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Abstract

This research aimed to: (1) examine the distinctive characteristics and analyze
the potential of tourism resources, classify tourism attractions based on their unique
resources, and (2) propose guidelines for value creation and value enhancement of
community-based tourism toward becoming a wellness tourism community, utilizing
the distinctive resources of Khok Kham Subdistrict, Mueang District, Samut Sakhon Province.
This study employed a mixed methods approach, collecting data from 69 key informants
and 500 Thai and intemnational tourists. The research instruments included structured
interviews, evaluation forms, and participatory workshops. The findings revealed that
the tourism resources of Khok Kham Subdistrict are particularly distinguished by natural
resources and nature-based ways of life, reflecting valuable local culture. The potential
analysis indicated that the overall tourism attractions were at a high level, including
Wat Khok Kham, Wat Sopharam (Wat Ban Khom), and Naklua School. The classification of
tourism attractions was divided into four categories: natural attractions, way-of-life
attractions, religious and cultural attractions, and augmented attractions. Furthermore,
the guidelines for value creation and value enhancement emphasize the integration of all
four types of attractions into a continuous wellness experience route, ranging from physical
restoration and leaming local ways of life to mental and spiritual development.
This integration is facilitated through health-oriented activities, products, and services, aiming
to create holistic value and enhance tourism value toward sustainable community development.
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Ififudnenm danusinsusziudneniwuna sisadion 19inasinnsusziiui aseungy
aafUsznouddyuemdns aivianisviendien wazdaenadestuLuIRnues World Tourism
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m3vieafiennsAnuTes Luo et al. (2023) wuiwssgdlavestinvieaflendquamilmuduiug
ogfidoddnyfuausslalunadums Tasamizmssuiaman wasussaunsalitlduan
widsiondien Sadulladvddnlunsdeduladonudmiondiendsguam uenanil nsAnwn
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LALANULAALALVDILAAY

v
& o

2.4 uvid oA 913 9gun MU UUA LAY Useneudie Auduanaiugdniu
ayvnsanng uazquiInemaniliion1sinwaynsanas dnvazieu Ao Wuunasiuyudaing
JuilenaiFeuiuaznisvioniien dmsdanisiiuiidaa ddnenneylus sduliunandiegs
(~ 77-80%) lngdlaasiusuauUasnsiewnasnsiiifg

3. MslEUBLUETUUINIINSAS IR A LAz aA N SviD B lneyuyug N T uguey
yioufisndsaunmdrsaulaasuveminensluiuisualanuiy sunaifies Smia
aynsanas NNsIRUsTYLnguEilaladuds wui

3.1 widsieaiiondsguamvnssssunitiunisadisamamisgunuagnsiuy
Taun nMswaunduianssumsiiu@ne1sssue@ (Forest Bathing) N1seenindenienalaiis
W 1u 39 wartudnsenu nmsadslszaunsalmsinieuivisananueTen Laynnsdaas
nsBeuifudsnndeunugiunisguagunin

3.2 undsvioundeguaimasmauiuaz Sausssy Wunisasrequanludnua
pasuLaznstmudala Tiun n1sdnRanssuhanns wsdfoiss meiwunduiui
NNNOWLTIIR Iy (Spiritual Tourism) LLazmﬂﬁﬁﬁuﬁLi‘]uLmdaﬁwiﬁmqmmwquaaﬁim

3.3 unawinaionTsquamuuuuanin wunisadrsquailmidulszaunisal
louA Aanssumsiieusidaieunany (Relaxation Learning) 1 nsvudniiiteanauAsen
nsiurndniiuuuiinsmiuasmela (Mindful Walking) Iﬁmmiﬁlaﬂmmmimﬂé’miﬁw
Foulesosdanuimuemanziaiioguain wagimuidunensdousndudanssufu
wuut (Slow Tourism)

3.4 unawioadi ondequaimnniidin (yuw) wWunisafrequarludnuuy

Uszaunsaluazdnanwalyuou laun n1seenuuufanssuiseus Wy msemsiudiu
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1%

