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Abstract

The dynamic changes in the business environment, economic crises, business
competition, the digital and innovative disruptions and even the spread of the Covid- 19
pandemic are well exemplified within the uncertainty in worldwide business operations. The
Business organizations who read the future trends and changes occurring in the next normal
business environment were able to adapt both their strategies and their workforce. This
qualitative research aims to study 1) the adaptation of business strategies of organizations in the
next normal; 2) prime functions of the HRD Departments in supporting the development of
organizations and workforce preparation for the next normal. The data collection technique in
this research was a review of 15 online analytical articles investigating both business’ trends and
directions of HRD work taking place from 2021. The selected articles were well published during
2020 and 2021 from reliable sources. The constant comparative method was the technique
used for data analysis. This study reports 9 potential business organizational adjustments within
the next normal organizations and found 13 additional functions the HRD Departments may
perform to support the development of organizations and workforce preparation in the next

normal.
Keywords: Adjustment of Business Organization, HRD Departments, Next Normal
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Abstract

The objectives of this research aimed (1) to study the size of an organization affecting
the firm’s ability to apply corporate social responsibility (CSR) and customer relationship
management (CRM) strategy to increase the efficiency of SMEs’ performance in Thailand; (2)
to examine CSR and CRM factors that influence Thai SMEs’ performance. Research
methodology was survey research and data were collected using questionnaire. The total
sample size was 400 samples. The statistics employed were percentage, mean, standard
deviation, t-test, One-Way ANOVA, Pearson Correlation, Multiple regression, and content
analysis. The results indicated that (1) the size of an organization had no effect on firm’s ability
to apply CSR and CRM in order to improve the efficiency of SMEs’ performance (2) CSR and
CRM factors influencer the performance of Thai SMEs in terms of profitability and customer

satisfaction.

Keywords: Strategy Corporate Social Responsibility, Customer Relationship Management,

Small and Medium Enterprises

unin
MNANEATYEAIANMTIHLLN dnansenuiensUsznousialulszne viliiamiavuia
nasuazauIngay (Small and Medium Enterprises: SMEs) lasuanuaulaainsguna Tunisinun
uwumadlvdymuagimuniasugiavesszina (@aust anardeye, 2544) 1osan SMEs
PrwaisnuLariainveRiioussny ahayaduiindugnannssunsanduiuazuinig uas
uuvdwdndudfienaununisiididumaindissema udaiienisdiooniiannsaineld
Wuszmanaznaununsuaniiiedisnliianisvuialngluningaainnssunisudn funads
atuayulagn1seennIes1vUygRdLasuiaviaruIanalwasuIng o etiemidedasy
atfuayulazamInsnudnsuslonifmngan swansdnsedinnudaaiitanfaruanais
wazvuingen uazilugudnandlunisussaunuiudiusisnisuazesdnsdy 9 ieliAina
soifles uenainil Safinnsdnfisunniamisruinnatsuasauindeuieduuvaiugy dield
Famisvuiananaazvuingenidneninlunisdniugsie wazteimuisingiudusiuaslun
Usnyudiusiulalusseren (@sya drvn, 2549)
fUsznouns SMEs Tunniziasughannsuazagnsaiudeduiiguuse Seuszauiym
AIUNITARIN WUNY U381 N15UTINTIANTT Taudslaymanunisda® vilinasAnsdaassusud
THsamssiniunenisildsunias Tnefiiiuuiainufuinveudadsau (Corporate Social
Responsibility: CSR) gnihunduuleuiedidglunisaiiuauvemalsesdns deardunsuanseon
fermiuiinveusedeay iudsfiaziindsdeidssvesesdnsvioilussduszneuvilsvesiedes
psdnsuazndnuaiosdng Snitsluduesiuilnaies Aldliauuvisesdnsgsiafiddaidedumad
fuaziduosdnsiifinmsuansenathomdenionnuiuieiewanndsen Tnsuufluies CSR agi
lWiinsassliesdnsianm “a” AneliiAnanudsduvesians iWuuwAaiisinguunanndn
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AussIIMIeAEY CSR SeildFadlul itsaudifivldfinmsdyafsdtuldlunsgshadoliiaudd
MLaNTee (TR Yzga, 2551)

Jagtuszuunmsuimsanuduiusiugndn (Customer Relation Management: CRM) ¢t
Wanflunumedrannlunsigsia Wesnanuidumsmainuimsinisiasuuiaduogisnn
deweluladansaumadiunfivnumlunisieuresinnsmain wazdnnagnsuiniuies 1
uennil svuu CRM Wussuuiannunannsdulavesgameluladansaune evhwihivan
Tumstiufindeya Uszanana wazdmhansaumanisnisaain Tingldnelusaznteusnianis g
FoyamanmanainigldlésuasiusyansnmuasUsyAnuanindedu (Chen & Q. Chen, 2004) visil
nsthsguu CRM altluesdng lalvdeizuussiunudifavieruduman :nnsAnudnuny
msUszneunsuaztymauassnves SMEs vadlng Adailaganduiamiamisvuinnatuay
yngan wud gusenaun1s SMEs dwlnglulssmalnedalignsaulusiunisdnnisseuu CRM
iesanszuu CRM usiunueganilawesnisdiiiugsia Jeusznounns SMEs fimvmanunsaly
nsasuldluszdusdetedifadudunu fadu nmadenldszuu CRM iteifiudnauanusaly
msutadiu Fsfeadenlvinsauarasnndaaiuanudeanislunmsldnulinnian

Fefu fATeTafinnuaulafisfnuinuamienislénagnsennusuinvousodinm (CSR) uas
NagNsNITUTNITANFUTUSAUgNAT (CRM) AUNANTENUADNT5ALTUN1TYBY SMES UseLan
AMARAANMNTIINIHER (HBsanmAgaavnssuMInandaudRsoirsugiavesUszinelne
IUsZAIANUITY

1. iefnwuunnvesesing fiasesefuanuaunsalunisinagnsanuiuiaveusde
daau (CSR) anldluniaifindsgansamveananisdifiunuresiamisvuianatsuazvuiages
(SMEs) Tudsuinelney

2. \1le@n¥1vuIn0909dng Alnadoszfuaualuisalunisiinagnénisuinig
AnuduiusiugnAn (CRM) snldlunsifiuussavsnmvessanisdidusuves Jamiavuianans
wazvwIngen (SMEs) Tulseindlny

3. eAnwitladefunagnsanuiuiiaveusedsay (CSR) Mnansenudenanisiiiuau
YoRamnavLIANaIazILIngay (SMEs) Tudssinalne

4. ilefnuniladefunagndnisuimsamduiudiugnd (CRM) Afinanszyusenanis
AiuuveRamitruIAnaIasvuInga (SMEs) Tulsemelng

HUNAFIUNTIAY

1. Yadedussdnsiunndaduiinansznudeszduanuaiusalunisiinagniaiy
Suiaveusedani (CSR) ilHlunsiinusednsnmyenantsaiiuaureInAgRamMNTIIATHAR
Tudaviavuinnanakazauingau (SMEs) Tuusemelnesnaiu

2. Yadufruesdnsiunndefuiinadeszduanuaiunsalunisiinagnénisuinig
Anuduiusiugna (CRM) anldlunsifiuuszansnmvesnanisdiiiusuvesningnanngsunis
HanlWIamisvuanauazvungen (SMEs) luussmalnasineiu
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1. YaUUARUUTEYINT havNquAieEId
Uszansluniside fe Jamfevuinnatsuazvuingen (SMEs) lunianisnandian
nzidoudfyana $1udu 733,334 519 @neuduaiiiavisvuiananiwazuuingey, 2563) 3
A ldvuIAngaiiegne 400 fee1e 1nganInNISANNINYEY Taro Yamane (518uns Aadang, 2555,
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2. ATDULUIAANTITIVY
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NUNIUITIUNTTY
1. aaundunnves SMEs

o udauagn1siaIves SMEs tudslifinnsAnuianudumedisaziden ol
szozusnidunsdaaiugusznounisneufiasiadeulugnisiamndaiavia Ussinelngldiingg
duasuliiniswaundusznaunisgsiegeaimnssuaniuiaiuiu lngeglunnuduinyeuves
nszMgRAMNTTY el eediviiliAnauaulaly SMEs Wunsnmsiesaningaasusiad
w.fl. 2540 Tidsnansznueganiisegsna siliiAnauasenindeunumddnues SMEs deszuy
wswghavessumalng Jdldauslassnmsdafansuimutamisunnanuazauingey ey
wdnsfletlugasugiavesnd Tnefilmuneszerdy fo nsasnoufuasiadudnenin SMEs fady
VTN IUITEUUATEENANY wasivanesvesend Ao N1saegUsenaunts SMEs sl
fiduuds upsfiveuanansalunsudetunes SMEs fivsznounisegudaiiioliasusiattufiogg
et anedsuunslétufdloud 5 wwisy 2502 sudfilundnnisnisdadsaonduiamudamie
YUIANAIUATIUINEDN UAYNTENTIOAAMNTTULFTAA 153/2502 astuil 23 wwiow 2542 19
fadeaontuimuiiaviaruiananswazaningen wedieleunishanisimuiainaiadgun
adunisluvesdnsansisalslovd deun lodinsasmsenvdygfdeasilamiavuinnaiuas
yungen A, 2503 LedassdiinnudaaiuiamAaruanaiazauiageutu iumheely
syiurAfitliuUssnanazausuineusE UL Aiin e tuimuniamAavuianatuas
TRTILRH

aa Yy

anfveyalud w.a. 2555 wud1 SMEs dunumlunisasrandnduaiuiasiuluseine
(@rinnudaasuiariaruinnatawasaungey, 2555) §9 SMEs AUdAYFBTEUULATYFAAVDY
Usinalufrunisinaussau slfnsuimsnuduasvgmanunniafonadugnd definnsan
anuddnlusnudsay agnuin SMEs WiudamAaiianaumsnzaudessialagialy fauadessn
Tunmsusuanmlidrdvanunsaitiluvesssna 8nvis Saduiamdeilddunulusuuidini
e mtavuinlng ﬁu'wiaﬁumeumﬂmﬂmwmﬂsimLﬁwmqammwwﬂgﬂ saudadunmasi
annsasesiuussuidnulva Wunistienszaelssuiensiamialgaiinig nelsiAnnns
ﬁmmmmL'«J’%iylﬁﬂmmqLﬂw@;ﬁaﬁgﬂumugﬁmﬂLLazsuaaU'izmmsmébﬁu

adRsuIavRavwInnansasuadous s manudenslval MSME? (@1iinanu
duasudamnavunianansiazIuIngey, 2563) Uaya o AT 2562 fuauiisauy 3,105,096 519 §
Snsniseeiadesas 1.12 dlaflsusuiamiavuianarsazawingen Tuliiduun Aadudadiu
¥ouaz 99.53 Yasirundamianasemna lnouiamiasedes (Micro) S1unusiaauy 2,645,084
510 Andudndiudosas 84.79 v0sd uIniamANIUsEIWA TamAsvuaton (SE) S1udutaay
415,722 78 Andudndrudevay 13.33 Yoss i AavRanaUsEne WiudamAauuinnats s1uau
44,290 510 Anududndruforay 1.42 uaviilefansandesiuiy MSME fisuunmudssiannsinss
Y 2562 1 ansasuunld 3 Usean dud HAyana T91mau 733,334 518 Andudndiudovay
23.62 104311IU MSME saavtsusene dhuypaauazdy « fdwnu 2,286,326 318 Anidudadiuiesas

73.63 99931191 MSME 529u3Uszina wazlamnaguauiianuiu 85,436 518 Andudndiusosas

 MSMEs (Micro-entrepreneurs, Small and Medium sized Enterprises) M‘%aﬂa;m:iﬁi%mauﬂ’li'o:iﬁﬁ]suuﬂmﬂmﬁ
YUNYDY hArIIuLDe
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2.68 U9931uIU MSME s2uviadseine wia MSME vaslnediyadnnariuaeluussme (GDP) Tul
2562 Hyapiniu 16,879,027 a1uum utuanTUneunti 513,455 &uum venefintuiosas
2.4 ygaoiauilafisuiudasnsveneiosas 4.2 lulneunih lnefldadvatuayuinainms
YgreiveInIAnITieisaLazmansiuandundn luvngiinegnavnssmadaiesas 0.7
wanNyaAIaTIdlulsEmALay MSME Saildinlunisvengnisinesany lagiin1s31euianisyn
YWINTI 17,357,056 AU

2. NQUANUAINTNLTINATH (Dynamic Capability)

Zahra, Sapienza and Davidson (2006) lalf1d1inAaaees Dynamic Capability 1Ju
M3gdsnsifnuFowns uazsainiuan Téud (1) frruannsaiduiemansyuaranuaunsauuy
Dynamic fimuduiusiuogisls (2) avwduiug fo Adiintuanamnuiuasinuevesesdng (3)
919v8903ANTINARD Dynamic Capability wagnsiFeuiildlunmsuasuulasesdng wag (@) aud
193999AN3 WazNsABULUAmMINISIAREmanIENUseALWTTuTe Dynamic Capability

Bergman, Jantunen and Saksa (2004) mmmmsmaaqsﬁwuwﬂmﬁﬁ%mmmag
iaﬂLLazﬂszaummﬁﬂL%a’Luamwmﬁamﬁ%’u%’auiwqﬂi’uﬁ Gﬁuagjﬁ’ummmmiaﬁazlfdﬁ'ammaq
Fuedldnasnian ftadefiddy 3 Jade fiuszneulu Dynamic Capability M (1) Aruaunse
Tunnsaseuases (asdnsinsnennsiiiudnvasiamersednumsiee) (2) anuannsatunislday
Mdudesweansinasmmineins wag (3) anuannsalunsenszdunsviiey e madouiuuulsl
ngails Auvanifutadefugiuresnsveisiseninsema uaglddniuauitilan dduudas
arwannsawme it dudiolfesdnssravanudiiaededdululaniasugiatigtuiifing
LUSWLLU@QWQLwﬂiuiaﬁiuqﬂiamﬁi’mﬂ (Luo, 2000)

