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Abstract

This study aimed to: (1) examine the levels of country-of-origin image, marketing

mix, brand equity, and repurchase intention toward beverages offered by Chinese
franchise brands in Chiang Mai Province; and (2) investigate the influence of country-of-
origin image, marketing mix, and brand equity on consumers’ repurchase intention toward
beverages offered by Chinese franchise brands in Chiang Mai Province.
The sample consisted of 385 consumers in Chiang Mai Province who had previously
purchased beverages from Chinese franchise brands and expressed an intention to
repurchase. Data were collected using a structured questionnaire. Descriptive statistics,
including frequency, percentage, mean, and standard deviation, were employed to
analyze the data. Multiple regression analysis using the Enter method was conducted to
examine the effects of the independent variables on repurchase intention.

The results indicated that consumers’ perceptions of country-of-origin image,
marketing mix, brand equity, and repurchase intention were all at a high level.
Furthermore, country-of-origin image, marketing mix, and brand equity significantly
influenced consumers’ repurchase intention toward beverages offered by Chinese
franchise brands in Chiang Mai Province at the 0.05 level of significance. These variables

jointly explained 72.20% of the variance in repurchase intention.



Keywords: Country of Origin, Image Marketing Mix, Brand Equity, Repurchase Intention
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Abstract

The objectives of this research are to 1) examine consumers’ perceived value of
ready-to-drink lemon soda beverages in the Bangkok Metropolitan Region and its vicinity
2) assess the level of consumers’ health consciousness and 3) analyze the influence of
perceived value and health consciousness on consumers’ purchase intention toward
ready-to-drink lemon soda beverages. The sample consisted of 400 consumers who had
experience purchasing and consuming ready-to-drink lemon soda beverages within the
past year and resided in the Bangkok Metropolitan Region and its vicinity. A non-probability
sampling method, specifically purposive sampling, was employed. The research
instrument used was a questionnaire. The statistical methods used for data analysis
included descriptive statistics and multiple linear regression analysis.

The findings reveal that 1) the overall level of perceived value across the four
dimensions is high, with quality value, price value, and emotional value perceived at a
high level, while social value is perceived at a moderate level. quality value is the most

highly perceived dimension. 2) the overall level of health consciousness is at a high level

3) the overall level of purchase intention toward ready-to-drink lemon soda beverages is
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also at a high level 4) all four dimensions of perceived value, including quality value,

emotional value, social value, and price value, exert a statistically significant positive effect
on purchase intention at the .001 level, with quality value exerting the strongest influence.
In contrast, health consciousness does not exert a statistically significant effect on
purchase intention. The model was found to have a predictive power of 62% regarding

purchase intention.

Keywords Perceived value, Health consciousness, Purchase intention, Ready-to-drink

lemon soda beverages
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Abstract

This study aimed to (1) examine the relationships between marketing stimuli and
the travel decision-making of Mutelu tourists, (2) examine the relationships between other
stimuli and their travel decision-making, (3) analyze the effects of marketing stimuli on
travel decision-making, and (4) analyze the effects of other stimuli on the travel decision-
making of Mutelu tourists in Thailand.

The sample consisted of 400 Thai Mutelu tourists, selected using a convenience
sampling method. Data were collected using a structured questionnaire and analyzed
using descriptive statistics, including frequency, percentage, mean, and standard deviation.
Inferential statistics, namely the Pearson correlation coefficient and multiple regression
analysis: Enter Method, were employed to test the research hypotheses.

The findings revealed that marketing stimuli, consisting of product, price, place,
and promotion, as well as other stimuli, consisting of economic, political, social, and
technological factors, were significantly related to the travel decision-making of Mutelu
tourists at the .01 level. Moreover, the results of the Enter multiple regression analysis
showed that both groups of factors significantly influenced travel decisions at the .05 level.
Among these factors, promotion and technology had the strongest influence, whereas

political factors had no significant effect on travel decisions.

Keywords: stimuli, travel decision-making, Mutelu
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Abstract

The objectives of this research were to study: 1) the levels of factors affecting the
decision to file personal income tax returns online among taxpayers in Phayao Province,
and 2) the factors influencing the decision to file personal income tax returns online
among taxpayers in Phayao Province. This study employed a quantitative research
methodology. The sample consisted of 382 personal income tax payers who decided to
file their tax returns online in Phayao Province, selected through proportional stratified
random sampling. Data collection was conducted using an online questionnaire. Data were
analyzed using descriptive statistics, including frequency, percentage, mean, and standard
deviation, as well as inferential statistics, specifically multiple regression analysis using the
Enter method.

The research findings revealed that: 1) the levels of attitude, motivation, perceived
ease of use, service quality, and the decision to file personal income tax returns online
among taxpayers in Phayao Province were all at a high level; 2) attitude, motivation,
perceived ease of use, and service quality statistically significantly affected the decision
to file personal income tax returns online among taxpayers in Phayao Province at the .01
level. Together, these four variables accounted for 72 percent of the variance in the

decision to file personal income tax returns online.
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Abstract

This study aims to examine the effects of perceived safety on trust, perceived
service quality, and user loyalty toward ride-hailing applications in Thailand, as well as to
propose strategic guidelines for developing applications that foster sustainable customer
loyalty. A quantitative research method was employed, collecting data from 400 users
through an online questionnaire. Purposive sampling was used to ensure that respondents
had used a ride- hailing application at least once during the past three months. The data
were analyzed using Structural Equation Modeling (SEM).

The results indicate that perceived safety influences both trust and perceived
service quality. However, perceived safety does not directly lead to user loyalty; rather, it
affects loyalty indirectly through trust and perceived service quality that users experience.
Additionally, the findings suggest that ride-hailing service providers should strengthen
safety communication and continuously improve service quality to build trust and

cultivate long-term user loyalty.
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Dimension) Tufifinaensual mssuiannudaensie (Perceived Safety) ferduasrusznaud

&
Wesanglagarsdnlvanudfyiuanuvasadensluauaninuindey wgRAnssuvelTul

[ [y

arszUUTULDUNALATY YU HINTUNITEISAAABUULS 8 tNY FIdINalnenSINaTEaAUAINY

- o

119l (Trust) ANlasasineunannesu (Yang et al,, 2022) @ufiin1awing n135usAMAIN

Y Y 9

115U3N15 (Perceived Service Quality) Aflunumddgsedszaunisalvesdld lnsianizdu
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Audglunsldau anuuiudiveddoya warAuTIAEIvesTuY Fmuiinaserufianela

@ 1

WaZAUANARBWUTUA 41UTT8V8Y Chau et al. (2024) FWAUIIAUAIMNITUINTUALAIY

[

Tindlangauanunsadaasuanuinfvesgliusnislaeeiidudday

o

a 1

Tuusunvesdsemalng naudlduinisudnveseundintuiensadiulngidulszins

[ 1

T893 UkazTEYINIUABUAN 18 TENI1e 15-25 U uTenau Generation Z Feiluuiluuilasu
walwlaglnildsings uarldausalnuludruniawesiainsuszdriu lnenanisdisaanuiy
nisevar 61 vesdlduiniseglurisengminan uwardeuldusnisienisiumeluinuseiniu

wu lissunsaluvinau (Statista, 2025) Jasdewanilaziaulimiuin anusdnlasnsty Ay
u

vV

113¢la uagnisfuinunmusnis dudunumdAydenisadsaudnavesilduinisuey

Y 9

namTusensolulsemelng

Y} s

AOUITEAIALN

v

INVTRRIPRI afinymaveInIsiuiaulasnie anulinngda uagnis

1 v A

o v a Aa Y a a o a | Y
iUEﬂmﬂq‘Wﬂqi‘Uiﬂqi Wumﬂﬂ’mll.ﬂﬂﬂeﬂaﬂmsﬁUiﬂqﬁLLaﬂwaLﬂGUULﬁﬂﬂﬁﬂIUUsgLV]ﬂIV]EJ Iﬂﬁﬁ\lﬂﬁiq\‘]

Y 9

aeRmNssEdndievihanudilanalnvestadedenanlunisiaiua Seanudnave gLy

v v

LLazLﬁaLfJuLmeﬂﬁﬁUszﬂaumiLLazuﬂwwmLLwaMWm‘mmmiaaaﬂLLU‘UU‘%miﬁmﬂwE?

'
o

Austnagaluslaeg1aiussdvsninuasdatu

o/

AnUsEAIAYRINTITY

1. Wiefnwdvanaresnisiuianudasadiy aulingda uagnsiuinmunimnisuinis

A ' o Y a a o a
Vla\‘]Na@]@ﬂ'ﬂllﬂﬂﬂﬂ@ﬁ@“ﬂUiﬂqiLLQUWﬁLﬂGUULiﬂﬂiﬂiu‘UigLVlﬂ‘lVlEJ

2. WialauekuImM N skaEsHas9nuinAveldusnsweUnamtusensaly

Usenelneasnadaty

HUNAFIUNTTIAY
auuAgIun 1 n1ssuianulaendelavinaidauindeninudnavedliuinig
auuigIun 2 nssuianuvaeadeidvinadauindeanulingdavesglduinig
a = v Na A a ' v Y a
auuAgIui 3 pnulindaliBvinadauinsennuindveslduinig
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a a 2/

auuAgIun 4 nsfuinnuasadeldvsnailsuinsenisiuiannnmsuinig

AUNAFIUN 5 N13TUIAAINNITUSNSHBVE A UINARAINANAYR I ITUTNTS

a = av a4 v
HUIAN NV UASITUIYNIINYIVD

A155u3AuUaanfiy (Perceived Safety)

v

n133uInuAuUaendy nuneds N13UsELEINYR IUINTARTEAUANLE BT 013

Anduszninanislduinig ldinesdugd@ium n1sgniindie wsewmnnisalldisseasddy 9
(Rittichainuwat, 2013; Su et al., 2021) TudAvesszuvaudsaisisae aulasadedoilu

aeAusEnauiugIuiivInlilalulseaunisalnissuuinig waslinadAysion1suseliunmnin

'
<X aa a o

wazANuianelaveslagans JalldnsnadAysenisusziliunauninuazanuiianelaludidiv

v
o £

dnlU (Stradling et al., 2007) inuitaudaendeidutedeniumingiaalunsimuneiiy

=3

Nawalaluusnissalaeans unluniiuuy anudasassluladinanannuinAlaenss Nl

a a 1

dvdnarunalnideuszaunisal wu anulingds anudfiswela vienisiuinmninuinis Jadu
mnanfiulasmavasnulasadelinaialunginssunislduinise Faenndosivauufigiu
vosuidelagiuiuesianulaeadeduteuluiugrundesddiunmsaeneaniuaiulingda
A & a a 1 =2 o ! v a 1 & A a a .
w3oUszaun1salusmsideuinneu JsasinlidarnudnsegededuluuTunvesuinig ride-
hailing
auliaela (Trust)

Aalinela (Trust) manedls anudedudeuinveldusnsidsedlviuinisviensins

Y

o

J = a A s a o = ¢ ¢ 1% ,
J1agiinginssuidednd gAssry wazAdadmaustlovivesgnan (Martinez and Bosque,
2013) anulindativanenuliviueulunsdadulavasinlignafiaudulalunislduinig
ol SniisduduesdusznouddgyivaenasunnuduiusssazeniseninsgnAuazd iusnig
Ay A o v 1 i3 al I % 1 1 Ao W a
NNTNUMIUNUINBTAYIVRINUI AulIsladiunumduiinlsasiiundrAyanunuafn
wqwﬁmmQﬂﬁ’uuazﬂ’amii”mﬂﬁ) (Commitment-Trust Theory of Relationship Marketing)

989 Morgan and Hunt (1994) aszy3n anulindadusingiudidgylunisasisaaugniiu
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(Commitment) uazinlugaanudnd (Loyalty) luszerenn wasuansliiuin aauliinelaly

o v a1

dissanaulduiueuvasuilae uigadunsmdnduddgyinelminanufitnelawazainusdng
fouins dasu anulindadvlildduiomadnsannsuinsiidauaimvingy widadu
ussrdndudenagnsiiuasuuszaunsainsiuianauasasislinane fusudndsonsnaudi
(Brand Loyalty) 6‘1‘5@aamﬁaaﬁ’u’lmaa%qmmé’uﬁuﬁ‘l,%amm&;'ﬁ'mu‘i ”sn‘fuq'wmaauiuu‘%umlaq
woundaduisense

ms%'ué’qmmwmﬁu%ms (Perceived Service Quality: PSQ)

155UFAMAMANTUTNNT (Perceived Service Quality: PSQ) wanefia n37iglasans
Ussiiluinuimsfildsuasnadestuauaaviadiode laevhluuszneuse 4 47 Téun A
yndede (Reliability) n1s@auausy (Responsiveness) A1udEAINaU18 (Convenience) Lag
mnushila (Assurance) wag Fesmduimunyszaunmsaiuinsluysmesvesiflduing ffnns
muauaqLLazmmﬁu%ﬁwmmﬁwﬁﬁumsammmiﬁmﬁmuazLa‘%ummﬁuh laglanie
AdNwuesl¥UINg WU AMNENIM ANEINTA LarATTUTEsAAIYaRAY Tl nasie
Anuanela Auliiela wagnissuimnulaendsvesilnuaisinenss (Liao et al., 2022)
v AU defiouare Az mnaUBaTiouALgNFeY ANLATIFENAT AvdeTy
MsAeinIg WA wsIUIuTeINTEUINNTUINS Bsdudmasornufieelonazaudng

14

Yo LluINsluseereny 11UITeves Ricardianto et al. (2024) §sduduinissuinmnInnis

Y 9

u3nstuyndifdudumimuedfgiinusisunisiuianulasadelinaiedumuinfga
irumRLazngAnssuluuunveIuInNIg Ride-Hailing laogadidudfsy
o v
AUANAvRLElHU (User Loyalty)
v a v = v a Y a . . a l
AuinAveldeu (User Loyalty) w3eanusindvesyldusnis ride-hailing gnilenud
o & A v a 4 = = o a v v P a &
Wu auaslanaglduinise anuaulanazuuzinuinisiiungdu wagnisidenuinisidu
=] A o a . U e | )
frdonusnidleiilonatAunis (Lai and Chen, 2011; Su et al. 2021) AnuAnAIsliliesaziou
fangAnssun15¥eYn (Behavioral Loyalty) ity usidinseuaquiavinuafLazauyniiumig

ansuaiiisunssiounanmesy (Attitudinal Loyalty) denadasiuens3deves Singh et al. (2023)

szyImnunanesuausaadslsraunsalidauinfinevausseauannisauiadueiy
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fanelagegn ranusadnungudldauiaziialenalunisuusidsielaegeiiusednsam dede

& LY o w o 4 = [ 1 o A a .
L‘Uu%’ﬂ"ﬂﬁ']ﬂQJ)‘IJENf’I']iSﬂ‘I‘&']ﬂ’J']ﬂJVLﬂL‘lJi‘c’JUVl’]\‘iﬂ’]SLL‘U\‘WJUEJEJ']QENEJUGLUQW?I']%ﬂiilIUiﬂ'ﬁ Ride-

hailing

NSBULUIANITUIY

mllimale
(Trust)

msfugrmanaendy
(Perceived Safety)

H1 f mwﬁ'nﬁ'uméﬂu’sms
'L (User Loyalty)

msfugamnMIUIng H5
(Perceived Service Quality)
- mmndefie (Reliability)
- NImBVAUDY (Responsiveness)
- auazmInaue (Convenience)
- pamafula (Assurance)

AN 1 NTAULUIAATIUNNTIVY

ASandun1599Y

Uszvnsuasngudiageinldlun1side

=

Uszynsildlunsideasel de gingldusnisueundinduisensalulssinalne lag
A3deld38nsqusieganuuliandennuuiasidu (Non-Probability Sampling) taeitunisdy
WUULA1233 (Purposive Sampling) iaAnidennguaieg1enlnuautfnsiniuingussasdves

=2 oA v & vaa DA a o o I
nseny nanfe Aeadudniivssaunisallunislduimsueundintusensalulsswmalng g
oy 1 A39lum9 3 LAOUTNHIUNT LU Grab, LINE MAN, Bolt, Maxim #3aunanwesudu ¢ 9

Tuimsludnuagideniu ielidulaiteyanlasuasyieudsvaunisalas
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Ya v Y a

lun1smvueruInveInguiieg1e 33891984 Uslauave Hair et al. (2010) Awugii1in

NTIATIENANNTIATIETE (SEM) Asiinguddegeed1atias 200 AU MsoUseunnd 10-20 i

aad

YDIINUIUNITITLADS LN lIANISUTZUIUAIN AT AT ANULADYSIREIND AULUINIIAINEID

FFeRsimunvianguiieg1alii 400 au FedeniisanalasiiazausonITIATIERvoUa

D eXp

asmmmwaamum WU NMTIATIEAELN1SIATIES1S (Structural Equation Modeling: SEM)

n3esiionldlunnsise

v v
v

wdesdiofithanllunsiduased Ao wwuasunueeulay Fuduaiesiielunsidui
\idsgauldine Usendanan wazandunulunsiide iesngdauldumesidalunisdeas
wazld1fetoyadIuIuNIn wazansawddnguyuvuseulal (Wright, 2005) §37ele1n
wuvasuawliiemgdiuiu 3 viau iefansunasiaseununsadaien (Content
Validity) 9839010 sluluvaounin 1ngn151A1a T iaU@ennd 995 nINToAI AL
fagaUseasd (Index of Congruence: 100) uddnidenAauiiidduiinnuaonadosszminede
oAz Tng Usgasd e aus 0.06 (Rovinelli and Hambleton, 1976) Tnsuuuasuniy
Usznausenu 3 dw ldud daudl 1 dogauszansmans dawil 2 wgnssuguslaalunsld
uin1sweUndiatuisense (Ride-Hailing Applications) dufl 3 AuAawuienisldusnsuey

NALATUSLNT

ANSAASIZRTaUa

Y

va o

H398v1N15AiATzideyanieaidllanssaun (Descriptive Statistics) lun153iAsiey

d

v aa a

LUUABUNLEILT 1 LAy 2 uaznTiATziTeyareaiAIBieyu (Inference Statistics) Tunng
Tesesinvuaeuniuludiui 3 iionaasuanuAziuniside Tngnsiasgsiluiaaaunis
Ths9a$na (Structural Equation Modeling: SEM) selusunsu AMOS suiunisiinun 2 fumeu
vwdn 18un 1) mslieswilananisin (Measurement Model) LiloUszifiunudenadoiuos
fi¥afuiulsuds wasnmaseuamuamvsnaiesioldeludummiisnsuazanuidosiu 2)
mslengilunaannislasaing (Structural Model) Lilonaaauaaduius deanivg sening

MuUIMUANNAgIWIeINTTIRY TutinsUssdumuaenadevetliaaiuteyaausedny
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NaN15I8

N153ATIZRLAANITIN
INMTATIERAUTENURsEUTUMLUTAAY 4 Usenis laun nssuianudasnde

¥

(Perceived Safety) aa1ul3a19la (Trust) ﬂ’li%’Ugﬂam’lwmiU%mi (Perceived Service Quality)
Usgnaudae 4 a3dUsenau bawn 1) arudd ode (Reliability) 2) N15MoUaUDY
(Responsiveness) 3) A3udzAINaU1Y (Convenience) 4) ausiula (Assurance) wazausing
Y048 1 u3n15 (User Loyalty) Tnon1s3ias1eiadulszans weaniareisvesnouuin
(Cronbach’s Alpha Coefficient) Aadsminuwlsusiudianald (AVE) manudesiusivess

WUTHHA LagAUIMTineIAUTENBUNUTIHIWNUTINAITATUA Aawandlunsnem 1

‘!l a € 1 o a .§ 14 aa ! = = %
A9 1 HANITIATIZUANAUUTZENTLEANINILITUDIABUUIA ALRREANULUTUTIUNENA

IAazAIAINULTDIUSINYDIAUTWEN

fiands Loading AVE CR O

n133u3ANuUaeniy (Perceived Safety: PS) 538 .852 845

1. duidnvasaduilleldueundintuien

solugisaInansiu (PS1) ord
2. Huddnvaendeulelioundinduien
SOlUTIIAINAAY (PS2) oot
3. Sulifdnfnainazgnanaudleld weu .
wargusensa (PS3) .
4. dufdnilifestnainezgnannindiilold
weUnaadulsensa (PS4) 7
5. legunfudmduidnuaendesynindd
weUnaadulsansa (PS5) 82
autdngla (Trust: T) 586 .849 867
6.  MSWUINSTRLLoUNAATUSENIA 504

Iiduidnismnudasnss (T1)
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AN9199 1 HAN15ATIEIANALUSEENTWEaN1AI873TVIRBUUNA AAYANUWISUTILTENR

IAaz AU USINYDIFLUTHEN (51D)

fiauls Loading AVE CR

7. nsdenldusniswaunamtusensavin

o o - 164
Tidudulaluvesuinis (T3)

8. duidniueundintuisensaliniy
o | 657
dAguavienlaldlngans (T4)

N1335U3AMNINUINTS (Perceived Service Quality: PSQ)

audedie (Reliability: REL) 509 754 702

9. waundntuisansalipeiinnisindes ;
.603

FEMINNTHUNIVD9RU (PSQ1)

10. waUnAmTusensadisansaulAusnIs g

agiauailaduraansisen (PSQ2)

11. WaUNALATUSINTNEINNSTOLTDURDTEUY
197

uasansIsalaazain (PSQ3)

N13MBUaUBY (Responsiveness: RES) 637 .840 .836

12. gudthewisluweundintuunsa
125

wiaulvianievidesgiaue (PSQ4)

13, LUNAATUSENTOAUSNISHAR LY
b 791

Y19V UYIIN (PSQ5)

14. gldusmsueundndusensalilisu
nsaneulALaLas R 19TuIe 872
(PSQ6)

AAUdzAIndu18 (Convenience: CON) 449 765  .832

~ 90 ~



AN9199 1 HAN15ATIEIANALUSEANTWEaNIAI8735VIRBUUNA AAYANUWISUTILTENR

1ALazAIAINULTDIUTINYDIFLUTHEN (5D)

Al

Loading

AVE CR

15. wsesUsuanianiglusaaglusesiun
wisnzay (linunvsesauiuld)
(PSQ7)

691

16. wWAUNAPTUSENTDAUNTLINDale

dmiuginsuazeaseny (PSQ8)

692

17. MsUAAUSNSVUAIANSIS UL
MU ANTIVA NN

(PSQ9)

651

18. N1sUAMIUSNSVUAsaNs s aus Nl
MU TN5HANTIVA NN

(PSQ10)

.645

Ausula (Assurance: ASS)

579 803

.832

19. gluinsueunaieduisensaiinng

gnmegiaue (PSQ1L1)

.130

20. glviusnmisueundintuisensailvinuey

wazUszaunisally nsdud (PSQ12)

692

21. glusnisuweundintusensadiainy
IS8USDULAZUAINIEENTNELDIA

(PSQ13)

851

AUANAvasEldeu (User Loyalty: UL)

553 859

873

22. fudnuadiaded q gfunisiduinig

waUndmtusensad (UL1)
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AN9199 1 HAN15ATIEIANALUSEANTWEaNIAI8735VIRBUUNA AAYANUWISUTILTENR

1ALazAIAINULTDIUTINYDIFLUTHEN (5D)

fiands Loading AVE CR

23. guazuugihnslgusnsueunatuy

L‘%ﬂﬂiﬂiﬁﬁuﬁﬁuﬁau‘lﬂ (UL2) 762
24. Fuagafuayuuaztnuiuiiouredu

Taumalaglsusnisueundiady 854

138050 (UL3)
25. dufansanueundindusensadu

Fudenusniflodudesnsiums 628

(ULa)
26. Susslaldusnmsuaunaindusense ‘)

Veetuluauian (UL5)

AN5IATIZAULARFUNISIATIEENS

TR REN T

065 067 056 044

O S @) = &=

6.61]0.73\0.78 773 0 79ND.B7 P70 68 WESQES 67EJO70ND.34

PsQi|[Psaz|[Psa3][PSa4d][PSas][Psas][Psa7 |[Psag][Psag |[Psaio][Psaii][PsQiz[PsQig]

0,3 0,5 0. c._ c.f. 0,7 c., c.,.. M c.,aé} o,sé Mé o,7é

WNUAINT 2 wandunaaunslassasesdnsnavemssuianudasnds arulingda nns

SuiunInnsuIng dernuinfveldusnisueUndiaduisensalulsemelng
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NMFIATIZALLARENNITIATIASI9IENITIATIERRIAUSENDUIT I8 UEY (Confirmatory

