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Abstract

This research aimed to study: 1) the levels of technology acceptance, risk perceptions
and intention of payment with a QR Code, 2) technology acceptance and risk perceptions
affecting Gen Z consumers’ intention of payment with a QR Code in Muang district, Chiang
Rai. The sample size consisted of 400 people. The instruments were the questionnaires and
the assessment ratio with five levels, including technology acceptance, risk perception and
intention of payment with a QR Code with the reliability at 0.924, 0.915 and 0.945 respectively.
The statistical tools used in data analysis were percentage (%), mean (X), standard deviation

(S.D.), and stepwise multiple regression method.

The results showed 1) the levels of technology acceptance were at high level (X =
4.40, SD = 0.262), the levels of risk perceptions were at high level ()_( =451, SD = 0.242); and
the levels of intention of payment with a QR Code were at high level (X =4.48, SD = 0.215);

and 2) technology acceptance of perceived ease of use (TA2), technology acceptance of

perceived usefulness (TA1) , and perceived risk (R1) affected Gen Z consumers’ intention of

payment with a QR Code in Muang district, Chiang Rai in overall (Ygo¢). Its statistical
significance was at 0.01 level. The correlation coefficient was equal to 0.587. Effectiveness in the
prediction was 34.5 %; and the standard deviation of the prediction was 0.201. An equation

regression analysis was written in the following.

Yior =1.964 + 0.283 (TA2) + 0.144 (TA1) + 0.143 (R1)
Keywords: technology acceptance; risk perceptions; intention of payment with a QR code

unid1 (Introduction)

Useinalneidginsugiagadenuliiiuan (Cashless Society) n13915¢dunuuliduda
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Uselowiifialigndnanunsndiseiuld andunoudilisndu & mi’mmamumimmiLLWiiumWUEN
la¥a coviD-19 fvilsfuslaafinsufuiuuuinnsslandrdlanidrasgnasamiatu wu n1sds
Audhesuland nsdsviuseulad sy Sufumsennumsntsmsnwssasvameden (Social
Distancing) Aaanau AufntmnsuinnssuntsnsiuwilingAnssunslddulsifedestulan
FaTraanndu unuimvesnsldiuanlunsdisyduiuantosas ety nsldaerdidnnsedind
(e-Payment) i Unsiashin Unsindn suin1snisdumesida (intemet Banking) suim1svisgunsal
\deauil (Mobile Application) wag N15%1523us8 QR Code Junmedenliaunsaidenyingsnssy
nsduldlagliidedldituan Ieazain saa57 wazdaldunulunisviigsnssuiignas fMduindeu
AR IS ALIIUTY LisuAlanLonwALAdY Laxll OR Code liingsRavunslvgviessia
vadnfnin n13dl OR Code agviliirgdonaidnfsnasgnénanndedu awaaeusendadunulugy
nsvuas nsleudulaglifosfunidlusumsiiediseiu ansodudunslusenwiinduls was
faannsndfuseanglitussialéinniu mneggnéansaderesldazniniu winfuenndiaduyin
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Tl Fuannsalouiusiuuenndiadulasaunu QR Code laviudt lidndusomniuan u3o

FuneulidsnafedunsthszRuiiazansaniiegnann @Dons esauniedlns, 2560)
win1sthaedude QR Code avanunsaduindoumsugianavalugaiiinindousogaiu

wifdadunsdmidilivensumeluladlunisdisetu esnnguilanmamnudedslunsdisziu

1 a

AAuduazuImsluutazads nsfigléssuuduhaieenulasadovostoya uazmsfildazuull
wWindeuseleriveinisdiseiuaduduazuinisiiuszuudidnnseiind denndesivanuifeves
VYT é:uﬁlul,t.fh waraseey1 UIulasey (2562: 58-69) wWuin Q‘U%Iﬂﬂiuﬂqqmwumumﬁﬁmq
913 AINSANYT waranuAEaNTA TuansrstudiauAniuienisthszRuriuszUU QR Code
waneneiy wasdanudn nsvaniumaluladdenistissiunadidnnselindliauduiusivaing
AnLiusian139152RURIUIEUY QR Code vatuslnalunsuvmuniuasegluszduunn daeguiu
A3 deyuz Ins §61u18n13 ETDA linaai1ainnisdrsranginssuglddumesiialulsenalved
2564 sgnInufsuNYIgU-10u1gy 2564 WUl @0 1un1sailadn-19 vinlv nqu Gen Z 19au
duwmofiimnniian adetuay 12 $lus 5 unit uagAanssuosulavifingy Gen Z ldumesidnunn
fign fio Sousaulay wasTuaz 5 $lus 23 unil sesawnAe gsrensinvim gady guils flanag
ooulatl 1wdsfuaz 4 Halua 11 unil uasdnsedeasesulatl ldstuay 3 $alug 39 Wit (drifnau
ﬁwquiﬂﬁmm@,ﬁﬂmaﬁﬂé, 2565)

