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Abstract

The objective of this research was to study the effects of service marketing mix

factors on customers’ decision-making at 7-Eleven stores in Pathum Thani province. The

! AEUIINTEING wninendewmalulagvusmadiyys
Faculty of Business Administration, Rajamangala University of Technology Thanyaburi
? 919159U5891 ANTUIMNITINT U Inendumelulagsvusnadyys
Lecturer of Faculty of Business Administration, Rajamangala University of Technology Thanyaburi

Corresponding Author Email: wasanasin@rmutt.ac.th



v o

Ui 18 atiufl 2 : nsngrAy - FunAu 2566

samples used in the study comprised 400 consumers at 7-Eleven stores in Pathum Thani
province. The instrument used to collect data was a questionnaire. The statistical methods
used to analyze the data were descriptive statistics: frequency, percentage, mean, and
standard deviation along with inferential statistics: independent sample t-test, one-way
ANOVA, and multiple regression analysis. The study results revealed that differences in
personal factors of age demonstrated differences in customers’ decision-making at 7-Eleven
stores in Pathum Thani province and personal factors of gender, marital status, educational
level, occupation and monthly income, demonstrated no differences in customers’ decision-
making at 7-Eleven stores in Pathum Thani province. The components of service marketing
mix factors, namely product and service, price, promotion, people, and process, affected the
customers’ decision-making at 7-Eleven stores in Pathum Thani province at a statistically

significant level of .05.
Keywords: Service Marketing Mix Factor, Decision-Making, 7-Eleven Customer
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