Factor Analysis: CFA) wuinlumadianuaennadesiutoyaidelseandluseaunn lngranssiag

L4 s

agluinauniieensuld laun Arlaaumisduivg (X2/df wiriu 2.480 (< 5) Adwilarunaundu

(GFI) iU 0.900 (= 0.90) ARwANNEBAAaLTUSeULIeU (CFI) vinnu 0.933 (> 0.90) AN

AuAaaLAd aulaeUsEaas (RMSEA) Winfu 0.061 (< 0.08) kagA1 SRMR windu 0.027 (<

0.08) wansdlumaiinunmnTinnvzalwazinaennfInaunduiuteadte dwuansly

AN519N 2

A5199 2 NANISAATIZALLLAAANNNSLASIASS

. . . . ANINHANTT
ANNVUAINUEDAAFDY LUINNISYIUSU d5Una
AT
i & /df AIRENIT 5 DI ndurnf 2.480 YBUSU
AN GFI
A1.90 - .95 fiadneglununia 0.900 CRHEY
(Goodness of Fit Index)
A1 CFI
AINNTT .95 fedregluinuanmann 0.933 goUTU
(Comparative Fit Index)
A1 RMSEA D e . P v
ATUBENTIT .08 DOINUANUADAARD
(Root Mean Square Error of - 0.061 vadIuy
AN
Approximation)
A SR (Standardized Root ATUBENIT .05 DINUANUADAARD )
0.027 yoUTU

Mean Square Residual)

=
NN
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HAN1TIATIEANURTLTlATETIanUIY Al minesdUsenavagluyie 0.601 fia

0.925 (1nn31 0.500) Favsuvudevauiiaunsaddnseadne (Hair et al, 2021) uenanis
N15A539A0UAINULT BT UTINVBIFIUUTURA (Composite Reliability: CR) LaZANRA BAIY
wUsUSIUTIasale (Average Variance Extracted: AVE) wuin A CR 9¢3¥1319 0.754 019 0.859
(1M1 0.600) waz1 AVE aglutiae 0.449 usiinndnnasi 0.50 éndies usanunsasensule
ileaandn CR egluszdivgs Fadulundelausues Formell and Larcker (1981) wazAngan
A9 0.637 (1AN37 0.500) F9uaneiudazfnUsuliaunsnesuienunUsusIuvesiuys
dunnlasgradivssansamuaziduennn %JUQ%dWﬂwsﬁawmﬁaLLU?LLmﬁgmmgﬂéfaﬂLLazL%aﬁa
¢ wenaninsimsesinnuidesiu (Reliability) Tngldnduuszavausarvasnseuuin wui

yndiFsiAegsEning 0.702 fis 0.873 (11nn31 0.700) (Zikmund, 2010) uansideyailiiinsizs

~ oA A o
Nﬂ'ﬂﬂu’]L%@ﬂalus%ﬂUﬁjﬂ

A19199 3 LAASNANITIATIZNAMUTEINTATIIUA (Discriminant Validity)

PS T REL RES CON ASS uL

PS 0.734

T 0.682 0.766

REL 0.498 0.569 0.713

RES 0.521 0.655 0.505 0.798
CON 0.425 0.566 0.592 0.577 0.670
ASS 0.499 0.648 0.575 0.622 0.551 0.761

UL 0.450 0.591 0.526 0.545 0.607 0.545 0.743
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N1IATIADUAIUATILTITIMUA (Discriminant Validity) 1agNa15u1ANSINA@DIUDIA

v v 6

Average Variance Extracted (VAVE) 993unagfilusidTouiiis unuaandunusseningdaunys

v Y

w999 nrelulung “NAIINAEDIUDY AVE dANMINAIATERAURUS AU ILUTOU Laasin
TULRaAINaIANUATIATILUATIA 21NAITNT 3 HANITIATIZRNUI ANTINTIED9UBIAT AVE

YouAarAILUTHANMNINAIIANAUA NN LS T2 IR LUTUY TuuuazARdLULABIAUYTIrUA

v

Aaudsaguladn wuudiaeinisianldlunsidel dauasadedawun (Discriminant Validity)

[y

agluszauis Feagviouliiuindiudswliwsasiminnuuanasiuegstnauludandn uas
ansadwuneendniuldegruninzaunigluiuuiiass aunueives Fornell & Larcker

(1981)

b4

WioUszidfiudymiaunatsidusay (Multicollinearity) luwuusiasinanes TRREIL
A31980UA1 Tolerance wag Variance Inflation Factor (VIF) veeiaudsdassitanundiviung
AuinAvelduinig (UL nan1siasieiuaniliiiuindn Tolerance aglugag 0.352-
0.520 FafianlsiiAu 5 uaneiTlififgmenuduiussdeuiisunsisswinduldase ludmves
A1 VIF wudneglugag 1.915-2.838 dernlailAu 10 muuuImisves Steven (2009) Feagulein
Tunalufideymn Multicollinearity wagfiuusdase uagdranunsainuedulsaulalagliiie

ANNETRUVDITBYA

NSNAFBUANNAZIU
HANIVAADUANLAFILATAATIUATIN 4 WUl auufgiui 1 mssuianudasndelud

answalagnsssoniudnfvedlduinig (B = -0.297, t = -2.492) udidnSnaideuinsaniny

1 a

19la (B = 0.870, t = 13.513, p < 0.001) vausfiaulinddedmadauindennudng (B =
0.267, t = 2.206, p < 0.05) agviauinarulindadunalndrdglunisarenennavesninu

UaonsiegnnudinAunndnBnsnanimss duauuigiui 4 wud mMssuianudasndedanali

o w

UINAeN153usAMNINUINIseglideddey (B = 0.723, t = 10.537, p < 0.001) wana3 6 by

v

Usziununnuinisaeiuilliosandiuinisianuuasndey wavauufgiud 5 wuin n155us

Y
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ANINUINTAmauInAeruinAveslduing (B = 0.828, t = 8.823, p < 0.001) @vviou

TUsraunsaluIMInatvdLasuALgniukaznnsidusngg

A9 4 LAAIHANTNAFRUALLFAFIY

ANNAUNUS auNAgIY B t-value HARNS
PS — UL H1 -0.297 -2.492* Talatiuayu
PS—T H2 0.870 13.513%** atluayy
T— UL H3 0.267 2.206* atuayy
PS — PSQ H4 0.723 10.537%** atuayy
PSQ — UL H5 0.828 8.823*** atuayy
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A5199 5 LARINANITILASIEADNTNANIIDDUNITBNITIATILADNTNAVDIFILUTNAS

ANMUAUNUS Direct Effect Indirect Effect NABNS
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PS — PSQ — UL 0.720** 0.831** Full Mediation
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¥

(UL) Wrumulianga (T) wagn1ssusauninuinig (PSQ) egditdudAny lnednswanisseu
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(%
v L3
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nioaulingla wnnindwmanssmonuing (Rittichainuwat, 2013; Stradling et al., 2007)
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Yo 14 (Paviou, 2003, Roca et al., 2009; Nordhoff, 2021) ﬁ’aﬁ?ummﬂaamﬁ’aﬁ%’uﬁlﬁﬁq i
v dugnlviglidesfuinueundiatuaznosmaussleninazufifnmniniedsefssy
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Y kY

(Morgan and Hunt, 1994) sasnausuluuiunuinisesuladindin arulingdadisanainul

a v v

LUUBUNT BANULEIILATNANAUNIT YAz N1SUBNAD (Chu et al., 2012; Pamies, 2012) Lil®

(% o
v 6 I Y o
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azainauie (Convenience) TuauANAINUTNNS 17{cﬁ%ﬁmmmmﬂaamﬁ’mhué’zgapmmaq

wnsgIuNIsliusnsfivdueu Wedeld nevausadd uasnswian Maddluluiamadeatuau

¥
= 1

Weusedneluusun Ride-Hailing 3a31891udimssuinanmuinisiigaiugisatuninudasnsiy

wazenszRuUTEaunTallagsIn (Ricardianto et al., 2024) deduilaldsuiinssuuiiuinsnis

AnuUasadentaluLazaitate nMsUsediuaunnuInsinesingaululufiamauinunniu
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Abstract

This research aimed to: 1) examine work autonomy of personnel under the Office
of the Suphanburi Primary Educational Service Area 2; 2) examine personnel competence;
3) examine organizational commitment; and 4) examine the influence of work autonomy
and competence on organizational commitment. The population consisted of personnel
under the Suphan Buri Primary Educational Service Area Office 2. The sample included
374 participants selected through stratified random sampling. The research instrument was
a questionnaire. Data were analyzed using percentage, mean, standard deviation, multiple
regression analysis, and hypothesis testing.

The results showed that: 1) overall work autonomy was at the highest level
2) overall competence was at the highest level 3) overall organizational commitment was
at the highest level and 4) work autonomy and competence significantly explained the
variance in organizational commitment at the .05 level of statistical significance. The
findings confirm the role of intrinsic motivational factors under Self-Determination Theory

in explaining organizational commitment in the public sector context and provide
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guidance for policy and human resource management to strengthen sustainable

organizational commitment.
Keywords: Autonomy, Competence, Organizational Commitment
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HUNAFIUNTTIAY
1. auddndudasglunisianudwananuygniunessdnisvesyaains ludain
dnnueiuinsfinyussaufinumanssuys \un 2

2. ANAINITOAINAFRDAIIUNNH U DDIANTITVOIYAATINT LRI NN UN

NSANYIUSTOURNIENTTUYT 1um 2
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wuIAALaTNgufineItes

mqwﬁmsﬁmuﬂmmaa (Self-Determination Theory: SDT) Famunlae Deci and

Ryan (1985, 2000) tdunsauuulIAan193ndne f EJ%UWEJﬂﬁlﬂ‘U@QLLNQQIQﬂ’]Eﬂ,u (Intrinsic

1
aada

Motivation) uazisegslaniguen (Extrinsic Motivation) NidawasengAnssuveuyee nouiiie

aa

Iuyud IuFdiTinnfiusetunusssuyd (innate psychological drives) fisiasnsiiule Waiw
WAZKANIANEATNUDINUNTUAILINGOUTINOUAUBINBAIUABINITNUGIUNISAAL 3 Usznis Laun

(1) Anandudase (Autonomy) manefis Anuidnineauiiiaslunsdndulanasaiuanisnisviia

YBIAULBY (2) AINAINTA (Competence) vangile AUANIIMUITTINYE AUTIUGY uay

Y

annsaussaidmunglunisvinulddnsa uaz (3) mnuduiusiuddu (Relatedness) nuneds

va o L 1

musanenlesarlasunisveansvanngauseudnsluesdnis wanangideyutudnwiane

va o (=1

aududaszwazanuaninsnlunmsfnwiasail f3deysdnwanududaszuazaiuaiunsaly

Y

F1UgAUUIHAN 1WB997N Ryan and Deci (2017) 58yi1Auduius (Relatedness) invinniini

v
= IS

Jutadeiiugudsuium (Background Factor) ivneatvayulinnududaszuasainuaiunse

]

Y
=

yuldanetu lunmsideduwsedndnaetuiaindnueeuduiusidusuusaua el

WiuBvswatiusia3ewesdnuaizaiu (Job Characteristics) sionu3dnvasyaains
WUIARAMUKNAUADBIANTS (Organizational Commitment) LUUTIABIUDS

Meyer and Allen (1991) fiszyiteugnitusieesdnisusznausie 3 4@ Téud (1) Ay

Me015ual (Affective Commitment) visnefia AU3ANENTLUNIAlY Awsh Anunianiila way

Y

mssrumauiuesdns yaainsludfdazyiumeanudulowazyum msizidninnuiinmuen

ee

a v a 1 . . = Yoo 1
EAzUAIUNLIEY (2) AINENWULYIAIBE (Continuance Commitment) AUN8AY AIIUFANIINTG
20NMNBIANTAAUNUGS WU Msgaydeseld auiiuag MSeaniuen1edn uag (3) Ay
RAULTAUTIINgIU (Normative Commitment) vanefis anmzdninintiivienuiuinvey

\WeAasIsuNarediuesAn1s Meyer and Allen (1991) uag Allen and Meyer (1996) 371 A1y
iniuseasrn1sluliAinisorsuaiuagAdoudiauduiusinddnduwsegelanielu Tuvaeionu
484 Klein, Molloy and Brinsfield (2012) lalauawwinienisiamnulndvesninuyniugdnlad

A0nAABINULLIAR SDT
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ANUWeNleesENIng SDT karAUyNHUABaIAN1IMNYLLaaTedlanely usetu

nanududaszuazanuainsadanuduiusinadniuanuyniiuniesualuasussingu
(Klein, Molloy, & Brinsfield, 2012) Wayaainslasudasslunsinuuagidnieulifnenn ag
Wlugnsiiunnatuau (Meaningful Work) uaziinaanuniagiilaluesdnisluszezen luvae

'
o @

Anukniugipeg iiiudwmeuununeuendnliansaasisminuasindnandadule

NOULUIAANITIY

auandudasslunisviau AUHATLE DA AS
Y
(Autonomy) \ (Organizational Commitment)

1. AuInla

AINUFINTD 2. ATUNTIANDEY

(Competence) 3. MUUTTINFIUNIETIAY

AN 1 NFOULUIANNITIIY

Wauilun1side
Uszvnsuasngualegnenldlun1side

¥ '
v @ o w & d

Uszrnsi ldlunside taun upansludsindidnauesivui nsdnwdssondnm

= ° o w & A =2 = a
AWTTUYT UM 2 37U 1,374 518 (@UNUUANUNNITANYIUTEOUANYIGWITUYILUN 2 0
Tuil 1 ganAw 2568)

naueg1e fITemvuavInnguiiegns lnensudnnulsesing n1egidedla
Awmnguilegalagliansves Krejcie and Morgan (1970) fiszRuauidesiu 95% lngld

rwaaaraeulumIdueas 5 lavwnndudiegnatuei 374 Ay TBn1sduiiega ey

[
a [

WnsduieguuTunInyTuneu (Multi-stage Stratified Random Sampling) lngiusny

9

[

Uszimyaains wazliisnisdumudndu (Proportional Allocation) Al
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A1319% 1 FuuyransludsinddnauuniunnsAnwUssaufnwgnssays e 2

a10U UsennyAaIng uudsEvINs INUIUATDY
(AU) (AU)
1 151901303 1,213 330
2 AUSMIsanUAnwLasUIIg 117 32
N3Ny
3 YAAININNNTANYIDY a4 12
sauvianun 1,374 374

a o w A = = ~ v
N ﬁ']‘L!ﬂ\‘]’]ULSUWW‘IJV]ﬂ’]iﬂﬂﬂ’]ﬂi%ﬂﬂﬂﬂﬂ??ﬁ/\ﬁimui bR 2, vadla 1 fanAy 2568

inSesiiofildlunisise
wdasiloililun1side Ae wuuaouay (Questionnaire) wisoanidu 3 dw il
gl 1 deyatadudiuyana loun e 01y sefunsinu Ussmyaains
seldlnewadesodion iuuuunsavaeusens (checklist
dudi 2 LL‘U‘UﬁE]‘Uﬂ']lILfe{EJ’Jqu‘UﬂTmiﬁﬂLﬁuaaiﬂUﬂ’]iﬁNTL!LLa%ﬂTmfﬁiﬂiﬂ
U 10 98
@il 3 uuvasunaBIRUANNRNTUABBIANTS $1uU 15 T
dwdumanuluaiud 2 uay @il 3 veswuvasuay Sdnvanduunsia
dauUszanaen (Rating Scale) 5 seuvasaiisn (Likert, 1967) Tneinasinslinzuuudious
seduanniian (5) Sedesdign (1)
NMsIANANLATEE
mufissmsadaiion (Content Validity) WuvaeunuliEmsanadidIu 3
U ASIFFUANNEDAARBITEIINTBANAUTENANY (OC: Index of Item-Objective
Congruence) Inefnidonderanufiien 10C daus 0.50 uld

ANUTRIIU (Reliability) dhuuvasuaiulunaaedly (Try-out) fuymainsng
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Anwililingudiedednuiu 30 918 wasnAduysednsuweanivedasouuia (Cronbach’s

Alpha Coefficient) Inadasiialininin 0.70 FsdoiaIosdleiinuiiiosiuiissnenaziluly
39

M3fusIUTINdays

[

H3de5uindeyaugugdl (Primary Data) Inelduwuuasuniudidnysetdingd (Google

v '
v o w T~ )

Form) dauueundiadulay (LINE) Asyaansludeindrinnueniiunnisdneuszaudnum
= ° I w 1 Ao = & = o w v vo

WIS LU0 2 UATUANTINIUNGUAIRETIAMUARe 374 Au A nUuTniTayai lasuwn

AsIvdoUANNaNyYalteuALiun1sUTEIaNamelUsunsuRRN N esa 15 3UNNETR

v

a L4 aadg v
N133LA3 zmjagauaxammﬂj

N

[

A1 vauamelUskNSUaDR Wwedlsieazdunnall:

Y

=2

1. @bALTanssauun (Descriptive Statistics) lauA A1AINA (Frequency) uazA3os
az (Percentage) dmsutoyadiuuana dududsanuiandudasy anuauise wazay

1 (3

HNUReDIAnTs Tdaade (M) wavdrudeauuunsgiu (SD.) InelinsuUanamunagives

(%
=]

Best (1977) fall:

[y

szuAzuuy 4.21-500  vanefs seRusnndiae
SEAUATLUL  3.41-4.20 U809 SEAUNIN
JEAUATLUL  2.61 - 3.40  uUNNEDY STAUUIUNAY
STAUABLUL  1.81-2.60  uN18De SEAules

spAuUATLUY  1.00 - 1.80  wnea sediutiesiign

2. a@imigaeyau (Inferential Statistics) 1¥n15AszvinIsanneeuuunyan (Multiple

Regression Analysis) Llivenaaeusnsnaveiiuysdasenafiulsaunuauuigiuiimmun
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o/

NAN157Y

Joyaladudruunanaveainaunuuasuny 1nNTIasiteyaladudiuunnavengy
fogeiuu 374 au wud dndlugdumemnda fvaengsening 23-40 U dusanisfine
seauUSyy e Ineusznnyaainsddlugidudisnsnisegiaeu uaslinglindeneorousy

Tut19 20,000 - 25,000 UM MIUETGU

A1509% 2 AadeuarddsnuunsgIuvesruddniludasylunisvia

duanuddnitudaszlunsvineu M SO udam1  @hu
1) viuanansodadulaiieaiuiinnsrihanuges 4.62 0.62  1nfiap 1
yulamenuLeg
2) vhuannsafvundsuaudify et 4.52 0.61  1nfiap 2

fosrntuwmazTulanienuLeg

3) vindidasglunisidentdinIaslonsodsnsi 4.51 0.63 § 3
L WNign
wingalunsujuRnu
4) vinulgsuneusunaliuilatgymininduly 4.43 0.75 § 5
[ 1 Y v v v uqﬂv‘a;@
Nuvewmwedlnglifosiugdedulyn
5) viufidaselunsufiRnunsuiinveulidnia  4.49 0.68 . 4
L WNign
autuanenanel’
59 4.51 055  wndign

N7 2 WU sedueufAndudasslunmshaulunmsmeglussfunniian (M
= 4.51, 5D = 0.55) Wlefansandusieds wuitegluszdunniigannde Tnaissdifuny
Anadsarnunlutios 3 Susiuusn loun sunsdndula yaansiianuidnitnuiesaunsa
dndulaiferfuismmhauldmenuies danadegeiian (M = 4.62, SD = 0.62) funsiiun
druanudde Anvamnsalunsiuadidumuddyvesuiidesiluudaz Tulddae

AULDY (M = 4.52, SD = 0.61) AMuUNISLaBNLAS Bl akaLI5N1S N1sdaaselunsiaentyasaaile
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¥ ! a v Y v A

wsoIsNsmIzanlun1sU§URMN (M = 4.51, SD = 0.63) dmiudeniiaadeduduanying A

9

Yo v v

nstesuteugualiudlalgmtatulunuveswmuedaslifesinuddsdudy widiasely

v Y

sydusnnTigauuiu (M = 4.43, SD = 0.75)

A1571991 3 ARskadIUTERUULINTTIVYBIAUAINTA

ATUANENITA M SO wladr @iy
1) vihufirnufuaginwefsndulunsujifoun 458 054 aniign 1
IR GINERE
2) fsutiyvuaziileusinnudesiuluaiug 4.46 0.64  aniign 3
ANLAINTOVRIVIIY
3) flsduliyruaziiteusinanuseniuilsay 4.45 0.65  aniign 4
AnLuLazTalaUR LT VDIVINY
4) uiviudiRed 1uawiiviime 4.44 0.69 1Nl 5
Awannsa wazldrnuAniBuaiassdlunig
UfUReu
5) inuanansadeuiuasiannvinuglin el 457 055  aniign 2

VureAuURsuLUaBI B LD

53 450 049  wniign

31NM15199 3 WU APEINITATRIYAaINT A nTINeglusERuINNIgn (M = 4.50,

Y I

D = 0.49) leRasunidusiede nuiregluszdumniiaanniens lneiSesddunudiads
nnluteslddsd TnefuauduaginueisniulunisufoRauilédsuueunne fdade
geflan (M = 4.58, SD = 0.54) FunsiSeuiuaziamniinugllg Weliiudenuiudsuuuag
yesauegians (M = 4.57, SD = 0.55) funrmidesiuangisdudayuazifiousmnuiiaig
Wostuluanuiauauisavesyaaing (M = 4.46, SD = 0.64) dufaduiymuasiiioy

Fru9Ug NS URIPLAALTIULAS TBLEUBWUY (M = 4.45, SD = 0.65) LLasaﬂuﬁﬂgumae_jLﬂumuﬁ

PIYMEAUEIUNTOWAL A LTANUAASSNAS19ATIA (M = 4.44, SD = 0.69)

~ 115 ~



A15199 4 Alad suazd Ui gL uNLINTIIUYRIAIUK NI UM 0B9AN1TYBIYARINTIUA SR

dinnuaiuinsAnyUssaufnwignssays we 2

AUKNWUADDIANTT M  SD uwlaf1 @10u
1. AuInla 453 053 wnilgn 2
2. ANUNALRY 447 056 wnfign 3
3. MUUTINIAFIUNTIAY 453 051 wnfign 1
59 451 050 wnilga

NP7 4 Wi sdueuEnusioasdnsTunmsmeglussiuinniian (M = 4.51, SD
= 0.50) ilofinsandusedu wuheglussduinnigayndu lneiFosddunueiads i
suvssiagiunsdsay Sanedegsiian (M = 4.53, SD = 0.51) fudnladidedesesasnly
seeuitlndiAesiu (M = 4.53, SD = 0.53) shumsasegiiradedudusivgaiing widnsegly

sydusnndign (M = 4.47, SD = 0.56)

M1509% 5 nansliasgidvsnavesrnuandudassuazanuaunsasennupn iy

Audnlavesyaainsludsinddnaueniunnis@nuussaufnwgnasaysiun 2

m’mQnﬁué’m%m”lwaqqﬂmﬂﬂu Unstandardized Standardized

Fafndnauaiuinisane Coefficients Coefficients t P-Value
UsEauRnegwssaiys 1wn 2 B Std. Error B
sl (Constant) 053¢  .146 3664 .000%
avusdnludasglunisiem 345 050 359 6.914  .000*
(Autonomy)
AUE1U158 (Competence) 542 .056 501 9.628  .000*

*Judfaymaadatisesu .05
9IM15°9% 5 WU AwEImnsa (Competence) wag musandudasglunisinau

(Autonomy) @snsatidiunensainNuEniusuiInlavesyaaInslaeedidudAynsadan

v
v

szav .05 lneilTwazidendiail mua1u1In (Competence) dadviEwaldauinseauyniuiy

a

Inlagetign TneiiduuszansanaeslugUazuuuumsgiu (B) wihiu 501 (t = 9.628, p < .05)
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Ausdaniludaselun1sineny (Autonomy) dsdvzwaigauindennuyniudiuisla lnaden

é’wsxﬁwéamaﬂiugﬂ%uuummgm (B) wiriu 359 (t = 6.914, p < .05)
Mnran1sidedeiu annsadouduaunismennsaflugUasuuuiu (o) Wl
Organizational Commitment ( Affective) = 0.534 + 0.542( Competence) +

0.345(Autonomy)

