462 I ~— Journal of Liberal Art of Rajamangala University of Technology Suvarnabhumi

Vol.5 No.2 (May-August 2023)

/

walggununisvissiieadeamslulssmalneg waseadngnladn-19
SUPPLY CHAIN OF FOOD TOURISM IN THAILAND
AFTER THE COVID - 19 CRISIS

FIUMTIA DA

Ramnarong Nilsumheang

W INedenAlUlag I YIAREITIUNY
Rajamangala University of Technology Suvarnabhumi
fudinnad Juatusziasy

kantimarn Chindaprasert

UM INYIRIURIEITAY

Mahasarakham University

E-mail: ramnarongb5@hotmail.com
Received October 24, 2022; Revised January 2, 2023; Accepted August 29, 2023

unAnga

nsAnw3es Mldgununisveadivndemslulsemelng ndagaingalada-19
\HunsAnwisunisdanisisldguniu warAanssunsioniiendaonms Adanuduius
wazidoulosfudoudundsingiu auflsnisdsuovdudn uagnisuinisliudtnvieaiiien
ThAansdhdisausssuomnsvessemalve msizemnsidunisuanseaniiiuiiaendnuel
Wynzvesvinsdiu IaTInyuvy wazUsziRmans msvieuiisndeemsiadunagnsiiddy
Tunsiluiasugavesuszing vdsanunisainisunsssuinveadelain-19 THdueeied
unATwInIstitadigasavaneiielausuusuumisuazsUuuumIduailsgUuYes
mMsviesivndeomslulsemalne g@nwdusuteyaanionarsivins wilsde uazaide
fiiados Tinszsidoyadaiont Aau duesied uazagdieniBanssuun nud
vialdgumunisvisaiiiondeemslulszimalne Buduangudnsunia liun tnuasns
YU wagguUszlonns dsiuluiasinans fuszneunsiiesiu filanuimalse fRmans
9113 waviinamy Weulsadufanssunisvieaiondaenmis 4 sy léud 1) Aanssuemns
OUUALLAUKATAAINDINITAR 2) AANTIUUNNTTUDIMITUALINANIABINT 3) AANTTUNIS
FUDIMNT MISLTUNYAT WAETNISITIAVAN waz 4) AINTINAUIBINIT LaENITUYITY
yhons Ineflanuduiusiugaiuayunanisvioniien Téun mihenuniadguazniaenty
fatfuayusnuanuiidaau Uidvauds U3Ening wazaanuuszneunsivin

ARy Walgaumu, nsvieuiiendaenns, Usewalny, Ingalada-19



NIIRAUMENTIIVIARAITIUNYT Y I 463
/N i 5 atiufl 2 (nguanaL-deaau 2566)

Abstract

The researchers studied Thailand’s Food Tourism Supply Chain after the COVID-
19 crisis. It studied Supply Chain Management and the Relationship Between Food
Tourism and Tourism Activities. The involvement from the Origin of Raw Materials until
Goods Delivery and Services to Tourists. Since the food represents the uniqueness of
the community in the local area. Additionally, the way of life within the culture of the
country. The objectives of this academic article were to suggest guidelines for promoting
Food Tourism Supply Chains in Thailand. The Author searched and studied information
from relevant research papers. The studies consisted of content analysis and descriptive
results synthesis. It was found that the Supply Chain of Food Tourism in Thailand is a
starter of Source Producers, including farmers, gardeners, and food and drink processors.
The products were passed via intermediaries of local entrepreneurs. The data gained
can be food history and valuable information for investors. It linked four facets of the
food tourism activity: 1. Street Food and Food Markets, 2. Food Festivals and Food
Exhibitions, 3. Food Tours, Farm Tours, and Health Tours, 4. Cooking Classes and Cooking
Competitions, and relationships with official Sponsors, including Government agencies
and the private sector that supports the venues, logistics and transportation companies,

tours companies, and accommodation establishments.

