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A Study of the Relationship between Dialect Communication in Indie-Thai
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Abstract

The objectives of this research was: to study the production quality of indie-Thai Luk
Thung songs using dialects of the people in Bangkok; and to study the relationship between
the quality of indie-Thai Luk Thung songs and the Bangkok residents’ exposure to dialect
communication. This It was a qualitative research: using questionnaires for data collection.
The sample size was determined by G*Power use. A sample of 138 people was collected
from questionnaires via online Chan using convenient sampling. Different demographic char-
acteristics did not affect the exposure to the dialect coommunication in indie-Thai Luk Thung

songs. The production quality of indie-Thai Luk Thung songs with the dialect was related to
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the behavior of the dialect communication exposure in indie-Thai Luk Thung songs; and the
broadcast channel of indie-Thai Luk Thung songs with the dialects was related to the behavior
of the people in Bangkok; and the analysis of the exposure to the dialect communication in
indie-Thai Luk Thung songs was at a high level.

Keywords: dialect; country music; communication
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dmuoaulatl 13a (Vira) Mio¥Bnsuenfunuudindetin Wumsahsnszualudedsauesulad
wuunilsidaninasemsinaula lutagtidslevudinueseulatniohiaimlesoulatl Iiaundtn
w0l madnfudnansvesiuilnasieiesdusznauiiuandsfunnuelnefiiuinmaiuag
Uszidiunausslovivesinansiu ifenavaussmegausrasdannudonisvasnuies inds
msfinwriauad ensunl wavanmwwandouasviliuilnafidomuazaumnsvesdnansiilédy
wandsfusenluaenadeafiuiunes Syni wabey wardnuan Ad1ews (2564: 59-66) finuin
ol 1asa 3ile ilemslawanldsuanudonuudodinuesulatl ssduszneuvesulawan
sl ¥miflevnsdesinesulavinailovnvedliiaifle dendudomduunifioairesnimdnual
AN warANnuEndiAvon nduduazmsadsassduazmsthiauslusuuuuitdeiale Moy
il sgeuemvesitlelavanieumnzautuidemidesmainaus Jadeiivililaiaiale
Womslawanildduanudeuvudedinueoulatl Usznoude Jadennelu 1dun Yaduduns
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asasiAliaiale Usenauluaie Jadeauillenn Jadeduensual Yadedumsldniiavana ms
Wonlddeliainle msmuuanguidmineg Jadenreuensunseuadeny lawn Jadeniguenidems
a (loma) uazladeneueniidiwaids (auassn)

24ARU3TIl#1NN5338 (Research Knowledge)
msfnwanuduiussevianadnegnjsdudtungAnssunsdeiumsioasniwiud
m3nszrefesesanmudolndeaniis q vlissrmudrdanadlnegnieduildisiueds
1N wardensanuiuatoveanaluladrinlinszuiunmmanildazainsaitu Fnvsves
tnfesuarinauninnudnaiassduanniosdowargunsnififinaiuadiomean dvilfaansiau
vounasgniduAsufuivenfulunismas uazlagiuludauvesditdinmaiaiuanuunnsislu
Frusineg mnduisludesesnmnmusssanumasituuinas o nw uazdndnualvesdaliy
Hussdusznoundn saufs defvesnisdeasoouladivildeasmnsinigy shlmannisudadui
a9t lafilafoanispanmuesmanumas fatu JHAnTeRIATUANA NN THLALRALINAILLNAS
Puluidony Tiaenndosnugaas 14935dusesiidumnamnntu T ludomiinsslunssmnluns
assassAnanulinasinegnysduniinnuinadlaansofsgaditsdduniy

JoLduauzn133398 (Research Suggestions)

1. YatausuurmaianIdeluly

mAnwanudiiudssrianasiefugnysdumiumsuanseanimginssumadndy
mwdunazdumsdeansiinszaefednenniiuivanudouniuodiagdlunategtuuazsie
Wamamaneluladivuadeilimstauimwanmduiinsseuiuiieliineuuandiuas
Wemunwasiifinuunndianwiuaioannslénwduassufumstudedfiinanuiuana
wazadrsnrmalalvitugileiifuuuamas o nwaoaunsnanssfidu Sndnwalvoafaliusisi
Tignjsdumituivensulunnmainasannty

2. darusuugmsifoadasely

dielinansAnwiaailannsoveonadolusuasdeliAnuseloniluowandefitedue
iauouuzUstiudmiunsifideasuioly Ae mafmundiulsuieafuganmlunszuiunisude
aansausnMITunM AteiiiedinnzinunmunimasiiessifatuiifiinuuaneiuEesniv
fuanunsndfindernufineaeuanudiladuiomegluummasasioluiaundeninadly
fudewnnisaiuaymareseniteluafarelufunsdemsnwidudeimunganudumnaluun
wasgnyjelney
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