A1599 6 HANTIATINBTENATeIR N FANTUBATERAZANLAINITORBAUKNTUAILNTS

Asegvesyaansiudeindinausiuinsfinuussaufnuanssays e 2

AUHNHUAIUNITAIDE VDY Unstandardized Standardized
yaansludefndrinaueniiug Coefficients Coefficients
nsAneUsEANANYIGWITUIYT t e
bR 2 B Std. Error B
f1Asii (Constant) 0.220 155 1.413 159
avusAniludasglunisiem 100 053 098 1.880  .061
(Autonomy)
AuaIN1Ta (Competence) .845 .060 37 14.103  .000*

v o w

*TodAgn1sedaisedu .05

v en'

a 1 1< Y =
INAITNA 6 WU ANEIUITA (Competence) LutadutnesladeinedInaiuisn

]
aada

NYINTI AU NHUAIUNITARE VOIUARINT A o8 19T Wed1Ayn1eadaviseay .05 lnedl

Tgaziduncatl AuENsa (Competence) da8nsnaldauinsanduyniusiunsasey el

[

ArduusansanasslusUazuuunmsgiu (B) wiidu 737 (t = 14.103, p < .05) Au3dnidu

daszlunisvinu (Autonomy) wudn LifiBnEna demunNiuAIUNITAIREYIYAAINTEE G

o o o

v o U aa d‘ 1 ! L d! 1 U v o yd‘
UHAIALYNIENH LUBIINAT p-value tn1nu .061 mqaﬂ’mssmuamﬂmwm‘mueﬂaw .05 (t =

o

1.880, p > .05)
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A5199 7 mamﬁmiflzﬁ%m%wamaammiﬁﬂLfluéaisLLasmmmmWiaﬁiammgﬂﬁ’ué’m

UssingIunedeRnvesyaansiudadinauniuinsAnwUssaufne

=
AWTTUYT Lm 2

AUKNWUATUUTINAIUNNETAY  Unstandardized  Standardized

vasyaanshudeiadtinauiun Coefficients Coefficients
= t P-Value
NUNN1SANEIUsTANANE
AWITUYT Lm 2 B Std. Error B
ﬂlﬂﬂ\‘}ﬁ (Constant) 0.781 .143 5.478 .000*
anusandudasslunisvhau 293 .049 321 6.009  .000*
(Autonomy)
AUE1U158 (Competence) 540 .055 526 9.834  .000*

*UdAYNIEdANTEAU .05
NANT19H 7 WU ANNEINIa (Competence) way Awuianidudasyluns
197U (Autonomy) a131305UAUNYINTAIANUR AN UAUUTIVIAFIUN T IANVBIUAAINT LA

a v LY

agnafiadduneadnfisedu .05 Tnefiseasdendal Auanse (Competence) @38n3wa
Javandenugniuduussingunedsaugsian tnededuuszansoaneslugazuuy
wnsgu (B) wihiu 1526 (t = 9.834, p < .05) Awdandudaszlunisviau (Autonomy) s
Svswaenandemugnitusuussing ey Taefidduussavsonneslusunzuuunnnsg
(B) winiu 321 (t = 6.009, p < .05)

Tudures A1AN (Constant) vesaunITNeINTal ALY 0.781 ag1ailddAgnig

adffisediu .05 (t = 5.478, p < .05)
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M15199 8 AL USNENTl Tolerance way VIF UIfakUs

AauUswensal Tolerance VIF
anusandudasglunisvienu (Autonomy) (X,) 32 3.09
AUEIU158 (Competence) (X,) 32 3.09

NA15197 8 WU fuUswennsalinsaes aud anusandudasglunisienu (X)) wae
AUEILITa (Xy) S1A7 Tolerance Wiy .32 ilAnannnin .10 wazdien VIF iy 3.09 Gadien
Younin 10 Manaeiiifinue nan1sinszihsuduinfuUsdass i Yaymanuduiudiues
lusgsugeaudamansenusialuinang1nsal (Multicollinearity) f33e3samnsaldaininisonney

Wadunvaula

M13199 9 MIneNsalUsEavEAmvBIANUENTUioRIRN1sVBIYAaINsludind1Tnawe
funnsAinyiszaudnugnssays we 2 3ndnsnavesnnuidniudasslumsinuues
ANUEINTD

SusuTi fanensal R R? Soway
Xy X4 .86 75 75.00

a

9015297 9 AusAndudasglunisinunazaiuaiunse danuduiusiuaing

Y ! 3 (% IS DA a £ v o ¢ I A a '
Qﬂwumaammﬂuimuqmm lnedAdssansanduiuswman (R) wiriu .86 efiansanal
duuszdnSnmisnensal (R) nulAwindu .75 Famneaiiudn suusdasensass (Ausdan
Judaszuazanuannse) suiunensaiviossuniganuulsusiuueinugniusoadfn1sues
yransladesas 75.00 drimdedndosas 25.00 Wunaunanduusduilildvandnuilunis

a v

y &
AU
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A135199 10 ArAuuUsUsalunisnensaldninavesanuidndudasslunisinaunas

ANNANIAROAIUENTURDBIANTT

LREUDIAULUTUTIUY SS df. MS F-ratio P-Value
FAUNTNADBY 71.87 2 35.94 553.20 .000*
AMUARIAARDY 2410 371 065

39U 95.98 373

[

*JudAgyneadanTzau .05
.:4' ! ¢l A a v A
A5 10 wuI1 Tueanensaliinunlsusuiiesuielaainaunisannss ol

a

Hud1Ayneana

[y

NA52AU .05 (F = 553.20, p < .05) Nan193LATIzRHEuduIfnl e nsalds

Usznaumeaiuidniudaszlunisinuiasauaunse aunsasiudueduieninuiunys

o

Y9N NTUABRIANTvRUARINSIudsinddn e uiNsAnwIUsEauAnwignssays
e 2 laegraditudfay

M13199 11 Ardudsgavsannegvesiwlsnisnensalilinensalnnusniusossdnisly

ANTIU
Unstandardized Standardized
AUKNWUADBIANITVBIYAAINT Coefficients Coefficients o
Tudsindrinauuaiuinisane (Beta) tstatistic pvae
Uszaufnengwssays e 2 B Std. Error B

ARl (Constant) 0511  .121 4211 .000*
puddanludasylunisvia 246 041 272 5936  .000*
(Autonomy) (X1)
AMUEIU5H (Competence) (X2) 642 .047 628 13721 .000*

*TudnAgyneadanTzau .05
NANT97 11 U1 anwanansa (X2) anusdniludaszlunisiiau (Autonomy) (X1)

a J a o [

dadnSnaldsuinsennunniusesdnislunnsinegldedidyn1adansedu .05 lngd

Fwazdenell anuase (X2) fumindvsnadeanuyniusesdnisgenan (B = 628, t =
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13.721, p < .05) Anuidndudasglunisviau (X1) Suwmindvsnasesasn (B = .272,t =

5.936, p < .05)

o & a [J L4 v 1 s vo &
V]\‘]‘Hﬁ']ﬁﬂiﬂL°UEJ‘UL‘U‘H?I&Iﬂ’]i‘WEJ']ﬂimﬂ’l’m%ﬂwumaax‘iﬂﬂ'ﬁlﬂﬂ\‘iu
aunsnensalluguaziuuiy

AP (Constant) + .642 (ANNALNSA) + .246 (mmifﬁﬂLﬂuﬁasﬂumsﬁmu)

D>
1l

0.511 + .642 (X,) + .246 (X,)

D>
1l

ﬁﬂJﬂ’]iWE’J’]ﬂimﬂLugﬂﬂﬁLLUU%J']GWE’]‘U

2 = 628 (mwawsn) + 272 (rnuidndudaslunisvhen)

N>
I

628 (X,) + .272 (Xy)

2AUs8Na
NHANTINBITDNENaveIANsdndudasglunisinnusasAuaunsasenI

£

NuReaIRnIsTasyAaInsiudsindinuaunnsANsUTEaNRN B IgNTTUYT 1om 2 3
UsLAudAnyh ;3"'3 TN AUTIENART

FEAUMLUTLAEMINGINTAITIN HANSANINUTIUAINTNINITANWITTEAUAINTEN
Judasy anuanunse uwaranugniuseesinislunmsweglussdunnniign vndu lngamz
ANURNTUATUUTITIngIusdnuLazauinlaiidanadelanruniidiunisasey Ussinuil

17 -3 | | a va 1% yee o v a ' D - I Y)

agvouliiudtymainsdlng U uRaumiganuidninuazSuiiaveudentnnidud Ay
wenanil kan1saeszidvsnanuirdedeiuenuaunsasazauidndudassaunsasiuiu
95 UANUKULUTVBIAUE NN UABDIANTTIAgIieT Ay 75 Fedonnd i uLLIAAUEY
McAnally and Hagger (2024) fia5u1gdndlannudeinisiugiunsdalaldsunisnovauss 9w
< @ o Y a v ! v 3 el' 1 a &
L‘UuLLWUULﬂaauTwLﬂmLLiwﬂﬁomEﬂ,uLLazwwuﬁl‘Uammmwumaaqﬂms‘mLLuuLL‘Wummu

a

dvEnavesnua1Nnse (Competence) Aomunniy WWudadeffidng waqaﬂqma

ee

o =

denaronnuyniulunndfegrsfivedidgynieadd Tnslanizotad slusunisasey

&

arwaninsoiduiissiuuafedidswameinsel dldiuin deyrainssuihmumesiivinus
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wazaMuleIgisanelunsufuRnulidnse asiluganuniagiilawazniseeusuain

Wousunu dwaliinmiudesnisissivlawazeglussdnisdelulussezeny aenndasiu
N3ANWIYDY Moreira et al. (2024) wag Siahaan et al. (2024) Ainuindnan1nvesiiyaaaidy
IngudframUENTUNIUIalaLarnsianseanfmgAnTsudieuinluesdnis

unuuazauIinvesruidniudasy (Autonomy) Tudiuvesauidndudasylu

!
=2

N3vI9U WlRzdiBnSnaduindeaurniiuauinlanarussingrunedinueeiitedfey @
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Abstract

This study aims to investigate the influence of sustainability reporting disclosure,
board roles, and capital structure on the return on investment of technology companies
listed on the Stock Exchange of Thailand. Secondary data was collected between 2020
and 2024 from annual reports, information disclosure statements, and the SETSMART
database. The sample consisted of 49 technology companies listed on the Stock Exchange
of Thailand. Statistical analyses included descriptive statistics, correlation coefficient

analysis, and multiple regression analysis.

The research findings reveal that environmental disclosure in sustainability
reporting has a positive influence on company returns, as measured by the dividend
payout ratio, at a statistically significant level of 0.05. Regarding board responsibilities,
board size has a negative influence on the dividend payout ratio at a statistically significant
level of 0.01. However, both factors do not influence the return on equity (ROE) or the

price-to-earnings (P/E) ratio.In terms of capital structure, the debt-to-equity ratio has a
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negative influence on ROE, while the debt-to-total assets ratio has a positive influence on

both the P/E ratio and dividend payout ratio at a statistically significant level of 0.01.
Additionally, the study found that sustainability reporting disclosure in social and go
vernance aspects, board responsibilities regarding the proportion of independent directors
and the frequency of board meetings, as well as firm size, have no influence on company

returns across all three measurement dimensions.

Keywords: Sustainability reporting disclosure, Board of directors’ roles and

responsibilities, Capital structure, Company return on investment.
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N33UN158as% (DR) Aeduwiniu 44.5016 Ardruudeauuinnsguswintu 9.42847 Adngawinniu
30 uarAdawiniy 71.43 F1uiuasalunsuseu (BMEET) HAnadewindu 6.3755 A3 Adu

eauunasguwiniu 2.07784 a3 Awnaaminiu 4 asauagAgaaaviiy 14 ass

v '
A

las9ai19lumu wui snsdunildusediuvestienu (D/E) IAnaiewiniu 1.9794
A deauuIINTgIUWINAY 5.29860 AENEALYINAU 0.00 WazAdedawvinfy 71.10 §n51dIu

[ S

nildusiodunsndsin (D/A) TAnadewinnu 0.5879 ArdrudesuuaInggIuiniu 0.67843 ¢

[

MEAWinAUu 0.00 WazANgagaWinY 7.04

ALUTINUETIIU 3 FUUSAD §ATINANBULNUTBIUTEN WUl SR INanBULNURBdEIY
vosifiosiu (ROE) fldnadoiniy 6.4979 Aduidonuusnasgiumindy 44.76752 Arengn
Winfu -535.17 uazANgeaawiniy 225.41 samanasiorlsgnd (P/E) Sanadewintu 27.9461
AduLd B uuINATEIUIYINAY 63.03506 AANAAINAU 0.00 wazANENERMNTY 656.77 Sadw
ms91euiiuna (DPR) SAadewindu 0.5693 Aduidoauumnsgiuminiu 1.90281 Adg
Wi 0.00 UagAgagawiniy 27.60

FnUsauau famau 1 fudsie vuiefanis wui suiafanis (FS) danadewiniy

15.0579 AETELULINATIIUMNAY 3.39096 A19NgaWiniu 0.00 wazegagaminiu 20.43

S o v o

ASATITRFNUSEENSaNFUNUS (Correlation Coefficient Analysis)

[

! o/ a Q‘ o U L U ! U a ¥ U
Nﬁﬂﬁi’)m’i’]%ﬁﬂ’]ﬂﬂﬂi%ﬁ%ﬁaﬁ lIW‘L!ﬁ‘ﬁ’l‘WiU‘I/i'lﬂ’ﬂllﬁllW‘L!ﬁ‘ig‘Vi’J’NWJLLUi@ﬁi%@]’JEJﬂ‘U

W onT19audynIAud Ui us 31 19A U 8as (Multicollinearity) Taelan1snaaauan

NUSEENS andunus (Corelation Coefficient Analysis) TAAINUEUNUS 58911196 WUS T 941

SuUsvavsanduiusnaaeuliluinnit 0.80 (Field, 2000)
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L% QQ{ v v & 1

A5199 3 NANISIATIEVANFUUTEANSANFUNUS TEUINIPImU DAY

AuUs E S G BS IDR | BMEET | DE DA FS

S 048 1

G 298 | 27127 |1

BS 275" | .143* 587 11

IDR -.050 -127* | .030 -128¢ |1

BMEET | .246** | .067 .145% .139% -118 1

DE -.005 031 -023 062 -171re 1024 1

DA =227 | .006 -075 009 -031 003 A17 1

FS .159% 094 2047 | 235 | -225% 1 2407 | .142* | .040 1

MW **, % seautiedAnneananseau 0.01 uag 0.05

v 4

a Y @ = a § 1 o a £ [y ! v a
NAITNN 3 LLﬁG’Ni‘MLVTUﬂQﬂ’]TJLﬂi’]%%ﬂqﬁﬂﬂﬁzﬁﬂﬁﬁﬂ UNUT FENNINUTDATY

(%
Y

aunvesusEnngumalulagnaansideulunaiandnnsnguisusemealve nan1s3msieian

Aa | o o W

duusgAnSanduiusnuin Muusdasenmuenunisen 3 lidduysdasglanfiaduiusiues

i ! g a Q‘ U U 1 1 (I> ! U
\iu 0.80 tlpeanAduUsdnsanduiusainuanisnaaey aqiu%’mm@mmnu -0.227 way

aaaawinivu 0.587 Fulueveusuld Jsliindym Multicollinearity anunsandulsdase

VaUANgFLuUaINTANneENYIAN

Y Y

n5AATIENITannaeLdanyanl (Multiple Regression Analysis)
NMFIATIEINTaRneLIBaNYAMINe M BVENATeNslAMeToLATI8 UAINEEY
unummthaenssHMILarlaTias kU uidmanesnswanaulnuveIuTENngumalulag

MangilsulunaiananninduisUsewmalng lagldin1sinseinisannssidanvaan

~ 138 ~




A1990 4 WAN13ILATIEYaNTNaveIn s AN Yo a8 AN T Y UnuIMnUIT

AENTTUNT HavlATIaTRUUTANAADENTINANDURNUYBIUTIN

e *seautledftmeadanseau 001 * seRutudfynieanfsedu 0.05
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%o ROE PE DPR
Aauys | Consta Beta Sig. Consta Beta Sig. Consta Beta Sig. VIF
E 0.593 .007 .897 0.469 | .089 | .177 | 0427 | .147 | .011* | 1.240
S -.004 .935 - .30 -006 | 917 1.107
.021
G .046 .488 - 201 .061 .370 1.744
.100
BS -.058 .368 059 | .436 -195 | .003** | 1.633
IDR -.020 .705 016 | .797 .028 612 1.131
BMEET .099 .065 .042 | .507 011 .836 1.124
DE -.631 | .000** 119 | 051 -.052 | .329 1.059
DA .042 426 406 | .000%* 628 | .000** | 1.084
FS .078 157 .050 | .432 .022 .695 1.180
R=0.633 | R2=0.401 | ADJR2 =0.378, | Durbin Watson = 2.138 (ROE)
R =0.427, | R2=0.182, | ADJ R2 = 0.151, | Durbin Watson = 1.877 (P/E)
R=0.619, | R2=0.383, | ADJ R2 = 0.359, | Durbin Watson = 1.869 (DPR)




£
P=1

NAIN 4 HANITIATILANTANABELTINYAM F1U5AATUNANTIATIZALARIT]

'
a0 1

1) 57]%Wﬁ“ﬂ€]\1ﬂ’ﬁLﬂﬂLNS%@H@iWSQWUﬂ')WNgﬂgu AINAADINTINANDULNUYDIUTIN

Sarrlaglddnsnaneuunudiuvesieviu (ROE) wudn fudandon () Sarduszansanase
AZKUUNINTIU (Beta) WU 0.007 lnellseauteddguesadanaaau (P- Value) Wiy 0.897
Fannmifisyiuioddaynnaada 0.05 (Sig. = 0.897 > 0.05) fudsau (S) Trdulszavsanaes
AZWUUIATEIY (Beta) WiNfTU-0.004 TaedlseiutludfAnyvesainnaaey (P- Value) winfu 0.935

FannninszauledIAyn9ads 0.05 (Sig. = 0.935 > 0.05) AUSTINIAUIE (G) dAdulszdns

v v o W a

0ANREAZLULLINTFIU (Beta) WU 0.046 TneliszauludAyvasaianaaay (P- Value) iy

v v o w a

0.488 Jannninfisgdutodfymneads 0.05 (Sig. = 0.488 > 0.05) uandliidiugn nsdawme

'
£ v A a a I

foyasonunrudsduiudanden fudsen fusssnivia lifdvinadesniranouuny
YoaEmitinAnlagldsnsmaneuunusioduuestieviu
dnSnavesunummiifiauznssunsidmadesnsnanauuuvesuIEy Jaanlagld
SavHanauLLs ad YR T ey (ROE) 1ud1 uAesnniznssuNsuiEev (BS) feduuszans
0ANBUATKUUNINTTIY (Beta) Wiy -0.058 lnellserudedrAyvesainnaaou (P- Value)
WU 0.368 FaunnnindiseRuadfanneada 0.05 (Sig. = 0.368 > 0.05) ddrunIsun1sdase

(IDR) diAduUseansannogazkuuiIngg Iy (Beta) Wiy -0.020 lnefiszautedAyvesaia

v v o

nadeu (P- Value) windu 0.705 Faunnninfisedutoddaymnsads 0.05 (Sig. = 0.705 > 0.05)

£ ]

JuuAselunsUsyyu (BMEET) daduszdnsanneenziuuannsgiu (Beta) wirdu 0.099 lag

Nsysutlsddguesatanaaay (P- Value) Winiu 0.065 FwnnninisyautisdiAgmisana 0.05 (Sig. =
0.065 > 0.05) wan<liiliina1 WATeIAENIINNG dndaunssun1sdeases Suuaddumsuszay lud
dvSwarednTHanauunuvesUs YN InAlaglddnsmanauwnusied Ve ney

VB NAYRIlATIETRWY U A AR 08T WanOULILYRIUS YN Tarlaglidnsmanauwnu sia

| ] 2.

druveteviu (ROE) wui dnsdrunildusodiuvesiienu (DF) daduuszdnsannasnzuuu

v v o w a

1IM3gU (Beta) i1 -0.631 lnediserutiudAgyvesatanaaau (P- Value) winfiu 0.000 #4

Uoaninfiseauteddayieaia 0.01 (Sig. = 0.000 < 0.01) wansliiuin dnsdunidunediu
YooY (DE) dBnnaldeausednsnanauwnusieduvedtionu sgrdideddgnieadan
AU 0.01 dnsndruniidusiodunsngsin (DA denduuszdnionnaunziuuiinigiy (Beta)

LY v o w a

WinAv 0.042 lasdszaudsdfyvasadanagou (P- Value) M1y 0.426 F3u1nn2191 38R U
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Y

pdAMeEDA 0.05 (Sig. = 0.426 > 0.05) wandliiiuil onsduntdunedunsnds (DA) Tl

a |

I8vEnasdedumranaumveIUEniamlaglidnsHanauiusodurosEtieviu

YWWIAAINT (FS) dardudseansannosnzuuuanigiu (Beta) winiu 0.078 lagilseau

LY )

HedrAyvosaianaday (P- Value) AU 0.157 FsunnniniszauisdrAgvieada 0.05 (Sig. =

Ly

0.157 > 0.05) uansl¥iifiuin vurnAams (FS) Lifldvnainesnsnaneuwnuaesu3emiiiadlag
TdgnTmanauunusied Vo ey

2) SvEnavesnslawedoyasnumiudduiidmansnsraneuunuvesuisn S
Tngldmamansioritlsand (P/E) wuin sudaindey (B) fenduussaviannesaziuunnsgu

(Beta) 111U 0.089 lasidlszauiudiAyvesadfnagou (P- Value) 11Avu 0.177  Fau1nnan

v v o

sEAUtYAAYN19adR 0.05 (Sig. = 0.177 > 0.05) sudeau (S) dA1duUszdnsannssasiiuu

v v o w a

1195514 (Beta) Wiy -0.021 lesilissaudediAgvesadfvaaau (P- Value) Wiy 0.730 &

v v o £

1NNINszAUNBA1AEYN19EdH 0.05 (Sig. = 0.730 > 0.05) AUSTTUIAUNE (G) HAdNUTEENS

0ANBUATKUUNINTIU (Beta) Wiy -0.100 lnellserudedAgyvesainnaaou (P- Value)

v v o w a

Wi 0.201 FaannndnfiseRuteddyn1aadi 0.05 (Sig. = 0.201 > 0.05) wandlfdiudn a3

o

Wametoyaseauaudidudiudwindon audiny susssunivia Widnsnasedns

a

HARDUWILYBIUTENTInAlngs A nanseniilsans

Svswavesunumthiinuenssunsiidmadasransuunuresuisn farlagldsa
pamdorlsans (P/E) wuin auInvesnniznIsuNIsUEN Medidduussdns annosazuuu
17557 (Beta) Wiy -0.059 TngilsziufodAyvesaiinaaeu (P- Value) iy 0.436 3
NN seRutieddyn19adf 0.05 (Sig. = 0.436 > 0.05) dAdIunssUN15Bas (IDR) f
FulszAnd nanesAzuuLaAIgIU (Beta) WU 0.016 TnediseRulivddnyvoswadanaaou (-
Value) winffu 0.797 Fannindisvuieddamisadi 0.05 (Sig. = 0.797 > 0.05) $raunddlunns
Usgagu (BMEET) fandudsyansannesaziuunnsgu (Beta) Wiy 0.042 Tnefiseiudodiy
vosadAnageU (P- Value) Wiy 0.507 Faunnnindisedutuddamieada 0.05 (Sig. = 0.507 >
0.05) uanslifiudn wuInvesAgnIIINTUIEN dndrunssunisdasy SuauadilunsUssalid
SvSwariesns A UIMUTBsUT T TnA lng s emanaserilsay’

q

ANSNAaVDILATIAT IR UNUNAINARNDDNSINANDULNUVDIUSEN TaAlasltsianainme

a

Mlsans (P/E) wudn dasnarunildusiediuvesiesiu (DE) dAduussdnsannesnvuuy
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119557 (Beta 98¢ Standardized coefficients) 111iu -0.119 laeilseaudad1Anyvasai

naaoy (P- Value) Wiy 0.051 aunninfisesuifedfaymnsadd 0.05 (Sig. = 0.051 > 0.05)