3. LNAANANTANLIUNUYDI8IANT

naaiddildTaanuaiunsalunisutiduvesesdnsfididn 1w ndnainuas
anuansalun1siisils Fannsiesiziainuaiuisalunisyiisilslaenislddnsidiusig 9
(Bernolak, 1997, p. 206; Hannula, 202, p. 59 81afidbu wifatius wedseiasgdy, 2550) 1y fumnu
nswansesenue Alldiglunmsiiiunusesenuis mslinindausesenuis Fadnsdnumant
o1unldiussuiisuiuguis vieissouiisuiuanasgulaunsgiuvislundagdinan vield
Arasuuadiuniasdisiarunuioufisutu nsiandanimaemanisaniiuvaulagsinves
834N Fansiamdnninuazanuanansalunisviils Susslevdunluseduesdns avdamaliosdng
femuanansalunisudeuiinanntu semainmeludssmauazsnasyine Bernolak, 1997, p. 206
9199ty wlatius wevlseiaigty, 2550)

nyianan1saiuauvesesnnsiaiedl@ (Morgan, Vorhies & Schlegelmilch, 2006,

p. 623, 9afabu watium wakdsulasde, 2550) Usenaume

1) 1neuiaun1siU lokA Kafils KansuwnunITamu NMTIATIERYaA1YeEaevl
NITLARUER WAZIIAY

2) INFUNITAATN LN @ULUININNITHANA LAz LAULATDI80AUE

3) nausisnudY 9 Wy KA AuwelavaIgnAn
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4. wunAnuasnnuiiiAadesiuauiisnela
Shelly (1975) na1271 mmwawalmﬂummﬁaﬂ wUaldidu 2 Ussian ﬂa ﬂ’l’]ﬂﬁﬁﬂ
MIUINLAEAIUIANNNAY ﬂ’mm’iﬁﬂVH\‘iU?ﬂL‘lJ‘L!ﬂT]SJiﬁﬂVlLiJ’e)Lﬂ@“UULLa’J‘VlﬂmJﬂT]lJmJ Fepuguil
\Jumnuguiiuensiiaainanuddnmisuandu o nane WWuauidnidssuudounduainuge
annsaviliAneuguvidernudnmeuandu 9 amwddnnisau mnuidnmauin wazauidnd
fanuduiusiusgsasududeunar suuauduiusvesanuidniianuiifondt ssuuauiis
nola
Mullins (1985) Na1231 mmﬁawa‘laLﬂuﬁﬂuﬂammﬂﬂaﬁﬁﬁiaéama 9 a8 9 AU
Huanniidanuduiusiunnuidnuesyanaiivszauanuduilunuiiduuimasasaaaim
Aaanuywdazilussadnduunisusznslusiyana dafnanmsiauemensmazussaiadinune
v ntuudanAnmuneluiunaasiounduludnadusuiunssuiummyuieuseldn
91UVt a5y (2554) nd1ri1 anufiswelavsietufulszaunisaifiiusnlviedn 1y
AnuiAnassiuuvesyed Ao mnuidnuSesimuailunisuin uazanuidnvideriruadlunisay 3
arudAnvderiruafivnsuinasiandliiuanimanufisnelalufaly wasanuiFnvieriauaisuay
wandliiiiuanmaulaifianelatiues
5. WUIANAIUTURAYOUMDAIALYBID9ANTTINY (Corporate Social responsibility: CSR)
wazEUsLaA
n1sUImsdanisiaenisinanuiuRaveunediauvetesdnsgsnauaddbidunagns
19903N3 wazmstauiuinveusedinuvasasdnsgsiati Wunthiivesesdnsfiazasnsnuilads
Tnetesfiu duadu uagvdnidesnisvironinddumadsay nsiauiuiaveudedinuued 0sdns
gefefietndunmsaiemnuliiuisumanisudaiu uavtoaisliAnnmdnvaiiiddessdng (fimand
wunuIssal, 2553) Inedagiu peAnslatsesrusuRnveurednunndulssiiudoansnienis
paA BIRNTUNILRSIERaIEldALURRveUdedanudusUL UL TuN s AU sUd s unsAn Ay
naneiduiriesdlionsgsiaiaussuszlomisonsdns wumnenisdidununmuvdnnisanuiuiiavey
modsnu taun (Kotler & Nancy, 2005)
1) finnsandsusslovivesianssuildiuinnnegiudinumiensdnsunnnin giild
Rendedludsauiassiulnduarlng msfievatuayufanssuduvdolyl
2) AnuufisteurodinuvatasAnsasfeniatuainnisenavioadinsladuilunis
ANTUAINTTUAIEALDS u‘LﬁummmmmmLUum gieaUfURmumhinuszsifoutetafunis
e MuaIavieussiaguvesdauty q Aunsalafidulumuniind (Duty) awnguane
(Law) ¥3am1uansg1u (Standard) liflednduanusuiinveusiediny
3) Msailunanssulagldnineinsaieluesdns (Corporate — Driven CSR) L UuAS
wsUssLamauSuRnveusediuaminensfililunisdiufonssy Ingldmsnensidiegnely
psAnaLiundn 1y ssdnsuIaduildandilsluiants vieuiaeduiuazuinisvesuitmiile
PrgmdedUszaude vistminnuasiiuiidueraadastiemdodusraudte [unsidvany
ninensaunamseiunisaanss s
4) nsaiiufanssulagldmsnensuenasdns (Social - Driven CSR) lunisaniu
Aunssulagldminensuenasdnadundn wu madymulignideduduazuinisvesuivnly
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Paa13sused Tnsuineneldannsuedudiwazuinisdiunisienistoudazaiiliun
mhonuvidoyaisiiviomdedusrausde Wunsszauiurinennnisteresgnéuazue ey
gouiiTlaninauluosinsasussomdsluiiud (Caroll & Buchholtz, 2006)

AanssuduanuiuiinveudedenuidudnunuimilsiiesdnsmsufURdenndiui
Aeadeafuesdnsiiu q Telanumunsldifisnaniznisiiauivinreuduaiosssuvesosdns
mnussmdsnadilufedestunnuiuiiaseuseridmliids dandnnu gné af fsuamu §
floviu guruuardsen auvhlideeuiinnudedio sl nsduiunsesnaseiies a3sdufleadneniiy
Afaauresesdns vlidesduiunnuivinveusediauveissdnsoduinagniuayaonadosty
gfuvIdEIa Wusia Andeuvesesding uanduadesdiolumsuimsdanisdusing q vesesdng
uenaniinruiuinveusedinuvetasdnsgsivanunsaUszgndldnagnsdnu CSR Saufunagnsma
s3fvesesdnsdeilugmaimuniidsdudely audeliifinnmdnuaififvesesdng Bniadadaelif
peAnsfinnuasyimihdeautiunar By (sfinssu Snsideen, 2556)

5. WWIARN1sUIIMIAUEUTuSiugnaT (Customer Relationship Management: CRM)

Christopher and Ballantyne (2002) na111 Usesdiuiliduiilavesndnnis CRM Ao
mﬂaﬂﬁ]@LLaQﬂﬁﬂLﬁm’mqﬂﬂaImaé?ﬂagjuwﬁugmmmmﬁmmjmmmﬁﬁzgmmqﬂﬁw lAgia5aunan
selimIonlslusrezenn gasjutiuves CRM 1dunsldusslevdandeyatiioairedelauovie
Tuansiiidnuasenziangasdmiugnéusorse Tussduuangan wasasdavesgnilunnass
vesnsiinse HadareldudnAndiinyselenidueulfgnéudassedosdidunuiivansanias
aonndosfuszuTsldmuiividnaningldfunngnémetuluszezen lnemstiauosUuuy
vestelauslriugnideadunadnsannsiinseinginssuluefn uazanuveuvesgnaiiels
Andudeiausinsdagnémnads Tnsdnuueiisasssensasiilugnisinugnénidilslilalu
JEETYT

doasdnsrunszurunisin CRM dsnalignéninauneladsdeludl (Christopher
and Ballantyne, 2002)

1) gnénelaazdodudmieuinisluszsereniu osnnanuweladmalfina

windnfdensnduainni@ed) anuduiusiugnA1aze UL

1%

2) anANelIETOAUAIMITBUINTAIINUTENUINTY WegnAinAunelanaInish

N O S
SR TR R L R ATTE L7 R
3) gnAmelavznaneturnduavseuinsirgnAaudy WegnAufinaiunelaay

Y 9
1

Anmsvendeliitugnénmelaifisslieelddudlituldauiadafoiufiunndu
4) gnAnmeladuivdeuimsvosdudedutionas ilegnAAnauiianelaaziinns
WasusnToAudfiwivarniunelawarazanUiinunmstedudnanguieiy
WWIAAYDY Richard wavany 8190910 J9930d NIglasdus, singsns ASeena uag UAns
TUsUAT (2559) WU FUTENBUNTIAIMAVUIANAIMAEIUIALDY (SMES) dn1sgadunisaing
ANUFURUSSURTUNAN dievlimAnanusnfinsldausuiousnis (Customer Loyalty) 104
@mMNIVUIANALALIUINERL (SMES) Iagn13tdindnnisdnnisgnadusiusg (CRM) uagyinln

FamfaruInnaazauIngeau (SMEs) dsglaiiuuiniu Yuusanszuiunsiauluiamie
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YUIANAUATVUINGDN (SMEs) virlranstedglunisaiiuanuiazaununsmanalvi 9 siuda
msfsgninndualdauduieuinisBneds
6. smATeTIALIT

Apibunyopas (2007) (971489l qu 8 dudinajdl way sann LIwgINug, 2558) Anw
Hadefifiaruddnyrenimdisaves SMEs vy nsdlnw U3Em ABC Fumniture §1in aguindadei
finasomnudnsaves SMEs e laun (1) fihesdns (2) mnusiuiiosenitmiisnsnainuas g
nsuan (3) wialuladfiviuateluniswdn (4) TUsunsunisiineusumdinau uas (5) msaiausegsla
urntinen dutidefifuguassasonuduiaves SMEs Ine ldun (1) mafivduvesdununisuds
(2) Mssondeunuuvionsasiinavanslunaniug wag (3) matsuauguastuinn

W3ey nafigws (2556)leAnwiunumvedamisvuiananiasvuingeulnylussuy
\sugAaaieassd wui (1) Jymiudsmunadnnuneldnsuimsdanisuinnssuenalslsin
31nn1svInaNansatunisanuinnssy witdulgmainauaiuisanianisnainainadie
Ustlomlgegamaeswsiavewinnssuiifesdieg (2) Samiavuinnansuazauindonlnediulug)
lalfadiunnuddeuesnsasiauinnssunsenuasneassaiud 9 undn Immmqﬁwﬁzymmﬂmiﬁ
Jamievuiananauazvuingeulneduiunsndsludnunrreinis “Hanmuds” (Made to Order)
wardintsanddnsimieludrsUssmaunuiiasfunsdygdnvalvesudnies wiouvad
Torausuuzlunisduiunagnsgsianiduendnual TngdamAsvuinnarsuazauingondniusios
a¥$1935Anfiuennsey uaziuwifanisidusindedaunarduindenvetesdns (Corporate Social
Responsibility) N1AFIA91ILLDMIULININITHARAUA WAL UINTTINTIr9Tun A sada
Warbs

J9930 NTzUATAUS, sWnTT W3uENa wae UunINs Jusunl (2559) Anwinanis
AIUIUYDITINIUALANTTOULVRIFUTENBUNITAUYO U IUN TRV TULAL ANEATIN BIANT WUT
ausIuLvRIUsTnaunITIaIniasuIanaakasvuIngen (SMEs) lilddadeddgysenanis
afiunuvediamisvuianaisuazawingas (SMEs) uiidulladeiuveutionmsudsdutasdnenin
osfnsfiianensdiiunuresiamisruinnalsuarauingen (SMEs) ad iy AuLANGNg
NMINIRaIA MITansanudiusivgnauarauzlunsvinay

Natun wavdszEsgte (2550) AnwiAuaInnsalun1sultureddnnavuIAngg
uavvuIngenvasing muuwIAagIUMneIns: nsdlinwinguirandufussinnemsiionisdsoon
wuin n1siininernsvesiamiia Tiud ninensuyed Ao a1wd uazdsraunisaivesynainsi
sERUUIMINaEsEFuUFTRNT nine1nsnsdu fe nsilFunuilifisamedenisdiugsia waxd
anmAaesdia ninensiunindaunsyan fe msideyanidudeyanienisd vieduanudu
s dransgvuluBauindoanuansalunisudeiu dumnuannsavesesdnsiiduszuy
N19INUNY KAZITUUAITAIUANAMNNINAIUNTHER Hransenululdauinseniuaiunsaluns
wistumudu Snitamantsdiiiueny wagauansolumaudsiuludeinderiu

A5ALHIUN15N15I8
1. 5e9lalun15398
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A1sAne3Teidedrsaalundeiliunislduvvasuatuvaieda (Closed-ended
Questionnaire) kazkuuuatarls (Open-ended) FausznevlumsiiemvasdalnsuUaiiom
yosrmamesndu 6 neu Uszneume

1) wuuasuauAefutoyadiuyana THun e 01g sefunsAn wagsummiany
TuuTEnvesEnauwuuaBUA1Y

2) wuvasuaABIfuTeyaYeIUTEMTinansznusio CSR way CRM vesuitmilog
TunmgnannssuN1sHantl SMEs laka 818v8309AnT TUUNENNY Ruamu Ussinnvesiianis

3) WuvaouAMIABIfUNIALTURINTTNY CSR Yasesdns leln Uszdnsniwsu
danndex, 91dzeunly wazanuUasnsiy, 535uNAUNA, UyvesTIN, NMsaULileyT, Niinay
duitug, gilduladeduius wagnseysndinusssy newSvuisuivduuslugnamnssuiediu
Tt 2-3 Vikinuan wuvasvamazfunuuinnidunsnia (nterval scale) Fasiinausinisimune
dntnvesnsussifiuaudniiudedadess q ponlu 5 s¥aU AuISvesdIAY (Likert) (515uns
Aadang, 2555, u. 74-75)