Keywords: Supply Chain, Food Tourism, Thailand, COVID - 19 Crisis
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eruntunelud 2566 Snvisiinveailendsomsiiduiuuniy Fsfosnishanssy
wazUszaunsaliunisildusinlunisdnmlendngiu U3901m13 JU0NT warvIg0InIs
W mstinaouviensluanuiiessnnuvasidaingivuazvihansaliildusalumaiv
Aewandn N15U301MIMULNY 9 kagldsumnuddessmusy ifvesenmsiuiu maluds
Usajauvunseinsinnusluriesfuinasuiiedenonanuimalse iamanss oo uaznw
anmundey 38Ananudueguesauluruvuriesiusessduszneuiiierdosiuems
foaiudne uenaninginssutnvieadieagalvaindagaingalain-19 asfudosnisutsiiy
Uszaunsalviesdfisdgdinudumesidniiutesnanisussuduiusuudedsnueoulay
wistudasnannuvssiivlalunsveniisailunivesdunden vsseiniavesaniui
vioaien nsiiumndaie diesuiuyenis avugiildenmsiainuudaniliineidiu
vsauaninunInniitalunisitausemsldnuegisaeny fauisaadeaudseivla
wardsrauszaunsaliiidueinisiiionisainansiul nisuende wagnisifiuyan
mMsviesfisriusULuuRInssIMIensndemsfienaliiunaniaviefanssudszdd
vosdaminldifosesfunguiinveaiisndeomnsuartinviesieialy
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yislegunumsviesiiendiemns Arevunnilswesianssuanuduitvuvuriesiu
Tushuiamsssuguvuiiesdu waznfitiyauseiRmansniserms (Culinary and Heritage in
Community) IuﬂﬁmmﬂﬂWm’;wuﬁssmmamwuamuiu%mumawamﬂummmammm
asuassdauAliugueluIiTinnuasiaiy Sasdosoidussaud nsdvaugitiya,
yasnunsineasiunisliminensiagaviimldluguususznevems iiunsguiunis
thiauomeTausssy anude uazUsemnd auuesussdwiesiu Weassanuudanlul
wazthauly Sausasgurufaziinnulnruazuandsiuresingiu sy maealeaguey
vioufisamnsemisazUszneulusg 1) mandneimsaniununsnis 2) N13U3901%13
wuusadn 3) anudureawimetamsssuems Bnniiauenisinieens nisnaue
sULUUMSSUUsEMURINSTiesiiu KufanssugUluumsaeuromsYiesiu visonisudadu
19115910 TmgAUTiesiiu (Cooking Class & Competition) #38n15aouRUI3U01M13
NN0UBNEINNT dIuTISe M IHAZTISYISY (Food Tours & Farm Tours) {ufianssuviasau
onslunaeviosiiuiionaldnandnainmsinumsnssy 1wy aunald

d1UfaNTIUAAINOUNAULAUTNDINT 138N71 Food Streets and  Local market
Junsadrauszaunisainisviendien (Experience of Culinary Tourism) #9agUsenaudie
nslalduszanmdudasud suvm Ju ownslurhduineas aunalll wazevnsviesiuluguwy
Dunrsadaueiidaueulituinreniis i lddudafuanusaiuuivesemsiesiu
Junszuaunsasinuasenitrhinvesnunsns sviuluguwu gussneuniseuemisly
yuvunaviinvieadien Tnegildlddudssiuty fnsadenuasudy (@U3en ganan uas
91929904 WASYUHN, 2565) 19U guruvunIulszlan drvanilulie fimiauassivdan
Faduguruiidedinszuinnimdauazmrsruniuuuuiaiy msiidurusiuanudan
Juvuniuduaniduneaseduuinit 200 ¥ sauldadiddiamsiduniveunduluaie
ffunisuzninen thiu vhandevawaziined wu thewainegd theundd dhendadimdn
Freisnsvhutsrusdunuuidfads wu n1seidnn nswaends msldandiuluniseu
nsBuntlsastindeu msanuiehuduiu fannszuaunisdandn dedldaudiuinuas
NSEUNEANISINAINUTINYTY Ineguvuiiuvassausnsinvuuiudselan Ae Audnisiseus
yururunIuUsylan dvaniube sunedles fmiauassvdun WalwinZeuindnw
waviinvieafieranansaiuniFeusls wasiinnsvhuuuiufoaues waganansathyuniudy
anfiinesdondutiuvielureshnlddnde anfegrgusuiailfAnduiamiayua
MoeAun19n15vofiente01915 (Local Culinary Enterprise) 2n6108137ind171158 U
siaslegunuiafianuduiud fuvesisaealunndufuesdnssng 4 nienthsaudu 1
flatfuayuiutazfu nulufsanuduiusvosdwwatoions e guds g/ nafguia
wazuIEMenvudy 9 ﬁﬁ']Lﬁmm%’mﬁﬁ]ﬂﬁiudua'%mﬁaslﬁmsqmanﬂmma fidfeydoa
povauesrIensveinvien il ldfeimei aruduiusuuusewinsaesdiu (Two-party
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Relationships) Fefiuszansnmd meldszuuamuduiudvennalsgumunisvioaiies TSCM.
(Tourism Supply Chain Management) (Zhang X., Song H., & Huang GQ, 2009)
ANsAnY1 Wisldguniuresnisveniisndsemsludszimalne wdsgaingm
130-19 gAnundududoyaanionarsivinis unauise wilsde uazuuAnngudifeity
MavieasnFaens wagaldgumunisveiion awnsaasuifuusunm sildguniuves
mMsvieadiendenms (Supply Chain of Food Tourism) FieazBunuaunIn 1