I a U L3

snTdunildusedunsngsiy (DA Tenduyszdnsonnaunziuuiinggiu (Beta) Wiy 0.406

v v o w aa

InedlszauidedAguesadanagau (P- Value) Wiy 0.000 Fetpsninfiszauisd1Agynisana

v L3

0.01 (Sig. = 0.000 < 0.01) wanslWiiuldn ensrdruni dunedunsnedsiuidsnsna

WeuinsednTmaneusmuvasUTEvinAlagldmmamadeilans dduddgmeeatianseau 0.01

YuENsnsEilauseduvestiovu (O/F) lifidvinadeamaiaseilsgs
WInAaNg (FS) dardudseansannasasiuuninsgiy (Beta) Wiy 0.050 lnsdlseau
HedrAyvosananaaau (P- Value) MnAu 0.432 FesunnniniszauisdrAgmieads 0.05 (Sig. =

0.432 > 0.05) kansliiuIvuInianis (FS) wanalyiiiuin vuiafanisliisninasnesnsn

a

nanouLnLTasUTTMRTaAlngldnanannsoritlsgns

3) Svdnaveanslamedeyasonunuisduiidsaiesnsnansuumuesuism Ia
Alaglddnsnisdneiuiiuna (DPR) wudn dudswandeu (E) feduussavdonnosnzuuy
1msg (Beta) Wiy 0.147 Tneilsgdutioddyuesadiivaaey (P- Value) winifu 0.011 Fslios
nfiseRuTEdd i 0.05 (Sig. = 0.011 < 0.05) #udsan () fiaduuszansonnse
AZLUULINTIU (Beta) WAy -0.006 lneilserullvdAyvesatifnagay  (P- Value) Wiy 0917
Fannmfissiuilediameadi 005 (Sie = 0730 > 008) fussanivia @) fldduusyansonnes

AZLULINTEIY (Beta) Wiy 0.061 lneilseautvddguesadanaaeu (P- Value) wirfiu 0.370

o w

FeunnimseaudedAyn1eada 0.05 (Sig. = 0.370 > 0.05) waasliiiuil nMslamedoya

'
a a { a v aAv J

UUAIUTITUATUEIINADY TBNTWALTIUINADTNTINANBULNUVBIUSENATnAae Tdomnsn

[ ad

A15979RutuNa (DPR) H8d1Aun9adfinseau 0.05 @1Ua1udeni haza1usssuniuia il

o

a

SvswaiineshsmaneuwuTeIUs I TR lnsldsnsmssneuiluna
BNENAVIIUNUNINNLNT AN TTUNS T dINaR 08 ITWanULUYIUSEn Taalagld
§n51n139eEutuna (DPR) Wud1 auAvesRniEnssunIs (BS) daduuszans annosaziuy
1195570 (Beta) windu -0.195 laeiiseivdediAyvesaifnagau (P- Value) 1afu 0.003
Fetfeuninfiserutuddamieadi 0.01 (Sie. = 0.003 < 0.01) dndIunssun158a52 (IDR) fiA

[ v v o W

fuUseaAnSannosazuuuNInIgIU (Beta) Windu 0.028 lneilserutivdrdgyvetadanagay (P-

LYY LY

Value) Wiy 0.612 Faunnninfisesuiieddayniaadi 0.05 (Sig. = 0.797 > 0.05) $muauadily

>
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n15Useyy (BMEET) dAduUssdndnnnosmziuuuInsgiu (Beta) vindu 0.011 laadisedu

v v o w a

Toddyreadfnaaau (P- Value) Wiy 0.836 Faunnnindisesuiiaddan1aada 0.05 (Sig. =
0.836 > 0.05) uandliiiuin vwevesnnenIsunsvEnadausosnsHanauLNLTBIUTENT
Sarlngldsnmmsineduliuna Suddymeadnfisesu 0.01 waz dndrunssunsdase Sruau
adilumsuseru LifBvsnasosnmanouuwmuvesuisniiinalagldsnmmedneduiiune
dviwaveslassaduiuuildmadednsmanauunuvesuivn faalaglddnsinis
Freduiiuna (DPR) U1 Smsndruviiausediuvesiiedu (DF) fendudsyavinnnesaziuy
10557 (Beta) Wiy -0.052 TniszduiodAyvesaifinaaeu (P- Value) iy 0.329 s
unnnifiseiutiuddunieadd 0.05 (Sig. = 0.329 > 0.05) Snsnduvitausedunindsiu (A i
s AnBnnosAzuLLINATEIY (Beta) Wiy 0.628 Tneflszdutiuddnuesadannaou (P-
Value) Wiy 0.000 Fatfesninfisesiuted famiaada 0.01 (Sig. = 0.000 < 0.01) wandlifiuin
wanslidiuisasdnniiaudedunindsuiisvina Beundesnsmanouwnuvesus I niine
Tneldsnsnnissneiiuiiuna (DPR) fifeddymisadnfisssu 0.01 vasfidnsdruniaudoday
voufievu lufidvsnaresnsmanauunuvesuitmiindlngldsnsinsdneiutiuna
uInAINS (FS) firduuszansaonnesnzuunannsgiu (Beta) ity 0.022 Tasfisgdu
Todhdyreadinaaau (P- Value) Wiy 0.695 Fannnindiseiuileddan1aada 0.05 (Sig. =

0.695 > 0.05) Landliriiul1 vunAan1siuianSwanadnsnanauLnuIusenninalaely
DHTINI5INYRUTUNA

anUsena

nans3Temuing Usrasdd 1 wudn madamedeyadiuniud iy Ussnaudae
fudaanden sudeny dusssnAvia Lifdvwasesnsmansuunusiediuvesdievu uaz
maaseilsans uwinsidame fudanndeudidvinadwindosasdiunsseiuiusaa
oA yaaiffisedu 0.05 wadnsilironndastunguirddiuldids (Stakeholder
Theory) imainmslawedoyasenuemudsdu wauadmudosuwazilugnanouunui
Fafu flesnmsdiamedoyasenueudBuraeligdnldidssustenuiuineutesth
(Freeman, 1984) eslsfinmy waillfaenndasivanidelunamifnlm Wy nsfnuwes Eccles,
loannou uae Serafeim (2014) Ainuinmsdamesisnuaudadu Tunaaddslidulndinlidama
nswmudmauluszerdu iesndnamululssmelnedajaiiunatsenounismenisdumnnd
wazmsiamesenuauddu Sliduiiveniuegiainiiun Ssaeandesiu cuideves w1
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asanewa (2565) Tuusunnisasueg wdsdulunaianannsnduisussmalne wandli

a

wWiudvwanailamenenuanudsdusiadsanisdon uihidwalnonsaionansuunuly
szovdulnsanzlunguinaluladfiiiuuinnssuuasnmaiulanadannniaudbu

NaN5ITEMLIngUIEAsAT 2 WUl YUIRAAENIINNTUS TN BvEwalTsauses n
NARBULIUTRIUT ST A lagldasnisdnetuliung seredildfmadnfissdiu 0.01 uandli
wiudnaznssunsvnamvgiulvenadilvgnisldfivssavanmlunsdndulanas nsiiugua
ﬁm%’ué’ﬂdauﬂiiums@aszLLazaﬁmuﬂ%?amiﬂsm;uiziﬁﬁmﬁwaﬁiaé’mmamaumeaw‘%ﬁw
waé’wéﬁiﬁaamﬂﬁaﬂﬁwqwﬁﬁaLmu (Agency Theory) ‘1'71'L‘ﬁudwﬂmzﬂsmmiﬁﬁﬁmdauﬁaisgﬂ
LarUszyuUo8azyIsand U UL UL uNaRBULINY (Jensen & Meckling, 1976) Wi
aamé’aaﬁ’mm?ﬁ’aﬁiﬁmmﬁwﬁmﬁuQmmwmmmsmmdwﬂ%mm NANTIIANYIVOI LUYINT
Tunvgiag (2566) Inuinlassaianaznssumsluisnaanzidounaiandnninduisszinelne
ﬁmam'a;gaﬂ'f]ﬁamsmuéﬁ’mﬁismﬁmaﬁﬁ Tnsruannznssunsigiuluonafinanudauds
elukavuIdeues afyan 1¥ans wazdnsngual uelnms (2566) duduinladulaseasng
ANENTINAT 19U AmnuBaszdiudiBsuanfuranisiiiuay ulunguinaluladfidesnisainy
AFBIRIEY NTNTIUNMTUINDIRYEaRMIAnaUlaLTInaens

nam Tt TngUszasdis nudt Tnednsduniaudediuvosforudsninaiay
AesnTHanaULUYeIUIENAina laesnsmaneulused e s ieviu wanyi i ausenudi
avtudamalvisnsmaneuunuseduvesiioruanas uazdamaiuniausedunindsy Toviwa
BeundesnsHansulnuvesitmnindlag sianaiaserilsavduasdnndrunsiietuiy
wa wedlonadumselassadraiunuiidninagegn wuddenndostungufniswaniuden
(Trade-off Theory) fiszyimiaulussdumngautisandununuriulsslesinienis usmn
gumLﬁulﬂﬁwLﬁmm’lm?fmé’mzma (Modigliani & Miller, 1958; Myers, 2001) LLawqwﬁﬁaé@mm
(Signaling Theory) ﬁ%’jmﬁ%udaé’fgfmmmmﬁu‘iﬁﬂuﬂisLLaﬁuammﬂmm%’maa Sharif wag
Rashid (2014) Tungunalulad Aduguini dugailugaudumiunanouuny osain
qmammsuﬁm%zymmL?ismqamﬂui’mﬂssm WUIN5ANYITEY Chen et al. (2019) arfuayuin
il aufiaugatisandununulunaiafieln uiluuunvesssmalneuidnmaluladans
sedinsyfavdl evanidsswansenuidaausdednrmanouinudediuresfovu
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Abstract

This mixed-methods research aimed to 1) examine the opinions of employees and
contract workers of the Government Savings Bank toward saving and investment, 2)
investigate patterns of saving and investment, and 3) propose guidelines for promoting
saving and investment among employees and contract workers of the Government Savings
Bank in Suphan Buri area. A stratified random sampling method was employed to select
105 participants. The research instruments consisted of a questionnaire with a reliability
coefficient of 0.886 and in-depth interviews form. Data were analyzed using frequency,

percentage, mean, standard deviation, and content analysis.

The results revealed that 1) financial literacy, economic, political, and legal
conditions, as well as advice from acquaintances and financial institution staff, had a high
level of influence on saving and investment behaviors, 2) the most popular forms of saving
and investment were saving through bank deposit accounts or government savings lottery

products, followed by endowment life insurance and investment in valuable assets or real
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estate, and 3) guidelines for promoting saving and investment should focus on developing

financial products and supportive measures that are aligned with the context of early-
career employees, emphasizing flexibility, low initial investment requirements,
accessibility through digital channels, and systematic enhancement of financial literacy.
The findings can be utilized as a guideline for developing financial policies and products,

as well as for fostering sustainable saving and investment discipline within organizations.

Keywords: savings, investment, financial factors, financial behavior, Government Savings

Bank employees
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Abstract

The objectives of this research were twofold: 1) to investigate the relationship
between cash flow and profitability efficiency of companies in the Agricultural and Food
Industry sector listed on the Stock Exchange of Thailand (SET), and 2) to examine the
relationship between profitability efficiency and return on investment within the same
sector. The sample consisted of 46 companies, yielding a total of 230 firm- year

observations. The secondary data were collected over a five-year period from 2020 to
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2024. Data collection instruments included Annual Information Forms, Annual Reports,

and Form 56-1 One Reports (Structured Data Reports). The statistical methods employed
for data analysis included descriptive statistics (minimum, maximum, mean, and standard
deviation), correlation coefficient analysis, and multiple regression analysis to test the

hypotheses across five equations.

The research findings were as follows: Firstly, regarding the relationship between
cash flows and profitability efficiency, the results revealed that operating cash flow,
investing cash flow, and financing cash flow exhibited a statistically significant positive
relationship with core operating profit and ROA. Conversely, net cash flow demonstrated
a statistically significant negative relationship with both core operating profit and ROA.
Furthermore, concerning ROE, only operating cash flow showed a significant positive
relationship, whereas investing cash flow, financing cash flow, and NCF had no statistically
significant relationship with ROE. Secondly, regarding the relationship between profitability
efficiency and return on investment, ROA was the only factor that was positively and

significantly associated with both PRI and DY.

Keywords: Cash Flow, Profitability Efficiency, Return on Investment, Agricultural and food
industry
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Y
772

(Quantitative Analysis) 31n9UN15EUGBURSY WeliladaAunulielsydneiundoie el
a v | ¢ 1 a | v a Y] [~ Y o [y
Han1533usdulseleviognddedldeuntsiunastdnamulunisldduussingiu dwiunis
AATEAUTeuigy N1INeINsaiNanISAELNUY RaenauNSAndulausmIsTanITNesANIS

amuegaisyansnnnnglaanisiesugRanlnuRuNI
IUITAIAYDINITIY

1. iefnwiAnuduiusseninnseuaduaniulszaninmlunisimlsvesussvngy
nNYRTHATaRAmNIIIeWNsIAnnzdeulunaanannindursusenalneg
2. Wefnwianuduiiusseninussavanmlunisimlsiunanauunuainnisamu

YOIUTENNGUNBRTLazanavnssutmsiaaneeulusatandnninduwissemalny
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AUUAFIUVIINITIVY

1. nsvuaduandaudunus@suanduuszdns anlunisviailsaumlsannnng
fudunuiinieiwesuitnngununsuazgnavnssuemsiaangieulunaiavanning uns
Useindlng

2. AsghalduaninuduNussuiniuusEans nnlunisyinalsausns Inana UL
MNAUNSNETUTITINNF N wRTLAT g mMNTIIIMsT ANz sulunaiavdnning i
Useindlng

3. nsruaRduanlaUFuRUS@IuInAuUsEans nnlun1syinmlsaudaTnanauLNUAe
druvesi{fierfuresuisvnguinunsuazgnainnssuermsiaanzideulunaiandansnd ums
Useindlng

4. UsgdnsanlunisviilslanuduiusidauiniunanauwnuaINnITaaua 1uen T
mMsdsuudasesnamdnninduesuisnnguinunsuazanamnssuensiiaanzdoulunas
wanninduriaUseinalneg

5. UszangnmlunisvinilsdiaudunusidauinAutana ukuaInNnI 589 Ui 1uemn s
Ruiiunanouuny vesu¥nngununsiazgnainisievsiannzoulunaiavdnningu

Usenalne

WUIAR LAV E]
NQuAuNY (Agency Theory)

Jensen & Meckling (1976) eSungfslymanudaudeseninegtionu (W1vesians) fu

€

UIMS (Fun) Alasvteunungliusnsdnnsiansunuidives naife Joerufednis

e

HARDUUVUEIARTUTEEZE1Y YausTIRUIMNTealiaud Ay iuuselovddiuny wu Anauuny

e seounalunisanaula
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NOBHNITINNIIUNUAUEIAUYY (Pecking Order Theory)

Myers and Majluf (1984) QﬁwLauam‘wﬁmﬁmmﬁunumuﬁﬁu%’ju (Pecking Order
Theory) fuwwfniiir nisdalifinisdadidudulumemunaaiuyudmivgsia osnainnis
Wadgymanulduindisuiuvesdeya gfadiegdnazleulduna slunuaigluinniunds
Fununeuen SetlfduingsRaiinisuimsnisamuiiedlsazay laseSul sfauvasiiunues
WHAIRUNUYDIGININNUNAITUNY 2 Wit Ap wnrasdununiely Ae duilsazauainnssua
Rudn Lagknaaduvunguen

neufn1sirekudunaves Lintner

wneiiiuguinnnguiulsueduiunaves Lintner (1956) fifnumgRnssunis
FreRuiunavesusenumvuluansys lngn1sdun1ualfuimsann 28 US¥ uagnudl fusvis
fuulif “Snwszduiuiiumalyined” uazazufuluiiunalgsziutmnsodisaeaidudesly
Wiesnenatesnmuesiutluna (dividend stability) Tnefiansanandilsiigeduunnniailsly
syozdu yhlfiutunalifumaunudilstaed daanddiiuin armanuisalunisyiiils
(Profitability) wagnmsineRulunalunaneunt faduladeiwusddgsonisdnduladnetu
Junavesnans

KUIAAIUNSTTUALIUER

NITLATUAALAZUNUIMYBINSTLAR WA INANTIUA LT WY SUnszialuaniallu
sreumsmsiiuiifianudidy lesnndlsazviouninuad eulmvesiuanuazsonis
\iguwiduanlufanisdasnamils lnsuvsnsiesgieendu 3 Aanssumdn Idun Aanssu
Ay (Operating Activities) 190531890 (Investing Activities) Uagianssudnndu
(Financing Activities) sﬁaﬁfaﬂiimﬁgqamazﬁauﬁﬁﬂamwsumﬁf\]m'ﬁumi@ﬁLﬁuqiﬁﬂ N3N
wazmsdammumudiulasanignszuaiuanainfanssudiuau (CFO) tu foiduila
daglumsusziliudngnmvesianislunisasienelaainianssundn uaznszuaiuanans
(NCF) ﬁLLamﬁﬂmqu%mamﬁuamﬁLﬁu%w?aamaﬂunmw’mﬁﬁ]ﬂiimﬁLﬁumu AMULAY

InEulugianiu
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LL‘N’JﬁﬂNaﬂEJULWI‘U"i]’Iﬂﬂ']‘JaQV!‘N

(%

nanauwvulunanningninamulasuainnisamulundnnsnduu o Jugavineves

=~ J & o R A o | cl' %
JPULAAMUNZINTITIAMUATeranninduy niamlsdiunu Navuanslususosas Ing
WisuilsuiutuyudunauasinsesseznamilidlneSensngin “dnsmanauwu” §adu

svsveniswansuunuigamulasulunisnnannisamuussiantug

NSBUKUIANTIUNISIVY

AU59asY AaUInY

NSTHENUER Uszansawlunisvianils

- NSTLARUARINNSAMU (CFI) - Ml591nN9AENAUTILYIA3 (EBITDA)

A 4

- NTZLARUAAINATTANLHUU (CFO) - DN INANDULNUINNAUNSNESIN (ROA)
- NTEUARLANINNTIANIEY (CFF) - IMTHARDUUMIUSIRAINYDIKTOYU (ROE)
\ 4
NARBULNUIINATAINY

- 9nsINSAsuULUavaIsIAIENNSWE (PRI)

- a1 ulunanaunu (DY)

AN 1 NFAULUIAATLNNTITY

ASandun1599Y

n93duasetdun1s3deiBeUiunm (Quantitative Research) Ingldtoyanmegily

dnuaizdeyauuuniua (Panel Data) Fadunisnaunaiusewinddeyaniainuing (Cross-

sectional Data) LLaﬁsﬁ"e)anJamgﬂsumm (Time-series Data)
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Uszrnsuazngunlegnenldluniside

Uszunsnliluniside Ae viunnaaneloulunaiandnnindwisUsemealne lungy
QAATMNTTUNBATHAZRAAIMNTINBIMT TIUIUNIAY 46 uT¥m I ITeldISnsidennay
FOUNLUUANIZLNZ29 (Purposive Sampling) Taafnunnainisfnesn (Exclusion Criteria)

wialviladeyaninanines il

9 Y
)

1. Lﬂuu‘%@’mﬁammuﬁaua%ﬂummwé’ﬂm%’wélmwszLmlmmaamj"mzaznmﬁﬁﬂm

2. Iayannnstuazdoyasimvannindasuniusellliodludial w.e. 2563-2567

[ ' 77
LY v A va v

3. fsousreziiaUnauan a Jun 31 Suaan Yewny il FIdumnuanaginIsan

o

[
v

280 (Exclusion Criteria) A9

A ' ' a

3.1 USUNN085EMINNTZUIUNSHUNAINS

Y Y

v aday a

3.2 ysgnnideyaniinisiuliasudiunaenssegianNAnm
3.3 UsgniliseussesianUadlianadesiudugiu
AYNFINITAALADNAULNUNAINGTD WUINTUSENTRUNUNINUIY 46 USEN 57U

S2a8aANY 5 U ddaliilanuiutauasinyiaau 230 undaua (Firm-year Observations)
Y 9 Y y

ad [ v
IBNIINUIIVIINVIUAR

eXe

Feiurunudeyanfegdl 9naunsiulsgdnd s1e9ulsednd (Wuu 56-1 One

Report) waggudaya SET Market Analysis & Reporting Tool (SETSMART) 80a1ananning

(%
[y v a

wisszmelng Tnefmuadulsildlunsdide fd
1. fuUsdase (Independent Variable) laun
1.1 NANTIUNTEANUER
1.1.1 NIzLatuanaINNITANEUIIUL (Cash Flow from Operating Activities:
CFO) Wunseuaiuaniiiinainfanssundnvesianisiinelianseld aldane uazhanssudud
HlYRanssuamuUMseRaNTTUIANIRY
1.1.2 nszualiuana1nnisasyu (Cash Flow from Investing Activities:CFl)
Junszualiuaniiinanfonssuieafunsiduazdminedunindszoren wazfuamudue

Y0479n13 lagliedesiumsaidunulnivesianisuaglisimeglusenisiieuiituan
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1.1.3 AZLARUaNINN1TAANILEU (Cash Flow from Financing Activities:

CFR) Wunszuaduanfiinainfanssuiifnarilmannisidsundasludiuveas1ves wavdiu
YBININIURUYDININT

1.1.4 nsyualuangns (Net Cash Flow: NCF) HuRuaniiinanuasis
sywinaduan funaruaLasiuanseaunvefanisiutiaainds liinezanainnisedy
3509 MU NTON1TIANIRUU

2. fuUseu (Dependent Variables) laun
2.1 Usgansnmlunsiimls

2.1.1 mlsernnisaniusud wifa3e (Eamings Before Interest, Taxes,

Depreciation, and Amortization: EBITDA) Kil um”asz?yi’ﬂmmmmmlumiw"wfﬁlsmﬂmi

ANTUIIUREN AT NTLLARUIAIINAITAIUIU

(%
[ [

2.1.2 9RTMANDUWNUINNAUNSNEGTIU (Return on Assets: ROA) tusv i
ANaINslun1vInls FenansdsuszansannlunisusmsaunsndveauSeniieliiig

NARNBULLNU

v

2.1.3 gnsmanauwnusiedIuvesyieviu (Return on Equity: ROE) {uswily
TaaruanunsatunsimlsvesusenannisliRuasuvesdiionuy
2.2 NARBUKVIUAINNITAVL

2.2.1 dnsnsasultaswessiamvanning (Price Return Index: PRI) 1Hu

[
[ [

Avild Tananauunuainn1samulusyuuudiun19vedsnnn wavagiauiayar1nainved

pannsndlaglusiutuduna

(%
Y

2.2.2 das1duilunanauuny (Dividend Yield: DY) ufidinauduaives

nsasulugluuunssuaiduansuiieuiusainainsesiu wasduluidinsziuanudeuas

ANUALNINTBITIANULUN 19PN
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A15199 1 AUswarn1sInANs LU

L

fauUsdase Heydnwal FAINITAIUIN

Mls91INMIANIUNUNWIRS EBITDA  Mlsgd+aeniledng+ne+Andeusia

+ ANRAINUY

BNTIHANDULNUIINAUNTNE T ROA  flsans / &unswdsiuaiex100
NI NANDULNUABAIUVDY ROE . -4
. lsgns / druveteviuaiiox100
ALY
] ]
EZE PRIV ERGRN PRI P ¥
v o . (:111Y - 99A%0) / 51A1%8) X100
FIAUANNINE
dniudunanauunu DY  (Ruduwasteriu / sianviudagdu) x 100

ananldlunsiaszvideya

N

% a a (84 a

‘iaa@i”lLuumsamswmagaLszjaﬂ‘%mmimai%iﬂiLmimé’%%gwwaaa LASIAUAFDAN

=2

(%

Tdlunsinszidoya fadl

1. affdmssann 1Hlumsiinneidnvasiluveseyauazedunsnudnvaz o
wUsiAnulugasd wa. 2563-2567 L Awingn (Minimum) A1gean (Maximum) Anade
(Mean) wazduileauninnsg i (Standard Deviation) Lileaungdnungn1snszneives
TOYANUNTTUARUARN ANNANITAIUNITIMIT LASHANDULNUIINNTAMUTVBIUTENNGY
\nwmsuazgmamnssiesnaenzidoulunaadnninduisussmalne

2. manpdeudonnandowuresnmsiinseinnnes Malszidulssavdanduiug
vofinsdu (Pearson Correlation Coefficient) iflonsiasouanuduiusiowiusemineiauds
wazaTvaeulgymanuduiusidanman (Multicollinearity) seninwiiudsdase lngiia1sanan

