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Abstract

This academic paper aims to present the interpretation of medical tourism as it
originally appears from the integrated dimension to the conflicting ideas dimension of
the tourism industry and the medical service industry, and to synthesize the
controversies among multidisciplinary views; for example, public policy, tourism,

marketing, and feminism, that have the influence on the medical tourism phenomenon.
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Public policy views the transformation of health services from being catered to people
in the country to health services marketing that caters to consumers from abroad. Public
policy depicts plastic surgery as a living necessity, as opposed to feminist ideas that
plastic surgery uplifts the spirit of life. This leads to the concept of beauty marketing
that commodifies the surgery. Such multidisciplinary views led to the formulation of
medical tourism policies in Thailand to market medical services to foreigners by

emphasizing the importance of medical care over tourism.
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