NIASAAUMANTINVUIAAAITIUYH Y I 499
2/ Uil 3 atuil 3 (fusnou-Sunau 2564)

Uadgdrulszauninisnaiafdinanan1snnaulataiasasdnany

luszuueaulatvas GEN Z TudswminnszunsaAiagsen
MARKETING MIX FACTORS AFFECTING THE ONLINE PURCHASE DECISION
ON COSMETICS PRODUCT OF GENERATION Z
IN PHRA NAKHON SI AYUTTHAYA PROVINCE

NYIUNIA dawna

Kanchanawadee Samleetes

algias andandlwana

Nathapat Aphiwatpisan

wnIngdesvagllaseansal Tunssususyudus
Valaya Alongkorn Rajabhat University, under the Royal Patronage

Email : samleetes@gmail.com

Received September 21, 2021; Revised October 5, 2021; Accepted November 1, 2021

UNANED

unAdiiingusrasd ileAnutladedulssaumenimanaiidmaienisiadulade
wiesdrensluszuueeulatives GEN Z ludmianszunseaiegsenisideaseiiduniside
BeUSuna Tnengduinegns fie ausulmi GEN Z Aiflengoglutie 10-24 T (w.m.2500-2554)
$1uru 440 au ludandanszunsadeyse wdeadlefldifusiusudeya Taslduvvasuany

a1 % 1 1

sUnvveauladlagdanuuasuniuiiy google form 19a5gdungudag1uuungy (Cluster
sampling) aﬁaﬁiﬂumﬁmiwﬁaaﬂa LAun N1SVAEUANNAFIUAIENITIATIZINITONODE
AN #an1539enudn Jadediulszaun1anisnain AuNandue 51a1 A133n91ming
LazmsaasunIInann Saufuesuiemsinauladelrdesdienslussuvesulatves GEN Z
Tudanianszuasaieyserlfesas 655 F9M01501910A7 Adjusted R? 1i1FU 0.652
nan1s3deansailuiluwuanislunisimuauleouisnasnunagnsnianisnainves

HansdusaTesdeneeulatveiusinalungu GEN Z

AENARY: dHuUITANNNNITNAIN, LATBIE181, Gen Z


mailto:samleetes@gmail.com

330 I “— Journal of Liberal Art of Rajamangala University of Technology Suvarnabhumi

/

Vol.3 No.3 (September-December 2021)

Abstract

This article aimed to study the marketing mix factors affecting the online
purchase decision on cosmetics product of GEN Z in Phra Nakhon Si Ayutthaya province.
This research was quantitative research with the use of sample group of 440 people in
Phra Nakhon Si Ayutthaya province chosen from GEN Z generation aged between 10-24
years (born during 1997-2011). An online questionnaire was used and submitted via
Google Form for by Cluster sampling method. The statistics used for data analysis were
hypothesis testing with multiple regression analysis. The results showed that marketing
mix factors in aspects of products, prices, distribution and shared marketing promotion
described the decision to purchase cosmetics online of GEN Z in Phra Nakhon Si
Ayutthaya province which was at 65.5 percent considered from the adjusted R?value of
0.652. The results of the research can be used as a guideline to determine the policy

and marketing strategy of online cosmetic products of consumers in the GEN Z.
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