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Abstract

This research aimed to examine the marketing communications influencing
consumers’ purchase decisions toward the products of the Korklai Khit Weaving

Community Enterprise in Ban Kham Mek, Phai Subdistrict, Mueang Kalasin District, Kalasin
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Province, and to propose appropriate strategic development guidelines. A quantitative
research method was employed. The sample consisted of 400 consumers who had
previously purchased or were interested in purchasing products from the community
enterprise. Data were collected using questionnaires and analyzed using descriptive
statistics and inferential statistics, including One-way ANOVA and multiple regression
analysis. The results revealed that most consumers were female, aged 31-40,
married, held a bachelor’s degree, were self-employed, and had a monthly income of
10,001-20,000 baht. Overall, marketing communication was rated at a high level.
The highest mean score was for public relations, followed by direct marketing,
advertising, marketing events, and sales promotion. Hypothesis testing indicated that
demographic factors, specifically gender, significantly influenced purchase decisions at
the 0.05 level. Marketing communication components that significantly influenced
purchase decisions at the 0.01 level included advertising, direct marketing, and marketing
events, with an R? value of 0.088. This relatively low explanatory power may be
attributed to additional factors affecting purchase decisions that were not included in
this study, as well as varying consumer exposure to marketing media. The strategic
development guidelines suggest focusing on communication channels that effectively
reach working-age women, strengthening brand identity through storytelling, integrating
online media with on-ground communication, and designing creative sales promotion
activities to enhance awareness and increase long-term repurchase opportunities.

Keywords: Community Enterprise, Marketing Communication, Purchase Decision, Kalasin Province
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fuszansnn uazoradenaludsavuny oradunszidenlavandinswianisaziou
londnuailazurmaiausssuveawdndu Jadugaudeddnglunisaiiannuunnsig
vesdudn Usznaufuguilaagatiagtulimnudidydu 33293 msuensde asnindedie
YUUTUA uazmTaTesdud snnilavniiily Ssdwalinislasanliiuseansamuay
\Anen Beta Anaululung
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M19197 3 UAAIHANTTIATIEINTAANBELTUAULUUNYIAN

Unstandardized Standardized
nwsﬁamsmamwmm Coefficients Coefficients t Sig.
B Std. Error Beta
ﬂ"lm‘ﬁ 2.458 0.502 19.403 <0.001
punslavan (x) -0.066 0.069 -0.047 4.900  <0.001
PUNTUTZVIFUNUS (x2) 0.083 0.057 0.072 -0.962 0.336
FTUNTANATUNITVE (Xs) 0.167 0.047 0.175 1.455 0.146
FIUNITNAIANIATY (Xa) 0.173 0.047 0.177 3.560 <0.001
FUNTIANANTINNNITAAA (X5) 0.081 0.045 0.087 3.642 <0.001

Durbin-Watson = 1.9434, F-value = 7.557, R = 0.296, R* = 0.088

*ydAynsadanszau 0.01

AN5199 4 as1LanerduUsE AN anduTUSIeIRauYs Nudn AduUsyansandusius
SEMIIFILUTUAAZAT WUTT AINFUTUS S22 19 IMU D AT A ULeIT89N15E DE1 TN
AIMATN ﬁﬁﬂﬁuﬂizam‘éauﬁmﬁuéagjiwdw -0.117 &4 0.207 Fsildleliiu 0.80 Fatiu TaitAn
Uy Multicollinearity (Hair et al., 2010)

A15197 4 LEnIPNSSuanIdUUsYAvisanduTusesuUs

UM AIWANS AIUAIS Ay fUNSIA NS
AUy Taiwaun Uszwn-  dudsy  nsmane danssu aedula
(x1) FUNUS NSV NNAS neas de (y)
(x2) (x3) (xa) A9 (xs)
punslaea (xi) 1
AUNTUTEVEUAUS (x2) -0.117 1
AUNITANATUNITVNY (Xs) -0.014 0.180 1
AIUNITNAIANIIATY (Xa) 0.132 -0.026 0.053 1
PUMTIANINTIUIIMIPAA () 0.026 0.032 0.100 0.045 1
msdinaulede (y) -0.032 0.107 0.207 0.182 0.113 1