Culinary Tourism Supply Chain

Suppliers :

Information Flow

Local farmers

farm

Processing

plant

Local
Orchard,

Gardeners

Food & Drink ‘

I

Food Supplier =

& Partners

Streets Food & |
Local Market

Local Enterprise

Organizers

Community local

entrepreneurs

Food festival & |
Food Exhibition

Food History
and Food
Heritage in

Community

Food Health
& Wellness

Shopping mall ,

And

‘| Accommodation

Food Tours

Farm Tours

Cooking Class

& Competition

[

Wellness Tours |

Tours Company

& Travel Agent

Logistics &

Transportation

Food
Tourists
from
Target
Market

Service Flow

WRUATINT 1 LanielgaUnuYeIn1svieentiseImis (Supply Chain of Food Tourism)

MnuRuA A 1 sldguniuresnisvieniisndaems uansliiiuin vaslaguniu
van1svieaiisndeeimslulssmalne danudenlosuazimiuduiudiierdetudiy
Msdauasunsviesiiervesyury uaznhsudminvemniniasy aaenvy fAnwinudi
AslinudAyiudNEnINAunIe 3 d e 1) Y1nunsnsiesdiu Local farmers farm)
Ag JHAALNTIEUaNTNGAUNINITINYAT 2) EELLUSEUEJ’W’]ELLaELﬂéa\‘iﬁmmﬂIi\‘i\‘ﬁu (Food &
Drink Processing plant) fie guanuusiuingAuainnandaaninisinens way 3) ¥1iaiunalil
yi9afiu (Local Orchard, Gardeners) Ao tnwnsnsyadnaIuas uazugnualdl duiy
nIzvIUnITALlnuIunTdsaty dediuludedanans 4 dau laun 1) §5iuau uag
atuayua1ue1m13(Food Supplier & Partners) 2) ﬂﬂﬁzﬂ@ﬂﬂ’lﬁﬁmau (Community Local
Entrepreneurs) 3) Eﬁéf’]uﬂizﬁlamam%a’lwﬁﬁluﬁmﬁu (Food History and Food Heritage in
Community) tag 4) mmnﬁaqﬁumwmqmimwm (Food Health & Wellness)

n1sasiaATeYIeAdI1usINilevesdUsenaunis (Food Supplier & Partners) wag
Fuszneunsviosiiu 1wy JawAayuey (Community Local Entrepreneurs) fl#anssasasu
duaTuduiguvulunsld wu nsdadefagvormsliiuiudigusu “visdva
wilsndnsinue” (OTOP) atfuayundndneidnvazianeindnluviosiu viouemns Tsus
uay3aniv fuszneumssunseaiieafiesdnfanssudidestsznevlufeiFeadduiuain
Qﬁﬂﬁgmﬂizi’ﬁmam%mqmmiﬁaﬁu (Food History & Community Culture) @annaosiu
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nsfinwIves ASng 1AABaeA uazAny (2563) WUl JULUUMIIAMshdtdgUmMunsYisndien
aundn (The Supply Chain Operations Reference) vilsildssuuidudunuunisvieaiiends
Usgiimans Jelinm wosdeiausssy MAndunisin M3y nsdndula msdudunis
Ussilunasufuvesfanssumensviesieluyum