n1seausumAlulal Technology Acceptant Model (TAM) Lﬁquwﬁszwmiaumﬂﬁdw
eesnsviednalsligldvensunadlfinalulad anlumaanansailuldesuielsiuiledldlssu
msdnausnaluladlvdquazidudadenisninadensdndulavesdliiisafunisldemuuas
sroznamsidaunioniseensumnalulad JenuuunAnves Davis et al. (Davis et al.,, 1989: 982-
1003) loegunelu 2 s Ao nsFuitiadseleviannsidmalulad wag nsfuiarudiglunisldau
ImaLLmﬁmﬁjaguuﬁugwmaﬂwqwﬁmﬂﬁ’mm%m%wm wagSan martin and Camarero (2009 : 629-
650) nanri masuinnudsdinistedud videlduimsseulat aduagfumssnmaiudaonse
naznsifiudeyadiusvesgnifimunzan Uszneusie amnufnalunmsdafudeya awdnaly
mnuvasafvvesteya mmfnalumugniosesieya uazauinaisnisgmifeyaluldiie
‘Llisiwﬁsuaaaﬂf-ﬁ'mw%aqﬂﬂaﬁammﬂﬂdwsﬂmﬂmaﬂéfﬁu%mﬁ LAZINNIIUIIBUDY DAY
59919 (2561: 111-130) wui1 M35uireszuy viruednidsesyuy uaznseeniumalulad d5vdwa
sionuAtlalésrun QR Code mnsgruvaslivinmsluiufidiomessdl uasdsaonadastuauise
103 Aey1 NAUNBIA (2561, 97-100) wui1 Yadeduniseensumalulad Uszneudie QRERTEOR
Usglowtiitlédsu msfuifennudrelunisldounaztadosumssuirudesdivinanisuindens
findulatiseRumEuALarUIN13MIesEUU QR Payment

Mndeyaiinanuyilvgiseaulafies@nwifeadiu nssensumalulad waznissudanu
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FAnuszdriuvesnguiuilaa Generations Z Fsenaiinanszmusenuidediu n1slindalunnsly
u3ms Juiliideinnuaulalusde mseusumeluladuagnssuiemiudes Aduasoniiudila
F1583UMe QR Code vafUILAA Generations Z Tuwndneiiles Jamindessny
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9Us2aIAN153Y (Research Objectives)

1. ifefnwsedunssouiumalulad msiuiauides uazaudslagissdude OR
Code ¥83{U3lnA Generations Z lulwndnneiiles Jaminfessny

2. \ilefnwinisseusumalulaBuagnisiudanuides fidnaronudilatisy ude OR
Code 0{U3LAA Generations Z Tulwndnnaiiles Swmindesse

35a1HuUn15398 (Research Methods)
udedes mavensumalulaBuaznsiudanudss flnadernudiladszdude OR
Code v03{U3InA Generations Z Tutamdinoiiios daninifessie Wuni153duidausun
(Quantitative Research) f3deldfmunissiiunside suseanden fai
1. Y9ULIAUBINTTIY
1.1 veuiaduiion
msseusuimalulabuarnisuiandes flnateaudilathsziiudae QR Code voq
fu3lam Generations Z Tulnsunaidios daviadessts Usznoudsveuivadion dil §3duld
AnwnulAn n1seansumalulad (Technology Acceptant Model : TAM) 984 Davis et al (Davis
et al, 1989) Usznaume 2 Jade e n1suiteuselevtanmsldmalulad wagnissuianudigly
514911 wagns¥udaaudes suuuIAn 989 San martin Wag Camarero (2009) wagA LRl
F152RUMe QR Code YaRUILAA Generations Z Tulwndnneiiles Jamindessng
1.2 YaUWURRUUIEYINT Uaznquiiegnd
U5591n5¥89115398 Ao NguAL Generations Z Mtaeldn15915213ud8 QR Code 7
odweglulmsunailes favindease fifilorgseving daus 18 V3uluds 24
NguAI9E13Y89N17148 Ao nguAL Generations Z Miagl¥nstnsziiuse QR Code 7
anfvegluunginaiiles Jarinl@eeses 31w 400 au agldisnsAunamvuInnguiieg iUy
linsruduiulszsinsaingnsves Cochran, W.G. 1977: 180 (s7dun$ Aatdang, 2555: 46) fiszéiu
ANuLdesiu 95% Tnevinnnsgusnetsuuumuazain (Convenience Sampling) feufagideLosiu
Uszansiiagldnsdisziusie QR Code flondvaglunsneiiios Sawindoase fforgsening
faus 18 Bouluda 24 T
1.3 vouinduiiud
fdeldiuilunsite Ao wadunaidios Smindssne
1.4 YBULIAAUTZELLIAN
nsfeadaliniunissewing Wounguanau wa. 2565 & Lieusuaa w.el. 2565
2. \sesileflilunsise
desilefililunisidunssil Ao wuuaouniu (Questionnaire) Tneffifuasrstulasfiansan
aeldnseununAndmauiildainsinu Szt assunsaunazauideiiieites sauvild
aonndeafuAinnulunsifedlaimunly Tnsuvsuvasunmeenidu 3 nou Usznoudae
pouil 1 1Junuud319518n15 (check list) @auatutidfuanIunImyegmounuvaaUniy