" Correlation is significant at the 0.01 level (2-tailed). (y) M3findulatardnsaumivadianvnagusue

asunanisvedeuaNuigiu b1 dvSnavesnisieasnunmsnaianiinasenisindula

[ '
A = 4

o Ao MUY AUNITAAIANIATY LAZAIUNITINNINTINNNNITAAIN Vagandlured

Y a

Huslaa Ae suna Jademaidianswasenisdnduladenindasivesiamiayuvungy

Y

nadennatedatiuandn duald snnedieanwdug Jawdnn1wdug
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FagUszasdil 4 Wan13388 @N1IALAUBLUINIINNTRALINAY NS 1158 915N
Msmanveengaiamasyurys Femsitunslddemeiidiiangugndsiorianu msais
LUsUAH U 00EN (storytelling) nslddpeaulatiniugfudeniaauiy waznsdnfanss
duasunsneegaiisassd dWosnsgdunisiunmdnuaivesndnsusiuasiulomanisde
drluszeze

anUs18Na
A o ¢ a ] v o IPN Y & 2 &

Ha9INN15338 TR Useasdn 1 nudi Jeyaniluvewfuslnafiinedenisaulade
nAnAuviveamiaguy ngunadennateda Urudwdin sunewdlosniwdug Janinn1wdug
wu3 Juslaadidlugdumends e1gsening 31-40 U Januninausa wazdszaunisdny
USyey s UsenauenBngsnadiuda wazlisielalafisdaifeusening 10,001-20,000 uIm
wansbiiiudn Juslaadiulngunguisvhnunianuiupmiaasvgialuseiunds dannu
A lalunuAvemdndueiviesdu wazlvaudAyiunisiiendedunnidndnual
wazazvieuniUyuvu Feaenndesiuwuiliuvesusiaaiului lasanigngy Millennials
Adenatvayuduaesd undanudiduiazanaImaTuusssy Manonistdauly
FanUsgdrTunasnisueutiuveswiyuievesiisvin dedonnaesnuauideuss d1dneu
| a a Y I av v ° a v a = " v
duasuasugaaseassd (2562) Nldannisdrsanginssuduilaaluledudsenisld
anSTimanssuiesdiuluTinuszd1iu wuln ngu Millennials fisauanniign wazidungu
Uszynsididninageansonisuilanalugail visd n1siivdeyasiniiuiiiienonsasyiou
anwauzlmzrauslaaludminnwadug Jeonauwanaanndaningy lvildanunsedsdna
ludsszrnsinunlag1aninewing

Na9INN15378TnqUsEasAn 2 wud AuAaiuvesuslamigaiunisdeans
nnsnatn nesangusiaadnnudniueglussdivinn lnsangimunsuszmduius sy
AzuuuRdgean o1adunsnznisussvrduiusaunsaasienissuiuazainud ey
lundndauilaegeliusednsnmn aonadesiunuideves Useiiudl Junives AsSudss AR

v a = l a o & v o sa v o ¢
NIuAY Wards NI adanslya (2565) Mnudn n1silasudeyssurduiusianudusiug
Wauaneanssuinndnual waznisdaduladendndmaisiuand awesy Wes udud
Yo uslaatuanuvnaviiuas waasliiuinnisdidngudnaneeg ndaaunazasign
Tngnsdeansutudeamnienig o laresidunslavandulsdeaiifie wTefanssud wasu
A & add v = v a v o 19 o a

nsvgluyuoy fadulsndifsuilaalanludagdu aenndesiuwuifnves Kotler & Keller
(2016) 91n@1271 N15ARANTNINNITAAIANNUTEANS ANAzTeaTIeALgle iAuAR uaz
nsrAuANNABINITYeIUsinald

HA1INNTITE TN UTEART 3 WUd1 NTFDAITNINITAAIN ATUNITIAYA NITRAAIN
VIATI KAYNISIANANTIUNNAITAAIR TdnSnanensinduladoedeliveddy Nedlenadu
WS RINNNITA 0TI NN aelaN 1Tl IuTINve uTlaAvralusaiuuseala
lunsdelaeg1aiusednsam lngianizAanssunirauiuuazn1sdeanslnenss 1y n153nyYs