Mndinaan awnsndeulssduinuluilunsdafanssumenisvieaiendsenisi
A1y 4 A LalA 1) 9IMNTaULALLAULAZAAINDINITAA (Streets Food & Local Market)
2) WANTIUDMTHALINANIABINNS (Food festival & Food Exhibition) 3) 12581101115 1135134
WNYAT LaENISIT9gUNIN (Food Tours Farm Tours & Wellness Tours) wag 4) N15d0U
W03 wagn1suwLeduite1mns (Cooking Class & Competition) Wanslimliiuan N30 LAk
NUMANIABIMS MionuamnTsie Tzl iuAanssuiiairenmdnuwainianisnain
1391991187 (Food festival & Exhibition) 19y 1nantauszs1¥vuniudszlnnlaiiy
Famfaunsswdun Aanssuiunmindloma fswiaveunnuy vunsruafeegelsiarsiny
FINTANTLUATATOLTET 1138 VULUNLBUNI JINTANYTYS @BAAeIRUNITANYIVET 53 A1LAA
wazTusius wauans (2562) wui1 msdanismsvieafiealasyury dosdandniduauluguy
wardldmsanlunisdanisnisendien fAnssunisiaanuiidousuinveaiesr Aanssu
m'i‘vimLﬁmimﬂﬁﬁﬂﬁmLﬁaﬂé’fﬁaui‘iﬁ%‘im niidayayremnsyitiu 1udu fidAyazdos
duasulifuszneunisermsiiosiu (Local Culinary Enterprise) atfuayulviiuszaunisal
auslae dendinaudiuszmeudedulusnufanssussd vesdmiafiowauinuies
afranissuiludiudseifanudunnluwnasingivuazesdaiuidumainnisuys
LATNITANBNEIMITVDIY1IUIUILYLTY LU UmNAN1aR1MTUsEITvedandn 11un1ve
UsgdnT m3daunnIsuervns uasrumaniaemsviesiu Tinisdalauemissumis
LavmaIneMIan lnge1fAnusnilovesrdnsusieadiu (Local Organizers) 91nMIegdnau
Mmmmﬁy’ﬂmﬂ%’g LagNALENTY LW vensdndanda lunsdamuiertuomsuagiansssy
flAneing 9 (Streets Food & Local Market) tlalsussmifldmmualilulusunsuing vie
JaduRanssuvhiuviag (Food Tours & Farm Tours) tielvianunsaseseadaiulusunsusig
TURAGIERFUAT LYY TFauNISiNERs Tsaunalll vihsunensaunaulasnie sauly
fensdnnmisauslugvuuuianssunisasurine s wazlvidudaduinemis (Cooking Class
& Competition) Lﬁaaﬂisé’ummiﬁuﬁuaﬁywmﬁuiﬁﬂﬁlﬁmLﬂuﬂszmumiﬁmui’;mm
tnvioafinifernns dudadiidinnisfulszniuenmisvesauluviesdiuliiiiuAanssuain
wiszaulan seauUseine W msaw%mauﬁwmmimﬂi’mQauﬁmlé’mwwﬂuﬁuﬁsqmuﬁ?u 9

AUsTNEUNITUTENTIISwAz AWM (Tours Company & Travel Agent) wananaziu
fananslumsiiauouvasisaiisnnda fosdinsinfanssundaadiassdneluriag weads
Uszaumsalnsildusaulifulinvieadion 19y nmsanseitnnsugn mafuinw msuussy
LazN1IIURNMNT e siulsemuiiadusninwilsn nadissgunn wu isviouiien
\B9omsaiilequnm (Food Health & Wellness Tour) Ingdesiinginsiifiaug anutmngy
Wy a3 8191581uantugandnyt Wufuidienengidygy viesiu wieunvgjyuvy
Jumgiruiiaiunsavenidniessnadiuiunsussiiaansvesemisidedialinae
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wardaula aeandenuuideves auTen gr1a wagaNTITIN WASYURT (2565) WU
nszvuMsluUiunveamsveaiislnsyusuiinsairenuen Adaeuliundnreadedliils
Fudfaruiuatudaduvesomafiesiu uaznisadreamenlfermsdaiunindnual
mMsviesfvndleliiAansiu i lanuevesnsvionilsndeons runssuiunmsisous
AonssunsuousuinLsTIIYesiy uazaonndeIty SAALD BNYU LagANE (2563) NA121)
nsauINieniisndaomis dealinsdnenengniemisdseugidyanainiugiu
insdndaaiuenisinimiondafonssunumanialidnronisasinasdeu jia
wazildrunulufanssuvesuyuliegsainasse