WieaunIn NsseuInTIngINLNGe MItenen)ivayaimuaiulnsuazemsquaIn wag
NN583191509517 (Storytelling) etinAuaula

aAUseNa

MnramsAnmdnanmunasmeadisdluiiufishualany Sunaiies JIMIAFYNTAAT
WUl wiasieudisrdnlng ifnanmlusedunndaiunais nswmzuna ouiisrlseam
MaEuwaEIAUsTIH W Salanu wagdalanans (Fadiuvew) Suwdumauseus W lsaseu
unde dsannsnesuieldnununAnndnd asinnenisviedisaves Medlik wag Middleton
(1973 $nafialu Middleton, 1994) iszyi1 Asdsgala (attractions) (HussdUszneudAnigaii
Svvasiausigdauarmsindulavesinviondien fiall unasvioafisadananiidnunmduunes
vioauigaUssiammaulay Tans s wavuvamisaiiondaunmenaintin dedlsndnunidaion
uavagieuinTimvesyuey dwalriaulansuazannsofmuidundadusinsiondells
ogafldnenm denndesiuTenues Global Wellness Institute (2024) iszyin uvdewiaaiien
ffmsnensmeiausssumaristingusuiiunldugdunsiaunduwvawioadisndsguam
TuvadiuvasiouiorUszimgudnsBeuiuasuvamisafiauuuusiai Wy gudlansiugdn
1 quiineremand uazaudiFouddndunndon fdnenmlussfuuunan agsiouliiiiuiy
fauediosdussnauiuasigalalusuuuureuvasisndloafiiyudainedu (Bult attractions)
widsamsaLTludia seusauazmn wagAanssuduaiuquain fannsaneuaues
Aufasnsvesinvieniisndsgunmlfesisdnau samsinwiaonadostuunAnmeeadle
1§ 989 MDY Smith uaT Puczko (2009) uaz Mueller kaz Kaufmann (2001) 7 58131
msaunsieiisndsguamindudssinsandnennueminensuazuinsogedniay
Tnglamiznnsy wduluf msviead sndsdaaiuaunm (Wellness tourism) @ aitfunisasng
USEauMsaliuUauN ML UUBIATI

Fefnsanlufifvesesduszneugunmite 4 §1u Tdun avamne 3ala dea uas
Sm3aau1as (Bushell & Sheldon, 2009) wu31 wnasviewiiesluiiuiisualanviudsanunse
fiausAdls Tasianznisesnuuuinssuiidenlsstunisdauaiugunin Wy Aanssuanns
Tuin AenssuBeusiatinyuvu Aanssueonindsnielusssuvd wieRanssudnenan Feazeae
unuAliiunansusinisionder uonaind wan19idedagiouliduinnisdiis way
auvaenduduiaduddyfidmanodnenmvesuvawisndies FeaenadosiunisAnyives
Zhang et al. (2022) waz Wang et al. (2025) finuintlasdesiunisdnia anudasasde uas
AunNUINTT Srademnuddlaarnnfnssuvestnvioniiondeguam Tudulszaunisal
nsvilien namsAnwaBnAdesiy Luo et al. (2023) finuin Msfuinamuazyszaunisal
flasunnunasiondenddninadenisiaduladunsosinoniien dufu nnsiam
wanfasimateaiiorluiiufinsatumsainesraunisaiuuuesdsm dusieu sewine uay
MAINTAUNI YULLAEINUY HAN13AN®IUDY Chen et al. (2023) waz Muller et al. (2023)
faflifiuan M5 e nTeguaIwATyAfuNTYSUINTNNGINTTTTNNIRA TAUsIIN Az
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Aanssugunimdisieiu i ead1aszaunisalfsqunimiuuesd sau (Holistic Wellness
Experience) dsaninsnthandszgndldiuiiufisnualanuy Tnsnisiamundumansvondien
fideuloaunasieuisaudazUssiamddaody egndlsfnny undawionfisrursuns gy
paraualanea ddnsniwluseduiies azoudedodinludiussdusenourewdns s
nMsvieaiien Inglawmiedudadnneauazain Madids weznsaduayuanmiieany
aeuen Fesndudesldunstaunfiufiosnsedudnaninliaunsoudstuld daly
ANANIIANYINAZN1T0AUTIOMLLUIAALALLT T8 1A BaTee arunsnagUlain
nsimwnseafisndsguainlui uiisvalanuuaisdudunisiauiosiusznouves
wAnfurinisviealealiasudu fadudsisgala Assrunemnuazain wagnsdhdseugii
M50ONLUUAINTILAIdLASHAYAMUUUBIATIL WaznsaianTetieidonloauma o e
Lﬁaaﬂszﬁuﬁnamwmaqﬁuﬁ@miL‘flul,maiwiaqLﬁmL%aqsumwaa'Né’fﬁu