AUUSEANTaNdUNUTTEMI19A L UT LAY 0.80 SAUT9M5I98@BUAN Variance Inflation Factor

(VIF) waz@n Tolerance f§9muuntyian VIF oAy 10 wazan Tolerance #a9111n31 0.10
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[y

Ve uduindiwusdaselddanudunus nuluseAuaIaUaINaNSENUABAIUULT 8D 8B4

Y

LUUINADINITANNDE

3. MATIRNISAnRBelanvan (Multiple Regression Analysis) tienaseuauifgiy

§ a

ANUFNRUS I sa g seninenseaduan Useaniamlunisiidils wagkanauunuainng
awu eindeyalidnwaziduteyaniiua (Panel Data) #3783 ndun1snaaeuniny

Y

AOAAADIVDILUUTIABIIUALNIINITITY (Regression Equations) #iadl

EBITDA = a+ B1CFI + B2CFO + B3CFF + BaNCF + €

ROA = a+ B1CFI + B2CFO + B3CFF + BancF + €

ROE = a+ B1CFI + B2CFO + B3CFF + BaNCF + €

PRI = a + B1EBITDA + B2ROA + B3ROE + €

DY = a+ B1EBITDA + B2ROA + B3ROE + €
NAN15IY

MAIIEeY ANuduRUsIEInskaRuaniulssdnsamlumsviilsuasnanauuny
INAITAMNUVBIUTEN UTENOUAIY AIUVDINTLUAIUAA NITTUARUAAIINANITAINY (CFI)
N3TuARNanINNNIALTENIY (CFO) NTEUARUAAIINNNTIANIEU (CFF) nszuaiuangnd (NCF)
poUszansnmlunisinils NdaAdieiilsannnsanliuauiiugiase (EBITDA) nsHanauwnu
INFUNTNGTIU (ROA) dnsnanauwnuseduvedionu (ROE) uardiuvesUszaniamlunis
o o ' o Y LY a (Y v ¢ (Y
ils AenanauwnuINNIsamuU NinAmegnsnsiuasullaessiavanning (PRI dns
Ruiunanauunu (DY) vasuseniaanzideulunaiandnninduissemelng nquinunsuay

[ [

9AEMNTINMT {ITvRUNAUBNANTITY fiail
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a

INTTUUNVDIAILUTDETZAZAILUTAY

A5 2 HANITILASIZRANEDAL

Ay Angn  AgeEn  Alede  §au
ey
WINTFIU
NITHARUEN
ﬂi%LLaLﬁuaW\]’mmia\W}u (CFI) -23.48 14.19 -4.08 5.03
NIZLARUANINNNITALTEUIIU (CFO) -29.90  33.00  10.10 8.97
NIZULARUAAANNNITIANINU (CFF) -28.64 3454  -568 8.45
NILUEANUAAENS (NCF) -13.83  61.66  0.62 5.57

Uszansniwlunisnnals

flsanmsdifiuenuiiuiaie (EBITDA) 2995 3563 1410 892
FNTINANDULNUINFUNTNETIL (ROA) -29.29  37.65 9.12 8.72
BNTWANDULNUABAINYBIETBYIY (ROE) -216.73 4050  8.14  24.15
NANDULNURINNTAINU

Snsnsaeuulasvesamvdnning (PRI | -88.61 24231  7.41 44.95
gnRuduranauwnu (DY) 0 19.67 3.41 3.01

NAN5197 2 naNNsELARLER NUT Aldsvesnszuaiuanannsiuny
(CFO) fianduuaniifosar 10.10 wansdsanuanunsofiugiulunisairaduanaingsiavdn
Tuvauziinszuaiuanainianssuasmu (CF) wazdnmidu (CFF) fendofinau (-4.08 uay -5.68
AUAAY) %qazﬁau'jﬂmam‘wmmzjmqmammimﬁﬁmiﬁhaGuamﬁamiamﬂuﬁwi’wEkmi
wazmstsAutuivseetuiiunalurisnaiidnm

Uszavisnmlunisviiils (EBITDA) fidnedeegifevas 14.10 Fsgenindads ROA
(9.12) uag ROE (8.14) pgailtiudny Tnslamz ROE AiflAndrulsuunnsgiugsia 24.15
wazAanTinauda -216.73 axvieuliiudsmuandsvedlasiadiafunuuas Anaiunou

vosribsanlunsazusenegiwn
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HANBUWVILAINNNTAMU SrsInsideunasvessimvanning (PRI dautunm

ISP !

qegn lnafiA1sening -88.61 fiv 242,31 Jauansdennudeauazlonmalunisiiemlslunainiu

dmsudnsduiunanouunu (DY) fineassesas 3.41 uansliiuiinguanamnssuildsnsli

nanauunulusURuanaiiatsuntnamuwiluaneiasugiarun

A15199 3 NANITIATIEVANFUUTEEN T ANEUNUS TE NI TDATY

fawls CFI CFO CFF NCF EBITDA ROA ROE PRI DY
CFI 1
CFO -324% 1
CFF 196 -764% 1
NCF 148* 061 096 1
EBITDA -136* 427%-279% -085 1
ROA 2017 589" 368" -029 657 1
ROE 254 410%  -221% 031 545% 698" 1
PRI -015 003 116 160* 178% 235% 118 1
DY 038 148% 250" -169* 103 282 238 232" 1

o w a [y

e ¥, * agailfuddgnieainnsediu 0.01 uag 0.05

o

v s 1

dl ! ! U a Q‘ L U a a1 1 1 =
INAITNN 3 WUI ﬂ’]ﬁiJUi%ﬁVlﬁﬁﬂﬁlJWUﬁi%%’JNWﬂLLU?@G?%NQW@Q?%W}’N -0.764 93

aa

0.698 @alaifiuinami 0.80 mudoanuigiumaadn Jsagulsdnlsiffudsdlaiifinudusiusiu
graunelifiadymangiindunsmaien (Multicollinearity) deannedtunNanIsnaaeaue
Variance Inflation Factor (VIF) Aifienszming 1.417 - 7.448 Geilantiesndn 10 Fedudulsring
wsdassimuadeududassdetuiivmeianiuiieseieruduiusdeanve venani
NAN1TNAABUAN Durbin-Watson wuinflanegszning 1.292 - 2.372 Faeglurrafivensulsin

Payaliiidymnmsiinanduiusludies (Autocorrelation) nsanuaaiaiadeuludiuuuil
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a o

Aududasereiu §idedauisadidiulsdassimuadngnisinsisisieaunisonney

wyAas (Multiple Regression Analysis) \ilenageuauuigiunideludwudinly

AN 4 WaN1SATITIINaNSALIUIUNSERaRuaAnsaUsEANS ANl un1svinals

EBITDA ROA ROE
VIF
Beta Sig. Beta Sig Beta Sig.

(Constant) .000 .000 .088

NILUARLARIINANTTAWU (CFI) 306 .00 220 019 | 020 853 | 3172
ATZLANUANIINNITALHUIIY (CFO) 940 .000 1.047 000 | 633 .000 7.448
NSELARUANIINNITIAVISU(CFF) 522 .001 a9t .000 276 081 | 6.955
NITLARUAREYS (NCF) -238 001 | -173 006 | -099 165 | 1.417

v o o o

FEAUNEAIAYNINEDRA *p < 0.05, **p < 0.01, ***p < 0.001

R = 0.485 R® = 0.235 Adjusted R Square

0.221 Dubin

= 1.831 (EBITDA)

R = 0.623 R? = 0.388 Adjusted R Square = 0.377 Dubin = 2.094 (ROA)

R = 0.443 R? = 0.197 Adjusted R Square

INANTN 4 NANISIATIENNANITANTUINUNT WA UAAN TR aUTEANS AN UNI5YI
Mls ans0asunanIsTiaseila 7

1) #rurlsAeunends 718 AndeusiauazAdas vitne (EBITDA) Wudn nssuduan
NAINTIUANTUIUY (CFO) (beta = 0.940, p < 0.001) ANTTUIANIRU (CFF) (beta = 0.522, p

< 0.01) wagianssuau (CF) (beta = 0.306, p < 0.01) F8nFwal¥euInse EBITDA ae14dl

Y

&
U

1
p < 0.01) Fslaiifulummanufgiuialy
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0.182 Dubin

= 2.372 (ROE)

gdAN1aia luraeNnszuatiuangms (NCF) d8nsnaigeaveagiailtded

[

Ay (beta = -0.238,



2) AIUTATINANDULNUIINAUNTNG 594 (ROA) Wu11 CFO (beta = 1.047, p < 0.001)

CFF (beta = 0.491, p < 0.001) wag CFl (beta = 0.220, p < 0.05) UBNEWALTIUINAD ROA 9814

S o o v o

fifudfynneadn dmsu NCF nudvinaidauegnaiifedday (beta = -0.173, p < 0.01) Faly]
Hulumuassfig el figuiy

3) ANUSRIINANDULNUA DA IUYDE 187U (ROE) Wud1 HiNgInTzuaInanaInng
sufluan (CFO) whiuiitiavawalauanse ROE sghailteddaymseadn (beta = 0.633,
b < 0.001) Tuvueitdruswusdnu CFI CFF way NCF linuamuduiusadfoddynieada (o >

0.05) AIRSNIIHANULNUADAIUYDINDDVUYDIUTHNNGURNAMNTTUN YATUALEIYT

M13199 5 HaNTIATIETinsannesnAnvasUsEavan nlunmvihmlsndenanauunu

IMNNITAINY

PRI DY VIF
Aal59asy

Beta Sig. Beta Sig.

(Constant) .189 .000
Al59nASAL LU S (EBITDA) 057 515 | -.162 .058 1.807

DNTINANDULNUINNAUNSNEGSIN (ROA) | .268 009 | 3137 .002 2.479

dnTHaREULNUARAILYRIRDeU (ROE) | -100 274 | .108  .228 | 2.002

v o o o

FEAUTEdIAYNINEDRA *p < 0.05, **p < 0.01, ***p < 0.001
R = 0.247 R? = 0.061 Adjusted R Square = 0.049 Dubin = 1.292 (PRI)
R = 0.312 R? = 0.097 Adjusted R Square = 0.085 Dubin = 1.763 (DY)

PNAN 5 Kan1TIeTIEINITanaeenvanveslsyansamlunisiilsidise

[

HANBULNUIINNITAMY auT0aTUNaNITIATIENLA Al
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1) AUTNIINTITUA JULUAIUDITIANANNTNE (PRI) WUINHLNE90RSINARDULNUINN

AUNSNGTU (ROA) WinUu NUBNTNALTIUINA® PRI 819l tadAun19an@ ROA (beta = 0.268,

o

saa o

p < 0.01) @uALUsAU EBITDA wag ROE lunumudunusAfivedAgnieads (p > 0.05) #

o

8131N19UALULYAIVBITIAMENNINGVDIUTTNNFUN YATUALRNAMNTTUOINNT

2) 99513 UTUNANBULNY (DY) WUINTNEI9NSINANDULNUININAUNTNE 57U (ROA)

I
Y

Wity NE8nSwaLauInsie DY g eddsdAyn1san@ ROA (beta = 0.313, p < 0.01) d@ausn

wUsau EBITDA way ROE linupnuduiusnidodAgnieada (p > 0.05) assnsuiudu

HANBULNLYBIUSENNAUNEATUAL ONAUNTTUBINNS

M1319% 6 AJUHANIINAAOUALNAFIUNITIY

FUNAFIUNTIAY NANSNAFAU

AuNAgIun 1 nszualuaniianuduiusiBeuaniulssansamlunisiilsiunilsain
NSAUNUNLTRSY vasuS¥nndununsuazanavnssuomnsnaaneeulunain

PANNSNEWAIUSZNALNE

1. nsvualduanaInnnisasyu (CF) TG
2. nszialuanINNSANILOY (CFO) TGN
3. NTLUARUANINANTIANEY (CFF) TGN
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M1319% 6 AFUNANIINAFRUANNAFIUNNTITY (o)

AUNAFIUNTIIAY

WNAN1INAEU

4. nszuauangns (NCF)

(

yladuayuy

HrldAnneadf-1gean)

AUNAZIUN 2 NszualuaniinuduRusgauINAuUTEans A wlunsviilsaugnT

HARBUWIUAINAUNTNETIN YoIUTENNGUINwATUaranavnssuemsnaane eyl

AANANENNINEwrsUsEInalng

1. nszualuanaNNNITasu (CF) atluayu
2. NSTLARUAAIINNNSALHNIIY (CFO) Auuayy
3. NTELARUANINATTIANEY (CFF) avuayu
4. NIUARUANFNS (NCF) Tylariuayu

(

HrldAnnsadf-1gean)

AUNAZIUN 3 nsualuaniiauduiusigauIniulseansnnlunisiiilsaiugns

HANDULNURDAIUYDIE DB Y0IUTENNAUINYATUavaRamnTINe I TIIaneLdeuly

AaNANaNNINGwrnsUsEnalne

1. nsvualduanaInnnisasyu (CF) ylanfuayu
2. AszualuanINNSALLULOU (CFO) avuayu

3. NIPUARUERINANTIANIEY (CFF) ylanfuayu
4. NIzuARUANFNS (NCF) ylanfuayu

auuAgIun 4 UsednSamlunmsimlsiianuduiusideuiniunanauknuainn1samu
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Abstract

The objective of this research was to examine the causal factors affecting doctors'
intention to stay within the bureaucratic system. This study investigated six antecedents:
job characteristics, compensation, promotion, supervisors, relationships with teams and
coworkers, and the work environment. Furthermore, it explored the mediating roles of job
satisfaction and organizational commitment in the relationship between these
antecedents and the intention to stay. The sample consisted of 204 government
physicians under the Department of Medical Services, selected through purposive
sampling. The sample size determination was based on the "rules of thumb" conceptual
guidelines recommended by Tabachnick and Fidell (2001) and Kline (2011), which state

that a sample size of approximately 200 cases is sufficient and acceptable for conducting

~ 190 ~



structural equation modeling. The research instrument utilized was an online

questionnaire. The statistic employed for hypothesis testing was Structural Equation
Modeling (SEM).

The research results revealed that: 1) the causal relationship model fitted well
with the empirical data, with goodness-of-fit statistics of X2/df = 1.127,CFI=0.971 and
RMSEA = 0.025 2) compensation and promotion factors had a positive influence on job
satisfaction, while the work environment factor had the highest influence in the model on
organizational commitment; and 3) job satisfaction was the only variable that had a
significant direct influence on retention intention, whereas organizational commitment

was insufficient to influence the retention decision within the context of this sample.

Keywords: Intention to stay, Job Satisfaction, Organizational Commitment, Civil Service,

Department of Medical Services
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WINAMBULNUTINENNUIASUTAUEASTTULAL AR ANNAAUNTENUNIATY Admallauin
saauianalalunulazaugnureeAns uIdedldnsounuiAnves Milkovich et al.
(2014) Fauuarmauunueanidu 3 dwmean laun Ameuunuiduditu mausslevilinena way
ANBULNULTIAUFURUSAINNTYI9U Teedluloursdiaglunisuinisaine uwny laun
AUEINTaluNITLYITUN18UDN (External Competitiveness) %Qﬁi’mqﬂizaﬂﬁLﬁaﬁﬂ@JmLaz
) ) A %
Snemiinaunienuanuisalile

NISADUATLAUY

a o I . = a v v A [ 3 3 =
AN5LAOUALMUS (Promotion) Bunede nsandnauladauaa uzanutulueInng o
= [N o v A 1 A 3 ] @) o @ v
nefanNuTURAvTeU d1uNanti kagAmeuunungwy wasdudunalndrdglunisasng
wsapdlauazInwiyeainsliiedivaddns (lvancevich et al, 2007) MuATeilldnsaunwIAnues
Mathis and Jackson (2006) @auusasaUsznaunisidaudiinuseanidu 2 Useznas laun a1s
o =~ ~ v 1% ' | ~
Wawmn19913n (Career Development) Fadunislviaiiuiuazlonianisineusuegesaiiiod
v a . a I3 ° Y o = Y ]

WAEAITINUNUAIUBITN (Career Planning) MinsAnsAsAmualingnsdiniay e lininauiu
fawuamensiauinueduawiag Fasansniiduniedndauasdieiiugnsinisaegly

29AN5 b9
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v v

n13AugLa (Supervision) vanedia nszuIunsHEURUTyldamantn a3

o v

WU Qua Tuue uazUsraununsiauvesladerudyyiv

Y

AINANTO LLazmwQ’

v W

ussasdmanevetesnns Ingaudunusseninededuvdyniud ld dadudaynlusiuaiiy
gRsssunarnsatuaywludededidysdoanuiianelalunu (Spector, 1997) yAdeildnsou

WWIARYEY Liden and Maslyn (1998) munguinisuaniUaeuaiuduiusseninaginiuainidn

v a

(Leader-Member Exchange Theory: LMX) &aUsgnounae 4 8/ Ak ANNYeU A1N95nANG

v A

AT waznistudeanuduindvdw
AUFUNUS A UNULAZLINDUI NI

v & v

AMUFUNUS A UTINLAZLW OUTINIU (Team and Co-worker Relationships) #1891

v s

nsnmseninanguuananyinueylussdnsiaediy lngasduduiusuaruanauisen

'
1 )

navauewaiu wu Win1seeusu nisatdvayu waznsdedulasig g Ndwmadeninuiianelaly

Y
v A

N15%1914 (Quadri, 2022) &4 Kahn (1990) wudtanuduiusiinevyuuazlinedadusening
wilnausduasulviinseauanunniungsdy uideildnseunwifnues Alderfer (1972)
mumqwﬁ Existence, Relatedness, and Growth Theory (ERG Theory) 4 41 Ud84A UsznoU
ANudNRuSAULLaziieusnaueandy 3 au loun veulwnanuduRus nsueusunedeny
wazNISOnneY

dnnuandaulunisiinnu

anmuindenluni1svineau (Work Environment) anedie 89619 9 fiag 59Uf1v09

Y] v O a daaa iAda = o 1 a a ° aa

WiiN1U Usenaumiensdiidinuazliiadn Felinasreussdnsainlunisyiauuazaunmdin
voantnau MuidedldnseunuiAnaes Lindeberg et al. (2024) FeuusiiRveosaninwinaonly
nsviruesndu 3 fawan laun Hfnnenn (The Physical Environment) @aunsnefsiuiini

A ° = a o aa A . . =
AMEANT I TUNTT9UTINEEO1UIAMNAEAIN TRLaiou (The Virtual Environment) @3
saudunalulad@rsaunenazn1sd oan i lglun1suseanuau uazdfAdean (The Social
Environment) Feansneisdadeaiuanuduiusuaziausssunigluesnng lnganinwinaoui

winganlunndatanuduiusideuinduanuyniusiessdnsuazUsgansnnlunisvinay
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AUKNWUADDIANT

ANUENTUABBIANST (Organizational Commitment / Employee Engagement) Mg
anzmsinlanagnginssuindnauidnidenles danamune fmels uazvumsounuinly
MshauIazedns Ssazvieusenuiluguuesnussiu amnunsziieiedu waznslddnenin
agafiudl (Kahn, 1990; Gallup, 2013) mATeildnseuLRnves Meyer and Allen (1997 914
falu nfigal LIYIAITNA, 2561) GTfﬂLL1J'<1mmgﬂﬂ’uﬁiaaﬂﬁﬂiaamﬁu 3 29AUSENBU bokn
ANANTTUUANEEN (Affective Commitment) ftinainanuiEnaeluiiyniiunazidudiy
ilav0393AnT ANUENUFILNNTATDEAUBIANT (Continuance Commitment) AILAARINANS
AUIMA U ULazHaU Tl U0IN1TRY NTRRBNIINBIANT KATAUENNUAIUUTIVIAFIU
(Normative Commitment) iAnana1fouiazussvingiunedan

aunslalumsasegluay

mwmgﬂﬂumsmaeﬂumu (Intention to Stay) e msiindhauiiaudulovay
sinAulafisfiRauegluosdnatu q seluliuuiigassauatiasle Taefilifauddadios
aeennauilagturdsnnudeanislondronuluewian (suns Uvusiassd, 2557) §a Shafi
(2025) szyenuianelalunuiaduesdusznevddgyuainisaseglunu winyaainsiiaay
ﬁqwaiﬂumugwzﬁLLuﬂﬁuﬁagammmé’jﬂaﬂumsmaaﬂ donrdaaiu Zhang et al. (2022) 7il¢
nanfsilade ¢ Muiidamadensinuminaliasedlunu ldud audnuazypraing aszau
AGNYLDIANT LaTAMANYULHUIINT

nuAseiigates

MnmsnumueiteiiiedesislulsemanazasUsana wuindouitevanstui
aduayuarudiiussevinadudslunsfinwadall Su91 11aKes (2556) wuisseniaesdns
wazAudnyuzuiidnsnadonufinels Jaduiiedendniidnadenisfingruiaidensyfu
03ns Tuwaigi mMayaun Wusadvu (2559) wuin arwynitusioesdnisidudviueaudila
aeenfusiuiiniaudasiugninlunuiazeufionelaluny Wesnidumsuansesnisns
Ufjasesdns lildnsufiasan uenaind fignal lawnin1nsied (2561) wudn wsegslalunis

Maudansnasuindennuianelalunisianuveseundynsivianululsineruiasgiue
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o w a

UINTgUAINA 1 egaiitedAynadfnazanuianalalunisiauiddnsnadsuinseniny

o

HANUABDIANTITDE NT WA AN I9ET A donnaeIny A1T¥w Nosld (2565) A WU

Y

AMUN IV UL aZ U UL A UFURUSITUINAUANURanelaluuLaEAUAlaA

aglunuvetnsvnsiedeeglunnsunnuuasuazUsuama

[

ludiuvesuddesisuseme Iae Li et al. (2020) wudn audienalalunuiinalagnse
sonuntlafiaveglussdnsrovesnetuta Turnedl Kamara et al. (2023) wudh Aufianela
Tugmrhnihfduduusdsiussrinaunadiafunsiauezanuddaaisanteayaaing
man1sunnglulsmenuna uenainiiu Bhattacherjee et al, (2016) fawui1 AnuaizaIu way
fufimsrnuiinaderufmeldlunureswnmgiufoiauluuundiedinnienseainly

SLAURY
U

YA v = o

NNINUNIUITIUNTTUD AU ITRaruansaulLIfnnTIde lneRnwdnsnaves

'
v o v =

ANYULYDINU AMBULNU NTLABUFMLMLS wazUsAudyy Ndseauianelalunu uag

NS NAVIIAUAUNUS N UT ULALLN BUTINIIY BAENINLINA aUTUNITYI9UY T T s
Anupniusiaasing lnedanuianelalunusazanurniuseesinadusuusduinuludniny

Adlalunisasegluny Tuusunveswnmdluseuussnis ddansunisunngd

A5AIUN15IY
Uszvnsuaznguaiagiesnldluniside
Usgansiniglun1sAnensadl lown 915795 ludanansuniIswnng 37Uy 1,162

A fRBdennguiiegsldisn1sduiegsuanza18as (Purposive Sampling)

Ya v a

dAmSUUINYRINAURIBE1Y KITENATUMLNAUNEMTUNTIATIERLAaaNn1TlATIaT g

Y

(Structural Equation Modeling: SEM) laga1Aanguaa31utaiau (Rules of Thumb) 984

i
U Ya v

Collier (2020) FINPUAVUINAIDENTUANN 204 A998 AITU 7B 8399115 AULUUADUAY

Y

MINNGUFI0E 1N AMUAlIAe 91519015 Auntsungunng 911U 204 %0 wenantiung

v

olu
9fn Tabachnick & Fidell (2001) hag Kline (2011) Nd@1771 31u7Uf106879 200 F9819 Doty

FUIUFBY TN INBLaZ8US UL lUNSALTUNISIATIZA LA AFNNISLATIAS 19
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4' ISl d' a o
1ASD9N IFIUN15AY

insesiieRldlunsiseduuuvasunuesulaifiiautununseuuwfnlunside s
oonidu 10 @ Usznousie Teyatiadudiuyana uazdomanuuuinasindidsv 5 szdu 3
i fidusaudsdaneld (Observed Variables) Tuluaaaunislassade (SEM) Tnasduunidu
Paduihlun1svay 6 sy 593 60 1o fauUsAunans 2 su fie avufianelalusiy 15 90 uaz

