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Abstract

The purpose of this research was to study the satisfaction on impolite and humorous content marketing affecting
consumer purchasing decision on social media: the case of Pimrypie. The questionnaire was used as a tool to collect data
from 404 customers who have used to decide to purchase Pimrypie’s things. Non-probability sampling with multi - stage
random sampling use for analyzing data by descriptive statistics include percentage, mean, and standard deviation-besides,
the multiple regression analysis. The research found that the content marketing inspiration, and conviction significantly at
0.05 level. Therefore, the testing mediator variable indicates that the customer satisfaction as a mediator variable of the
content marketing and consumer purchasing decision on social media. The results of this research can be used as a
guideline for E-commerce business to develop the content marketing that are tailored to their customers, resulting in

satisfaction and purchasing decision. Lead to creating the marketing strategies for competitive advantages.
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Model R R Square Adjust R Square Std. Error of the Estimate Durbin-Watson
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