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Abstract
This study aimed to investigate the challenges faced by Phrae Wa silk entrepreneurs,
analyze their marketing communication strategies, and examine the relationship between

integrated marketing  communication (IMC) strategies and consumer loyalty, with the
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purpose of proposing effective IMC approaches to enhance the competitiveness and
sustainability of Phrae Wa silk businesses. A mixed-methods approach was applied,
combining qualitative data collected from 15 entrepreneurs and quantitative data collected
from 385 consumers. Data analysis included descriptive statistics and inferential statistics,
such as analysis of variance, correlation analysis, and multiple regression analysis.
The findings revealed that 1)The main challenges faced by the business included consumer
purchases being concentrated only during festivals or important ceremonies, limited
engagement from younger consumer groups, ineffective use of online media and social
media platforms, outdated product design, limited access to capital and managerial
resources, and insufficient business management skills; 2) Regarding IMC strategies, personal
selling was identified as the most influential factor affecting consumer loyalty, followed by
online marketing and social media, advertising, sales promotion, direct and database
marketing, special marketing events, and public relations; 3) Advertising, sales promotion,
special event marketing, online marketing, and database marketing were found to have
statistically significant positive correlations with consumer loyalty at the 0.01 level and
4) Based on these results, the study recommends developing a distinctive product identity,
effectively utilizing online and social media platforms, organizing promotional activities,
strengthening customer relationship management, and creating supporting sales media.
Implementing these strategies is expected to enhance the capabilities of entrepreneurs,
strengthen local economic development, and contribute to the sustainable growth and
long-term success of Phrae Wa silk businesses in Kalasin Province.
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