ANUENITUARBIANT 9 Yo Uavduusniu Ao anurslalunisaseglunudiuiu 4 do sauviady

v
”QQJ'ILVQ ad v

88 1o IFulanTanvwInnguiieg I tassasessauesdusenaudesiusiuld 23 1A7n
Fsfinruaenndondsadfnnnuridandiumaimesrondudiogietusi 1:5 A 1:10 vas
Hair et al. (2019) dswallavuianguddsgnesdiuiy 204 au tnenisneukuuasuniuldiaily
9% 10 - 15 W7l Jamnzauegisdslunsannudilunsneudeyaveanguuszunsunmed
fin3za1ugs Ssuvvasunuatuiiunmannadeuaunesaaiesie Tasuinwienansdi
USnwnsivdeunnumszanvein wwazanudaiuvesdensluiuvasuniy Tudiuveinis
pvEeUANLdesiy (Reliability) §3duhuvuasuaslunaaedd (Try-out) Aunauiifidnuas
IndiAsstunguiieg1991uau 30 au 1l oTas1evinnAduUszAns savveansouuin
(Cronbach’s Alpha Coefficient) nansiinsizsinuinedosdiefidanuidesiuegszning 0.702 -
0.950 %qqaﬂd%ﬂmeﬁﬁaau%’dﬁﬁszﬁ’u 0.70 MULNUTUDY George & Mallery (2003) LangIn

= A oA A Y] ° I v a vy
winstleliauiweielusyivfnaranunsadilldlunsituniusudeyadtala

AN53ATIZVTBUA

Y

[

13deTmseideyamelusunsudnsaguuazlusunsy AMOS tneldadfdanssnun

a

(Descriptive Statistics) Wi03tAT181AND Sosay Alady dIudetuunInggIu wavadfugs
BUNU LI BNAADUANNAFIUAIEUUUTIABIANNTITLATIATI (SEM) UTENaUA8nITILATIEn

a A L%

99AUTENDULTIBUG (Confining Factor Analysis: CFA) Lagn153LATIZMEUNIS (Path Analysis)

LY )

fisguiiddameadn 05 nansnaeudennandesiudae Mardia's test wuindeyalsifing
LLﬁ]mLmUﬂﬁqummaﬁ’umsaﬂwqmm (Mardia's Skewness b1p = 796.778, p < 0.001;
Mardia's Kurtosis bap = 2,799.711, p < 0.001) ¢3d8eUszendldisuszanaiuuy Maximum
Likelihood with Robust Standard Errors (MLM) §2ufutnaia Bollen-Stine Bootstrapping

14U 5,000 50U BUSULANANTENUIINAISALLIATDNNANTU DIAUAINATD TITIULAUAINY
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wriuglun1suszanaAImIsTIdwmesiazn1sagoulsaAgueed s nansosululuuinasy

lassaialangagnieanundnatifnide

NANT3IY

namsAinnziteyarlunuit ndusegadnlvgiduneds Gevas 54.9) fleny 36-45
U Govay 53.4) anunwausa (Govag 72.1) duSansAnuszRuLwneeanIUufinvs olfioulii
(Foway 62.7) H0195719115 11-20 U (Seway 58.8) ASIAMUNEUNNETIUIYNITVT 0TS
ey (Fovay 67.2) uarimeldindedadou 38,001-53,000 uw Govay 40.7)

NANTILATIEA A AT s TaLINUIY Mudsyadadaied seyluszduuin Tagam
fawelaluam () fduadegean (€ = 3.965, SD. = 0.421) sesaunfeanuidolunisnsaglua
(ITS; %= 3.888, S.D. = 0.553) Auduiusiuiiuuagiileusiau (CoRT; ¥ = 3.867, S.D. = 0.468)
W UaAuUyYn (SV; & = 3.838, SD. = 0.432) AnwMrY03U (WS; X = 3.831, S.D. = 0.476)
AmaULNL (PAY: £ = 3.795, S.D. = 0.460) M3LA0uMUMIS (PMT; % = 3.740, SD. = 0.531) A1
KNNURDBIANT (EE; ¥ = 3.609, S.D. = 0.664) uaran nwindexlun1svine (ERM; x = 3.573, S.D.
= 0.664) MUANY

HanTItATIEiesRUTEnauledusu (CFA) uansliiuinlumanisiniamunaunduiu
Foyardsusedneluseduild (X2/df = 1.123, CFI = 0.971, TLI = 0.969, RMSEA = 0.025, SRMR =
0.048) WileRansandauUsureia 9§ Seiminesduseneusnsgiu (Standardized Factor
Loading) faust 0.609-0.862 lFnAa1ad e uidelAseasns (CR) faust 0.743-0.951 wavArmy

[ 1

wUsUsaudeiignania (AVE) Aaus 0.491-0.692 Feuansdisrunsadanisgiinfisensuld uaze

Y

TnaesvemNILUsUTILRRETIgNaTR (VAVE) Yedusiayiinls dangandtdanduiusiudiuds

A

DUNNA TUTUAILATATINTIILUNVDIIAR AILEATIUANTIN 1 LAy 2

EIRY)
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3197 1 A1 Factor Loading, CR waw AVE o9 alUsuis

AuUs Jamau Std. Loading (A) CR AVE
ANWUZVRNIU (WS) WS1-WS15 0.682-0.817 0.951 0.563
ANMBULNY (PAY) PAY1-PAY7, PAY9 0.693-0.742 0.893 0.512
ASESURUILS (PMT) PMT1-PMT6 0.775-0.859 0.919 0.654
AUsAUTRY (SV) SV1, Sva, SV12 0.706-0.717 0.761 0.515
AMUFUNUSAUTL (CORT) CoRT1-CoRT9 0.709-0.862 0.931 0.599
annnasy (ERM) ERM1-ERM3 0.793-0.856 0.871 0.692
Audisnelalusu JS) JS P1,JS P2, JS P3 0.680-0.720 0.743 0.491%
ANUENNUFABBIANS (EE) EE1-EE3 0.811-0.836 0.867 0.684
mmé’ﬂamagj (TS) TS1-ITS4 0.609-0.784 0.803 0.507

*NUELAR: WII1AT AVE Ua3RauUs JS azannd i iuuzdidnidae (AVE = 0.491) AR

Composite Reliability (CR = 0.743) ag/luszauiisansuly uansliiuindwdsdadanugediu

WENBUAYANNNTAONTUANMUATUTIUTTIU (ANUATATIN15§4U1 Convergent Validity) lamu

WUINNSUaY Fornell way Larcker (1981)

AN5199 2 ANSINNEDIVDY AVE LasANANALNUSTZIIN98 LU SUeN

WS PAY PMT sV CoRT ERM JS EE ITS
WS (0.750)
PAY 0.333 (0.716)
PMT 0.152 0.205 (0.809)
sV 0.318 0.331 0.084 (0.718)
CoRT 0.207 0.032 0.168 0.114 0.774)
ERM 0.169 0.073 0.186 -0.059 0.169 (0.832)
JS 0.092 0.260 0.250 0.154 -0.004 0.259 (0.701)
EE 0.233 0.162 0.248 0.075 0.149 0.342 0.286 (0.827)
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ITS 0.075 0.105 0.017 -0.002 -0.084 0.053 0.309 -0.013 (0.712)

NG ﬂ"f[,maLﬁuﬁwmumé’umwmu = VAVE / muamé’uml,mgu = ANAUNUS TP
RIBIAN

Namsmaauamﬁgmﬁw SEM (X?/df = 1.130, CFl = 0.969, TLI = 0.967, RMSEA = 0.025,
SRMR = 0.057) wuthassfguiilésunsatuayu 4 4o a1n 8 4o &l Ameuwmuiiavinaiauan
somufisnelalunu B = 0.218, p = 0.020) M3dswiwnisdidvsnaldsunsenufisnelaly
U (B = 0.201, p = 0.010) an niIRdeLlUNTYINNUTBNTNALTIUINFABANULNHUIDBIANT (B =

0.331, p < 0.001) waganuitanelalurmuiidvenadsuinde anwuadalunisaseglusm (B = 0.328,

v @

p = 0.003) Tyl Snwazee (B =-0.020, p = 0.786) Q’ﬁmwwjzﬂ (B =0.058, p=0.614)

= =~

ANHFNTUS AUV aUT Y (B = 0.097, p = 0.163) WarAUENTUFBBIANT (B = -0.086, p
- 0.280) luiidvisnaegailediymeetn wonanil namsinEivisnameseudie Bootstrap
5,000 50U lainu Mediation Effect luynidumng uaglumaaninsnesuiennuklsusiuresninuiig
walalua AnuyniusaasAng LLazmwmgﬂﬁﬂuﬂwsmagﬂumu la3owaz 11.5, 13.0 uay 11.4

AUANU

o/

d3Unan1sivY

[
[y

n3deiiAnudadendinadeninunalalunisaseglunuvewnmdluszuusunis diin

s = =

nsunsunmg tnediauianelalunuuwazanugniudossAnsiduiiuusd ey Jnsziaag
luaaunistassadne nans3deaguladn Ameuwnu (B = 0.218) waznisidausumnis (B =
0.201) fidndnadsuansennuianelalusu anuuindeulunisineu (B = 0.331) fdvswa

dauindeanuyniuiosddns wasauiianelaluau (B = 0.328) fdnsnadeuindeninunsla

Yy v v

Tunisaseglunu dudnvaevesnu geiudyy anuduiusiviiuuasiiousuny wagay

o w aa

HNNUARDIANT MiiBVEnasg 19l led1Atyn1saia

o
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anUstewna

ATMBUBLNULAZNTITHA BUALMUINUANUNINDLITUIU HANISITINUIN ANRBULNY
(B = 0.218) waznstaausunds (B = 0.201) fdnsnardavinnenruianelalusueyidl

Hod Aty donnansiu Spector (2022) wag Kamara et al. (2023) INa1IANRMBURNUAALNZEL

¥ v

waglonmaniantluendmdussauseneudifgresniuianelalunu lnsanyluuiunves

windaassnseladiulugegiiies 38,001-53,000 v Fedvesineegraunduaiaenyuy

= I

Usenauiunguaiedediulngongsunis 11-20 U Fsegluganlinnudrdgiuidunia

AMUAINELUENTIN (Lee et al., 2022)

YU v v bleaca 1

Tunnsaiuiny dnwarvesnukazglsdulynliiisnsnaneninuienellusnuegied

o

Woddgy Beorvesurelaiunmdynaudiuinnundanududeulasinmelagsssusnfegua

anwazrosuInduladeiugiunlidadisaruwanaidlussduauiianels denndasdiu

vala o v

Bukth and Fatima (2024) Ainudn Tunguefiuszaunisalasdasuianuvazauluseivgeeguad

Y Y

I '
C YY) &Y =

anwazvesulidmalaensiseninuiisnels dudishudyyiu Wewinumeddanuludasy

1
LY

lumsdndulaniendfings unumvesedudyudedirnindeaufianeladesninivdnguy
(Hasebrook et al., 2023)

a

anuandexlunsvihnuiuanuniuseeAns anmwinaeulunisiauidnsna

geanluluna (B = 0331, p < 0.001) sisanuynusessAns ufazduiuysiifanadonan
(% = 3.573) agviouliiuiummdiuifdedfinsuasnseuazmnuazieiosiownme e
AINANTENUADAUNNNUADBIANT @0AARDITU Zhenjing et al. (2022) uaglwiAnvae Kahn
(1990) Aiszyimnundousuninensidussduszneuddyuesanuyniusessins

f v A

Tuvagiauduius fufiuuazii ousmanulifidnsnadeauyniturisssdnsegedl
iy iesanaAnadsvesiuusieglussdugeeguda (£ = 3.867) uasdiauuususiuos
Feldneliiinauunnansluseauaugniy aenad ey Chambel and Carvalho (2022)
finuinnagniudersualiinannsiuininenslunuinnnitnsatuayumadiausening
UAAR

arwisnelalunuuagaugnituseasdnsiuarmsalalunsaseg anufenelalusy

SAaa a

Juduusinenidninalaenssioninuslalunisaseylusued niideddey (B = 0328,

p = 0.003) GUFULUIAAUDY Price and Mueller (1981) Laz@anAd 9 uINUITEV8Y Li et al.
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(2020) wag Yipsurnpoomipijit (2024) lunmangduiu AnuynusessAnslliidnsnadeausdly

Tunisasegegnefitaddny (B = -0.086, p = 0.284) Fausingnisaldinanauisnedusieldi
luusunvassruvanssaguingludagdu yaansmenisunmdlagianizngudisivnisunme

Y] & & 1 a A Ada o a . .
ANANTUNITUNNE LUUNQULINIUWIYITNNLNYZUAZAULTEITIEYLANIZNNEN (Highly-Skilled

saaa

Professionals) denalyina1nussaruniguen 1ANABINTTAIGININ Wnndniigaaitaunsndadl
Temauagymadenlunségluufumuluaauneruiadug Afarumdeunnnit laiieedu
Tsswgunaenau Tsmerunaumingide vielsmeuiadguuialugdun degravainmans
US’]ﬂg]ﬂﬂidﬁﬁ%ﬁ@ulﬁLﬁuﬁﬂﬁmﬁﬁﬂ’]SEjJQJ,LﬁEJLL‘W‘V]Eﬂ,u{]%Qﬁuh\iiﬁlﬁﬂmﬂﬁ?%‘dﬁ%WLLWWgﬁmm
waaulunmsay usilu Ygwudeszuulumsnsgaeduasnissneyaainsunmgbieglussuy
A"A5' (Systemic Maldistribution and Retention Failure) Liaa91nszuusiwnisingluiagiiu
delaifnalniddlassadne atafnis viemsuimsanmwandeunsiauiangulaginediay
Snwuarfsgaunmgidornliaseduitinulussuussnsidedeivssansam fewnil
mnuyniuLdwimuaRdefesdnsiiosedafdddivinuiunefiazdalosnsdndulansegves
wwdie il mnszuvnunaislianansonevausseuiianelalunulussduiiseniulsd g
aonnA0IUNIIANYIVEY Zhu et al. (2023) fiszydn BvEwavesaugnfiusoesdnslunig
vhunengAnssunisasegazanatesiifoddylunguivIniidanudesnmimaingeuasdl
{]zuumL%QizwmiﬂizmEJmeuﬁﬂ’mLLé’QﬁU?ﬁgﬂamauaﬂ

uananil MafiuvuTaesliusnguadvsnadekiu (Mediation Effect) agna fifudndiny
Tunniduns Usgnoufunsfiuuusiaesannsnesuisaruuusdnuveseuddalumsasogly

Y @ ¥ o v

ulaluszauiireudnew (A1 R? = 0.114 wieAadudosas 11.4) Usingnsallbiiudednie
o v a o a1 v a v =] [y a 1d o Ada a
dfdalassasiuasvgulin Saliduusrsetadunisuenlunadniludiuuuniisvinanas
ansanensalanusslalunisaseglunuveswnndlaegafifedAyaonadosiuissunssy
wazraITasUsEdndlugadagiunseydn Uadeniignunalumsihwiegnginssunisandulang
agn3a1eanveyAaInIaensunduazasisauaugalnidniluladeidassuuiasaniienig
a a a{' a Ay a Y a wa d'

ININMANIZDIT 919 A1szunauiukasdIluin1sUfuRunsIuIL (Job Overload)
(Zhang et al., 2022) AMUTALEITETNINUNUIMNINTUAZNITVINAINAUAATENINNTINUALNNT
197U (Work-Life Imbalance) @adusdisaliiinanymunlnlunisvieu (Gatling et al., 2021;

Shafi et al,, 2025) #aBAIUTRIUSTTUBIANTHALUTTEINFALTILATIAS19UB9TLUUTIVNITNL AL
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Abstract

The objectives of this research were 1) to analyze the influence of financial knowledge
and risk. perception, technological factors, and social factors on the investment behavior of
young investors in Bangkok, and 2) to compare the levels of influence among these factor
groups and identify the predictor with the strongest influence on investment behavior. The
sample consisted of 446 young investors aged 20-35 years residing in Bangkok with at least 6
months of investment experience in securities or mutual funds, selected via convenience
sampling. The research instrument was an online questionnaire. Data were analyzed using
descriptive statistics, including frequencies, percentages, means, and standard deviations, as
well as inferential statistics, specifically multiple linear regression, at a significance level of
0.05.

The research findings revealed that the overall levels of perception towardfinancial
knowledge and risk perception, technological factors, social factors, and the participants'
investment behavior were all at a high level across all dimensions. Hypothesis testing indicated
that social factors were the only independent variable with a statistically significant positive
influence on young investors' investment behavior at the 0.01 level (beta = 0.123, p = .009), with
the influence of family and friends exhibiting the highest mean score. Conversely, financial
knowledge and risk perception, along with technological factors, had no statistically significant
influence on investment behavior. Overall, all independent variables in the model collectively

explained 1.2% of the variance in the investment behavior of young investors. (Adjusted R? = .012).

Keywords: Investment Behavior, Young Investors, Social Factors, Technological Factors,

Financial Literacy
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NSOULUIANIUNITINY

Jadeanuanuiuaznisiuinienistu

- ANUIMNINTTRY
- Mssuianadsauagnnsnsaneauides
WORANIIUNTANU
Uademamalulag - NeANTTUIRY YU
- aninslalussuuseulay s - woRnsIudlenls
- anuazmnlumsdntsdoua - MlaTwineudndula

- MsARMUTRYANITA)Y
Jaden9deny

- DNBNANATBUATILAZLNEU

- MslleTeaiine

- ANSAARIN Financial Influencer

2NN 1 NFDULUIANTULNNTITEY

WaAullunside
Uszvnsuasngudiageinldlun1side

(%
[ Y P

Usznslunmsideassll fe Wnawmuiulvleny 20-35 U Nenduegluniaunnumiunas
IS L3 (Y v & A ' 2/ P = 1 J
wazusraunsalasulundnnindgvienaausiuegates 6 Weu tlesnlivsuiuau
Uszrnsfiuueu 338 muaruInnguiieg19nugnsves Cochran (1977) Asyiuainy
WetuFawaz 95 (Z = 1.96) avuinvzilu p = 0.5 uazAnuaainaiouiosas 5 (e = 0.05)

NGRS N = Z2pg/e? = (1.96)2 x 0.5 x 0.5 / (0.05) = 384.16 ~ 385 f9819 ag1alsfin e

Ya v X @ Y a o

a oA A awv o 1 vas =
LANLAINUULYDNDVDINANITIVY NIFYIWNUYDUAVTINUIU 446 13D Imiﬂ‘lﬂﬁfﬂil@@ﬂ

U Y

Fag1akuuasAIN (Convenience Sampling)

wn3asllenltlun1siteuaznismanniniaaile

' [
a Ya o £ =

sesdlonldlun1ide Ae LuvasunLUlaUNRITIWAILNTUINNNTNUNIUITIAUNTTY

Y

1% Y

waza3definertes wuseendu 5dwu ldun (1) Yeyailuresdmauuuuaauniu (2)
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WOANTIUAITANY (3) YTeruausiazn153uin1eanistuy (4) Jademanalulad uag (5)

Uadensdenu Tagldunsinuuy Likert Scale 5 s¥diu flaud 1 (oevign) 1 5 (WN9gn)

TUADUNITATINATOIBLTUIINAIIANWILUIAA NuY kazudTeniieItes 3Nty
anasiteaulinsounguiwUINANw wazdwuvasuaulUnTIaeUANNnTLT R

(Content Validity) lngfl¥gv1gydnuiu 3 viwu laedardviiainuaennded (Index of ltem-

¢ a

Objective Congruence: 10C) 8g5¢13i14 0.67-1.00 Ferlnunamifisansuld (10C = 0.50) wag

[

Usuugemudaiauauuy antuilunaaeddiungudledeifidnvuglndidssiulseyins
113U 30 /7919 uaznNAduANeluveNLATBIllanIeAduUSEAVT LR NTBIATEUUIA
(Cronbach's Alpha) @siiAnag5eni1e 0.82-0.91 wansinasesdedinnuedulusyivaiuas

wingandmsumsiunuTindeya

ad [ v
IB/NIINUIIVIINYBUA

YA Y o a

ddesniiunsiunusiudeyalaglduuvasunuesulail (Goosle Forms) M1uteng

[

Aodanuooula 19y Facebook wag Line Inedinisdsramdansosimunioulaliyno
wuudaunusiasilonysening 20-35 U ordeegluuaniaunnamiuas wazdiussaunisainisamu
Tundnniwgnieneausuogution 6 Wieu noudwiuuuasuniu vl §39818duaq
TngusvasAvenidouavvemudusenangneuwuudeunin lasldssezalunisiivtoyq
Usganas 1-2 ey aulddununguinegsasunaiiivualy

y

nsATIEidaya

ITUNTIADUANYNABIUALAIINATUNIUVRITBYA IINUUTATIEA8TUTWATY

e

Fufagunsadin lnouvadu 2 g ldud (1) adfdmssaun ldun aud Josay Aede wae
drudonvuunigiu Wesduisdnvauzdeyamluuazssiuvesiuys (2) admd soyunu laun
NTIATIEYinIsanneenaM (Multiple Regression Analysis) \enpaeudninavestadousas
nausengAnssunsammu Tneimusssiuloddymisadian 0.05 eulinsizst fidelsmaaey
Fomnaadeswiuvesnsanaosnngas (Hair et al, 2019) ¥ud manszareUnfivesdaaindou

(Normality) #28 Kolmogorov-Smirnov Test kagn1sasiageunsivl P-P Plot Asduldunss
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(Linearity) AsvinAureInunUsusiu (Homoscedasticity) $e Scatter Plot wazaa1sdu

Sas¥v09AIAANALAABURABAT Durbin-Watson wenanii asavdey Multicollinearity figpn
Tolerance uaz Variance Inflation Factor (VIF) Ssanisnsraaeuiianunoglunasifisousuld

nsudananiodsveansindiAsn (Likert Scale) 5 sy dinamiasd 4.51-5.00 windian
51-4.50 170 2.51-3.50 U1unana 1.51-2.50 o uay 1.00-1.50 desigadmiunisulana
YUIAUBIAUFUNUSTE1I198 U Tdinauaivas Hinkle et al. (2003) lag@n r = 0.70-1.00

v

e ANUFNTuslusEAugIn 0.50-0.69 Mu1gda sEAUgs 0.30-0.49 nuneds seauU1u

n819 0.10-0.29 e sEeUM uay 0.00-0.09 Mneds seausann sl sl ddasnual
* unutaddnyyneadfvisesu 0.05 uag ** unutsddnmnsadafisesu 0.01%

NAN15IY

A5199 1 ﬂ"lLaﬁaLLaz?huLﬁsNLuummg'lusuaqghLmiﬁﬁﬂm (n = 446)

Aauds M SD nsudana
Uaduaunnuiuagn1siuinienstiy 4.00 0.47 uN
ANUINNTTRY 3.95 0.49 170
mi%"uﬁmﬂmﬁmLLazmiﬂizmamﬂmﬁ‘m 4.05 0.58 un
Yademanalulag 3.91 0.49 10
Anulindalussuveoulal 3.91 0.67 110
AnuagantumMintadeya 3.90 0.65 11N
Uadeunedeny 3.86 0.48 170
SvswanAsaUATILAzIiOY 4.03 0.51 11N
nslolodeaiiise 3.66 0.65 11N
N15AMAN Financial Influencer 3.91 0.68 110
WERANTIUNTANY 3.53 0.62 11N
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fiauls M SD nsulana
wqﬁﬂismﬁ'ammnu 4.05 0.58 11N
ngAnssudlels 3.55 1.14 1N
MAsIzineunnaula 3.48 0.70 Urunang
NSARMINTOYANITAIU 3.03 0.93 Uunas

597 1 wudn Jadesunrasiaznsiuimenstulrenmameglussiuann (v
= 4.00, SD = 0.47) Imams%"uimmL?ismLLazmiﬂizmammLﬁmﬁmLaﬁaqaqm (M = 4.05, SD
= 0.58) 589a9NABAIUINNITRY (M = 3.95, SD = 0.49) Yademanaluladlagnmsiveglu
sEAUNIN (M = 3.91, SD = 0.49) uaztadenednulagninsinegluseduuin (M = 3.86, SD =
0.48) Ingdvswanaseuainaziiioulidadsgsgalungu (M = 4.03, SD = 0.51) s9sa%AD
A5AARAIY Financial Influencer (M = 3.91, SD = 0.68) wagn1shulaieadline (M = 3.66, SD =
0.65) muaau dnsungAnssunisamulagnimsiseglusesauin (M = 3.53, SD = 0.62) lag
woFnssuileviemuiiauadsgsgn (M = 4.05, SD = 0.58) luvaziinsAnaudoyanisasud
Anademaauareglusziuliunans (M = 3.03, SD = 0.93) uenIni wuingudtegisdulg
amuluruaanzitou (Sevag 98.0) HruneUndatulnsdnwiiiene (Sevar 99.1) uaziinis
nsztesamuINnnImisUssiamduning (Gevaz 95.1)

y ! L4 a Q‘ o U 4 1 e a a
M13199 2 AduUseansanduiusveaiiesdusenieiinusBassuasnginssunsamu

