Un1Inenaeinwutnugin Advisor Master of Business
Administration, Kasem Bundit University. E-mail: Chinnaso12@gmail.com

3 91915871U5 W NaNgATUIMISgINAINMTNINN un1InenaeinwuUugin Advisor Master of Business

Administration, Kasem Bundit University. E-mail: Ingorn55@gmail.com



142
58715NITUSISUALAIANAIFNTUSNTTAY
U971 7 aUuil 1 19euunsInu-NunIiig 2567

undergraduate degrees, average monthly income between 10,000-19,999 baht, and
employees at the private companies. Consumers chose to purchase food through online
channels during COVID more than at restaurants in person. The application that they chose to
use the most was Grab. The time for using the online food ordering service the most was
between 12.01-18.00. The mixed marketing factors price, distribution channel, marketing
promotion and physical characteristics influenced consumers' decision to purchase food
through online channels during the Covid-19 outbreak situation with statistical significance at
the .05 level.

Keywords: food; decision; mixed marketing factors
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