wazanyodinuduius fugatuayuuazdauaiunsnisvioniion Téu 1) miheau
aasgriosiuilinisatiuayudiusuyszann (Local Enterprise Organizers) 2) A1ALONYLT
aﬁuayué’ﬂuamuﬁ%’mw wavan uUsenaun1siwnwsy (Shopping Mall and
Accommodation) 3) USEnvisuagsfunu (Tours Company & Travel Agent) 4) HuUsgnauns
atfuayusunsvudafumsliundniendien (Logistics & Transportation) Tngniieeu
n1A3g U d1dnaudandn maviadlod wageIRnIsUINITEINTINIR fesdnasseulszanall
nn¥ uazfudeiausluniseydAdelasanisvesdiusvnisdng q de deadaluaniud
fiinvioufiondrddldine 1ufi3dn uaglvunlng Wy matnansdmia vievhsassndudi
vosianin viedalulsusniiiosseruunalng wiedaosnauianans Affufiauuause
FaRanssunataudalé (Shopping Mall And Accommodation) ag14lsfinu suvuiiaiu
sgdosiinnuiduudenou uazidnulsdussdmuifiedwionuaivossndnualiosiuduaiy
1njugiudoluldegsiaiiios uardeadinsiluyeyindiandnuaifiosduvosyurulidae
fiddnazdestiefuduaiuendnualyury waginussmiluriesduiiefgatnveaiiealiin
viendiwaluaumantanazAanssusie 9 (Nilsumhaeng, Sattayanuchit and Pansukkumn,
2020)

3 1l Yo
29AAMU5TANNTATU
Y The Origin of Raw Materials |
< -

Suppliers of Food

>

Food Tourism Activity

1. Street Food and Food Markets
2. Food Festival and Food Exhibition
3. Food Tours, Farm Tours, and Health Tours

4. Cooking Classes and Cooking Competitions

ae

Local Support

Government and Private Sectors

Tourists

BAEUAINN 2 LEAININTTUNISNBUNLNTID11S (Food Tourism)
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NAUHLN 2 e msvieaiendiomnsanunsalinsdaadulalaesiuiag
Tdguniumsvieaiisndeemslrosnuifuianssunisvieniieansae1ms (Food Tourism
Activity) ¢ dieliiAndunszuiunisnisvieaiion fvlnananudilalussuudenlomng
nMeeaiendaoims waznmsldninensainguaningAudunis (The Origin of Raw
Materials) 483991115 Husnaagaiuayuingiuemis (Suppliers of Food) gnsdmnanssu
Msvieaiondeons 4 du ldud 1) AanssuonsauueuiiulazaaInemsan 2) Aanssy
UVNTTUBMTHALINANIADINIT 3) AINTTUTIITUDINNT ISITUNUATUALTITIFAVAIN
1) AnssuaeuinemsuazsUsznIaudsdusinemis vilildnadwsialugunsdaasy
Aanssunensviendiendsomsluusasfuilvesunasiondielugumsy rugfauayuviosiy
INNAST warn1AN¥U (Local Support from The Government and Private Sectors) AR
tinvieaidien (Tourists)

fdsuld@nuiluuiuneis q Welidudoyaninulunuanisiiugiunisimun
nMsduasuidlggumunsviesisndeemslulssmdlneg Adanuaenndesiuauinduesd
auduuuidladne ededunisluiadesilofidfylunisduindouulouvisnianisnain
nsvieafisrvesyszinalne sesfuinvieuisinslunazasusnysune dudunisaiis
mnuBeshilumemuesinvienfiervismend haunsndunmienfiedluussmealnendsyn
INgalAIN-19 ’Sﬂﬁhé’aL“fJuﬂaqwﬁ‘ﬁhwﬁﬁﬁ%ﬁﬁLauaé’mé’ﬂwzﬁgﬁ‘ﬂmmﬁwummmmﬁmﬁu
vosUsznAlng uasndndudatuayuiiesiuianiady niaentu wagdildulddudens
nsvieafierluffdng q Wduieenuddnylunisduasunisienfisnvesuseme diunis
Ussrnduiudmsmsaannuudedsausoulatiing q afenssuinsldsndnuaiomsviesiu
duasunsvienisvesimin auunugnsamansuierudiiuvossamalnglusuag
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