4) wuuaeunmiAIfuNIAIduRInTIIiU CRM vesesdns HuA n1ssesdunim
ABIN15909gNA1 S8UUTesUMSUURNUTeINTneU Asinaudaunnses N139nn1sAIN3
NEUIUNTAEUAT NTEUIUNTVIFIETEUUSAluTA Laznisuinisiiuszuveeulay Ty
Wisuisufuguislugmanmnssudertulugig 2-3 Uikuan wwuasuauazidunuvuniduns
A (nterval scale) dafiinaminisimuasiminvessussdiunnuaadiudetadosig q panidy
5 5¥AU 9N1I5URsAWATY (Likert) (51ums Aaldang, 2555, u. 74-75)

5. wuvasuamAnuNsAiunsvesesdns liua avwanansalunisiiiils uas
Auianelevesgndn TnoiuSouiiisuduguislugaainnssueadulugiage 2-3 Uitiuan
wuvaa U NI funuULInISunsne (Interval scale) Fsiinasinsfivuaanimiinuesnis
Uszilluanudaiusatadesng o sandu 5 szau mudsvesddsy (Likert) (51uns Aatdans, 2555,
. 74-75)

6. LuuABUMUABIRUAUUz Az TolAuBUUEBY 9 YesgmeuLUUABUA W dnual
wuvaeunuluwuulaieidn (Open-ended)

FAdevinnimaasuamaima’esionisidoiiieniaiiudesiu (Reliability) ves
wuuasunulagliiBvnaeudn (Test-Retest Method) funounuuasunuudlaldnguiiegiendd
fmuald $1uau 30 Ay FawanisvegeunuiuuasuanluyndnUsiaduussanisan
(Coefficient Alpha) 111 0.70 Seudediels

2. F/nsiutaya

lngAgnsuanuuaaun1ulvingudiognansonAinaues (Self-Administered) w1l
nsfinquiiegdliauisansenwuuasunuls gideasriinisiivdeyalaeldisasuaiuly
wuuasuauuarvuinteyaasluwuuasuny

3. MIAATIENVBYA

nsinseideyalunuitondsd Ainseideyadielusunsunieadn lnoadafiasld
Ainsgrideyalanssnun (Descriptive Statistics) A fovay (Percentage) A1lades (Mean) du
LﬁEJﬂLuummg’lu (Standard Deviation: SD) kagUayatdeaysu (Inference Statistics) b N3
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v W

AAT12ANULUSUTIU (ANOVA) NN53bAIEnduUsyansandunus (Correlation Coefficient) way
MTLATITRaN00Y (Regression)

NAN1529Y
1. VOUANMDULUUADUNNN

Y Y
[y 1

dnuazegueInguiiegns wui nausegvdmlglunevie Sevay 58.50 lnungu
megsdnulvgegluteny 41-50 U 31w 152 au Anluiaway 38.00 5898317 fie Ga3e7g 31-
40 U $1uan 127 au Andufenas 31.75 uarduduaniefengueigunnnii 60 ViUl Sevas 1.75
anvEIEAUNSANYITRINGNFIRENe WUl nudtegsdulngiseAun1sAinyUTyyns 253 A

a

Anlufesas 63.25 5998901 Ao ganIUTa193 9w 74 au Anduiesaz 18.50 uagdudu
gavineAengumegnnliszaunsanunlussaudseudne / Ui, $1uiu 25 au Andudosas 6.25

9
[ o

anwadunisnuluuisnveinguiiegis wuin nquiegrsdulnaiduduimssedunans (wu
ian1saly, gannisrng, ganniswaun) 91uau 303 Au Andudesay 75.75 0% Ao JUIMIS

v Y

1 Y1 Y v Y LY 2 [ a J I 1
JEAUAU (LUU NUITHINNTT, WINUINNY, IIVUILNUN) 91UIU 78 AU ARLUUTBYAY 19.5 bhazsngd

ey

Ao USNSIEAUER (WU CEO, NS5uN1SHANNTT, §8uiens) $1uiu 19 au Anluiesas 4.75
2. foyamluvesuiem

anwazUSENvRINgumiegs wud diulvajengvesesAnsiiengianis 1-3 U 91w
176 518 Anwludovay 44 sesaeun A 91gRan1s 4-6 U 99uau 105 518 Anidudesas 26.25 uay
Susugariefe ergiants 10 YUl S1uau 32 51 Anududesas 8

Fruniineu wud daulngfiduau 25 Auvsetesnin S1uau 186 518 Anluie
a% 46.50 999a9A8 151-200 AU 11U 87 918 Amdudesaz 21.75 uazdudugaineds ngu
Foeafiniinay 101-150 Ay S1uau 26 518 Andudesas 6.50

Ruawmu wud S9uiutuamu deendn 25 a1uum 9uau 258 518 Anluieuas
64.50 3998917 A9 IIUIUFUAY 151-200 AU 91U 66 518 Andudesas 16.50 wazdudu
anvne fie IuIuEUaY 101-150 dMuuim 9uau 10 918 Andudesas 2.50

Usglnnyeafianis wud1 Aansussand 5 (mswdandndamionnlsl nsvane a1vue
waztadoaFouivhannlsl dfuidemds Tanguseiug 019 nanadn wia Yu waiie infisusiuay
asiafiing q msfinst wagnislawan) fSuuunniian 161 eAndufesas 40.25 sesaunie
Uspunnfl 1 (ManBanandusionns o1vnsulssl asesns in3eshuueanosed nandusiuy 1
i lusiudnd waadusiongu wagndnsausiieaduesnussan) S51uu 85 518 Anduiesay
24 wazdusugavnede Aan1sUszAn 6 (Mswdnndnsamianuiisdnd msvlennt anudsvidsdnd
nzitheing 9 wazsewrnUszav) 9w 10 18 Andudesay 2.50

Han1TnszdadedmiudwUsnmsdunauaznisnaaeunnautf taun nsendiy
AanTsuu CSR 10909AnT Slwasidndansnedl 1 uagnisdiiuAanssudu CRM ¥e409Ans 1
eaziBeafims 2
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M1919% 1 uanstadesudsAniminesdausenau (Factor Loading) uazA1 Communality ¥84nagnsay

SURnvaUsadInu (CSR)

Ay
(Construct)

UsednenIne 1y
Faamaay

919w ouLY
UaeAI
Uaonney

555UIAUIA

NYYEETIU

n3a9ULTe
TuY

WUNIIWFUN S

gilalaide
Fanig

nseusny
IUETIU

A197% (Item Description)

U3ENA1L50aANT I NS INULUNTEUIUNSHARLAY
aduns

vsimldeennanduaiivi Midulinsredunndouneng
GG

vssnlraudAiuulsuisnuedizountonazam
Uaenne wazUsemalmduiusiavesusom

=

Tung 2-3 Yk dnsnsidutheannnisyinaumay

gURwnlladAaIN
UsEniinsidnegnsaaeudnndussaunisaluag
AT ANl IINge
Useninsussmavaninasinisinedutuna uazudsior
foviurnudeansTuENIveIdutesvaaNe
US¥ndanmumisnunaunuivsngadiiundneui
losuauinishiaunsaufiRnuiuusenselule

UsEnnuuauleutswazinisuseneldlundnisldwssanu
WNluanIUUsENAUNISVBINIAUTEN

USTiinsdnasseuuseanalunisaidunanssuasnsae
Usglevilsiayuvulagsou

A v Ao 1 o & X A v a
Uswnildnaiundnauduuszunsiufiuiaswintnatfes
Wudwauann

a v Ao o £

VIWYNUBRINNTITANDBNVDINUNITUUBY

USENIANUNNSAUNUINTINUNTNIIUB ALY FUNUANN
VouinHau esayn HoeeImis

UswnilanuidlenasenlaldnaninuAnuaranufeanis
U89 Supplier

USENTANUMI9LULALLE b bR DANUAALALANNABINNT
VY9IgNA1 wazKhovuy
USENTDNIUNNTIANINSTUN AU TRUTTTUNIA LAY
BIANTAN g oEsELAND

vswnlinudAgyiuUssinalnemaun waglinis
AtuaRUNITYINAINTINNAAUBEsBL DY

wewng: * Aiminesausenay (Factor loading) < 0.70

30

AUIMUN

29AUsENAU  Communality

0.862

0.849

0.843

0.837

0.687

0917

0.878

0.763

0.729

0.900

0.844

0.804

0.575%

0.513*

0.834

0.862

A1

0.823

0.794

0.716

0.789

0.644

0.875

0.826

0.657

0.702

0.880

0.724

0.698

0.681

0.485

0.719

0.823



RMUTT Global Business and Economics Review

M1319% 2 wanstadesuusAiminesAusenau (Factor Loading) WagA1 Communality ¥8nagnsn1g
USmsAnuduiusiugnAn (CRM)

Ay A191% (Item Description) ATUMALN fin
(Construct) a9AUsznau  Communality
M359935UAIIY  USEnihAuAaiuaingnd lugismsvienulg 0.866 0.751

Ho9n15989gneA7 | wazmuIHAnslvY

USENANINIOIATIEIANUABINTVRIaNALFBE19E 0.720 0.702
Usgansnw
sPUUTsUMs | UsnliianudAguavativayulvviienusieginig 0.544% 0.584
UAURINYey | wanidsudeya wazatuayudiuwasiu
WY Fgniivunoutazarsutulunisandulaliinndaali 0.843 0.726
NINTNIUENLNTIRDUAUBIANLABINTRN AT IABEN
529157
msfnmy  Useniimsfianuuiledymnisseaseuvesgnm 0.794 0.673

JoUAWTEY  NEINUTDUNNTDILUFIAUAIYSBNTINFIFUANAIT

UigniimanulzrgnAniiedeuanunnudniiuues 0.746 0.717
Joiausuuziansuiledeunnsosvedidum wagnis
Indadun

N159ANIIAINE  SEUUTIUTBYavRUTTNansnewILAUaTAINtY 0.751 0.703

& v v ' A a v v
ﬂqiauﬂu%am‘jam’]\jS]V]Lﬂﬁl']suaq‘lm\‘i’]ﬁ]

JoyanlasuangnAtasgnineunslunieadng 0.560* 0.581
NTEUUNITAIGUAT  nsdeduAtuUSEndulUmMeauazaingInsy Tl 0.905 0.849

JunauLIen

USENINTINAITI89U GDANITHITOFUAT WALLATARN 0.847 0.760

P v v [ ' o
Auvdeldld andmsusgsasinaue

NTLUINMITVIEAIY  aNAENNIIAATRFUAT Uavaunsat1seAIEUAKIU 0.798 0.675
syuvemludd - szuvesuladvesuievle wazniseenienansnigg
dunsdsiiuieananiAesvesgnA tilnunss

ANANENINTINTIAEBY AARUNITANAUAILAZLARNS 0.852 0.802
AU LAPIYAULDINUTTUUDR LUITR

MsUimeuszuy | useniinnsihdeyaduilagazden liuinisaiilvan 0.767 0.773
paulay  meaueshuivlesveausom

o &

USEndnlativiinfvseddivlendmsuneudadnay 0.739 0.673

s

A Yoy a ! < .
Mi@%@‘i@%i&mm’mmﬁbﬁﬂLLUU Real Time

wewng: * AniminesAusynau (Factor loading) < 0.70
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NanTATIZRlNanadaUANNAgIY

aunfgiud 1 dedefusadnsidnaiu fuadeseduanuannsalunisiinagniaii
Suinwausadany (CSR) mldlumsifinussansnmusssansnidunuyeinngnannssunIswan
Tudaviavwinnanakazauingau (SMEs) Tuusemelnesnaiu

= a =
M990 3 WEPINANITNATRUFNNAZIUN 1

fiauds ANdnn A1 Sig. NAN1INAEU
PUINDIANT (TIUIUNTNIIN) 3.81 0.23 IR
YUINDIANT (RuAYL) 3.81 0.21 JRHGLY
D1LYDIDIANT 3.81 0.23 goU5U

911919799 3 WanFITENUIn A Sig. (2-tailed) v83fUUTYNAITANTEMING 0.21-0.23
Faunninseauiledidny 0.05 WuRe Jaduduesdnsfidnetu fnasesziuainuaiunsalunisiing
gmausuinveuiedsan (CSR) uldlunisifinuszansainveananisdndusnuves SMEs Tu
Useinebnglaisnaiuegnaiiveddanieadffisesu 0.05

auufgIun 2 YadeaussAnsiuandeiuinadeseduainuauisalunisiinagnsnis
usnisauduiusiugna (CRM) unldlunisiiudsz@nsainveananisaniuaiuves

npgeavMnssUMINasllamfaruanaLazIwIngon (SMEs) Tudssinalnasineiuy

A131991 4 LAPINANISNAFRUANNAFIUA 2

fiauus Andnn A1 Sig. NAN1SNAZHDU
YUINDIANT (TIUIUNTNIIN) 3.73 0.24 goUsU
YUINDIANT (RuAY) 3.73 0.25 gousu
918UBIBIANT 3.73 0.26 sy

911999 4 wanFITenuin f Sig. (2-tailed) voasuUTNATATEIING 0.24-0.26
Faunnninsedutioddy 0.05 tufe Yadusussdnsinasesziuaiuannsalumniinagnsnis
Uimsanudusiudiugnd (CRM) inldlunisifinuszansaiwveananisandusiuyes SMEs Tu
Usemalnglisinetuegnadfoddymeadisesu 0.05

a d' v Y s U A 1 (% IS J o a
auufgiun 3 Jaduaunagnsausuiinveunadea (CSR) Anansynusanisaiiuanu
289 SMEs Tuuszinelng
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al a ¢ YR ¢ o a Y] PRy
A15199 5 Lananan1sInszdaunsannegvesladenunagnsanuiuinveunadeay (CSR) il
NANTENUADNITALIUIINYDY SMEs Tudssinalne

pIIRTb Sig
AuEunsalunisyimls  Anuilanelavesgnen
(Y1) (Y2)
(Constant) .000* .002*
UszAnsnnasnndeu (X)) .000* .000*
917 zRUNELarANUARASY (Xo) .000% .001%
535UAUND (X3) .000* .041*
NUBITIIN (Xq) .000* .000%
miamul,ﬁasqmu (Xs) .001* .001*
NINNUFUNRUS (Xe) .032* .024*
AiaulAduduRuS (X;) .000* .000*
N159U3NYIAUTITU (Xs) .000* 026*
R=.799 R =.805
R? = .638 R? = .648
R? adjusted = .628 R? adjusted = .638
Std. Error = .53113 Std. Error = .52354