29ARNN3TMNAINNTITY

WUINNTNAUINTVDUNEATIFUANNUNFUA ANV

' a a
asAUsznaUM IR uiBBgua I
AMUlAALAUTBINITNYINS | N1SHDIMINeINS| AuUasnie
dnenmlunsiauiluunasionfisndivaunim| nsaluayuainesdnsnieusn

ANBATNUARIVIDUNYATIFVAIN

Wasvinaen LAYIDaNe

N9555UVR ANIINTIN
2 uvie fuylsneng

fanssun1sviaaLien 3 WA 3B geaL
FUNTNUUUBIATIU

WAAIViDATEN me | Ta | deau | Sedggn unawiaaieInna

WUUUGISLRAY ANEULAY IAIUTTTY
2 U9 UARLEUN N 2 W9 eIy

Natural Wellness Tourism
WISINO] SSaUYIIM AHUNWWOD)

Usaun15al B9 unINILUURIATIN

WHUAINT 3 LAAIAMENYMELAZANULAAALYBMSNEININITVIBATE I UAlANYY

MnuEun I 3 wansidiunstaunseniisndsguamluiuiidualananw
Tagisuanansnennsnisviesiien 4 Uszam dud undsvieadieamesssnwd Sausssy 3893n
wazuvasiinyudadieiu daneliiindsiegelavosunasioniion arnduiilugnisimun
ﬁamﬁuL%aqéumwﬁmamquﬁgqﬁms'wmsJ Foila deau uazdoigau wieuiadonlounds
vieafindunietes dewaliiAnUszaunisalifsquaimuuussdsan (Holistic Wellness
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Experience) @thlugnisiiudnenmuesunamioniendagunin wagneliinaudidures
msvieseluszezen?

G

uwiwenlelufiufidualaniu suneidles Sminaynsanas ddnenwilaesuey
Tusguann Tneunasvieadioafisidnenmgs 1éun Salanviy Salanansia Sathuvew) uay
Tsa3sunnnde Jsdiemuilansusumineinsuaznisidids vasfuvasiondiendnivgeglu
sefuUIunas wardifisswanniilanuui ddnenmlusedudes WeduunUssinnunds
yioafien wud aansouvseanidu 4 Yssian i uvdwieaiieamnasssund undsvioniie
AT wdieafissmauuaziausssy wazuwawisafisluuuusiaiy Jeaviouds
Aravanvatsveinensluiuil wuamenisainusuasiuyasinsvioniioalnegumy

FUALANUIUT UL ILNAIVID WA 4 USEAn tonA 5I5UVIR 30030 ANFUILas TRIUSITY

a

wagunasuukisfud M fududunadssaunmsalgunimiideiomsunisil ulsiene
Seudityuru Waniinmsiawidals neldfanssy ndnduen wazudniadsguamdudinais
TunsYINNIg ieai A uUUBIATINLaLILaAIN YD gAIN U E DI YIYY

RIGIRIE
1. Faiausuuzlunisimansideluldusslovl
1.1 swannuvasiond sriifidneamgdiiduiuuunmsvieadisndsquaw way
gnseFuasTidnun LN Teeiumsiaunesdussneuves@ndamimsvioaileliasudou
1.2 AseenLUURINTIINMIVioniendaguamiiaenndosiuLnANgYANLUUDIA
1 teafeanduarUszaunsaiiuanmaliuiinvioaden
1.3 aasduasuniad enlonniotounasiondsalud uil 1 ewmundunis
Msvieafiondegunmuaznszaneseldgyuey
1.4 esauayuUnUMIRITLILAE MAATETe TedunsUimsdants n1smain
wazmstauilasiadfiugiu WeliiAnaudBurenisvieniisanusndnuaivesyuvy
snnImsRaLmNnszuaden eaiisaudsdulriugy
2. Forauanurlunsidunedaly
2.1 msAnwminensmsvieaiiendeguamdedniilesumsndnuaiiazsnues
yuvuileairsrnulaaisunisandiliiutinvesilen
2.2 msfnwimgAnssudnviendsndaguamiidunguaniy ifeasrsfanssy
mMsvieafiendeguamiineuausseudesnsvestinviouiienldnsespiiu
lsunmsaduayunmsadunulagdinnuaugnssunisduasuingmansidenay
winnssu (anad.) Swdulasansideyagiuumingrdsmalulagsivusaasnulnduns sia
Tasans A27/2565 Tassmsideizesnsaienaduaziiuyarnisviouiielneyuvugnindu
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