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Y = 0.49 + 0.53(X,) + 0.28(X5)
Zy = 0.61(Zyg) + 0.28(Zys)
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Abstract

The objectives of this research were: 1) to examine tourists’ levels of opinion
toward digital factors related to visiting Sam Chuk Community Market; and 2) to study
the digital factors influencing tourists’ intention to visit Sam Chuk Community Market in
the digital era. The sample consisted of 384 tourists visiting the Sam Chuk Community

Market in Suphan Buri Province, selected through accidental sampling. The research
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instrument utilized for data collection was a questionnaire. Data were analyzed using

frequencies, percentages, means (M), standard deviations (SD), and multiple linear
regression.

The research findings revealed that: 1) tourists’ opinions toward the factors
influencing their intention to visit Sam Chuk Community Market, both overall and for each
individual aspect, were at a high level. The aspect with the highest mean score was the
perceived benefit of the digital market, followed by consumers’ experience in technology
utilization and the market image from the consumers’ perspective, respectively. 2) The
hypothesis testing demonstrated that the digital factors of market administrators and
entrepreneurs yielded a multiple correlation coefficient (R) of .818 and a predictive power
of 65.90% (Adjusted R? = 0.659) with statistical significance. Specifically, two independent
variables exerted a statistically significant positive influence on the intention to visit Sam
Chuk Community Market at the .05 level, namely, digitally alisned cultural tourism
experience (X6) and trust in the security of online trading in the market (X5), whereas the
other factors showed no statistically significant influence on the dependent variable. The
predictive equations in raw score and standardized score forms were formulated as

follows:

Y = 0.49 + 0.53(X,) + 0.28(X5)
Zy = 0.61(Zyg) + 0.28(Zys)

Keywords: Intention to Visit, Sam Chuk Community Market, Digital Tourism, Online Trust,

Cultural Tourism Experience
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M15719% 2 Aade drlenuunnsgu wazszauanuAnviuauaslalunisiBausunaIAguY

anuyniugUwuuAIvia Tunmsiy

AUASIATUNSIEINYNARIAYNTUAINYN WA |
. M | sD | _ _ |&u
luguuuundiia ARt
1. aslaagnduanlduinsnaInguyUaILYn R 4.21 | 0.81 1N 5

Jaa9eaulallazyam1anisaauns

2. wiouldunanvlosuosulativin nainyuyuauyn 4.24 | 081 1N 3

Ualiiusnis

3. Juiuushemayauenin TuguwuuRdvialiduauian | 4.31 | 0.76 1N 1

4. fieualafemurnansvesanaymuauyn e | 423 | 078 1N 4

saulayl

5. AnnagiieAudriuramsesulaluaunan 430 | 0.78 1N 2
594 4.26 | 0.71 Ol
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waﬂﬁwmaam’famﬂaqLﬁaﬂﬁumqaﬁaﬁaumﬁmeﬁmmmaaL%q‘wvgqm (Multiple
Linear Regression Analysis) sﬁé’alﬁ’f@ﬁLﬁumimmaauiamﬂaqﬁaaé]’umaaﬁﬁ (Statistical
Assumption Testing) tileButiuinyadeyasiniminzan gndesnuvdninust waghitailou
pamsnensalideada nedseasdonvosnimeaeudouladsd 1) nmageunIwINUALUY
Unfvesdoya (Normality Test) #21501910ANAILUY (Skewness) Wage1A1ules (Kurtosis)
YasiuUsamuAiiAn samslessinui aanudusseeraldmemniul e melutas
+2 uansidayaiimsuanuadndifesUniuazanansmhluliessinsannesla 2) Msaviaaeudem

v s

AnFunus fuedluseAvgsseninadnusdase (Multicolinearity) i naaaulagn1snansanad
duUszAnd anduwus (Correlation Coefficient) $auffupATdnaIuATILUTUTIU (Tolerance) wazen
J958n1907 19 uvesAUKUTUTIU (Variance Inflation Factor: VIF) § swan1sasiaaeud
Multicollinearity U1 i1 Tolerance vesiauUsdaseiirneg sewing 0.28-049 FeiiAnunnnin 0.10
wagA Variance Inflation Factor (VIF) Senagszning 2.02-3.64 Fsildnfesndn 10 uansirlaiifiadiam
Multicollinearity s¥w313fauls8ase wazn1sasnaeunududaszvesmnunainad ou Tngad
SuusvAvSavduiusseinaulsdaseiiisewing 0.31-0.78 vailmsiiinduusyarSavduiusliiu
080 TastarnueaanAeududasereriu Tnefiarsanainan Durbin-Watson fe1 199 Feogflutag
FEWIN 1.50 - 2.50 (Faen NivdUaywn, 2553) LAAYIAANLRAAILAA BTN AL sy se

Aunazlifatymeuduiusiusues WeveasuRoulutiwmu
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A (a) 049 | 026 186 | 0.06
1. funsiuiuselerivoswmannfava 0.14 | 0.08 0.11 170 | 0.09
2. suusgaumsainsitmalulagiveiuslon 0.07 | 007 0.06 | 1.05 | 0.29
3. unmanualvesnaialuaeaguilan -0.00 | 0.08 -0.00 | -0.02 | 0.99
4. prunsUsEFuRusEuledeatine -0.10 | 0.08 010 | -132 | 018
5. guenudesiulumniasnsevesnste