1397 5 wandlisiuindadedunagnsauiuinveusedsan (CSR) fiflnanseny
fon15AduNYes SMEs luusenalng Tusuanuaiuisatunisyinnils () laun UszanSan
Aawndeu, endzeudowazanudasndy, s35u1iuna, UYBUTITY, miamul,ﬁaéqmju, winu
duitus, Ailduladnudeduniug LLazmiay%’ﬂﬁi’muﬁﬁmﬁmé’mﬂizaw‘émaaEJwhﬁ'u 0.184, 0.105,
0.371, 0.205, 0.155, 0.098, 0.189 waz 0.132 Auad1du Tnefiaduusyanslunisiune (RY) wiiiu
0.638 @U1sIUIENaNSENUABNNTALTNIIUYBY SMEs Tulsewalneluduainuaiuisalunisi
mls¥osaz 63.8 nenansinszinsanaesngaauisaiuduaunisneinsalluguuuunziuy
AULAZAZHUULINTFIY el

aun1slugULUUATIUUARY
(Auansalunisiidils) = 1.594 + 0.184 (Uszaniamdaandaw) + 0.105 (9181zeusiounay
AUUABANY) + 0.371 (59511AUR) + 0.205 (MYwesITY) + 0.155 (miamul,ﬁasqmu) +0.098
(winauduug) + 0.189 (lldrulmdsdusiug) + 0.132 (Myouinyiamsssw)

AU UFULUUATLULINATEIY
Y1 = 0.189X; + 0.154X5 + 0.346X5 + 0.231X4 + 0.158X5 + 0.102X¢ + 0.190X; + 0.174Xg

Jadesunagnsauiuiinveusediny (CSR) AlkansznusiensALduauves SMEs
Tudssinalve luduanuiianelavesgndn (Y2) loun Uszavsnmaaunnaoy, 913azeunsionasaiy
Uaendie, 535017018, 1yuessn, Msawuiiieyavy, ninnuduiug, gldwlddmdodusiug uas
ﬂﬁiay%’ﬂﬁﬁ’wumiuﬁmé’mﬂizﬁw’éamaawhﬁ’u 0.199, 0.132, 0.055, 0.439, 0.135, 0.074, 0.113
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way 0.110 audsy Tneflerduuszanslunisinne (R wiidu 0.648 ansnsasiienansenusie
n1sAiiuauves SMEs Tludseinalngludiuanuiianelavesgndsosar 64.8 Inenan1siAses
nsnnnesnvamaInIntiduaunmensalluzULuAzILUR UL ARSI 9
aun1slusURUUARLULAY
(mufianelavesgnan) = (-0.759) + 0.199 (Uszavsnmdaindew) + 0.132 (edhzeuiouazai
Uaendie) + 0.055 (5358173U1) + 0.439 (uywesssn) + 0.135 (NMsasyuileysew) + 0.074 (Wi
duniug) + 0.113 (ilduladeduiug) + 0.110 (MseusnEImusTIN)
a1 lUFURUUALLULNATEIY
Yy = 0.233X; + 0.152X; + 0.080X3 + 0.409X4 + 0.138Xs + 0.087Xs + 0.166X7 + 0.108Xs
aundgiudl 4 Jadedunagndnisuimsanuduiusiugndn (CRM) dnansenusienis
ALaUYee SMEs Tuusewmalne

A13199 6 LAAINANITIATIZRANNITARn08YeITaTEAUNAENSNITUIMITAUAUNUS UGN AN
(CRM) ilnansevusian1saniunuves SMEs Tulsemelng

fauys Sig
Ayansalunisyiimils Aanuilanelavesgnen
(Y1) (Y2)
(Constant) .000% .003*
N155895UANUABINITVRINAT (Xo) .000* .000*
58UUT095UNSUHURUYBINTNIIUY .000* .001*
(X10)
NISRAAINTOUNNTDY (Xyy) .000* .000*
nsdAN1sAINg (X12) .000* 001%
ASEUINITHIAUR (Xi3) .001* .005*
NITUIUNITVIUAIZUUDALUNRA (Xyq) .032% .000*
nMsUSNIsHIUsEUUoaUlall (X;s) .000* .015*
R =.799 R = .815
R* = .638 R* = .664
R? adjusted = .628 R? adjusted = .654
Std. Error = .53113 Std. Error = .501212

197 6 wandlifiuintadefunsuImsaudtusiugndn (CRM) Aifinanseny
fon13ALIUIUYes SMEs Tuusemalng lumuanuaiunsalunisvinnls (vy) laua nssessuau
ABINITYBIGNAT, S2UUTITUNTUJURMUVRMTNIY, ASAARNTBUNNTBY, N15IANITAINS,
NTEUIUNSHIAUAT, NTEUIUNITVIER858UUSaTuTR wazn15USnNsHIuszuueaulall dan
FuUssansannesindu 0.215,0.123, 0.434, 0.240, 0.181, 0.115 waz 0.221 audsu Tnsdiad
Fuuszanslunisiune (RY) iy 0.638 aunsaviunenansenuaen1saiuauees SMEs lu
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Uszinalnglugmuaiuanansatunisvitilsdesas 63.8 lnanan1siasieinisanneenynna1unsn
thanduaunsmeinsallusunuuesiuufuuasazuuunmsgiu feil

aunshuguLuuAzLULGU
(ANuaunsalunsiimls) = 1.865 + 0.215 (N1358395UANUABINTTYRGNAT) + 0.123 (Suusessu
n1sUJURNuuntngu), + 0.434 (NMsAn1UtaUNNTed) + 0.240 (N153AN15A1US) + 0.181
(N52UUNTHIAUAT) + 0.115 (NTTUILNNTUIEMIETZUUSALUTR) + 0.221 (MIUFATHIUTZUY
soulall)

aun1slugULUUATLUUINATEY
Y1 = 0.221X9 + 0.180X10 + 0.405X11 + 0.270X12 + 0.185X13 + 0.119X14 + 0.222X5

Hadesunisuimsaruduitusiugnd (CRM) Afinansenusenissiiuauves SMEs
Tudszwalng ludnuauianalavesgna (v,) ok 1135995UANABINISTYRIRNAT, SHUUTOITY
MsUftRnuvesiine, msinnadeunnies, msdnnisanud, nszurunsdsdudn, nssuiunis
PMefesruuseluli warnsuinisiuszuuooulad fmduszavdannoswintu 002293 0.063u
0.5054 0.155% 0.085 0.130 waw 0.127 mudiu Tnefarduussandlunmsinng (R?) wiiu 0.664
anusavingNansenuiensAtiuauYes SMEs luusswalngluiuanuiianelavesgndnesay
66.4 lnanan15nszin1sanneenyanasaiuluaun e nsaluguiuuasuuRuLay
ATLUULATFIY il

aunsluguiuUATLULRY
(Auftanelavesgna) = 0.873 + 0.229 (N155895UAUABINITVBIGNAN) + 0.063 (SLUUTDIFUNIS
UURuveaniinau) + 0.505 (NsAamIUdaUNNsad) + 0.155 (M139AN15AIIUT) + 0.085
(n52UUNTHIFUR) + 0.130 (NT¥UILUNTVBMBTEUUSATUSR) + 0.127 (M5UTASHIUTEUY
soulail)

aun1slusURUUAIULLATEIY
Yy = 0.268X9 + 0.092X;9 + 0.470X11 + 0.159X15 + 0.100X13 + 0.191X14 + 0.124X;5

N159LATIEUToLAUBLULLABIAUNITTANITNIAIUNAENS CSR kag nagns CRM
UsInguasall

A15199 7 uansdefniiulardelauauurn1sIAs1eiiiiont (Content Analysis) 31Nl UUEBUANY

Uanatla
adufi  deRmfunazdeiauauus Aud (Gowaz)
1 maﬁmiﬁﬂmLﬁmLaﬂumsa%’wyjaﬁwaw%’wéﬁuﬁﬁuﬁmlﬂﬁ 36
fiu SMEs
2 AsHNSANYIANEINTlUATLY T UYBY SMESIUSBULEUAY 19
SMEs vasUssinALfiauty
3 mstinsineniladenensilesfidsmansznusie SMEs 12

35



v o

Uil 16 atiuil 1 : unsaw - fquieu 2564

d5Uanusena
1 a3una

JoyadnuazUszins nui nquiegrsdnlngilumeie dwlvgjeglutey 41-
50 U seaunsdnwdinlugiszaunisfnuidgaes dmundsnuluuiendiulugduduing
sydunans (1Wu fdansvily fianisee dannisuaun)

Joyavesdnuaruien nul dalvgergvesesdnsiionsfionts 1-3 U Andudesas
44.00 YUR8I09ANS (F1UUNneIw) wuan daulugddiuau 25 aursetssnit Anduissas
46.50 IUINBIANT (Fuasyu) wud drulngdiduuiduamu deendt 25 duum andudovas
64.50 Usztnnuesianis wuin WuRanisussianil 5 (Mswdnndndusiannlsd nszans muuzias
wdoadouiviiannlsl dhtudemas Taveusshus 819 wanadin uih Yu wadie wnildusiuararsiad
#19 9 Mt waznslawan) fdwusnniige Andudesas 40.25

aundgnd 1 T¥nmsiengianuuususiumaiion (ANOVA) msduasnieyatlade
03AnsBeUsznoUlUMY B18v0I8IANT UaT TUIATBIBIANT LilaAnwTeransenuiifidenininagns
AnuuRnveURedIn (CSR) Wuin AnAsvesnistiinagninnuiuiinveusedsau (CSR) unldlu
nMsLiinUszavsammsdiunsveiavisuuanatsuazsuingey (SMEs) Tulsemalng S1uun
MNDIYBIANNT WUIABaANT (Frunumiinaw) vunnesdng ($ruruluammy) liflanuunnestuile
wWiguiiguiuauislugnainnssusieniu

auudgd 2 T¥nsiesgianuuususumaion (ANOVA) msduasndeyatiads
03AnsBeUsznoulUMeY B18v0I8IANT UaT TUIATBIBIANT LilaAnwTeransenuiifidenininagns
MIUIMIANAEUTUSAUgNAT (CRM) wudn AadABueansiinagndnisusmsauduiudiugndn
(CRM) 1l lunsifindszansamnisdnfiunsvesiavisvuianaisuazvuingen (SMEs) Tu
Uszinalng ILunnINe1geAnig vu1neeAng (31untniiu) wu1eesins (@uiusuamw) lid
AnuuanssfuieSsuifisuiuguislugnannssuienty

aunAgiud 3 Yadusnunagnsanuiuiiaveusedanu (CSR) Usznoulusnesuys 8 ¢
leuA UszAvBanmdnudswnden, ordaveuniouazanutasnse, 55507008, NyWEsTI, N15AU
Lﬁasqmu, winauduiug, gudulmdsduiug uasniseysndinusssy TnansenudeyUssdvznm
mfniunsveiamiavuiananwazsuinges (SMEs) lulseindalne lngldnsiinsevinisannes
11 (Multiple Regression) AmuaseRUTsEEYMEdan 0.05 fupuansalunsyhils wudng
wUsia 8 ¢ suldun UsEAnSnmeudannaoy, o1dveuntiouarainulasnde, 555818074,
uYwesIT, MIasuLiieyuvy, niinewduiug, filduldideduius uaznseysndimusssy den
Sig < 0.05 YAFAUUS MneAnu danuduiusiuluguidadu dufe nagnsanuiuinveusednm
(CSR) Hnansenusiadsyansninnisaniiun1svesdaviavuianasiazuuingeas (SMEs) lulsene
e selugumuannsolumahils waeduanufiselavesgndn

auufgiuil 4 Jafedunagninisuimsaruduiusiugndn (CRM) nudifaudsit 7
73 LouA n13seeiunlnuden1suesgnal, ssuusesfun1suiiauveaniney, n1sianiy
TaUNNTD, N1IIANITAINS, NSYUIUNSTIEUAT, NTEUIUNNTVIR8TEUUSAUTR wazn1suSAng
Huszuvaaulatinansznunayszdnsnmnisaiiiunisveiamiavuianalsazuuingay (SMEs)
Tudszmelne Tngldnsiinsevinisanaeeny (Multiple Regression) Amuasedutioddynisadiad
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0.05 WAAINANITIATITRAUNITANDBENYVBINALNTNITUTMITAUFUTUSAUGNAT (CRM) fiu
ANMUAILITOIUNITYINALS WuIewUSTe 7 67 dulewn miiaq%’umméfaamisuaqqﬂﬁh,iswim%"u
nMsUHURNUYeImEneu,NMsAanUTauNNs Y, mﬁmmimmi, ASTUIUNNTEIAUAT, NTTUIUNIT
Y8 ITUUIRLUR Lazn15usnIsHuszuueaulal de1 Sig < 0.05 Ynduls nu1eAIwdl 3
AuduRusAulusUdLdy dufe nagnsnisuImisauduiusiugnaAl (CRM) ikansenusie
UsgaNSn1nn15a1bduni159093@11199UINaazIUIng oy (SMEs) Tuusewnalng Mieluaiu
AuEnInsalunsviils wagmuauisnalaregna
2. 9aUsiena
a o g.J/ lej I~ = o 4 4 n'