ALUs (1) (2) (3) @)

(1) Yadeauanuiiay

N55UIN1aNTsRY
(2) Yademanalulad 042 1
(3) Uademedamy .058 055 1
(@) weRnTsUNITAIYY 075 -.031 120% 1

* p < .05; MuUsBaszlaliilaywvn Multicollinearity (Tolerance > 0.99, VIF < 1.01 Tuyne)
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Y d'da 1

M19199 3 HaMTlATIEInIsanneenvAuvesdadniiBninadenginssun1samu

AU DY B SE Beta t Tolerance VIF
Javgmamalulad -0.100  0.117  -0.040 -0.856 0.997 1.003
U9un19dany 0.288 0.110  0.123** 2611 0.997 1.003

R =.127, R2 = .016, Adjusted R2 = .012, F(2, 443) = 3.621, p = .028; ** p < .01
aumsamaey: Y = 2.804 - 0.100(X2) + 0.288(X3)

e Xo = Jademanalulad, X3 = Jadeyedsnu

o £ v v 6§ 1

INENTNN 2 Wud Ardudseansanduiusseninsiudsdaseynaegluseausun (r

S¥91914 .042-.058) Faued

wudsdaszldfileym Multicollinearity 910915797 3 wan1s
BpTzinsanaeenaanudt Jademedinududuusifeanidvnasengfnssunisamuves

'
o w a

thamuiuliegnafidoddymsadiffisedu 0.01 (Beta = 0.123, t = 2,611, p = .009) luvaid
Yademanalulad (Beta = -0.040, t = -0.856, p = .392) luifidvdwasegelitvd1Aneans ¢
wstansianiueiuisanuusUsiuresginssunisamuldifiesdosay 1.2 (Adjusted R? =
012, F(2, 443) = 3.621, p = .028) Yeil Dafoduanuduazmssuinamsaiu (x1) 1#5uns
AyREULANT e TR Tgianduiusifie fdu nuhiinrudsiusiuwginssunisamuly
syiumnnuaglififddameada (- = 057, p = .223) FaanmamdniAnainnsnszanives
fioya (Lack of Variance) Tnsngusagnsdonas 76 aoulusedu 4 (Fiudae) vilsidauysilsl
anansaaiuanuuandsiganelunsyingnginssunisamuls Jsgnaenesnanuuuiiges

ANDUANULNUNNIEDR

M1519% 4 aUNaN1IVAdRUANNAY

dUNRgIY Na

a |

Hq: TadesnuanuiaznisfuimanstuilBnsnadenginssunms
Uges (p = .118)
aamu

a a 1

Hy: Jademanaluladiidnsnasdonginssunisamu Ujues (p = .392)
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FUNRFIU Na

Hz: JademedsnuldnSnadengfinssunisamu gau3U (p = .009)

A3UNAN3IRY
Uszinud 1 szavvesladeiilidvdnadongfnssunisasmu nansidenuin Jadeds 3
nau Wneamsineglusegauinnyna Inedadeduninusuaznissuinenisiudanadeasan

M = 4.00) sesasniedadomanelulad (M = 3.91) uazdadeonisdny (M = 3.86) Wil

al

fsanTemunuIdninaanaseuakaviieulinafvaianluusinidinnmun (M =

[y

4.03) avvieuliiuininasmuulnidasianudidyiumnuiuvesyaralnadalunisdnduls

4 « N a !
AU wiszeglugamaluladunsvaie

Uszinud 2 anuduiusserinadadedungAnssunisasmu 91nns3AsIzma

FuUszansanduius nun Jadeaseuasinazdsnudutatefenianudunusidauiniy

o o aa

WoANSIUNTA ULl INSEDF (r = .120, p = .011) nANFe WeaBnENaINATEUAT)

\iou wag Financial Influencer Wingedu woinssumsamuvesinasusulmiagiiniunuly

o w

i lurugntademalulagludianuduiusiungAnssunisamueeaiveddgeada (r =

~.031, p = .516)

a 6

Usziiun 3 vswavesladusengfinssun1saanu Han1sinszinIsanaeennanudl

'
o w aaa

Jademedenuiidvsnadisuinsenginssunisasuegsldeddeyneadnnseau 0.01 (Beta =

o

0.123, p = .009) @oAAABIAULLIAA Subjective Norms Tu Theory of Planned Behavior Vi'ﬁz‘q

' LY [ <) v o a °o w IS a v
NUITVAFTIUNNEIAULTURIN U UANG FINTINEIAE WAZEUIUIUITYUDY Cao et al. (2021) uaz

[y ]

Altaf & Jan (2023) ﬁwudﬂé’muL@L%aiﬁﬁmﬁﬂﬁ’ummLﬁusumﬂiam%’aqmiwmumﬂ drutlady

aa

namalulag (Beta = -0.040, p = .392) LiddnsnasgnddsdrAgyn1sads dmsudaduau

v §

ANNIUAZNITTUINIMITEY (X1) man1siasieianduiusiiesdunuitliiauduiusiv

a o (% a

a 1 o a d‘ 1 U ! 1 =]
neAnssUNITauegldedAnyn1eada (r = .057, p = .223) \laaanngusideg1adiulngd
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Anuinan1siueyluszauaslndiagsiu (M = 4.00) Felianunsaedurganuunnm1gves

neAnIIUN1TAULAN1EHH
Usziiul 4 ToAunuiieiduanuaunsaluniseduieveawuudiany daudsis 3ngu

JfuesuieANLUsUTINTRIMgAnsIuNTaulAiesTouas 1.2 (Adjusted R? = .012) &4

12
'

UadimgAnssunisawuveninasmusulmiiduusngnisaiidudou dafudsddduilails
saeglunisinuil wu woRnssunmsndannnszualulanoaulatl (FOMO: Fear of Missing Out)
seduAwaIsalumInUANLIABTuTaSs (Risk Tolerance) Anadiasiuluanuanunse
N19N15LTUYBIAULEY (Financial Self-Efficacy) wagyuadna1maIuluudIaeseIAsznaum
Uszns (Big Five Personality Model) ilelilfuuudiaesiianunsneduienginssunisasyuves

AusulilaogsauysaluasuiugTu

anUsewa

dvsnavesladevndspuifidongfnssunisamu nan1533edliiuin Jademedsay

a

I Y t4 ) v Aaa a a 1 a LY ] 1 1 =
LﬂumLLUsmuLWm‘i’]wammmamwameﬂmawqmﬂsmmsamuﬁuaquﬂamuquimaaN:u

pd1AEYN19ERs nan1TITuldanadsiuuIdeues Cao et al. (2021) inuintladenisdsau

wazngAnssuddninasienisinduleamuvesdnamuegeslueyegiivedAny way

AaAAaediuIUYes Altaf & Jan (2023) NEUSUI1 AIUFNMTRULALUTTNIAFIUNI9F AU

[
a v a1

unumddglungiinssunisamuludiaueds NillAadevednsnarnaseuaTIuaziiouigs

Nanluussnddinvianun (M = 4.03) asviouliniuindsaulnglugiug Relationship-Driven

Society fapslimnudAgiumiotnganuduiusdiuyanalunisindulanianistiu withamu

= v ! 1

qulmdagfimsdndeeyariudemsddvianvainraneiny
nan1539e7uansliiiuddnsnavesdadenisdiny lnstanizunuivves Financial
Influencer (M = 3.91) uazdnsnasnaseunsiuaziiiow (M = 4.03) danuasnndetag19deiv
L3 LY ! = a LY a | 1Y
anunsalnatanulngludagiu Tuyed 2563-2568 Useinalngludgyiunisiiulnegaing
Yaa a a A o ¢ . . = .
nsglanveiidninanienisiuuudedenuesulal (Financial Influencer %38 Finfluencer)

(Kumar et al., 2023; Nguyen et al., 2022) Inglanizuuunanneosy YouTube TikTok wag X
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¥
Y v A a

(Twitter) F9eas1adonin1anisiululnefisenl Annusiudunalsduaiuau wasidnsna

Y Y

[

lnuasssionszuanisinauladeviendnvsndsieduaznaamu ETF Usingnisalilasviouliiu

v

ag19TnuIna3evedenuidvalanatadudiuvenevesdninasinyanaludi nass nande
Finfluencer vihutiiindne "WeufifiFesiu" lulaneeuladfidnamusulmilindaaiiou
AuuinanAuidIn enndesiunisiivlavesdiuiulyddnamunelnilungy Gen Y uag
Gen Z inTuninvindlugaasnaifang s egslsiau n1sfian Finfluencer anniAulugy

= &,

UNNT9AEB99U Herd Behavior wag Confirmation Bias FadusafiniangAnssund1dnau

1
[ C% [

n.a.0. Wosnufeutnasusedesatvseliios iy nan153deidsaduayuanudndulunis
Wainsaundugua Finfluencer lulneglidunsgrunmsilamedoyanalsyleviiudaui
Taugadu eduasasinamuuininiwulduliihwinduuadeyaussnnilgs

1 a v

ansnavasdademanaluladgndsanginssunisamu wan153denudn Yadenig

aa N o v v k4

wialulagluiidnsnasiengiinssunisamuvesinasmuiulniegraidud Ay neadia NATTALE
FU9uTT8vee Nair et al. (2023) Anui1 msgensuneUndinduiiofolunainfslnid
ANFNRUSIIIUINAUNgAnssuNsaeuesulal $1uf931891Uv89 European Securities and
Markets Authority (ESMA, 2024) uag Morgan Stanley (2024) Vldlﬁs‘th’J"] wialulagidusn
Fundoudfyvesmsanulunguinasmuiulmivilan egdlsfiny wadsnanannsaesuiels
fredeammrandn UssnisusnAetim Lack of Variance Lilasannguiiegaiouiamunld
weundnduilotialunisamuegudd (Sesag 99.1) vnlvdudsiumalulaglifinsnszaiedios
woflazademnuuAnEamada uazUsznsiassiomaluladenananeidu Hygiene Factor
dmsuiinasuiulvaifidu Digital Native ndmAeifudouluiuguiidosdudlulydnzdu
woAnsu Gsaenndesiudoiausves Altaf & Jan (2023) Mkupiirindademedsnuuas Sausssu
mskasunsiansantunisesulenginssunisamuluusunede

ada v o

Tuvsunaatanulne tedunviulademalulagidedidgynisujuanuiaulasgnebs
Weanluyael 2563-2568 nanueundndumsaiulveiiulneg1ssiniiuasiinisuiatugs
Naovveslusninesselngeeis Settrade Streaming, DAOL Touch wag KTB STT saus

whaslasy FinTech sglminguarznquiinamuiulndienisendnAsssulloutusiuasiiiy
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a ¢ a ¢ a a v A A | v @ ] ) v a a
WRADTNFUATIZATINAUAVUNUIIDUBDD miLL‘Uﬂ‘UUMﬂm’JaQNaWLVlﬂIuIaEJQﬂ WasuanIn

Hududlnadust (Commoditize) 819530132 nanfe iWeusunniilunaindannmiagnisly
swilndiAeaiy anuansalunsairsanuuaniaeadAdengAnssunisasmuimualy
wingusoenaisfesay 99.1 adldueuiiedelumsamufiniy togawaiddlifuiinamuiu
Tnsllnelduouifuifissveamadiiiuns (Execution Channel) ndsandidndulaasmuseilade
Buud dafu Tusninesuasuisndnmanasuiidiesnsigatnamuiulyddemsuiunagnsan
n1suwdsdunruiliaesnianaluladuignisadiayusuinaanu (Investor Community) N3
atfuayu Finfluencer fiflgan1w uagn1soonuuulUsuNINE19Bsyana (Referral Program) 7
oS e A mdNiusAy Arad u Tutadofifigandrinidvninageninluuiundanulne
AmaasalunIosulsANLTUTIuTNUUTIaeY dnumdulsrdnsnisdndulavie M
Adjusted R? fishunn (Seway 1.2) Usiin dauusieaeddunuusiassddldimomelunts e3une
noAnssunsamuresinamuiuln wadnsdaonndestuumAnnguinsiudomgingsy
(Behavioral Finance Theory) #itliiifudn WoANIIUNTAMULATUBVENEIINFIMUINNTRTNeN
finanvanouazdudou 1iun Loss Aversion Feazviouainaindsvesngnssuiloviamuiig
ﬁ’qm (M = 4.05) MUNOULWIAAYBY Suresh (2024) 59U Mental Accounting ﬁﬂsmgmﬂ
wAnssunsnIzsiuawuludunindvansUsein ($evay 95.1) fuusddgiiviemeluain
wuus1aas 1dun FOMO (Fear of Missing Out) Fadussdusenauunsnues Overconfidence Risk
Tolerance Financial Self-Efficacy kazyadnn1na1ukuIAn Big Five Model i el fauuy

WeNINgANTINNTAMUYRIAUIUldludruyARdva

dalauauue

Jaauauusidauleuny

1. e n.a.e. waseaianannsngwislsemalveasiauulousdaasunisau
ﬁawﬁaﬂalﬂm%ﬁdwmam%’mﬁugm WU N139A Family Financial Literacy Workshop kagn1s
sonuuulusnsuduaiunsamuitafuayulvinseuniiamudmiu esnuansidedusui
dvEnaanasouaiuiumulsifidedffigadenginssunisasuvestinasmusul

2. mihpanumiuguanisiauInsaun1siiugua Financial Influencer Tiduinsgnu

nsdamedayanalsslevilvivdaunarausulareun Talausndu 1 e991nn1sianIy
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Financial Influencer vasrnawmuiulndeglusedugs asviouliuiadvsnaniidedAgysdonts

Y

Anaulaamnu
3. a1 U uUNSANYIAITUITANA NE NS dauinwen15UseIludeayavin Financial
Influencer 8E19EITUY N WALADALNITNAIINIITO Behavioral Bias LU Herd Behavior Way

Confirmation Bias tevagltinasusulnidedulalaegnadivauaniniu

v a a wva
?Jal,auauu::waﬂgum

(Y v &

1. {Usznaun1sssiamsiuasus¥nvannindaisuiunagnsnisdeansnsaain iy
Social Proof Wag Referral Program #1971/ 813 0¥ 18 MdURUSd1uUAAa WINNTINTITY

AaaudRmaneluladvaawnanesy iesanmaluladldlidududsfiassamuunnsisly

CY |

woAnssumMsamudnselUlunguinamuiulng

9 9

2. UsEvmanninduazuseninnisnasuaisasulunisasiaguyutinaanu (Investor
Community) U Ngy Facebook, #asaunuIuu Discord #38 Line OpenChat NTKe1ay441

FIWABUAINIY FIUNIIANINTIY Investor Meetup danlatl ilelaSuaieanuduiusdiuyana

=b.

Judadedrdysenginssunisamu

¥

3. §UsENOUNISAITIERAY Financial Influencer AilAn NKaEITEsTTHESIUNS

Y

6 o

doansnaninan1ensiu Ineimvueunsgiunsilamedeyanalseleviviudauseelusdla

WeasienudetukasAnA1sseze 1 lviuguTnauiulu

foduauulunisisenduioly

1. W“Guuuwmfmmﬁ'qamwﬂﬁ Theory of Planned Behavior (TPB) ASUR S 3
99AUsENaU LAl usauUs Attitude toward Behavior wag Perceived Behavioral Control
w¥ouRsiulsn1a3ninet Idun Risk Tolerance, Financial Self-Efficacy waz FOMO i vyl
81U lUNTESUENGANTIUN TR

2. 19 Structural Equation Modeling (SEM) 11 Multiple Regression Analysis Wiie

ASIENANMUAUNUS LT IT UL B U AsBUAQY Direct Effects, Indirect Effects wag Moderation

Effects lansauiu
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3. 9ENWUUNITIFEUUU Longitudinal Study teRAn1LNSWASULUABINEANTIUNNS

amumun1aIal wagldis Mixed Methods wasnaun1TIeLdeuTinaiunsduntvalidedn
WalanalnilemasdninavesnseunsinengAinssunisaeyu
4. WdateyansauasInuIvnvanningununisly Self-Report Wioan Social

Desirability Bias WagliNAINNATAFINYUDNVDINIUINY

UTIUYNTY
paravanvInduisUseinelne. (2568). inaad 5 U namiulne: dnasmusiedeslneigulamzg

3.17 7578, AUAUAN https://www.set.or.th
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Abstract

This study aims to 1) Examine the purchasing behavior of baby bath products
among mothers with children aged up to 9 years old 2) Assess the perceived levels of four
brand equity dimensions and purchase intentions towards both international and local
brands and 3) Investigate the influence of the four brand equity dimensions on purchase
intentions of baby bath products, comparing international and Thai brands. This study
adopted a quantitative research approach, utilizing an online questionnaire to collect data
from two groups of consumers (1) mothers with children aged up to 9 years old who
purchased international brands of baby bath product within the past six months (n = 200),
and (2) mothers with children aged up to 9 years old who purchased Thai brands of baby
bath product within the past six months (n = 200). Data were analyzed using descriptive
statistics and multiple linear regression analysis. The models can predict purchase
intentions of foreign and Thai brands of baby bath product at 31% and 48%, respectively.

The results reveal that 1) Mothers with prior purchase experience of international
brands of baby bath product have a purchase frequency of every three months, prioritize
product quality, and purchase mainly through specialized mother and baby retail stores.
Meanwhile, mothers with prior purchase experience of local brands of baby bath product
have a purchase frequency of once a month, emphasize product quality, and purchase
primarily through department stores. 2) Perceived brand equity of international brands of
baby bath product was higher than that of local brands across all four dimensions. For
international brands, brand response has the highest mean, while for local brands, brand
relationship scores the highest. 3) For international brands of baby bath product, three
dimensions positively influence purchase intention, with brand meaning exerting the
strongest effect, followed by brand response. and brand identity. For local brands of baby
bath product, all four dimensions have significant positive effects on purchase intention,
with brand identity having the strongest impact, followed by brand response, brand
relationship and brand meaning. Therefore, marketers of baby bath products should

develop marketing communication strategies that align with the brand equity dimensions
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prioritized by consumers across brand categories. International brands should emphasize

“brand meaning” through superior quality and product performance, whereas local brands
should strengthen “brand identity” by developing a distinctive brand image and enhancing
brand salience that reflect an understanding of Thailand’s climate and Thai children’s
skin. These strategies can enhance brand differentiation and elevate consumers’ purchase

intentions.

Keywords: Baby Bath Products, Brand Equity, International Brand, Local Brand, Purchase

Intention
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Taedl n manedssuudodnefidomnis way m mnedsnufudsdase fafurunavesngy

a [

Aaegetuindemuinld 82 ausienqu wielimunzauiunisinsigrinisanaesidudunya

2

va o

(Multiple Linear Regression Analysis) kagiiiaLiiuninuundedelunisvageuneais fieela

(% (%
Y (Y%

MvuevAveINguitegdmsunuIdetinguay 200 AW TIUNGNAIBETIEUTINIU 400 AU
wwaelianlylunsiae
WT9laN UMY Ao wuvasuaueaulay T99nvinludnwae liUaNeY oL USUAUDY

nanfnul Wendnidesenfivefuilana (Lowengart, 2012) §3delddnvhuuugeunuueneoniiy

2 ya vivelvidenndasiungueiegne taud fATUszaun1saldouusunsiausene wagyidl

Ya o

USzaunIsalgaunusua g 1agAa1uazLana 19t Ul ud UM 1uAnnged Laaalawnul

Y

WUUEBUAMINNSANILUIAN Nauiuazenideiiiendos Insuusiuvasuanuosndu 5 du

4 1 (3

laun 1) AMenuAnnses 2) nginssun1sPendnsdusiotuduan 3) MssuinnALuIus 4) Anuesla

<

W9 way 5) Teyaruuszynimans lneAniuvmuavesuuasunidumaulaele dwsu
wuudeUaNE N 3 wardud 4 JRIeldAanuuuuUssliupnuAiiy 5 seiu (Likert Scale) iy
wARUe Likert (1932) Tae 5 wanedia Wiumeannfign 4 vanedia Aeud1awiumig 3 ineds e o

= J v [ 1% = [
2 A0S ﬂauﬁmﬂmmuma 1 neng IJJL‘VI‘NWJEJLEW
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N1INAFBUAMNINIATIEDIIY

fAfeldvinmeaeuieiesdieflilunsife Tasthuuuaeumuitiauntululiidesny
FruArinissiuau 3 viw Ussiliuaundissasadadlenn (Content Validity) mﬂﬂ”’uﬁizﬁ’aﬁwa
nsUsziuiAwIMmAIivilinudenndeasenietaAnuiuIngUseasd (Index of Item-
Objective Congruence: 100) Tnafstuginausian 10C fivonsulddosdafaud 0.5 Tuly (g

AR EYD1n, 2560) FINaN1INAGBUNUIN TaA1a mdulngdian 1I0C u1nAI1 0.5 AUTUUNTD

va o

° a1 s ! ¢ va Yo a Y] ° ° v o A vy
ATNTHNHATININITLNEUN EIJ,’J ﬂ‘lﬂﬂ']LUUﬂ'ﬁUi‘U‘UiﬂLLfﬂsUG]']QJﬂ']LLUSU']mENNL‘UEJ'PU']QJ] LW@I‘WGU'EJ

ya o

fonufarudaaunaraonadesiuinguisasdveinisise udsintu §3deldhuuuaeuad

kY

Hun1sUsuUnasluneaeuanulietu (Reliability) Inetilunaasaiudeya (Try-out) fungu

[

Aegiiddnyasaaierdaiulssrinsidmunediuau 40 au @ddldnguiegeasenldluns

A8 Ha) wazdu1TATIgRuIAIduUTEaNS Lean1v09ATOUUIA (Cronbach’s Alpha

& o

Coefficient) HANTIATILVNUT ANAMULTBITUTDIAALAILUTEETENINN 0.76-0.82 FeilAnge

[y %
v ad

Anaeneausulafe 0.70 (Cronbach, 1951) kandaiAsasilanldlunsideasstilnutaiy

Tuszaugs wazanunsahlUldlunsfiudeyasseeluls

ad (3 v
FBnsusTwdeya
Hadelasndunisiiusiunuteya laeldisnsgudiegiuuuliondeninuiiasly

(Non-probability Sampling) #38n1548 8nf288 134 UULA1293 (Purposive Sampling) 4t 814

= ! Y 1 Aa wa % 3 a v vYa o

ﬁ']ll'ﬁﬂL“Zl"mﬂﬂﬁllm']E]ﬂ’]\‘]‘l/lllﬂmﬁll‘uG]G]i\‘]ﬁﬂll’)ﬁ]ﬂ‘l_]i%ﬁflﬂ%@ﬂﬂ'ﬁ?ﬁ]EJ Havglag ’e]ﬂﬁﬂ‘l&f’]f}J‘UiIﬂﬂ‘Vl

9 Y

17
raa A a

L‘UUﬂﬂJLLNWNaﬂ@WEﬂﬂJLﬂu 9 Y Lummmﬂuq’g’ grunananiun1sinaulatonans; m‘Vl?JW‘UU’]LﬁﬂGﬂlI

Y

wwrAengAnssuguilnedududn e 3duldtmunnasinsdadndudifivssaunisaidelu

Y

Seevan 6 Waufinuin ieanerisuiinananuaanedsulunisseandeoy 18 (Recall Bias)
(Bradburn et al., 2004) N1331AANTBULIAIAINA1IYILATUANANAINYBLALALANDARIN

NILUIUNNTRBULUVADUANY (Podsakoff et al., 2003) Taudaiglndeyaasisuaninnainlu

Fraa1tagiu (Malhotra, 2019) tnegideldwusnguitdnwesnidu 2 ngu laun 1. aauiidian

q
[

o1yl 9 U wasiivszaumsaldondndurionuiianuususaisssinaluszesian 6 woud

rala 1 a = = e a [ 3 =
NIUNT Lhag 2. ARG ”ﬂmqlmmu 94 LLaSNﬂigﬁUﬂﬂim‘ﬁ@NaG]ﬂiu‘VIE)']UU’]LﬂﬂLLUiUGﬂVIEﬂu

