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Abstract

The purposes of this research were to study: 1) new marketing strategy brand influencer the trust and women
consumer decision to buy Korean cosmetics in Bangkok, 2) new marketing strategy and brand influencer affecting the trust of
women consumer in Bangkok, 3) new marketing strategy and brand influencer affecting women consumer decision to buy
Korean cosmetics in Bangkok, 4) the trust affecting women consumer decision to buy Korean cosmetics in Bangkok, and
5) new marketing strategy and brand influencer affecting women consumer decision to buy Korean cosmetics in Bangkok with

the trust mediation. The sampling group used in this research was 323 women consumer to buy Korean cosmetics in Bangkok
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by Accidental Sampling. The data was collected with a questionnaire with the reliability of 0.970. The statistics used to
analyze the data were frequency, percentage, mean, standard deviation, and simple and multiple regression analysis.

The research results showed that 1) new marketing strategy brand influencer the trust and the overall decision
to purchase was on a high average, 2) new marketing strategies have a positive influence on trust and product purchasing
decisions with statistical significance at the 0.05 level, 3) brand influencers have a positive influence on trust and product
purchasing decisions with statistical significance at the 0.05 level, 4) the trust has a positive influence on purchasing
decisions with statistical significance at the 0.05 level, 5) new marketing strategies and brand influencers have a positive
influence on product purchasing decisions with trust being a passing variable with statistical significance at the 0.05 level.

Research findings show that new marketing strategies and brand influencers on social media are very important
for online business operations. Because it can respond to the needs of the cosmetics business, which is a business that
requires reliability in selling products. If it can be managed effectively, it will affect the trust and decision of female

customers to buy Korean cosmetics products.
Keywords : New Marketing Strategy, Brand Influencer, Trust, Decision to Purchase
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