N133YATIU Lﬂuﬂﬂiﬁﬂw’mﬁumaqwﬁ CSR uag nagns CRM ynlglun19iiy
UszdnSninesdng veaniagaaivrnssun1snasnty SMEs lulssinalng lagainnanisidenuitvug
99ANT (87899AN3 IWIUNLNNY wazdwutuamu) lifinaseseduaiuaiunsalunisuinagns
CSR wagnagns CRM utglunisiiudsednsninvenanisaniiuauees SMEs lulseinalne
d‘ Y} d' 1 o a L3 1 1 1 % o 1 U v
Wesanlulagdu esdlyuiiliddunagns CSR e1agnuesiawsasimlsiasldauladinusoutig
duazdwaligadeninuaiuisalunisutedu Jalddnazesdnsauindn wsevwinlnagdnandnass

o % s :’1 dy v % :’1 dy = U v L1 Y] 2 1
uUszanaudmiunagnsiia 2 dienliua 9198 nwan1sfinerladuniunagns CSR fauus tauwn
UsganSnmenuduindey 91izeundonazainulaonds 535U1AUI8 YYBESITU N1TAIVULND
Yuyy nunuduius gldulddeduius wavniseusndinusssy wazladesunagns CRM
AU Mk N155945UANABINITYBIRNAT SEUUTEITUNTUURMUYRINTNIY N1TRAAIY
TOUNNTBY N1TIANTITAINT NTEUIUNTAFUA NTEUIUNTVEMETTUUERIULR Wagn15USNIHIY
syuveaulal duansesnumaNanIsAauIIuYad SMEs Tuussinealne Tasfinanludiuved
ANdansatuntsiilskasauianelavesgnan fanu aziuladn Jadesiu CSR way CRM &
dwdAglunsaiuanuamnsatunsimlsuaganuiianelavesgndi Fafuitesiuanuldiuiou
Tunswaedu lnewuifntuises CSR agysluiinisadieliesdnsiianu A7 ineliiAnanudsduves
a [~ a aa [ = a Al 1 a | a ya
A9n19 L UULWIAANETINGIUNNIAINNSNANEITUNIIAIAUY CSR Fadilisadlual tieaudiiialaiins

Y Y

Jyaiidtauldluanisgsiadialifdudnduintiietesdnsniiuunn CSR WWUAUR azifianadns

A7)
(%
Y

Maludiugusssuiidudesld (Tangible) wagludiuuusssundudealals (Intangible) 31ngnaglu
29Ans bawA dievuntdneu wagaingiiidiuneitesivednslaunsiazlagdon Jeaennaes
WWIRAYDY SISOl dnsidmen (2556) luragfinagns CRM Useiuinduilavesmannis CRM fs
misldlaguagnAanduseyanalagaseguuiiugiuveinisianguaud Aguegna Tnefiansuain
Y oA o ] v ¢ % - Y v N 9 Y a o
yelavseiilsluszezen lag CRM yadumsldusslevdandeyaiioaiadeiauenseliuinisnd
anvazlanzzasdmTuanAuiar e Medujaiunaslivselevdlusedunmangay uagnsala
YoegnAtunnAsIvaINIsinse Tnenisunauesluuuvesdaiauebiiugnidesdunadnsainnig
Tesginginssuluefn uavanureuvesgnanieliiadudaaueiinsdagndmnase ednuae
MeaeaUsenisaziilugnissnugiugnAwazasiemlslalussesent aenndosiuuuifnues
Christopher and Ballantyne (2002)
& Aav A £ =i Y 2 =2 v Ao ! °o =
wanIN NAWaITeTRgItesLandliiutadeniinasiannudnsaves SMEs an
nEeIRAng edauandliiiugs SMEs vadlneigwinanisystuiuuinnssuwaznislimudidy
funs1dua daty wnguiesdnsinisihnagnsuinnssu waglinuddgyiunisasiemsdudiite
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annsilanImanIsnaInaInasIAumlusisUsema Lazannrmsiuinsnsaanivinanudadu
wagnandfunagns CSR Muds loun Ussdvsnwsnudaunnden o1thzeuniolazanuuaonsde
§59511AU1A UywesTIN NsauLiieyuyy winauduiud {TdwlMdsduiud uazniseying
Tussy WAz CRM Aawds Tl n195095UALABINITVRIENAT SeuuTasfunIsUuRmues
wifnau nsAnaudounnies n158AN5ANS NTEUILNNTASAUA NTEUIUNTUIBFIBTEUY
Falusl@ uagnisuInissituszuueeulal udd azdeld SMEs amnsatfindnonimlunisudedy
aunInantesinaiiunsduunsHanuazdvanifiieades veanunsadissgsAaldniels
anmwndendidudeu el SMEs linmildUTeulumswsiudE

Forausuuritldainnsise

1. wansnwlddlifudinistivuauloutsnisimun SMEs luvszmalng anunsa
andunislendu 2 du fie nsWauianusulinveusediay (CSR) wazn1suImsaudNRusiu
anén (CRM) TneraiiAnannnisimunisaesiuiasdsnaludnanisussnaunsvedamaluiian
28141308 wlsurslunisWauinissuilonitagsfawaznisdaduuinnssy azduniswaun
AnuansnvesiUsznaunslunisldanud Uszaunisel wazanuannsaiilesosengsia ains
ANUKANGNY afANFITuSHedIaLvTaYuYY wazadiauianelaiugnaA anmanyaladdns
i lsunetreudasdeduatuasiauneuansovesisenounislunislininensiidedifie
aheuduiusiugndn uasinemiliiuTeulunisudstunsssialdognsdsdudnie

2. naanmsiengideyaansidelunsaitlifiuin SMEs Ssaasliauddniutiade
fMuNYwessTL TalldnsnadeUszaniamuetesdnsuiniign sosasun Ae UszAnsaindiu
dannden uariladofiddvinaroussansnmussesdnsidaniosdian de Jadusussanivianas
wifnauduius tunansiffuilaelianuddyfuaywesssy uarUssansamiudndendds
wianifazeglulaguslan mnleseituludutadefussanivawssninnuduiusiisvinase
Uszansamuesesdnseglusziuiinnirtadesudu iWumszduilanuesindadosandind
wansenuseianismeluvesesinsiiu 1 lilfiferdeslnensatugusing

awv o d =
NuRennetadlusuan
1. asAUsznouladunagns CSR Jademunagns CRM uddnesdusenaumaiilaglasunis

FudundndnansznulusuuInaaUseaNS A NNITALIUNISYR909ANST AATIANLTaNAzTtade

I a

1wdu nngedulasaniziiuinineniediauine enaazdiundudiunievesniie

D¢

Usgnaunislel
2. lun1sfinwasant nqudieganasing fe nquiamisvualugiieidunisiiy
wuNeIANUINInIEdUTEnouNsRiinadelamvnandlassasisvuialvg dssuun1susmsila

ey

ANUEALYFDTINTUTMSTINBUTMIHINNIINMTFndUlalaewLIMaveEUsENaUNTS
3. nMsfinwinnesUszneunisiifinenaszneuniswenesnidunguenamnssy Jaazvinli
<@ v d' [ ¥ t:l' 1 v} 1 Ql' [
winunumtiivesladenrizgusgnaunmsiuandsiululugaamnssuusiazussinn laenidade
nAmeUszneun1senavziiauduiusluddunlimiioudu waznmsfinuludasiinnzasugiafnay
biiudvsnavesniUszneunisiiisenanisuszneunisiuansseenty
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4. n1sfnwnaziUszneunsiinanenanisusenaunistuasatiilunisfinydeyauwuy
#nu219 Tuaseniiinisfinwideyauuuyianan (Longitudinal Data) 9193ginliliuaIuduius
symantaduanunng 9 Audszansamnsadunuiiuenanseenlule
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Abstract

The objectives of this research were 1) study the contextual information of
Community-Based Tourism. 2) study the use of information technology for communication
and public relations of Community-Based Tourism and 3) Develop a community-based tourism
information system of the Upper Central Provinces Group 1. The research instrument was an
In-depth interview form with a Semi-Structured, Focus Group, and a satisfaction survey. The
findings were as follows: 1) The context of Community-Based Tourism of the Upper Central
Provinces Group 1 showed that the physical data was a lowland where many rivers flowing
through it. Socio-cultural data found that the important basis was the society, the Agricultural
way (The socio-cultural data showed that it was an agricultural society), and in some
communities, there were ethnic cultures such as Mon and Lao Wiang. The economic data
showed that it was the agricultural economy and tourism economy. 2) The condition of using
information technology for communication and public relations found that most of the
tourism communities need information systems for communication and change their behavior
to accommodate new technologies. Tourists want to be the perception and awareness of
attractive tourist attractions by researching and asking base on reviewer's websites for decision-
making. At present, the public relation is not a diverse and it is still unable to publicize the
strengths in the community. 3) Development of information systems for community-based
tourism in the Upper Central Provinces Group 1 has adopted the concept of SDLC (System
Development Life Cycle) and it is corresponding development in the context such as text,
graphics, multimedia in community tourism management with development that meets the
needs of that area in accordance with the assessment at every step to verify the correctness
of the needs of the local community. The results of the system evaluation revealed that data
can be stored and disseminated well, but should use images that are consistent with
community identity and the results of the overall system user satisfaction assessment were
at the highest level. When considering each aspect found that the satisfaction was at a high
level in all aspects, and sorting averages by highest to lowest were content, followed by

usability, system, and design, respectively.
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Abstract

This independent study aims at analyzing the exploratory factors of website
elements for the use of stationery e-marketplace in the Bangkok Metropolitan Region. The
research was analyzed by using descriptive statistics and inferential statistics of the consumption
groups who were buying stationery products. The samples were selected from 420 people who
ever used the e-Marketplace in the Bangkok Metropolitan Region. The results revealed that the
exploratory factor analysis for electronic marketplace use included Standard Features, Content,
Communication, Marketing Promotion, and User Friendliness. Moreover, the hypothesis test
found that the factors of gender, age, occupation, level of education, and income had a

relationship with the e-Marketplace use for stationery at a statistical significance level of 0.05.
Keywords: Exploratory Factor Analysis, Electronic Marketplace, Stationery
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meludulest 5) nsinsiedeans (Communication) manedts 3nsigldanansaddaivledldinouay
nadwdaitumsieasuuuassna vialuresmdlunsdeasuaziasedugliuing 6) maideules
(Connection) naneds deantslunisdearsuarindefuglduinisluivled 7) nsmided
(Commerce) vangis Fuludfifianlumsdsde fmsoonuuuiimensdiesraduduneu ua
gRUNETIwaLBEANYNIA1 9 LTagatnau
AdeTiAedes
ganae Wnwme (2558) ladnwununisnaianainnatsnidvddidnuselinduie
\dpaUsziuLT nan1idenudn wginssufuilnadifenas 70 veuwavdeimsdedudiaTessed
wnniiwame uagnguined sy insteaudiaiveyitareiuandonlddesmidunsdoun
fanfewinla Falladusuauinguiedndiauddyunniigs Tufutiiduesdusznouivladuas
Hadvdrmuuszaumenismann wui Jadedueanindetio uaznistiseiiu Jszduezuuugean uaxd
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(3

seduiladedundniost 9101 Fomnensdadiming uaznisdaaduntsmainegluseduinniigati 4
Had Farnemidenuinaiinanenistodudn Seinneitadefunadsadoniadildmaranans
widlvgBiannseiinddmiugunsniedeadouseils

p1nnsal Youna (2555) ldAnwiladeifiauduiusdengfinssunistedudives

%

AuslaadumeivlsdndvdinnsetindeenionvesUssmelve wan1s3denuinguilaeilduinis

Y
a [

Sumesinlulsandlneiinedsdodui dwlngdunends flang 31 Yl fsvsumsfinuigaanlu
Uy videwfiauwin fondnmidnauuidnensu dseldradeusnimdedisuwiafu 10,000
U uaziuilegerde oglunsumm lnefuilnafinuAniudesziuanuddgvestiads fu
sdUsznauiuleludusudnual fuddseneuiidudon uasdunisiadedane eglusedu
unitge danlufruanudusuvy dumsilinsmiuanudesnisanizveagndl funis
Ansedoans wazsunindesloeglusziunn uazduilaafinnudniiiudessfuaudidnves
Hadsunniniidedie Ineswegluseiumniian Fsansmidonuidadesussduszneuriuledd
nasengAnssumsserunaiuleimaledsidnmselind Fahwuusiuesrussneuiulesuildlunis
AWondeil

suna @esusaana (2560) Wanwinisiaungsiadadminegunsalisdesdouuy
szuumdissdidnuselind wamsidenudn Yadefitued funginssunsdeaulanstowrdondousinn
svuumaleddnmseiinddudldterondiunisteaniendeu Tnewdsegadiloddymeeindi sy
0.05 Il e 87g sEAUNMSAN®Y 013w Telladesaiiou Jadusundnsus Jadefusan Jade
furemsmsiadmine Jadesunsduaiumsnann Yasedugudnual Jadesudulszneuiidy
o Jadedunsvinliinssanudosnisenizvesgndi dadeduanuumueunasdadediunis
Feules Fe9nauidonuidadesudszvinsmans wavtladefussduszneuiviedinade
nRnssun1sterumeiulaindeddidnnsednd Suhsuusdanauldlunmsinuieteiidoma
sonsiildmannnansndledBidnnselinddmivgunsaiinteadeu

avive) Sundifou (2558) léAnwn wnugsianatanasmdvddidnnsedndiiie
AUNMLAEAIIUN “Healthy Bright” NANISANYINUI @mamwuaaummmﬂmL%LWW@&%@%%
71 fiong5ening 20-30 U Sesar 76.8 nsfinwssiudsyanisesas 69.8 seladlngegluts
15,000 - 30,000 U Sagay 36.3 ﬁm‘wqaﬂiimmis‘z&ijawudmammumma&ﬁ J¥#U 501 - 1,000
U $ovay 42.5 udlszepviamstousiazaiannni 1 deu fevar 52.8 Jadedunisdeansmng
MImAALUUYIANNS Tsnguiuslaaliiauddnanniigade 3esvesnsuansdudmiotauay
msiifeyamufiieatugunmuazanuasiliidnu nanmaaevaRguiissAuToddy 0.05 wui
seduenglauduitusfuszduman Sengiutuasriilianuddgfusefusamniu uaswui
swiuegiuandafuaglinnuddnyiudusen uasnmsdaadunsnaindisneiu uaysedunsanmi
nstuarlinnuddyiusen wazaouiidnsminefiunneaiu fsesuilad oy 0.05 Tunsisends
Rathudsiueny sefunsinwameaeutiifefideadonadldnannarmndegsidnnseing
dmsugunsaliedonden

fnsns Whiles, 9381n03u wag 3301 lyeAinuea (2559) IgAnwadeiidimane
nMsteAui s vUMdvedidnnsednd wan1sAnwnuiitiadefidwadenistodudiuunided
didnnseiindfiey 3 Yade fe Uadudnudszunsenans Jadedudiuszaunanmsnain waztade
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aungAnssy Ishdadeaulszyinsmansuimeaeuladefdinananisiilinainnalsnidivd
didnnsetinddmivgunsalinaadeu