~ 239 ~



A A vya o 14 LS =3 v 1 1
FTHYTLIAT 6 LRDUNNIUUN E{J}’J“UFJIG?I‘ULLUU?I@UO’HJ@E)UI@U Google Forms LUTBUANTUTDIN Y
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nsATIEdaya

v

ddelaldlsunsudnsagunvadimaseideya fail

[

1. AT oyadnwusn1IaUTETINIAIEnTRasNgANIIUN1T e TneldadAnssaun

RV

(Descriptive Statistics) laun A28 (Frequency) Se8ag (Percentage) Ll 985 U8 N

UszmNIUazngAnssunsTenan A o uIANLUTUARIIUTEIMALAZ LUTUA NY

v

2. TATI2RTEAUNTTUS AAIATUUTUA ATAIINA 09T © VDINAAA I BIUU A NKUTUA

a

AsUsEmakaziusun ng lngld Auade (Mean) uazdnudeawuuinnsgu (Standard Deviation)

¥ 1

3. JRTndninavenssuIAnAuTUAnddenusdlate Ingldnsiesginmsanaee

a ¥

Wadunvaa (Multiple Linear Regression Analysis) titensiagdeuitasdusynaulavesnuiusug

fdvdwanannuadatienaninsieruinfnuusuRasUsEmALazLusUa g nefvuaaitedfny

'
al

YNEDRNTEAU .05

NaN15I8

Iala

NANITITENUIN NUANLINTIUTZAUNTRITaNAAS el VU NANUUTUAR 19U STINAEIY

a a

Ingjorgeglugae 2835 U Andusosay 41.0 Insfnwszaudiyans Aadusevas 57.0
Usgnouan@ndisnuns Anlufesay 29.0 wasliseliaglugas 25,001-35,000 vv Anluiesay
28.0

nauAnLnTUszaUNsaienaniasie i AnLusuA nedulngergeglugg 36-43 U
a a

Anludesay 39.5 fimsAnuseaudsayans Anduieeay 61.0 Useneuednminauusem an

udewar 31.5 wazlisreldegluyin 25,001-35,000 v Anludesay 28.0
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a & 1 o) 1% 1% J = & o A o = = a{'
NERNTITUNIIVD UM UU 3 AU ‘lﬂLLﬂ ANUDlUNST e ﬁ%‘ﬂﬁ%ﬂ?ﬂﬂﬂﬂﬂ’]ﬂ%?jﬂiﬂﬂ’ﬁ
A & 1 I~ & a v 1 1 iaa e a [ L3 % =
LEDNYD ASYDINWANIADNYD NANTTIVYNUIN ﬂQNQMLLNVliJUiBG‘Uﬂ’ﬁﬂJGZI@Naﬁﬂm‘?/lﬂ’mu%ﬂﬂ

wusussnsUszmadulvgfinudlunisdenn 3 wew Andusewas 53.0 sev@wnde n 1 Heu

'
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Andudesay 29.0 Inglimnuddgiuladedununmndndusiuiniian Andudosas 40.0

A v Y ] v o 1 a ) 14 A 1 14
589891178 Ua98A1U999119n159A319Ue AnluSesas 22.0 lnaldenton1uye9an1931uYIe
a LY & o [ 1 =3 1 [ a I v A 1 1 % a 1% a
NARNUNENTULLLALLANUUNAN AAUUTREAY 20.5 5998901AD HIUTDIN U NATINEUAN AR

WuSowaz 15.5

v
a [ 3 o [

nauAwiniivszaumMsaltenindurieuinnuusuanedulngdaudlunisdenn

q

o w [y

1 ifiou Anluseway 43.5 sosasunfie nn 3 e Anluievay 38.0 IngliimnudAyiulade
sununmrdafusinnign Andufesay 42.5 sesaunie Tadufuteminisiadming An
dudevaz 23.0 lasidenderiuteameinsassmAudniundn Andudosas 205 sesasunie
Hugeseiuerdnsaeidmsuwivanan Aadusevaz 19.0

seumMsUinmALUTUA LAz MR arans s L NuUTUA AU sEMALA LU TUA
e

[ 1

e dnsiun1ssuinnAuusuiuarAuitlafordnduio I IANKUIUAR U SEIMALAY

al

wususlve idldlFRnadouardudoauumnsgiu Tunsinsgiualdinasidunsnaduly
nsulanasesunssuy Tnsudstisazuuueenidu 5 sedu (Tadnn yuuin, 2548) siiauniig
Y0s9RzLLLYNGY 0.8 ey Aiade 4.21 - 5.00 mnefsszduniniian Aade 3.41 - 4.20
vinefisseiunn Aiade 2.61 - 3.40 mnefisseiuUIunas Alede 1.81 - 2.60 manefsszeiu

o wazALady 1.00 - 1.80 nunefssyiudosnan uandlumsnen 1 wag 2
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e 1 S2AUMIFUIRuAMUTUA TN AR T UL NUUTUARUSEALAZIUTUA 1e

AMIALUTUA WUTUARNNUTZNA wusuAng

M SD uwlawa M SD udama

LONANYUVDILUTUA 418 034 wn 412 041w
AUNNBUDILUTUA 409 030 wn 404 040 W
NTNDUAUDIADUUTUA 419 029 wn 408 038 W
ANFURUSAULUTUA 418 035 wn 417 041w

N3 1 wudn seRumsiuiauAuususvesmAnd ol i nuusudans e
Jaduiifiradvgeiian loiun nmsnouaussianusus (M = 4.19, SD = 0.29) fszunissuinmen
LUSUALAESINLNN SBIA9HN AB LONANWAIVDILUTUA (M = 4.18, SD = 0.34) LasANNFUNUS T UTUA
(M = 4.18, D = 0.35) eadewintu Fadssfunmssuiauauuudlasssnntisg

¥ 1

FEAUNISUSAAUTUATEmARS iU IR nuUsUAlng Yedendianadeadian laun

ANUAURUSTULUTUA (M = 4.17, SD = 0.41) H5AUNTTUIAMALUTUALAYTININN T8989 AB

WNANWAlYBMUTUA (M = 4.12, SD = 0.41) JS¥AUNTTUIAMAMUTUALAETINLN

a L% ] & a LY (3 ] & 1
13199 2 ’izﬂ‘Uﬂ’]?ﬂ@]ﬂi%‘ﬁasﬂ@ﬂma@ﬂm%@’lUUWL@ﬂLL‘U'i‘L!@W]’]Q‘UﬁSL‘VIﬂLLﬁSLL‘U’i‘UGﬂVIH

6. % LUSUARNSUSEINGA LUSUA Ne
AUAIIATD
M SD uwlana M SD udama
AUAdlTe 422 036 nflan 4.07 049 N
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AT 2 WUT FLHUAMUAILITDUDINANA U DIUU NI NWUTUARIIUTENG TT2aU

arwisladelnesan wnftgn (M = 4.22, SD = 0.36) sefumnudisladovowmandusiouinin
wususlve Sszfunnuitlatolaesiu wn (M = 4.07, SD = 0.49)
HANIVAFOUNITLANLILUUUNATDITDYA
feumsnaaeuaNNAgIu 8 Tefifiuuald A3381AYIIN1INARUNITUANKITULUUUNR
Yostaya (Normality) lngfia15anaIneAIAsLY (Skewness) waganaales (Kurtosis) lngueans

NYALLDYALUNITIN 3 way 4

A15199 3 A1ANULY (Skewness) kagAulad (Kurtosis) @11suskUsdaseharskUsnuved

NARAUNDIULANLUTUARIUSZNA

Construct N Min. Max. M  SD Skewness SE Skew. Kurtosis SE Kurt.
lONANWAIYBIUTUA 200 233 467 4.18 034  -1.98 0.17 6.82 0.34
AIUMINVDIUUTUA 200 250 5.00 4.09 030  -1.31 0.17 5.57 0.34
MImeUAUBIEMUTUA 200 3.00 475 419 029  -1.01 0.17 2.93 0.34
AMUATUSAULUTUA 200 233 467 418 035  -152 0.17 5.02 0.34
muRilate 200 267 500 422 036  -1.62 0.17 4.30 0.34

911157991 3 MINAEBUNSIINKISUUUUNFAYEsTeaya Uit Mauusyndadidrad
(Skewness) 8g5¥1314 -1.98 fi1 -1.01 ?faagjma‘tumm%ﬁaau%’ulﬁ +2 (Hair et al., 2010) waga
Alsts (Kurtosis) agszing 2.93 fis 6.82 Fsegneluinasineensuld =7 (Byme, 2010; Kline,
2011) Wefia1sanvuInvesNgufieg197iis UL 200 AU (Hair et al, 2010) Jsamnsaagulsi
Toyadn1suanuaslndidesund (Approximate Normality) wagdiaanumanzanlunisuily

AATIEEnITanneeLTudunvan (Multiple Linear Regression Analysis)
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A15197 4 AU (Skewness) hazAulag (Kurtosis) @11 UskUsoasehariahlsnnuyed

NAR ANV AN UTUA INE

Construct N Min. Max. M  SD Skewness SE Skew. Kurtosis SE Kurt.
ONANBAIYBILUTUA 200 233 500 4.12 041  -145 0.17 3.87 0.34
ANILVNEVBILUSUA 200 2.00 500 4.04 040  -1.17 0.17 4.67 0.34
NINUAUDIMBLUTUA 200 225 500 4.08 0.38  -1.00 0.17 3.40 0.34
ANMUANRUSAULUTUA 200 233 500 4.17 041  -1.43 0.17 3.63 0.34
muRilate 200 200 500 4.07 049  -1.45 0.17 3,82 0.34

N8 4 NMsMTIRABUNSUANUIsUULUNFAYRTaYA WU FauUsndl1AmL
(Skewness) Bgj5¥INe -1.45 f3 -1.00 Feagnelunamivieniuld +2 (Hair et al, 2010) wage
Aaleie (Kurtosis) agsening 3.40 1 4.67 %aagjmaiummsﬁﬁaau%lﬁ +7 (Byre, 2010; Kline,
2011) ilofiansanvuinvesnguiogieifidiuiu 200 Au (Hair et al,, 2010) Taanunsnaguli
Toyadn1suanuaslndidssund (Approximate Normality) wagdiaanumanzanlunisuily
AATEEnIsanneeladunviaa (Multiple Linear Regression Analysis)

HAN1SNATRUANNAFIULALNITIATILINTAANBULTUEUNYIAN

Mesziavsnavestiadensfuinuauusudluifsng 4 Adwadoniuidlato
pAnduouid nusudisUssnasazuusudlne §33uldldnsnaesinisonnesidady

wyAas (Multiple Linear Regression Analysis) Inganiseaztdenlunsnd 5 uag 6

A58 5 ANdUUEANEN150A00LTAAUNALUBINGNS T TUU A NUUTUAR 1 IU 2P

AMAUTUA B SE 8 t p Tolerance VIF
(Constant) 0.11 0.43 0.25 802

LONANYAITDILUTUR 020 007 .19 291  .004* 85 1.18
AUNIBVDILUTUA 036 0.08 .30 456 <.001* .80 1.25
NINBUAUDIADUUTUA 0.32 0.08 .26 4.11 <.001* .89 1.13
AMUFUNUSAULUTUA 0.11 007 .11 165 .10l 79 1.27

Durbin-Watson = 1.88, R? = .33, Adjusted R® = .31, (F = 23.68, p < .05)
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1INA1T14N 5 KAN1TILATIEVNITAR0RELT LA UN AN WUI1AT Adjusted R = .31

VUIEALIIAUAMUTUS LALA LONSNYAITBIMUTUS AUNLNIEVBIUUTUA NI1SHBVAUDIFAD LY

% s

JUA LATANMUTUNUSAULUTUA F1U1505WAUNSINTUANUAIIIY LA DEAY 31 NITHIIVFDU

aududaszreiuvesanuaainniiow wuiiAadd Durbin-Watson dAwiiu 1.88 eg

Tuag 1.5 89 2.5 nneauIAuRaIaAdauilannududaseaaiu (Durbin & Watson, 1951)

Tnglaifidgmauduiusludiies (Autocorrelation) ageiitadAy wonaniillafansaundgym

<

APUFURUTIF ANy (Multicollinearity) wulinaAadifn1sve18/31983A1UuUsUTIU (Variance

a1 % 1

Inflation Factor: VIF) egsg%i1¢ 1.13 9 1.27 Fafldnioundn 10 wazAMLAImY (Tolerance)

agT¥1ing .79 fiv .89 Fadlanlaisndnnaai .10 (Hair et al., 2019) Fainrsanlainiuudnaenis

[
all

anneeadunvgailiidyvanuduiusidany

a Y

IINNTIATILNBNENAVRIRUTDATY (2IAUTTNOUTVDIAMALUTUA UG AZIIR) AafuUs

o w a [ 1

A (Pwaslage) NszAusdAgnNads (p < .05) WUIINITTUSAMAILUIUA 3 ARdINanseny

Y9
[
CY

Feuanaennuaslaiio lnsrnumaneveawususduiidninaundign (= .30, p < .05) 583891

Ao Maneuawsmauwusun ([ = 26, p < .05) uazlonanwalvaawusus (= .19, p < .05) aaey

Va o = o v

91NN1FIATIENAINE1 HIT8T98ausUaNNAgIUNITITeTnmuall (H1, H2 uag H3) Tuvued

e

AU USAULUTUS AN AN S ENUTIUINA DAL AT BNAN A I DIUL A NUUTUAR 19U TEN A

A13197 6 AdulszAnsnIsannesdLduNAnTe NGNS TR UIANLUTUA Y

AMALUTUA B SE t p Tolerance  VIF
(Constant) -0.15  0.31 047 637

LONANWUVDIUUTUA 036 008 .30 424 <001* 53 1.87
AUNNNYVBILUTUA 0.18 0.09 .15 216  .032* 54 1.86
NNTNDUAUDIAOUUTUA 030 0.09 .24 342 <001* 55 1.83
AMUFUNUSAULUTUA 0.18 0.09 .15 210 .037* 49 2.05

Durbin-Watson = 2.03, R? = .49, Adjusted R? = .48, (F = 46.19, p < .05)
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1INA1T199N 6 HAN1IILATITYINITAADBELT LA uUNA Wud1AT Adjusted R = .48

VUIEALIIAUAMUTUS LALA LONSNYAITBIMUTUS AUNLNIEVBIUUTUA NI1SHBVAUDIFAD LY
JUA UagANUFNRUSAULUIEA ausasiudunensalnnudsladelasesas 48 N13M39d0U

aududaszreiuvasanuaaiapien wui1Aadd Durbin-Watson fid i1y 2.03 Feg

Tuag 1.5 89 2.5 nneauIAuRaIaAdauilanududaseaaiu (Durbin & Watson, 1951)

¥
o w s

Tnglaifidgmeuduiusludiies (Autocorrelation) ageiitadAy wonaniillofansaundaym

<

APUFURUTIF ANy (Multicollinearity) wulinaAadifn1sve18/31983A1UuUsUTIU (Variance

a1 % 1

Inflation Factor: VIF) og5e%114 1.83 9 2.05 FaflArieundn 10 wazAANAImY (Tolerance)

9E5e1314 .49 89 .55 FadlAlaisndnnaet .10 (Hair et al,, 2019) Faiasaunladnuuuinasenis

[
all

anneeadunvgailiidyvanuduiusidany

INNTIATILNDNTNAVDIRUTDATE (2IAUTENOUVDIAUAILUTUAUGAZIIR) Aoy

o
LY v a (Y

M3 (AU elade) AseaudedAyneada (o < .05) WudINTTUIAMAILUTUANY 4 dRdwa

nsgnuBauanAeruadlatio Inalendnuvalvesiusus 18viswawnndian ([ = 30, p < .05) s85@1

Y

Ao nsnouausnolusus (= .24, p < .05) anudunus duwusus (B=.15 p < .05) uaz

12 o U a € U Va v =X U a
AITUANYUDILUTUR (ﬁ= A5, p < .05) /UaIMU INNITIATIZHAAINAT NIYYIWYDNIVANNAZIU

MsISefirvualy (H5, H6, H7 way H8)

anUsENa

nauAninfiuszaunsallunisidentendndusioudufnuusuaaisussinagiulve

9 q

= L =

91gaglutie 28-35 U dszaun1sfinudga1ns Usenoue1@ndniwnis waslisieldeglugig

25,001-35,000 U vuzfinguaainiivssaunisallunisidendendnsiugionuinfnuusudine

IS Y =

dlngjorgegluaie 36-43 U dszaun1sfnuid3geyns Ussnouandnnidnauusen uasidl

seldeglurag 25,001-35,000 UM
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ANUEATY
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nauAMLNIY 2 nqu W1Nnd1sesay 70 Fenndondontutosniseanladilundn 1esain
nandusiorvdnindudmesdniduluiiauszdiu nsderunih S udsanunsenevauseriiy

aoamsldnulaluriuilaglidessenisdndsduan Zielke and Komor (2025) na1331 ws43dlaf
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ToAunuana3edabiviuinaunmeewindasiwazdoaninisdadiniieg 1Ou
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WUSUALNETEAUNMTTUIANALUTUATBIHARA M DU IANKUTUARN U TEINAZINIHUTUA LNY

(%
Y

9 4 315 Taenudn osdUsznaundaadeniniign tawn N15MeUaLEIRBLUTUA T9989U1 AD

L% s a

LONANYAIYRMUTUA LazANUFUTUSAULUTUA TAnadewiiu uaggaving As ANUNNNEYeN
wusud uenanil sedueudsladondnfasioindnuusudsinssemaiganduusudine
aenAdpety Steenkamp et al. (2003) Anud1 mMsfuinudunusudseaulandinuduius
Bevanfumsiudiuamnuariedes dsdsnaderudslatovesjuilaa Ozturan (2023)
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Abstract

This research aimed to 1) study the marketing mix factors affecting ice cream
purchase decisions of consumers in Bangkok; 2) study the ice cream purchase decision
behavior of consumers in Bangkok; and 3) examine the marketing mix factors that influence

ice cream purchase decisions of consumers in Bangkok. The sample group consisted of
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400 consumers who had previously purchased ice cream in Bangkok. A questionnaire was

used as the data collection instrument, with instrument quality verified through the Item-
Objective Congruence (I0C) index and reliability coefficient. Statistics used included
percentage, mean, standard deviation, and multiple regression analysis.

The research findings revealed that all marketing mix factors affecting ice cream
purchase decisions of consumers in Bangkok were rated at the highest level overall,
particularly in terms of process, product, price, physical evidence, place, people, and
promotion. Ice cream purchase decisions of consumers in Bangkok were also at the highest
level overall, especially regarding evaluation of alternatives, need recognition, purchase
decision, information search, and post-purchase behavior. The multiple regression analysis
revealed that physical evidence (B = 0.468), product (B = 0.152), place (B = 0.146), and
promotion (B = 0.122) were significant predictors. The combined predictive coefficient of
these four factors (R? = 0.851) demonstrated strong predictive validity and could explain
consumer ice cream purchase decisions in Bangkok (R) at 92.40%, with a standard error of

prediction (SE) of 27.24, at a statistical significance level of 0.01.
Keywords: Marketing Mix Factors, Purchase Decision, Ice Cream
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Abstract

The objectives of this research were to: 1) analyze the level of consumers'
purchase decision behavior towards sachet lipstick in Nonthaburi Province; and 2) analyze
the influence of economic motivation, emotional motivation, attitude, and packaging and
labeling on consumers' purchase decision behavior towards sachet lipstick in Nonthaburi
Province. The sample consisted of 138 Thai consumers who had purchased a sachet of
lipstick in Nonthaburi Province within the past 3 months. Since the exact population size
was unknown, the sample size was determined using the G*Power software, yielding 138

respondents. Consequently, a quota sampling technique was applied to proportionally
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select 23 participants from each of the 6 districts in Nonthaburi Province, combined with

purposive sampling. The research instrument was an online questionnaire with a
Cronbach's alpha coefficient of 0.965. Data were analyzed using frequency, percentage,
mean, standard deviation, and multiple regression analysis.

The research findings revealed that: 1) the overall purchase decision behavior
towards sachet lipstick of consumers in Nonthaburi Province was at a high level. When
considering individual dimensions, the top two highest means were at the highest level:
repeat purchase and post-purchase behavior, followed by rational decision-making
behavior, respectively. Emotional decision-making behavior was also at a high level. 2)
Hypothesis testing indicated that economic motivation, attitude, and packaging and
labeling had a statistically significant positive influence on consumers' purchase decision
behavior towards sachet lipstick at the 0.05 level. Conversely, emotional motivation had
a statistically significant negative influence. Together, all independent variables accounted
for 90.50% of the variance in sachet lipstick purchase decision behavior. The predictive
equation in raw scores can be formulated as follows: with economic motivation exerting

the greatest influence on the purchase decision.

Keywords: Purchase Decision Behavior, Sachet Lipstick, Economic Motivation, Packaging

and Labeling
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Y = 0.49 + 0.53(X,) + 0.28(X5)
Zy = 0.61(Zyg) + 0.28(Zys)
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UIEAUNITAINSVNDNYNTITAUSTTY

Abstract

The objectives of this research were: 1) to examine tourists’ levels of opinion
toward digital factors related to visiting Sam Chuk Community Market; and 2) to study
the digital factors influencing tourists’ intention to visit Sam Chuk Community Market in
the digital era. The sample consisted of 384 tourists visiting the Sam Chuk Community

Market in Suphan Buri Province, selected through accidental sampling. The research
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instrument utilized for data collection was a questionnaire. Data were analyzed using

frequencies, percentages, means (M), standard deviations (SD), and multiple linear
regression.

The research findings revealed that: 1) tourists’ opinions toward the factors
influencing their intention to visit Sam Chuk Community Market, both overall and for each
individual aspect, were at a high level. The aspect with the highest mean score was the
perceived benefit of the digital market, followed by consumers’ experience in technology
utilization and the market image from the consumers’ perspective, respectively. 2) The
hypothesis testing demonstrated that the digital factors of market administrators and
entrepreneurs yielded a multiple correlation coefficient (R) of .818 and a predictive power
of 65.90% (Adjusted R? = 0.659) with statistical significance. Specifically, two independent
variables exerted a statistically significant positive influence on the intention to visit Sam
Chuk Community Market at the .05 level, namely, digitally alisned cultural tourism
experience (X6) and trust in the security of online trading in the market (X5), whereas the
other factors showed no statistically significant influence on the dependent variable. The
predictive equations in raw score and standardized score forms were formulated as

follows:

Y = 0.49 + 0.53(X,) + 0.28(X5)
Zy = 0.61(Zyg) + 0.28(Zys)

Keywords: Intention to Visit, Sam Chuk Community Market, Digital Tourism, Online Trust,

Cultural Tourism Experience
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Abstract

The objectives of this research were to: 1) analyze the potential of Ban Phang Thia
Community Enterprise based on the standardized criteria of the Department of Agricultural
Extension; 2) analyze the problems and obstacles faced by Ban Phang Thia the community
enterprise in preparing to enter the OTOP Product Champion project; and 3) propose
guidelines for developing the potential of Ban Phang Thia Community Enterprise and other
community enterprises with similar contexts, in order to prepare for participation in the
OTOP Product Champion project. This study employed a qualitative research

methodology, collecting data through in-depth interviews with five key informants who
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were selected via purposive sampling based on maximum variation criteria. Data were

analyzed using content analysis in conjunction with standardized criteria evaluation.

The research findings revealed that the overall potential of Ban Phang Thia
Community Enterprise was at a "good" level. The key dimensions serving as significant
strengths driving the organization were Member Management and Product or Service
Management. Conversely, the structural weaknesses requiring urgent development were
Marketing Management and Operational Results. The primary obstacle and constraint was
that the production site and products had not yet received standard certifications,
specifically from the Good Manufacturing Practice (GMP) criteria and Food and Drug
Administration (FDA), which are the core mandatory conditions for entering the 1-5 star
OTOP Product Champion selection process. Regarding the guidelines for potential
development to align with the project's criteria, the community enterprise should focus
on upgrading its production chain to comply with food safety standards. This should be
implemented alongside developing knowledge in strategic marketing management
through a mentoring system, supported by continuous proactive integrated cooperation
with local government agencies. Furthermore, these practical recommendations can be
applied to other community enterprises with similar contexts to enhance competitiveness

and efficiently prepare for entry into the national selection project in the future.

Keywords: Community enterprise potential, Thailand OTOP Product Champion Selection

Program, Ban Phang Thia Community Enterprise
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