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Abstract

Due to the digital transformation of the world, digital technology has been widely
implemented in various sectors, which is different from the traditional way of life and
the implementation of traditional economic and social activities. In the tourism sector,
technology and innovation are applied according to the social context. As the social
context has changed, the tourism industry has adapted by using new technology and
innovation. Therefore, this article presented the use of social media, contactless
technology, blockchain, virtual reality, and artificial intelligence in tourism sector. As a

result, Thai tourism industry faces significant challenges in strengthening digital
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capabilities and sustainable tourism. The aim of this article is to present a guideline for
how innovation and technology that can be used to assist the tourism industry grow and
provide tourists high-quality tourism experiences as well as providing knowledge and
understanding for workers and entrepreneurs in the tourism industry in order to deliver
quality services with capable of adapting to the new normal of tourism through the
integration of government policies on tourism infrastructure and services, as well as

sustainable tourism management.

Keywords: Tourism and hospitality direction, Digital society, New normal
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AoNIsLAsYLAUlANILATEEN V0 IUTEINA Fauddud 2563 JguraUdsenmalauseina
(Lockdown)  shumsiiumeieaiisridluuassneUssmamendainnsssuiaventoliia
anetuslna lafalalsun 2019 (COVID-19) Tuvialan @vingAnisssuinigunssnniigelusey
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Aanudienela 1wy sULULTSIBeaisassd nmsldvueudlunmsuinsdavieadion nsld
Big Data lun1siinsnziifienisiaunduduazusnindudu 2) uinnssudunseuiunisuas
Uiynsesans umsianszuunsuazmsuImsiionsandun RuKaRAn ankanszny
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i N1519 Social Media Lﬁaﬂ’m%’wﬁaLLavuaﬂﬁfamiﬁ'mmDigitaL Marketing Lagsguu
Loyalty Program (dtinsuuinnssunsisn, 2560) stinsviendisauwisussnalneldrnun
AilonnAnfunginsswesinveaiivr Mudsulundaundgivaniunsallsalain-19 aneld
M&nnN3 BEST Usgnousne 1) B-Booking fin1saesarsvitiiiiemunuiinainuanansalunis
sesuUrasuAaEiuT 2) E-Environment nsvieaiisnegnsfuiinteuredinuuazduinday
3) S-Safety nsliiaudIAyAuAIINazeIn auUasndsuazauousio duay
4) T-TechnologytdunstmaluladuntheifinnaeuazUssaunisalnisvieadion (siums
LTI, 2563)
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nsvinukagnulsdassddwaliaulneldiailudunisvedanseuladnusisnuves
DataReportal (2022) luiieuunsiau 2565 syyindlgldlaeailifelulneUssana 56.8 duau
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Ao Facebook, Shopee,nuaniou uaz Messenger lai¥uaiilfeddnsnasnoanainnssy
nsvieai 927 wdureanianisdeansi ddglunisddujuilnadisdunuiisaia
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warAy (Munoz et al,, 2019) lavin1sAnwIIAsIERUsEaNS AN nuInnisiawanlagly
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v0aAATINTal Wiiiadn (2564) finuin ledeadifedidninademsindulavieaiiondems
vosnulnoog1slivoddryuazeuing wussgua (2563) Anwmginssunariadodudendia
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trip) 9 al#dentvnfetufinuaniiufesvaumssivietiaanui uazilofuaansifiunig
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weluladudonwuiugiuuulvivesismshnuiitedfiumasniovesieyauas
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wldlunanisvieadion 1wy nsiawunAianiavesa (Digital Passport) anunsnannisuae
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sumsvionisndaseiimansuaglusuad (Historical Tourism) 91nN1T338Y84
Astienavgy (2552) BeauianssunisldinaluladiadioussaiionsvieadiondslseiReans
nsdlAnuinlyeTaunsudmianssunsaiaysen dn1sesnwuukasimuigunsaluinnssy
funvudedidnnsednduuzihdoyaunasisaifisndeszimaniuuuiad ouflvuianamn
Tumsasrenmiaiiousssieguuuunsiiesdesiosmuss iimanstuanimuaindeatagiiu
veslusuanuifioafayad i uuimsuaziinadndusiuinnssudumalulading
yoansvioniiendauss eand uenaniuffisAusigrng (Louvre Museum) UssmanSuisa
dnaluladiaiiouaswnldneldnewdud Virtual Tours Enjoy the Louvre at Home agidiu
¢ winnssuiifinauszasdifteliinrienioadivssaunsainisvenionadousgluanuiioss
Tdumadenvesinvieadierlunsusuanuidauzantinonssuinlanesulaylided i
sunawazanuilunsidvumnzegndeiuanunsallsassuniigaugnitdanisiiums
(Lourve Museum, 2022) sazifiunmariiussvivlauazviliiesnluvieaiienlugaundlul
efinmsAunsldegnaad

wkunni 1 wanamaluladiadouaseluiiisinignas UssimerSaeaa
(#111: Louvre Museum, 2022)

1.5 malulagUsyeuruszhvg (Artificial Intelligence : Al)
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noufialnoivielndesinsiinsruiunsAnifisuinmwe Wy Wannlineufiumesudoruous
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f¥aftuliwaniausiuinutuiomteagunionadnsvesymildegraiussansnm
(Founad lddn wag 3513550 widue, 2562) migaunmtnveamalulag Uy iusehivg
ilinauiawesiunuivmenisuinisusiivesulaunisudnuan (Chatbot) ununsldy
uimsanasalduned uTENYodiervunlug 1Wu Kayak uaz Expedia fin1sasmuld
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e (Airport Technology,2021) lunaiiusmdaesiiiss Amazon 14 Alexa for
Hospitality daduszuugdieiaiion (Virtual Assistant) lugsialsaus 1unsdsnusedes
Mngl¥lssgunsaliteriunruanansalunisuinig WU lEUWaTIRaeUANMEINARRGD
wNundeusy suwesia auauaungivsouadluiesieidusionindaasosiieznarady
wnsgulvailugsialsansy (Amazon,2022) aendlsif saui anad (2562) Tianuiiuiinis
Tusmslaguywddensdinauafidiindesnisiufduiusiuuysdunnnitjueud imszuy e
ansnwansuazuansdnttonsuallddadunsaiianimdnvaiuaganuuseivlaliiy
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AN 2 UaRaIE9UBY Alexa for Hospitality s¥uugdieiailou
(#1317: Perez, 2018)
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anudnduvesnsuiusrenisiasuulasieanaasleniasnauguuuulnl q nineins
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