31
215813INITUSNITUALAIALUFIN TUTNT AL
U4 6 aUuil 3 ioungunIpu-dguIgy 2566

Usznaude Nenfu e 91y n1sAne 013w seldladesioifou (Um) anudlunisdiseiude OR
Code maudi 2 wuuasuamUszifiua (Rating Scales) 5 526U AU nMsveusumaluladuaznis
fudmnuidssesiuilaa Generations Z lulwmineiiies Smindosne S1uam 20 4o uazneud 3
wuuApUnNUszdiudn (Rating Scales) 5 sedfu Lafu Arwddlathasiudae QR Codevaduilng
Generations Z Tulwndinailes Swiadiessny 31uu 10 U8
3. MaAUTIUTINTeYa
fAdeldmiiunsuanuuuaeunudeauesliiunduiessiiongseaing faud 18 Tou
U 24 U fhaglénistrseiusng QR Code ondeaglulundiineiiios faminidessy oy
400 %0 udnfundududeauesimunudailunsaaeunuATUEINTEINITNULULABUNTY
moly
4. MTBATIEvveya
4.1 Ainsgiteyaiinluveanguinedns Usznoufedemanuiiaiu ma e1g msdnw
013 Teldldesoiien (V) ANuElunITIEEUMY QR Code TATzsitoyalngn1TuanLag
Al Yevay uazdrudoauuimnsgu
4.2 Mswensumelulad nisfuinuides uay Arwsidladissiiudie QR Code va4
fuslan Generations Z Tulwnsuneiiles Sanindess fidedndunsieseilag msmeads
uazdudeauunnsgiu
4.3 Msleszinnssouiumaluladuaznisiuinudes idnasoaudiladissiu
Me QR Code 1835 U3LAA Generations Z luiundnnaiiies Yamindesse Jinset lagldatanis
mmaawmmuw%umau (stepwise multiple regression method)

NaN15938 (Research Results)

MNHaMTIde 13es Mmsveuiumaluladuaznisuiniudes fifnasonudslatisedu
$8 QR Code wasfu3lam Generations Z Tuwmsnneiies Sindosme aguld fil
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seldaderafousening 15,000-20,000 U (Fosar 30.2) G138ufae QR Code Usranas 20-25
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¥

2. szAvveIn1seansumalulag fddadeegluseduuin (X = 4.40 SD = 0.262) n155U3

3
arundes feadvoglusedumniian (X = 4.51 SD = 0.242) uaganusislatisziude QR Code
fidnadseglusziuann (X = 4.48 SD = 0.215) fams1eil 1

M99 1 Aleds dudeauunigiu uazseduniseniumalulad msuinnuidss uaza
filaghapiiusie QR Code vasfuilna Generations Z Tuwnsneiiies fmindeese
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Ands  daudsavuinesgin szdu
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nsfuitelseleviainmsld 4.45 0.304 un

welulad

nsfuianudrglunisldnu 4.36 0.322 )
ns¥u¥anades 4.51 0.242 unilgn

AuRdlathazdudae QR Code 4.48 0.215 UM

394 4.45 0.191 1N
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somuidlatisziudie OR Code vasfuilng Generations Z Tuwmsunaidies Smindese

fauus b SEp B t p-value

MsyausSUWALUlag A1uNSSUIAINY
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MseausSUMAlLlag ATUNTSUSDY

. o - 0.144 0.032 0.203 4.493 .000
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M3Fu3Andes (R1) 0.143 0.037 0.161  3.858  .000

ATl 1.964 ; Std.E = +0.201 ; R = 0.587 ; R* = 0.345 ; F = 14.888 ; P-value < 0.01
Geannsndowdu aunsiesgimsanaos i
Yior = 1.964 +0.283 (TA2) + 0.144 (TAL) + 0.143 (R1)
aAUs18maN1338 (Research Discussion)
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