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Abstract

The objectives of this research were 1) to study the demographic characteristics affecting
the purchase intention of date palms of Suan Phu Yai Thong in Bangkok. 2) To study the
marketing mix that affects the purchase intention of the dates of Suan Phu Yai Thong in
Bangkok. and 3) To study the consumption behavior affects the purchase intention of
the dates of Suan Phu Yai Thong in Bangkok. It is a mixed research which is Qualitative
Research by Interview and Quantitative Research and uses an online questionnaire as a

tool to collect data from a sample who consumes dates in Ayutthaya Province. A total
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of 212 people were used. The statistics used were percentage, mean, standard

deviation. Pearson Correlation Coefficient, One-Sample t-test.

The results showed that; The consumption of healthy fruits of dates found that There
was a group who used to eat but didn't like it. There were 88 people, representing
41.51%. As for why some people did not eat dates, it was found that Most of them are
expensive, hard to find, have astringent taste, there are 115 people, representing
54.25%. Most of them had never been interested, but there were 76 people,
representing 35.85 % Most of them like to eat, there are 136, representing 64.15%. In the
part that used to eat dates Loikaew found that Most of them had never been interested,
but 145 or 68.39 % had ever eaten cookies with fruit pulp. Most never had 116 or
54.72% in the part who used to eat date palm cookies found that Most of them had
never eaten, but were interested in the number of 154, representing 72.64%. Most of
them are hard to find, with 153 counting 72.17%. Most of them are hard to find, with
162, representing 76.41%.

Keywords: marketing strategy, intention to buy, Dates Palms
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