Aaiiunsde
1. MsAuAUsEIINIHaLNANFI9EIa
nsideassdliisquimernsuuulaii lnonseanenisifuiedsluginganmuas
Usuauma ngiidildnananansdidnvsetind 45 d1usu (BangkokBiz, 2019) TnemsUszanaumsainyar
pugiiann fdevas 65.35 FuaulneUssanuiiedu 29,407,500 Au Annguinguiieg1eves
L3 81U (Yamane, 1967) agldvuaiiegnediuiy 420 Ay
2. pesilelumside
insesilefldifiusiusindeyaiiion1s@nu3dy fie wuuaeua1y (Questionnaire) 1o
Aaunseunqulubesiifinnnudesnisiaz@ne Wueiesdielunismdeyaiiieriiinsz lng
wuvuaeunw wunlu 2 @ fie
Al 1 Hunisaevnuisafunisdaguuuunagnisimeunsidoniuled 1dun
sUdnwal fionn avmifugueu n1svilinssaudeanisianizreagnén nsfindedoans n1s
Foulos uaznsiiadeunenianain Ssdnwmzdiniuduiuy Likert Scale fd1unuianun 31 4o
Tngldnnsinuuudas (nteval Scale) 5 sedtu Tnefmunssduazuuuais il
AZLUY 4.21 - 5.00 vneis seFUINTiaR
AT 3.41 - 4.20 MaNeDa FEUNIN
ATLUY 2.61 - 3.40 viXNghs sEAUUUNANS
ATWUU 1.81 - 2.60 vuNed seRutoy
AzUL 1.00 - 1.80 mneds sefutiesiian
dwd 2 1unuvasuauisiudnuuzUszansmans deszneumedandatsla
WUU iffmeunanefudon (Multiple Choice Question) S1uau 5 48
yeaeuAMToTuYeIL AR UM IEA U sE B AT esiunsouta Savn (Cronbach’s
Alpha Coefficient) ﬁﬁl,ﬂmsﬁaau%’uagjﬁ 0.7 TulU (faen Miwddym was F01 1w Ty, 2561)
TneiAvandoyangusedne 40 au Adildnarnnarsmdeddidnnseding ioumanuidesiy
wudn Sledudsransanudeiu aseuda Sau vealuUaBUAMYRINTIATULUULAT N SIHEUNS
domveaduled Ussneudae dugudnual ity 0.807 dudlenn Wit 0.736 duanusmy
Winfu 0.811 sumsilfnssnudesnisianzaesgndn windu 0.716 Msfnsedeans winfu 0.757
mMadienles Windu 0.732 uazdunisiaded1uie Wiy 0.850 Tasnsmweansdaguuuunasnns
wunsiiommeaiulesiidigy 0.923 Fafu 0.7 wansiuuuasunufiauniidede
3. adAMFlunTiTziteyananside
mMsleneideya ldaifdmssaunldanud arfesas 1JuadanldeSursdeyas
Uszannsmans 1de1ade wazandonuunasgiu e5uie Jedesumsimeunsuaznsiadeyaves
pamnaandisgdiannseiind wasldadnideeyuiu lunisegeuaunfgiu dran153iAssinay
wUsUI2U (ANOVA) wagldnisitasigiesrusznau (Factor Analysis) 35n1531A518M89AUTENOULTS
81979 (Exploratory Factor Analysis) lnelda Kaiser-Meyer-Olkin Measure of Sampling Adequacy
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(KMO) Tagan KMO @asu1nnin 0.5 (Fasn madeyn, 2562, 14.262) lagsuiduasad loa1 KMO
Wity 0.939 Fau1nndn 0.5 Asudeyavresnuidedidsdanumiizaunazlinisiiasiey
parUsznaudedsalunsmdadelunmsiauinainnarsndyddidnnsetind

NAN133Y

1. Mmywenteyalagldadniganssamn

HaINNTTENUINgReuLUUABUN LTI 420 AU wutdlngidldmananang

gunsalinTeadewdu fvds 324 au Andudosas 77.1 e1gsewing 18 - 23 U uag 24 - 29 Y Ay
F0U8Y 38.3 WAy 37.4 AIUAIAU miﬁﬂmagjﬁﬁzé’w%mm’m? way iniUsages andudesay
54.3 LAy 31 auaIau Usgnevendndndew/dndnw way winonuuivnensu Anduievaz 49.5
way 19.3 fiszauselémnia 15,000 v Andudesas 39 wazseldlugag 15,000 — 25,000 U™
Anduieway 35.2

2. MmyBaseitoyalagldatfidseuuiu

A519% 1 LanswaAntinvesiinUsusayesrusznau (Factor Loading)
AdlinasAUsEnau

YaA1aY
1 2 3 q 5

HoasAUsznau: auantanluvaaiuled
1. ulesst E-Marketplace Tunsnasn 24 4lus 817
2. Jules E-Marketplace finnnuaneany 812
3. ulwsuanstoyauazsuauiignios 778
4. VuledanunsadiszRulsvansdemia 727 225
5. finsdensderuiiuleddudieliinesenisiudy 713 230 231
6. IUlwA E-Marketplace finsuansusein 589 488
7. fifuugthiduusslovisedlday 575 274 393
8. ulsaiimsuansiumeunisindsiidnaunazaansainnald 500 469 226
9. iule E-Marketplace fiszuunsioaseulam 492 298 317 .325
10. Auleaiifleasnnisldndndnmiuaznisguasny 490 443
11. dulediiszuumsdadsiliinnsgiu 463 310 233 .268
Foasdusznau: ilem
1. iulee E-Marketplace fiszuu Rating 735 295
2. fszuuundaiouduaivil msansmEuaN E-mail glduinig 723
3. ulgddinisfanssulviswaunaugania 679 251
4. Julwdil Web board dmsunisyanguesgnAmeniu 310 .668 216
5. finsds E-mail wiadewiiedudumd de .649 217
6. Viulad E-Marketplace fiin3asfionisdumuuunenyseinm 285 577 .265
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A157197 1 uanswaAtntnuesiIuUsieiayesAUsznau (Factor Loading) (sa)

ANunnaIAUsEnau

oA ) , 3 4
FoesAusznau: msfnsdededns
1. fnsdeusedsdiuiudeeulatsng o 600 .257
2. Svanetosmsliandedoasidu Line@, Chatbot 271 .552 263
3. INEUIUATINABUNTTTLRU 317 503 430
4. 158U Wish list 374 375 .471
5. fifuin1s3vesilldaudn 409 469 .205
FovsAusznau: MIdEsunnaIn
1. Viulesl E-Marketplace dni3asduddunuanny 250 587 .261
2. finsWeusiafiuSocial Platform #in9 9 19U Facebook, 240 297 251 .576
Instagram
3, L%Ul“ﬁ(ﬁﬁﬂ’]iLLamI‘LJiI?,J%'uﬁ%WLﬁ]ULLazgﬂéfax‘i 240 207 575.228
4. Vulwd E-Marketplace fiszuudssifiundansinlaanuivlesd 343 551
5. iuledilszuunisasUseniiu uwagduanild 358 228 .362 .396
6. UTzUUNTAZANAZLUY 325 303 329
Yoasdusznau: Anululinssioflday
1. Aulas E-Marketplace fisguusinsnedum 233 219 632
2. In1TUanIduA U 315 540
3. Ul E-Marketplace anunsaldauladng ladudou 476 501

1NANTNA 1 wanrarntnvesinUsurazesdusenau (Factor Loading) 331N
M13N7 1 AndminvesiiuUsusiaviingegnavedluasAusenauty 91NNTIATIERIAYTENB LY
° Y % < % A ca & a co o | =~
d157990383dusAUsEnoUIVles aatnnatsdlrddiannselinddniuguniaiinTasleu NanIs
a v v s o A ca & a ¢o Y ¢ =~
nsrgilaesausenavlunisiauinatnnataniasddiannsednddimiugunsalinieaoy
Usenaumeatadsenay 5 iU 397N1569%009AUsEnauis 5 a1y AlaanwuIAnigIfuns
JngUuuunazinawnsiloniivled waznainnaranidyddiannselind (e-Marketplace) #iail
1. qauaudivilurewiules (Standard Feature) 2. tilow (Content) 3. n15@0@13 (Communication)
4. n13dEsUN15MAIN (Marketing Promotion) 5. audufinsmaldeu (User Friendliness) fiaulu
msimwaInnawdyddianvsednddmiugunsaliniendou feslinud 1Ay osdussnaudis
5 gnuill Wleaunsaneuauewmarasnanuisnelaliiudlduinisnaianarsndvddidnnsetind

o (% ¢ IS
ﬁ']ﬁﬁUQUﬂiﬂJLﬂﬁ@\ileJ gu
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A15199 2HananIANUELTUSSEINataTeAuUSEINNSANansnU T NdINanan s lEnatanaig
widlvgdiannsetinddwsugunsalinseudeu

Uadendanananisiinly

AaANaNeWIalYd F Sig. Na
diannsaiingd
L @mauﬂ’aﬁl’ﬂﬂmmﬁﬂ%ﬁ 2.249 0.134  Tlaisinary
o 12.11 0.001  #19AU
Msfnsedeans 0.000 0.996  laimneriu
NTELESNNNTRAA 0.067 0.796 f19nU
anuudinsiugldem 0.778 0378  ladsneiu
01y AnsanTRTlUve s Tu s 12229 0000  1efiy
o 19307 0.000  f19AU
mMsfnsededans 8.528 0.000  #9AU
NTASLETNNNTHAN 10504  0.000  #19AU
Anudusinsiugldanu 11.077 0000  #9fu
91T AnsanTRT e s Tu s 9011  0.000 @nafu
o 22532 0.000 @19
mMsfnsededans 12462 0.000  #19AU
NTASLETNNNTHAN 8.881 0.000  #19nU
Anudufinsiugldanu 9368 0.000  #9fiu
sEFUNSANEN ﬂmauﬂ’aﬁ"ﬂﬂmw%ﬂl%ﬁ 2249 0134 ligeiu
o 12.11 0.001  @1enu
mMsfnsededans 0.000 0.996  laimnariy
NTALATUNITAAN 0.067 0.796  laimneriuy
Anudufinsiugldanu 0778 0378 sy
elel Anian TR lUve Ul 1693 0.168 sy
o 10.08¢  0.000 sy
Mshnsededans 2.049 0.106  laimnariy
NSEUATUNITNAN 1.464 0.224  laimneriuy
anuufinstiugldanu 3.057 0.028  @nenu

ad

e * AdedAyn1sadanseau 0.05

MnuauanINLdLTuSEIstladesuUssnnsmanifdmaretademadilinainnans
wdudsidnnsedinddmivgunsalirdendou nanmsidewuin iedsasaidevuasnsdaadimig
PR 918 waroriwdmaronmanATIlUreIuled (e msfindedoas nisduaiumsaan
waranudulinssierdau dauseiunsiin dwaraion uaz Melddsmadaiiomuaranuduinag
voufldnu fisysuodfamnaain 05
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?AUsIHANITIY

NNMsAENINMTIATIEiesAUsEneudsdnavesiaduesduszneuiuledidne sty
pamnanandisdidnnsednddmiugunsalinieadeu eiusenaldfal

mnuduiusseninadadiulsranimansiutladefidmasensdildnainnatanndud
Sidnnsefinddmiugunsalinieadeu nanmsidewuin Jadedmune fanuduiudiutadefidmasio
matldnannanamdegdidnnseinddniugunanieiesdsuiosmnmendasreunstonios
Jeoufloanuuu wagaonuuildon Jsaenadesiuauiderss suma aAnuLAaNa (2560) iy
wavdaiiuunluganinduelunisidentogunsaiadondou daduduony farmduiusiutaded
dwasionsdltnamnansnduddidnnsednddmiugunsaiinieadou esmnguslaeluusiazing
o1gflAnudsnsvesduinUssamaieadousinaiu 1y mndieuduilnafiengiesiinnuionis
gunsalirfeadelutiinaiinnnin mszdiegluiobouniisde Jsaenadesiunuiteves asive)
Fundidou (2558) inuissduesinademuailafiartedudunndeiu dadeduszdunisinu
Liflauduitusiuiladeidimadonisidrldnarinnarswidled Sidnnsednddmivgunsaiinies
Jou Fsldaonndosturuideves asiva) Sundifou (2558) invuindifissdadeussvinsmans 7
dwmarensdnduladedudoaulatinudowmamaanarsndydaidnnsednd iumsznguiuilon
fiflsviunsfnwgenitsedutinaeiasiinngg eudueslumsdedudosulatannmii yaidenguil
aedieng mudlslunsldnuivleiussianmananasndvdaidnmseind iuetned Fadetiely
spuu funnulasade ANuaRAIN wazALANINITlusTUUNLREBNN Ussnaufunislinuiiete
audnesulatiinudomnanainnansmdeddidnmsetnd fuslnadududesdimnuslusziuvildumsaidd
Tduiuled nsadasaundn nstiszRuiuszuvesulal msldnumealulad wu nsdnwiszam
aunsnlniy Hudu Seaonndosiunaiiintuiiindeiszdunsinuiigeasivuldufiesdadulate
audooulavrihutommaianasndvdaidnnseindfigdu Jateduendndanudsiusiuiade
fdwmadensidldnaanasmnduddidnmseiinddmiugunsninieadeu ileaainordw 1wy dniFeu
tAnw fannudesnislduinnd wasuesmseenuuudud anuasey Usenoulunistegunsal
wisadleu (udu Jsaenadesiunuidoves suna BAnaLsAana (2560) wui1 Yadufiuerdv
dwaronsindulatoduidugunsaiaiondou Jadeduseld Sanuduiusiutiotefidmasie
maildnananansnduddidnmsetinddmivgunsalinieadeu ilesndwlngiduiniFeu thfnw
FeaonadetuuiITeves fnsms whdds, 951 neuda waz a1 lwe@nueas (2559) wuin
ﬁu%lnﬂﬁﬁmﬁwlﬁszﬂdw 10,001-20,000 U TaudinasensdeduduussUUI s aEnmseing
1niign
Faauauuzlunsidy

