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Abstract

This study aimed at investigating the stakeholders’ opinion toward robot adoption
in the hotel businesses at the Eastern Economic Corridor (EEC). Mixed-methods research was
conducted by employing a sequential exploratory strategy. Starting from a qualitative research

method, thereafter, based on the findings from qualitative research, the survey questionnaire
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was drafted for using in the quantitative research method. Findings from the qualitative stage
revealed that stakeholders in the hotel businesses at the EEC accepted the robot adoption.
Factors involving in robot acceptance were human, robot, and organization. These three
factors also related to the human-robot interaction. According to the survey, in quantitative
findings, employees of hotels in the EEC accepted the robot at a moderate level. Regarding
factors involving in robot acceptance, respondents agreed with robot factor at a high level,
and agreed with organzizational factor and human factor at a moderate level. Respondents

also agreed with human-robot collaboration at a high level.
Keywords: Acceptance of Robots; Human-Robot Collaboration; Service Robot; Hotel Business
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p1vadiaslaneunielinoufly wazanmsalianuiuainndt 1 anuiudu awnsoagulddndins
AuAniudaiuayulas LA ddindu fuanisoazdoalumsned 3

TudruvasnnudAaiiuludatduayy wuideounuvasuaiudiulngiuiiaisin
siuguslFluienuiionn viemuitlildivnue wu msdousu Titeua (n = 47) sesaanie Yususd
FIUUAUINTEUls (n = 42) wazusudtisaiadassiilsusy Awmalagnd (n = 32) auddu
drumnuAniudatuayudug Uszneufejuoudiigliasnieainlsassuin (n = 6) siuoud
MUliNNIgIL AWFUAI (n = 5) kagmstiueuadild sstensegunsinuremingu (n =
4) dupuAnudRaiunuIgReukuuasuadLgiuInuliusnsgna estiwineau
Afuayudvi (n = 50) sesasunie msthvusudidunld axviliinisansasidmdnau (n = 37)
aonufilulsawsuduuay fdula ldwangAunsiiusudunld (n = 25) Sdlidanudndudedd
Viugus (n = 20) waznsivuesudnleiiunugs (n = 8) auaey



o o

U 17 adun 1 : unsay - dguigu 2565

M19199 3 AnuAnLiuLasdalaueLUzneatuNIsUusuaNldlugsAalsawsy

AUAALIY AN
AUARLULTsaTuaYLY
+ uguivinuieng suilaldvnue wu mafeusu lidoya a7
+ PrwwauINTEaula 42
+ YugUAT I Fasslrlsusy fagalagnan 32

+ Uaoadeanlsaszuin

+ VUYUATIINUTNINITFIY ASEUAII

+ MsumueuAlY 98YIenTEAuNTYIUYeInna
ANUARLTIULTIARATY

- liusnsgnan astntnaundunyedin 50
- Msivugudald asvhlviinsangasidamedna 37
d‘ LY a v 1 % o 1 3 } 24
- anuntulsasudusau J0ule manedunmsdmueudunld 25
- lifianudndudedldiueud 20
- MsvuguALN AU YES 8
2AUIIUNANISIAY

fodunuifsafunisiadediuuyuslunisinuindad aenadosiu McCartney and
McCartney (2020) iwuindadeiifinasenisdndulathvusuianld Yszneusonisseniuvugud
wazUszaunsaiveantneulussdng wavaenndesiu Bagdasarov et al. (2018) finanindadedu
yanadsHaRoNIsTaNTUuBLR Fwansiduedsd Ustaunsnidiuyaaaiinaronisseuiuiuesus
agedmau lunsidedanunin wilnaudlideyainissensuriueudegrannuaziiuinvusudiy
weilouiiousinny wilunmsidedainauigneunuuasunumeuannssuiilideiuuszaunsal
n39 vhldinseeusuusuara g aufiasivusuiinldoglussduiunanaindy
uamsfnulunsaiaonadoaiud Khaksar et al. (2016) naiusudivangaufuauung
UspLnmivintiy wazaenndeaifu Decker et. al. (2017) fiszyinjusudlaifinnandlansorsuaives
faulunnslifusns (Emotional skills) usssdudndnyiinuiseidunuio amnufnadwusudasyii
Tniinaudiusywdlaifnwi feidaivnsmaievitunadld (vanov et al, 2017; Wirtz, 2018;
Lu et al, 2019) ligonadosfuranisidodenmuainlundel fnuimdnauiivihoausmiugueus
Taensdlifinuinainusudazasihauwnuiinuls udaenndesiusansidoideusanaimduns
dsmnudndiuninnulsusulunig fgaevuvuasunuenadidliifivssaunisainnsviaudiy
usudlaenss winnunguiitsreutnedauinassinseinmiviusuiuldagdsarilindne
AGusmywelifianui
uanantu waideildaenadosiunurestinimnisnareviudifiunssiuinnis
U dunusn19denu (Social interaction) mawjuaufﬁﬁLfluﬁaaﬁmmﬁwﬁgyu’m (Barakova et al.,
2018) ndedriafivusudlunisfnuldfufsutusmedsaunniin seidelmuidssduiifuges
fidndudosimuusuugslivusuidanuannsolunsufduiusmedsaufuayudliunndy fai
Yn3v1n1snanevinunadld (Holthaus & Wachsmuth, 2021) @utladesiussanis Tuuseiauusu
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Tassadanaznszurun1sinaulmisadi Baedasarov et al. (2018) wauslJaonndadlunansuszifiu
Wy wonuezienddelindnauiiduiyedyih ulaliusuivi uasiinsdeeussniamdiu
Vugudegals ArsUsuanmndeuliminzauiunsvinureusud wagiineusunagliniug
Anuitatuninamulunsiauswiuueud

