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fdumanyvieadierdmiauiu d1uiu 395 au adanldlumsieseideya ldunniud fevas
ﬁauﬁmwummgm LLazmﬁmiwﬁmﬁmaaawn@m (Multiple Regression Analysis)
NAN1IVY WU f]a%’mm@)ﬂaﬁq{hﬁ’awé’ﬂLLasza}f{‘fﬂﬁqmmmiwf’fuﬁwmammﬁq
welalumsviesiisrvesinresdiienvilveldegaifoddynieada (Sie. = 0.001) wuusaesd
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63.20 (R = 0.632) Wlefin5nundvEnavessulsiuusazsn wu wadasensn (8 = 0217, p <
0.05) waztadeds (B = 0.552, p < 0.05) ddnswardsuinsemuiianela lnedadufsddnina
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¢ L] - DI
fanelavestinvieaniesligeiign
AdAey : Jadundn Uadena usegdla anuiieanela

Abstract

This study aimed (1) to investigate the motivational factors—including push and
pull factors driving Thai tourists to visit Nan Province, and (2) to analyse the influence of
both push and pull motivations on the satisfaction of Thai tourists travelling to the
province. A quantitative research method was employed, and data were collected through
questionnaires administered to 395 Thai tourists visiting Nan Province. The statistical
techniques used for data analysis included frequency, percentage, standard deviation, and

Multiple Regression Analysis.
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The findings revealed that push and pull motivational factors jointly predicted

tourist satisfaction at a statistically significant level (Sig. = 0.001). The model demonstrated
a high level of correlation (R = 0.795) and explained 63.20% of the variance in tourist
satisfaction (R? = 0.632). Considering the influence of each independent variable, both
push factors (B = 0.217, p < 0.05) and pull factors (B = 0.552, p < 0.05) had significant
positive effects on tourist satisfaction, with pull factors exerting a noticeably stronger
influence than push factors. Based on these results, the study recommends that relevant
agencies prioritise the development and enhancement of destination pull attributes to

maximise tourist satisfaction.
Keywords : Push Factors, Pull Factors, Motivation, Tourist satisfaction
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ilefnsiagina 3.61 1.260 N
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Wiodeubeugafing 3.89 1.220 3170
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VIF 999919 2 $7uUs TA191n71 4.0 YULAA9IINISATIEDUANUAUNUSTEMINILUTAUNG 2 61
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B Sig
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R= 0.795 R Square= 0.632 Adjusted R Square= 0.630 Sig= .001
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