v A v oA . & a4 A Ao a a o YR

N9 URANIAUAIMTE OTOP Fair WuipIesileniiuszaninmlunisasianissuiuag
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Usvaumsainssliiuguslan aenndestunuidoves gfian Tuuia (2563) inuindadediiing
sonsdnauladondondniug OTOP vesimianszuasaoysen Ae Auduasunisnain
uniign esanguslaalinuddyisesveanisdnviielavanussmduiusauunas
yurusng 9 uaznislasanUszrrduiusansdenie ol uilnaidnudndusl fedos
ftafddnydnudu q fenafinadenginssunisindulatevesiuslng
NaINNTITe T UsEasAT 4 nsdeansmisnisnanadiionsnarenisinaulate
HAnAueIvadaniaguruY kA MIlavan NIIAINNINTY WAENTIANINTIUNNITAAA
Tnglawiznsdnianssuiguilaaldfujduiuslnenssfundndae Wy nseonysluau
OTOP Fair v3eRanssuansanisneide Wuiedeslefitisaiienudesiunaznszdulsiie
nsnduladeldogeiuszansamm uenainddemudn wendd adunguidimanendn
Afluunldunevausssefanssumenisnaiaiiifuniuasny Usedn wazilizessives
YaussuTeIa U (Gonzalez, Meyer, & Toldos, 2021) a1 u A1SWAILILUINIIANTE BENS
yensnaavesnguiamiayurus msunslddomeiididanaududeioianu nmsada
LUSUAH U 09181 (storytelling) n1slddoeeulatiniugfudeninauiy waznisdnfanssy
duasumsvigegieaiieassa Lﬁaaﬂizé’umﬁuimwﬁﬂmimaamﬁmﬁ’m%uazLﬁmIamams%a
drluszezem uisinan1sifedensliaenadesiuunnufarieauyigiuiitegianitiluly
Lﬁmmwgmsrm‘umiaaawimqmwmwmmammﬁmmﬂ,awammwwm AN TN
AruuandiRndusansisdnuuzsanzvesuuniflilunsfnulunsed

29AAN3 VINN5ITY

INMIANYINTFRAININTAAINNTBNSNaron1sAndulaTonanfaiveda Ay
naunadennateTatiuadn dunewieaniwdug Janianivdug nuesdmnuinaiunseagy

avdanilnaanniside

aslddesaulminiudde

Wunkun Il el

AMAAUIU

«
asnalnldadssaunisal

. 4 =
ﬂ'l‘ilﬂ'll'!ﬂ\'I'I"'I'N'lﬁlllﬂ"!‘ilﬂ'llﬂ'l'!

-~ ar - o
ATNNTIWANHURUTURA

WNUNINT 2 wandesdauslminnmsfinynsdeasnanisnainidavinasenisindula
Foudnsiuriveiaiagusungunadennalsatiuandn
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o
[V

yuvunguvealdennaedathuddin wansideassiliaihlifiuesdnimslaiin nsdeansits
UseAndnndmivaudgumudond exlesiadomnanisdeans Uszaunisal uazamiA1ng
fwuszsndrdaedu Snfan1sinauladodudvasfuiloaiAnanmatsiadeiiviheusan iy
Lilvifgsmslamanvielusludu wiifnannssudinudevaisteamns Uszaunisaiads uaz
Fossnilyiliiugaavesnuinonssuiesiu Fessduszneumariidoulosiu awtae
udndulsiuslnasanaud desfunteifunuen uasdadulatodudily

G
= | A A E @ Aaa a | v a
NMsAnYY wudn Tuesesdenisieansniinisaana dauUsniisninasenisanduls
Foognidudiagy lua n1slavaun ATRAIANINATI KAZAITIANANTIUNAITAAN 1194
diefiansandade wuin gustaasuilunnsinvesnisusemduiuslussdvaaduiu udaely
U5 avsnalsaifetadman Auil JamAayuumsimuINagnsn1saea1TnaNITnaIn
Widhdngugnalansegauniu wu nsadraseuanieiuiusun mslddeamneddva wag

nsdaasdlignailausiy ieaseenuweiuwazauinflusTeTe 1
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visovenfiazvieusnanualviesdu
1.2 SamRaguumadiisrememsUssrduiuivessulauasniraunmiitoids
naumungegaliusEanSam
1.3 anviaguvumsiiufanssufiainisidmsmvesduilaa Wy niseenaiy
nanaduAuazn1sanBandndu mugiunslidessulad
1.4 wwnswaunagnsimangan Teun nsidids NANA MY 1T 8YINU N15a3a
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