dalauaiug
1. Toraueuuglun1suiun

iesnuaifonuiminanuitlifvszaumsalnsslunshauduueud axlianudog
Fesjusudayinliuyuslifonsih snndmidnauiivssaunisainsdunsinuiuusud S
fUszaunsalnsasglindnauiinisiruainisuindevueud Wiladamsidiunatvayursedae
wilneuiidusyudvha fafu mnileniadinidsusuazdunuiiinnisueudidnald Wy ns
IaUszyy duuun wietingsaniseng q Amsliminaulddananisaivseveassddauiueus w3ee19
Uszanunuiuussnliigvsedmnevueus linaasnivusudasanasanisiauliminanuld
Whlansnuvesjusudlaguiu

vngsnalssusudindulaazthmususdinldmsiinisdeasussnduiuslinauiiedos
yi51u elungurasninauazgndn definndneazldidlanseiuidusudunlfuinslulsousy
st ensfinsevsulvianudiunguniineniulswsudinisinuvesiusus Tasianzesneddudes
nMsvhnusImAusErnsywEiuueusd felsvinnnuvesysdiuiusudiiauuansiieiu vuus
wangAuulsErivhe 9 Routine) Wity udsulussAslsausuduanuuinig Fadudedind
siupuiviilald Sy uiilssusuasnivusudanld windsuseisndufesdiminnui@uuywdey
dievhauluduiiAedestunismeuaussruidnvesgndiog smnminauldidlalussfuiuin
nsgenFuLaniuisUsslemivaamstviusudunl e danudy

dmsugiaumuews Idawausliimundnenmessiueudlnaunsaldaulavainvany
stind Vot eululssusufivusudannsovldsadidnnatsusenns Wy n1ssudadu nsdevosds
pnslignindarasitn mslsitoyaidesiutugnén iusu uenaindu msliviususiylinarsniw
wagnihaemdsiasilinareavituiu Ingeradenniwindn q aunguiinvieailon 1wy
awilng awdange My gy Wudu Jsagdelitnslivszleniannueudldunniy
nsldnwlvedunivnanniwiies wasaisimuliiusuddujduiusidagniuuyed usudais
Buduvinmeayudnou (Opening interation) 1wy nsldszuuiduges Weflaufusiiu fusudinig
wlBudwhnufensinmeedassaluif® venaintu venaintu esfiszuulviusuiaunse
ywanelineuldfesiedudnuvaziduioifuiusenuas sin Jaagsilvivueudiinisu fuiusiu
andldunia

2. Forausuurlumsifoadedoly

neideFesd fuiidunmsideSossnii@nndsnsisiusudinldlussialsausy Fad
Liflswslafifinisdniunisiusudunldaidurngiivhnisidons duu saifeiléddeoguy
fugruresmsmnasstjusudlululdlussezinaidu 4 nanifeilddorndudninadiingn
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au¥Anuvanial (Novel effect) Tunislévusud fatfu Faausdinisidoiiesrindely aas
yhnsAnelusseznaifisnuiniu iedumindelifauidnuvanlvaiduniisadeuds s
goufuiuguiazduedils uariitaduduladunidvinadenssouiurusudviel

Hosnuamsfinuadsinuisraunsainsdunsinuiudujusudidvinaegs
snsan1ssaNFuiusud Kty iefusunadend Tuniideadadaluasiinisaunusnys
Uszaunsalvesyana nsenadnuidisuiiisuniseesiuusudseninagfiiiussaunisainisiany
fuvusudtugilineiausuiuiusudias vioeautinguussaunisalmuaiuivioszoziiai
Ievhauiusueud 1wy nguiiiuszaunsallfauueudiduusza TWoudes Tanuuiunans T
ey Aulaimeldnuae wanhundieuieussauniseensulunisinuiuiueudssly

Tuesmuinaienishifinwiniesannsiwusudnld Sadunsiulusuauid
soruoud dsteiiianimuinjusudiimanaununssouiiduuyudlailuaagaamnssulaas ud
usudliamsonaunumiinauiduiyuslugsieuimatugsialsusuld defedunulumuided
wazeAdeludadssnma Fofu eadenisiuiiigniosderuoud Talinsfnwiuasineuns
nansideieatunisiauesusudlunauinisliuiniu Woannsuansiu (Stereotyping) 31
yugudagthuldnawnuuyedlalununndssion

AnAnTIuUIENA

unenuidesihfuduniesnuids Bes nsdaniamineinsuyuduaruuaminisvha
ufusgninusudusnisiundnaulugsialsusuwaiauirynians Jueen lnglasunuinide
JUNANN IINNTATUAYUYRIETNIUNMUATIUAYUNTITY (AN.) WATUNINYIRBYTNT AUda
1Al RSA6280029

LONEI3819B4
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