0.28 0.07 0.28 391 0.02*

eeaulallunans

6. fruUszaunsainsvieadiondeTausssud

0.53 0.06 0.61 8.77 0.03*

AonAARINUAINA

Adjust R Square = 0.659 R = 0.818 R Square = 0.669 Durbin-Watson = 1.99

[y

AINAITIA 3 NANITILATIZT WU AILUSD ATENINUAFINITATIUAUBS U18AIY

4 | IS
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o U aa 1 U a Q‘ U ¢ 1 yl L%
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dasyluluwaanunsasiudune1nsains oS uteauwUsUTIUVIRUIAULA SD88Y 65.90

(Adjusted R? = 0.659) luvaizinuAaIALAR BUNIATFIUYBINTUTTI AT ANBE lusEA UM
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ansnadenundlalumsideusugeanegiidedidgynieada (B = 0.53,t = 8.77, p = 0.03)

uaz 2) suanudesiulunnudasadsvesnisteriveeulatlunain (B = 0.28) fidvinase

]

anudslalunsiBevsiegiltudfyn1eadn (B = 0.28, t = 3.91, p = 0.02) MudIRU dmsu
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a
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a ! Y 1 v o w

SwamamwUsmuegeldedna maaamiuimmau ae19lsAA FuUs
VAA T §9AIYIINUN S AU ULAS UAS 199111 T UNITVIUIYATNIINVDILUUIAa09ba 98/ 193]
Uszdnsnm Baanunsathundewduaunisiinsginisanoesnaalanail

am'ﬁwmﬂim‘iugﬂﬂmmuau

Y =0.49 + 0.14(X,) + 0.07(X,) — 0.00(X3) — 0.10(X,)
+ 0.28(Xs) + 0.53(X,)

aumiwmmaﬂugﬂﬂzLLuummgm

ZY - Oll(ZXl) + 006(sz) - OOO(ZXB) - OlO(Zx4)
+0.28(Zys) + 0.61(Zxe)

NAN1599Y

d. a v a o
M990 4 a':;‘uwamﬁ’sﬁ]ammiaaqﬂwamiwa

Hasuiifiznswaranusile
vastinviaaiilen B B t P | auufgu
1. sumsiuiusslevivemarnidia 0.14| 0.11| 170 | 0.09 | Ufs
2. amuwlszaumsalmsldelulagvesuslng 0.07| 006| 1.05| 029 | uUfs
3. munmanualvewmaintuaenguslan -0.00 | -0.00 | -0.02 | 0.99 | Ui
4. sunsusznduiusiulolisailine -0.10 | -0.10| -1.32 | 0.18 | Ufjus
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5. guanudeiulumnulasadevesnisie 0.28 0.28 | 3.91| 0.02*| wousu
vgeoulailunain
6. sulszaumsaimsvieadiondeTausssui 0.53 0.61 | 8.77| 0.03* YoUTU
A0nARBINUAITA
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v a
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I A v o W

answadsuinseauaslalunisiensunainyuvuaiuynlugafdiaeglivudAyvieadfin

a LY

AU 0.05 drudadeaunissuiustlevivewainadsia (H1) Ussaunisainisldmalulad veq

'
1 <)

Aulaa (H2) nndnwalvesnaialuaigniguilan (H3) uaznisussyduiusiiud odeay
poulall (H4) liddnsnaseanunslalumseurunainygusuaiuynlugafdva agrelidedAgy

905

aAUsena

MnuaNTeRzinsoanesdmmaauiiuiladeiidsvinademnuditaves
thvioaflerlumadoummaiayuvuamgnlugaiavia fidelsinsziduddyuasdorumuin
oAUTenalieandenil

aa o I

1. Yadud1udsraunisainisvieadisndeTausssuf denndestuiaa (Hutladed

ﬁll

Snsnaldeuingedian sornunslavesinvieaderlunadonsunaiagusuaiugnlugai 3va
atadfuddymeada (beta = 0.61, p < 0.05) azvioulwiiudn woAnssuvesinvioaiionly
HagtulaldyauiismsfunsludamneUasmaiiouslaadufusousnislusuuuuiu
Wity wsldmnuddeyiu "Uszaunisaliganaen’ fdoulosssmiredndnvaimatausssunaia
hiuuianssuAdvaldegradugusssy msfinaiagsmuamgnannsacionenisossvissdu

(Local Storytelling) NudeRITa nsadreassfiiiont (Content) fiunusesiule nasnaunside

Tendlviinvioafionfidusiurunanesuesulal dsmaiduandenisainsnnuyniunas
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aa v 1
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a

((beta = 0.28, p < 0.05) ilpsanuIuNMsABURUgNTTIBAITEUUATTA ANL T efle
vounealulafiiulssaisfiuguiiddyianlunsaisnmusilaliuiiuilan msfiszuuns
Prsziudidnvsedndiiruuasnds funsnsundesiuasesdeyadiuyanaidaiau desndu
dadelunisan "msfuimnmides” (Perceived Risk) wazmnudnndnalunisvhgsnssuesulal
vosinvieaiien womudssanasuazszduaruliangla (Trust) iiugedu doudenals
tnveafisnineudesutazdndulaensuilazidumatmndeuvuazlduinsuianssu
PAvivemaeuTUANYNLRLLNNTY AonARBITUNANTTITEURY Xie Jiaxin waz suns A3afuS)
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senusdlalunisiiunaieadion uazaonadesiunuidevas Hong Thi Vu waz Jsmad was
n (2567) Tisgyin fRdhunradasadslunsvihgsnssulaznisdeasuudessulatiiunuvily
madnaulauazanudilavieaiieavesnisnssme
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AanwalvewmaInluaeniuslan uasn1sussnduiusinudedenueaulal nudnlidanina
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