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Abstract

This study aimed to 1) product perceived quality 2) product variety 3) atmosphere 4) interaction with staff on
satisfaction. and 5) investigate the impact of satisfaction on Repurchase of Slow Bar coffee shop customers. A quantitative
research approach was employed, using questionnaires to collect data from 400 consumers who had previously visited
slow bar coffee shops. The data were analyzed using descriptive statistics, including frequency, percentage, mean, and
standard deviation, as well as inferential statistics, specifically simple regression analysis.

The results indicate that product perceived quality, product variety, atmosphere, and interaction with staff
significantly influence satisfaction, and satisfaction, has a significant impact on Repurchase of Slow Bar coffee shop

customers. at a significance level of 0.05.
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