1. fitaulalunsidoifiadin amnsaiudoyanduiesisanituiidy 4 uenuiionn
NIUNN hasUIuang

2. fgiaulafnundisndy awnsafiezfudeyanisidoiiufuaniaudn viogsia
Sudnadondoulasnss mmzanided efsamuesvesiuilnauviby
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3. inaulaAdnwIALLAY @ U150%1N15398ANLAY LNEANUUSEEANTAINVRINISUNY
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) e
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AULANATS ANaf natdsaeslsla
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Abstract

The purpose of this research is to cluster the acceptance of mobile phone
technology among undergraduate students in a university in Bangkok. This research study is
quantitative research. The statistic used is the Cluster Analysis classified by the K-Means
method. The samples used in this research are undergraduate students in a university in
Bangkok. The sample numbers were carried out by using Taro Yamane's formula. The sampling
error was determined at a 95 percent confidence level (00 =10.05) which got 393 samples
selected using the Accidental Sampling technique. This research consists of 4 variables, which
include demographic data, recognition of benefits from mobile phone use, recognition of ease
of use in mobile phones, and attitude towards use. The result of the research shows that the
acceptance of mobile phone technology among undergraduate students in a university in
Bangkok is divided into four groups as follows: The first group, there are 117 students, which
is the group that accepts the benefits of mobile phone use aspect, a lot of alternative
applications aspect, and at all times developed software aspect. The second group has 16
students, which is the group that does not accept the mobile phone technology they are
using. The third group has 135 students. The group has high technology acceptance in all
aspects, and the fourth group has 125 students, which is the group that accepts the mobile

phone technology they are using at present.

Keywords: Cluster Analysis, Mobile Phone Technology Acceptance, Application
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Abstract

This research Objectives: 1. To compare the acceptance of using food delivery
technology applications when classified by personal factors 2. To study the influence
affecting acceptance of using food delivery technology through applications in the Bangkok
Metropolis and Vicinity. The sample used in this study was people in Bangkok and its vicinity,
both male and female. Which must have used a food delivery application of 400 people
using a convenience sampling. The research instruments used were a questionnaire. The
data were analyzed using percentage, frequency, mean, standard deviation. The one-way
analysis of variance, stepwise multiple regression analysis, and content analysis. The study
revealed that 1) Difference of education, occupation, and income affect the acceptance of
using technology differently. 2) Social influence factor, attitude towards use, and service
quality affect the acceptance of using technology with a statistically significant at the .05
level, the equation has a predictive power of 77% and the multiple regression analysis
equations can be constructed as follows: ? = 0.38+0.28 x;**+0.47x,**+0.16x3**. The results
of this study have resulted entrepreneur to have guidelines for further development and

improvement of application services.

Keywords: Application, Technology Acceptance, Social Influence, Attitude towards Use,

Service Quality
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Abstract

The purpose of the current article is to analyze the influence of the social as well
as human capital on the performance of banking industry in the ASEAN countries around the
globe. The data were extracted from the individual banks database and their state bank
database and World Bank database. The STATA was employed to run the generalized
movement method estimator and other analysis of the data. The findings uphold that the
human as well as social capital has positive nexus with the performance of banking institutions
of the ASEAN countries. These findings also guided to the regulation implementation and
development authorities that they must enhance the ability of social and human capital on

the performance of the banking and other firms in the country.
Keywords: Human Capital, Social Capital, Firm Performance, Banking Institutions

Introduction

There is a noteworthy increase in the information escalated section of financial
movement at world level. Thus, it has expanded scholarly and industry experts' enthusiasm
for the different features of information creation and move inside and between boundaries.
In this investigation, we center around innovation as it is considered one of the most significant
parts of information creation (Collinson, 2000) and in this study we are able to discover two
kinds of capital along with their role, for example human and inclusive of social capital, as
indications to innovate act at the level of society.

Past examinations have inspected that in what way nations vary as far as their degree
of innovation action and have utilized Hofstede (1980) dimensions of the culture (for example
vulnerability shirking, independence, control separation, and manliness womanliness) to clarify
why certain nations innovate on higher note in comparison with others. For example, S. A.
Shane (1992) proposed individualistic and non-various leveled cultures are more innovative in
comparisons with other. Further, it has been proposed that cultures that are all the more
ready to acknowledge vulnerability might be more inventive than vulnerability maintaining a
strategic distance from societies on the grounds that the authenticity of innovation supporting
is more noteworthy in organizations inside the previous societies (Shane, 1995). So also, earlier
research has inspected how various societies contrast as far as their 'innovative conduct' in
view of the social qualities that are predominant inside a nation (Hussain, Musa, & Omran,
2018). That is, it has been recommended that people from 'doing-focused' societies (for
example the US) underline individual achievements and objective accomplishment to a more
noteworthy degree than individuals from more 'being-focused' societies (Netherland’s
example) (Adler, 1997). For example, Kemelgor (2002) proposed huge contrasts in the degree
of innovative direction among US organizations and their Dutch companions. Further, In this

work we expand on the idea that shared traits with-in nations as to (1) people's resources and
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(2) the way wherein people connect with and identify with one another influence a nation's
financial action (Hussain, Mosa, & Omran, 2018).

More precisely, in this investigation we investigate the connection among the volume
of human and inclusive social capital inside a nation from same viewpoint, and the on the
other side nation's degree of innovation (Bellandi, 2001). It ought to be noted forthright that
a significant literature section which has that analyzed the human along with social capital
effect on fiscal results, concentrated on procedures and occurrences which locally occurs as
opposed to the national (Hussain, Musa, & Omran, 2019). As instance the investigation on
manufacturing industries domains and innovational environments have contended that nation
level financial improvement might be promoted by variables, for example, common frame of
mind towards shared attitudes trust in business, social prestige identified with local
organizations conduct, and nations closeness among complex human along with physical
capital just as by the presence of 'untraded interdependencies', for example, communal
processes and handling rules and also knowledge trading (Storper, 1995). Besides, earlier social
capital research plot contrasts in social capital degrees among areas and networks inside
similar national boundaries. Onyx and Bullen (2000) proposed that social capital gravity varies
among 5 Australian works. Putnam, Leonardi, and Nanetti (1994) similarly discussed about
contrasts in social capital degree in two different south and east side of Italy and contended
that divergence in the fiscal progression levels among these 2 territories are ascribed contrasts.
Subsequently, in this work it is recognize that human along with social capital sum on society
frequently originates out of factors which knit the social groups in a true manners, and yet,
this investigation contend that fiscal progression and yield is the consequence of aggregate
fiscal act of individual at local level inside a nation. That is, we consult with a 'eenerative
development' framework for social orders the fiscal prosperity of a state or region inside a
nation doesn't really happen to the detriment of another locale inside that same nation
(Maillat, 1999). At the end of the day, this investigation expects that 'the development
execution of an individual area can be raised and may affect the national development rate
without fundamentally unfavorably influencing the development pace of its neighbors.
Expansion through new technical of mechanical innovation is a valid example' (Maillat, 1999).
Hence, our investigation is steady with earlier research that addresses the government role
and strategy producers in upgrading in general national development by invigorating the
creative ability of distinct states (Camagni, 1992). Regardless of needs to stay aware to way
that inside country, and even inside state diversities in the degrees of social, human capital,
and inventive exercises (Shittu, Hassan, & Nawaz, 2018).

In such a rapid changing world the nation who failed to pay attention on its human
capital failed to meet the world. Human capital acts as an important variable in development

of any country economy. Nations, who are paying attention on this capital growing with the
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passage of time. For instance, Singapore, let’s have a highlights of ASEAN countries’ regarding
investment in human capital.

Table 1: Investment in Human Capital

Country Name HCI Score Rank
Singapore 0.88 1
Vietnam 0.67 48
Malaysia 0.62 55
Thailand 0.66 65
Philippines 0.55 84
Indonesia 0.53 87
Cambodia 0.49 100
Brunei 0.47 107
Myanmar 0.47 107
Laos 0.45 111
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Figurel: World Bank Group Human Capital Index 2018
Source: World Bank Group (2018)

The above reflected diagram given a reflection of investment in human capital by
ASEAN countries in agreement with World Bank Group Human Capital Index 2018. Although
Singapore scoring top position but on the other hand Laos also scoring 111 in list which is a

clear evidence that there is minor attention paid to human capital in this country.
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Literature Review

Human capital belongs to people's information and capacities which take into
consideration changes in real life and fiscal development (Coleman, 1988). It might create by
conventional preparing and planned drill for refreshing and reestablishing one's abilities so as
to do well in the public arena. Earlier investigation has prepared a qualification among various
sorts of the human capital (Florin & Schultze, 2000).

Outsources capital of human relates with information and abilities which are
important just inside a particular firm. For example, earlier works have inspected the effect of
firm-related ability inside the establishing group on the achievement on high pace growth
ablaze organizations. The organization-explicit abilities might gave organizations a favorable
position over and their rivals as such aptitudes can’t be transfer to organizations (Grant, 1996),
restricted correspondence measure and organization internal response connected with such
aptitudes marks such sort of capital just limitedly affect the degree of creative action inside a
district or the more extensive society.

Industry-explicit human capital relates to information got as a matter of fact explicit
to an industry, and a few investigations have inspected the experience of the industry role
regarding the expansion and fiscal enactment of entrepreneur events (Siegel, Siegel, &
Macmillan, 1993). Earlier investigation proposed that outsourced capital of the industry can
assume a significant position in creative act life inside a sector in the event that it is described
by excellent information trade between the basic performers with in that particular business
sector (Bianchi, 2001). Abilities relates to industry might specifically be incredible making
innovation when new item or procedure thoughts result from the mix of close correspondence
among organize accomplices from one viewpoint and implicit skill present in existing
innovation then again. The unsaid idea of industry-explicit expertise is the maker of that
particular form of capital frequently justifiable the gives a defensive component which might
reduce patent assurance requirement (David, 1975). A study by Maskell and Malmberg (1999)
contended regarding social sense contiguity inside the locale concerns as far as development
in that the trading of implied information frequently requires a high level of common
comprehension. Further, Saxenian (1994) contended that the accomplishment of Silicon
Valley is incompletely identified with the nearness of a serious progression of inferred
information among neighborhood organizations coordinated at open correspondence, which
at last brought about a consistent procedure of gradual information advancement inside that
district; the issues confronting the Route 128 territory, in any case, might be clarified by a
nearby culture of mystery and restricted between firm participation.

Not at all like the financial perspective on human activity that sees people like
means which create and also form environmental variables, such a capital makes a sociological
perspective on mankind and individuals are considered as performers formed by the cultural

components. SC has gotten expanded consideration in exiting investigation and learned
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numerous stages, inclusive of hierarchical (Nahapiet and Ghoshal (1998). Literature having focal
recommendation regarding SC is such a system which establish the link and can be used to
give benefit to entire system. Initially, SC at individual stage considered like resources
implanted connotations with other organizations. Second, authoritative level, SC is
characterize like incentive to organization as far as the connections shaped by its individuals
to participate in aggregate activity (Nahapiet & Ghoshal, 1998). Finally, SC role is inspected at
progressively full scale as far as its effect on the prosperity of areas or social-orders (Bourdieu,
1986; J. Coleman, 1990; Putnam, 2000; Putnam et al., 1994). Additionally, earlier investigations
industry structure effect cultural advancement by clarifying in what way 'modern regions' speak
to neighborhood those arrangements in SC which high in social capital as they are described
by shared trust, collaboration and enterprising soul just as a huge number of nearby little firms
with reciprocal particular capabilities (Saxenian, 1994). In other words, a few researchers have
recommended that districts with an enormous number of littler however seriously connecting
firms might be bound to appreciate monetary success and innovative imperativeness
contrasted with territories commanded by huge firms. As conceptualized social capital as
highlights of social associations, for example, organize structures, standards, and trust that
encourages coordination and collaboration for shared advantage inside a general public
(Hmieleski, Carr, & Baron, 2015; Moongvicha, 2018; Boontham, 2019).
Human Capital and Firm Performance

HC radiates out of crucial suspicion groups of individuals who aptitudes and
capacities which might enhanced, also all things considered could alter the manner in which
individuals act. HC is considered typified with abilities, information, and mastery which
individuals having; that is viewed as significant wellspring of upper hand to people,
associations, and social orders (J. S. Coleman, 1988; Gimeno, Folta, Cooper, & Woo, 1997).
There is positive relationship between the general degree of human capital, as estimated by
instruction level and work understanding, and monetary execution at both the business
visionary's level and the association's level (Gimeno et al., 1997). In a comparable outcomes
in their investigation of the impacts of different types of capital, including human capital, on
firm disintegration (Pennings, Lee, & Witteloostuijn, 1998).

The connection among HC and development at the level of country is grounded,
Bourdieu (1986) named 'changes', which is various capital types might change over in resources
and different financial result kinds. At the individual level, this transformation procedure has
been examined and approved by various scholars. General load of information and abilities in
a general public or locale may upgrade its general intensity Maskell and Malmberg (1999).
Further, development, as an information concentrated movement, is required to be identified
with human capital in different manners. It is proposed that interest in HC through hands on
preparing and training are the main thrust behind increments in profitability and intensity at

the hierarchical level Black and Lynch (1996). It is proposed that HC raises by and large
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profitability at the cultural level as the human contribution to financial action as far as physical
and scholarly exertion additions (Chen, Hsu, & Chang, 2016). The general development in
monetary action produces, at that point, higher requirements for new procedures and
developments to additionally bolster this development. In light of the contentions above, we
proposed that:

H1: The human capital has positive nexus with performance of the banking
institution in ASEAN countries.

