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Abstract

This study’s objective is to explore both the direct and indirect effects of Supplier
Development and Supplier Economic Satisfaction toward Relationship Continuity between a
buyer firm and its supplier in the procurement process. It is quantitative research utilizing a
questionnaire for data collection. The population of suppliers is 224 firms, and it is purposive
sampling. All hypotheses of direct effects were tested by ordinary least square regression,
while the hypothesis of mediating effect was tested by Sobel Test, at a 0.05 significant level.
It was found that (1) Supplier Development has a direct effect on Relationship continuity (b =
0.358, p<0.001) (2) Supplier Development has a direct effect on Supplier Economic Satisfaction
(b = 0.649, p<0.001), and (3) Supplier Economic Satisfaction will mediate a positive effect
between Supplier Development and Relationship Continuity (Path ab: b = 0.242, p<0.001).
Therefore, it is to confirm that Supplier Development and Supplier Economic Satisfaction are
the key factors affecting Relationship Continuity for a business value creation between buying
firm and suppliers and maintaining the business sustainability of the Laemchabang deep-sea

port provider.
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(Supplier Development) (Relationship Continuity)
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A15999 1 AduUseansanduius Anade wasAleLuulInggy

AduUszaNSandunus

Aads (N = 189)

X1 Xz Y
MsNAILENNANELED3 (X;) 1.000
ANUNINBlATLATYERIVBIENNAELBST (X,) 0.447% 1.000
anusiliasvasnuduRus (Y) 0.597%* 0.592%* 1.000
ALade 4.273 4.155 3.931
ALd8ULINTEIY 0.125 0.245 0.597

WNBUR: *szaulud1Aynednf 0.01 (2-tailed)

NAN917 1 AdudseAvsavdiiuduasiaus 3 # Senogsewing 0447 - 0.597 uay
fieumnzaunenisinszinisanaseluadussly

LAEAINANTIET 2 HanTIATIEinITIAneeduduves X, Aifide Y wudn Arduuseand
annefiAvindu 0.358 fisgdutudAynieada 0.001 wag VIF SAwiniu 1.00 waneirfaudslunng
nadeuaSadlaiftgmanuduiusidady Swensuauuisnd 1 nanfe msfaurdnnaieisesd
AuduiudnIIn wagidvdnannssiuarusieidesuesnuduiusseninsuisnddouasdm
waneised uenandimusnit duvsnmsimudnmaneiges annsaesunesuusauseiiiosves
anuduiusldfisssesay 19.5 (Adjusted R%= 0.195) waefitidedu q fidwmasenudeiiioes
anuduiusladndadesay 79.5 Feazlinselunaiiuiduldannisaaevaunigiuludifudaly

ca

A5199 2 NSIATILIDNTNANIIMNTIVDINITHAILITNNANULEDTNLADAUADLLDIVDIANUAUNUS

4

Anudafissvasaudunius (Y)  Collinearity Statistic

fakds (N = 189)

b B t Sig.  Tolerance VIF
ATl (Constant) 3076 15.156  0.000**
ANSHAILITNNANLES (X)) 0.358 0.447 6.831  0.000%* 1.00 1.00

Adjusted R* = 0.195, Durbin-Watson = 1.736, F = 46.622
WNBUR: “*szauld1Ayednf 0.001 (2-tailed)

A13199 3 NITBATIENBNTNANIINTIDINTRRUTNNA8LE 05N T AU NIND LTI ATEERVDS
FNNAENDDS

AUNIND LA BLATEFRAVD SN o o
Collinearity Statistic

fauus (N = 189) WaeLeas (Xy)
B B t Sig.  Tolerance VIF
AAaf (Constant) 1.508 5731  0.000%*
maiRLdwwanelees (X0 0649 0597  10.179 0.000%*  1.00 1.00

Adjusted R* = 0.353, Durbin-Watson = 2.040, F = 103.614

N *seaududAnnIeaiia 0.001 (2-tailed)
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amuianeladaasughavesinnaneisesiseduioddymneada 0.001 (b = 0.649) FseuFuauyd
gmﬁ 2
dmsunsveaeudviinadunans (Mediating Effect) th anfunisneaaou fall
Suneuil 1 BvSnananse (Direct Effect) annfaudsdaszldaiuusniy Senin Path
¢’ Faazvhnsneaeuluddusely
Sumoudl 2 Bvswanianse (Direct Effect) mniaudsdasyluddnsnadunans 3onin
Path a %ﬂé’mamsmaauLLﬁamﬂamagmﬁ 2 (Path a: b = .649, p < 0.001)
Fumoud 3 SvIwaniemse (Direct Effect) anndauUsaunardldgafaudsay 3ondn
Path b Zsagyhnmsmeaeulugsunely
Fumauil 4 msnaniedeu (ndirect Effect) w3sdnSwadunans (Mediating Effect)
\58n71 Path ab lngodun1snageume Sobel’s Z test Tuasussly
MTeR 5 MPeTiavEnanInsiwesnuivelaluassgRiavesinnatesesitnerusioiiles
VDIAUAUNUS

AusiaLiasvasnudinus (Y)  Collinearity Statistic

fads (N = 189)

B t Sig. Tolerance VIF
AT (Constant) 2715 12.958  0.000%*
ATWRIUITNNALEDS (Xy) 0.116 0.145 1993  0.048* 0.643 1.554
ANUNIND L ATAUATHFNAVDITN
. 0.372 0505 6.928  0.000%* 0.643 1.554

NA8Leas (Xy)
Adjusted R? = 0.357, Durbin-Watson = 1.751, F = 53.197
newe: *seautiedfyneana 0.05 (2-tailed)

o w

**syeutedAgyn1sana 0.001 (2-tailed)

Xz

Path a: b = 0.649 Path ab: b = 0.242 Path b: b = 0.372

X1

A 4

Path ¢: b =0.116

AR 2 BNSnadiiuveINITHATNNaI8I0shazANUTaNa AT AT YRV N HA UL E DT
TranusieLlosuasnuduRus

ARUABNT ADN1INAERUBVISNAaNI9 LI BVISNAdINIU (Mediating Effect) 138A77 Path
ab Feazyinn1snegaulaeeide Sobel’s Z test (Sobel, 1982) wuIAI@dANISNAZDUVDILLUA HAN
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WA 5.70 fiszduied@ynieada 0.001 nanAedninadaiiuaes Path ab Auanafianisaeiiu
SvBwaan X, lUda X, uazanvhedvdnasiuues Path ab lug Y dsuandlunmi 2 uaziile c unu
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