Social Capital and Firm Performance

In this investigation we additionally look at the worth about culture level
producing HC capability. This is in agreement with researchers having contends with views that
SC makes esteem that is crucial for compelling working of networks and social orders. A few
researchers have utilized the 'creative milieu' for instance of how SC influences development
at the local level (Tasheva & Hillman, 2019). Inventive milieus are portrayed by concentrated
associations among nearby firms just as by different qualities, for example, physical and
institutional components, the neighborhood work showcase and an eagerness to learn (Maillat,
1995; Maillat & Lecoq, 1992). It has been contended that the achievement milieus as far as
innovation relies upon an area's capacity to animate concentrated collaboration just as great
connections among the neighborhood logical, operational and budgetary frameworks (Maillat,
1999). As Storper (1995) expressed it: 'The milieu is basically a setting for improvement, which
engages and manages imaginative specialists to have the option to advance and to co-ordinate
with other developing operators (Lajgi & Krasnigi, 2017)." However, the current literature on
inventive milieus has additionally been scrutinized for an absence of clearness as far as the
bearing of causality. That is, does advancement happen on account of the presence of a
milieu, or does a milieu creates when there is development in an area?

Various examinations that concentrated on SC and the general prosperity of social
orders bolster the contentions for the beneficial outcome of social capital on development.
For example, in an investigation of social capital in 29 market economies Knack and Keefer
(1997) saw social capital as related with better monetary execution. Along these equivalent
lines, Hussain et al. (2012) ascribed the ongoing social and monetary issues that Russia is
looking to the absence of social capital. Many years of socialist standard, this creator proposed,
have disintegrated trust and wiped out all types of intentional community commitment. In
accordance with a developing assortment of research in the field, we characterize a nation's
social capital as cultural highlights that involve trust, associational movement, and standards
of city conduct that together encourage coordination and collaboration for aggregate
advantage. Beneath we advance speculations that connection these various elements of social
money to development.

Past analysts have contended that trust, both inside associations and in between

hierarchical settings, may cultivate development. In the first place, inside associations, trust
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has been seen as essential to development in that it reduces the requirement for unbending
control frameworks (Quinn, 1979). Core investigation and control systems lessen inventive
reasoning, while opportunity from inflexible principles and occupation definitions upgrades
thought age. Second, trust isn't significant for advancement through connections between
people inside an association yet in addition through between hierarchical collaboration. The
writing on advancement has underscored that the improvement and appropriation of new
procedures and items inside a nation is the consequence of the connection among abilities
that are explicit of every organization (Dosi, 1988). The ability to keep up a ceaseless
progression of development inside a nation, consequently, relies upon the capacity to diffuse
fundamental information to associations that interface in R&D and creation exercises among
others (Jensen, Rezaei, Schatt, Ashourizadeh, & Li, 2016). A significant level of trust among
associations inside a nation encourages the trading of secret data by lessening the hazard that
one gathering will deftly abuse this data to the next's detriment (Knack & Keefer, 1997). To
put it plainly, trust has for since a long time ago been viewed as a basic segment for most
types of social trade and relationship and many have even contended that the eagerness to
interface with others (people or associations) is generally dependent upon the pervasiveness
of trust. Trust encourages social trade by lessening the requirement for tedious and exorbitant
checking, and along these lines makes it workable for individuals and associations to commit
included time for other helpful activities and tries.

Trust centered investigation, has demonstrated that it is multidimensional
develops and its different types exist. Studies of Rousseau, Sitkin, Burt, and Camerer (1998)
propelled three types of trust: prevention based, analytics based, and social based.
Discouragement based trust accentuates utilitarian contemplations and is established on the
conviction that proficient approval instruments are set up. These approvals make rupture of
agreement expensive and in this manner empower gatherings to coordinate and anticipate
response. Analytics based trust, then again, emerges out of normal decision and target data
in regard to the validity and capability of trade accomplices. At last, social based trust portrays
a kind of trust that might be the result of rehashed cooperation’s that encourage standards
of correspondence, unwavering quality, and trustworthiness. Here, feelings go into the
relationship on account of the arrangement of connection and relational consideration. Trust
has additionally been examined as a social variable whereby social orders' affinity to trust
contrast. For instance, Hussain, Mosa, and Omran (2017) studied about contrasts between
countries in individuals' penchant to trust. These creators contended that specific social orders
have a positive perspective on human instinct, and all things considered are bound to trust
(for example Japan). Different social orders (for example the United States) have to a lesser
degree a positive view and are probably going to formalize most sorts of monetary trade with

contracts and other observing and prevention devices.
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Brief discussion of how trust has been conceptualized gives direction to this
examination of the trust role in cultivating advancement at the level of any cultural.
Consideration of two trust sorts, with every measurement alluding with an alternate center,
for example people or associations. The primary measurement identifies with trust that
individuals having in others in some random culture. Indeed, this, catches the trust relational
aspect and incorporates both the calculation based (for example reasonable) and also socially
grounded (for example enthusiastic) of trust as talked about before. This is the thing that we
will allude to as summed up trust. The subsequent measurement identifies with trust
individuals having in organizations in society; in agreement with past investigation, this work
titles it as trust of the institutions. Such trust kind catches the discouragement reason depicted
before. Up to extent and establishments in the earth are viewed as effective in interceding
trade and ensuring people against any break of trust, individuals are bound to display higher
ability to communicate and expect chances in their exchanges with others. For instance, in
social orders that have successful patent-enlistment and security laws, one might be all the
more ready to enter in an agreeable relationship, for example a joint R&D venture, realizing
that there are sound and effective systems that will deflect an accomplice from any
conceivable rupture of trust. Then again, where patent laws and foundations are incapable or,
far and away more terrible, missing, one might be bound to concentrate on helping out those
accomplices with whom one keeps up a more grounded relational confiding in relationship.

Thus, we see the two types of trust, for instance trust at generic and organizational
level, as variables that lessen the requirement for checking, increment the readiness of
individuals and associations to collaborate and to share data, information, and different assets,
but for various causes. Thusly, this investigation proposed the following hypothesis:

H2: The social capital has positive nexus with performance of the banking

institution in ASEAN countries.

Research Methods

The purpose of the current article is to analyze the influence of the social as well
as human capital on the performance of banking industry in the ASEAN countries around the
globe. The data were extracted from the individual banks database and their state bank
database and World Bank database. The STATA was employed to run the generalized
movement method (GMM) estimator and other analysis of the data. The dependent variable
such as firm performance is measured by the ROA and ROE while independent variables such
as human capital is measures by the salary paid to employees (SPE), and incentives paid to
employees (IPE) while social capital is measured by the investment of shareholder (I0S),
investment of creditors (I0C). While size of the banks is taken as control variable and is
measured by logarithm of total assets (LNTA). On the basis of these variables the current study

developed the following equations:
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ROA;; = o + b1 LNTA;; + B, SPE;; + B3 IPE;; + P4 10S;: + L5 10C;; + ey

Research Findings

This section explains the finding that include detail, correlation, and assumption of

regression along with Hausman test and GMM estimator. The descriptive analysis highlighted

the minimum values and maximum values along with the standard deviation and means of

the constructs. Table 2 as under exposed the descriptive analysis of the article.

Table 2 Descriptive Analysis

Variable Orbs Mean Std. Dev. Min Max
ROA 170 1.618 567 -179 3.437
ROE 170 1.191 205 021 1.771
LNTA 170 2.174 147 15 503
SPE 170 .249 256 0 .846
IPE 170 .158 214 0 .983
IOS 170 4.974 841 2.862 6.399
IOC 170 10.541 214 201.212 321.025

The correlation matrix explains the correlation among the constructs used in the

study and statistics show that constructs are correlated and Table 3 as under exposed the

correlation matrix of the article.

Table 3 Correlation Matrix

Variables ROE RI IB VC PM UW ROA
ROE 1.000

LNTA -0.173 1.000

SPE 0.099 0.241 1.000

IPE -0.054 0.005 0.064 1.000

I0S 0.013 0.179 0.161 -0.106 1.000

I0C 0.249 0.137 -0.405 -0.363 -0.090 1.000

ROA 0.345 0.136 0.741 0.324 0.241 0.654 1.000

The assumption regarding the multicollinearity is examined by the variance

inflation factor (VIF) and the findings uncovered that no issue with the multicollinearity

assumption of the pooled regression. Table 4 as under exposed the correlation matrix of the

article.
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Table 4 Variance Inflation Factor (VIF)

VIF 1/VIF
LNTA 1.579 .633
SPE 1.241 .806
IPE 1.217 .822
IOS 1.169 .855
10C 1.096 912
Mean VIF 1.26

The normality assumption of the regression analysis is verified by using the
Skewness and Kurtosis and the statistics highlighted that abnormality issues are exits in the
data because the probabilities values of all the constructs are less than 0.05 that reject the
null hypothesis of data has normally distributed. The normality issue does not affect the
results if the data is large means more than 100 observation and in this study data has 170
observation thus abnormality does not effected the results. Table 5 as under exposed the

Skewness and Kurtosis of the article.

Table 5 Skewness and Kurtosis Test

Variable Orbs Pr(Skewness)  Pr(Kurtosis) adj chi2(2) Prob>chi2
ROA 170 0.311 0.036 5.420 0.066
ROE 170 0.208 0.000 27.660 0.000
LNTA 170 0.000 0.002 26.130 0.000
SPE 170 0.000 0.000 64.410 0.000
IPE 170 0.000 0.003 20.610 0.000
IOS 170 0.000 0.000 . 0.000
I0C 170 0.000 0.000 . 0.000

The assumption of autocorrelation and homoscedasticity is test by using the
Wooldridge and Breusch-Pagan test and findings uncovered that data has heteroscedasticity
and autocorrelation problem and its effects controlled by using the GMM estimator.

In addition, both the models such as random and fixed model are run to check
the appropriate method for the article. Table 6 and Table 7 as under exposed the fixed and

random models of the article.
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Table 6 Fixed Effect Model

ROA Coef. S.E. t-value p-value L.L U.L. Sig
LNTA 1.037  .201 5.16 .000 641 1.433 oxx
SPE -.138 337 -0.41 683 -.801 526

IPE 951 251 3.80 .000 458 1.445 oxx
I0S -.368 .095 -3.87 .000 -.555 -.18 oxx
I0C 014 .002 7.65 .000 .01 018 o
NOE 1.909  .547 3.49 .001 832 2.987 o
R-squared 0.460 Prob > F 0.000

¥ p<.01, ** p<.05, * p<.1

Table 7 Random Effect Model

ROA Coef. S.E t-value p-value L.L. U.L. Sig
LNTA .95 .188 5.06 .000 .582 1.319 wx
SPE -.039 201 -0.19 .846 -.433 355

IPE 597 197 3.03 .002 211 983 *xx
IOS -.032 .062 -0.51 611 -.154 .091

I0C 015 .002 8.50 .000 012 019 xxx
Constant 357 436 0.82 413 -.498 1.212
Overall r-squared 0.312 Prob > chi2  0.000

¥ p<.01, ** p<.05, * p<.1

The Hausman test is employed to check the appropriate method among the fixed
and random model and outcomes show that random effect is appropriate. Table 8 as under

exposed the Hausman test of the article.

Table 8 Hausman Test Coef.
Chi-square test value 11.743
P-value .068

The GMM estimators show that significant positive nexus among the firm
performance (ROA) with the human and social capital such as Salary paid to employees (SPE),
and incentives paid to employees (IPE), investment of shareholder (I0S), investment of

creditors (I0C). Table 9 as under exposed the GMM estimator of the article.
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Table 9 Regression Analysis (GMM)

ROA Coef. S.E. t-values P>t L.L. U.L.
LNTA 2.037 0.528 3.860 0.000 0.754 1.320
SPE 0.438 0.231 1.901 0.004 0.647 0.372
IPE 0.851 0.210 4.052 0.001 0.490 1.413
[ON) 0.768 0.217 3.539 0.002 0.844 0.109
I0C 0.214 0.103 2077 0.001 0.007 0.021

_cons 1.909 0.922 2.070 0.039 0.340 4.159

The GMM estimators show that significant positive nexus among the firm
performance (ROE) with the human and social capital such as Salary paid to employees (SPE),
and incentives paid to employees (IPE), investment of shareholder (I0S), investment of
creditors (I0C). Table 10 as under exposed the GMM estimator of the article.

Table 10 Regression Analysis (GMM)

ROE Coef. S.E. t-values P>t L.L. U.L.
LNTA 1.037 0.128 8.070 0.000 0.754 1.320
SPE 0.438 0.231 1.990 0.004 0.647 0.372
IPE 0.951 0.210 4.540 0.001 0.490 1.413
I0S 0.668 0.217 3.078 0.002 0.844 0.109
I0C 0.014 0.003 4.530 0.001 0.007 0.021

_cons 1.909 0.922 2.070 0.039 0.340 4.159

Conclusion and Discussions

The purpose of the current article is to analyze the influence of the social as well
as human capital on the performance of banking industry in the ASEAN countries around the
globe. The findings uphold that the human as well as social capital has positive nexus with
the performance of banking institutions of the ASEAN countries. If the employees and other
relation of the organization are trustworthy then they play their role in the improvement of
the performance of the firms.

These finding also guided to the regulation implementation and development
authorities that they must enhance the ability of social and human capital on the performance
of the banking and other firms in the country.

Finally, the present study reached to the conclusion that if the employees and other
relation of the organization are trustworthy then they play their role in the improvement of

the performance of the firms.
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The present study has few limitations for instance it take only two factors such as
human and social capital and ignored other factors and prospective studies can investigate

the other factors that effecting the performance of the banking industry.
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