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Abstract

This research Objectives: 1. To compare the acceptance of using food delivery
technology applications when classified by personal factors 2. To study the influence
affecting acceptance of using food delivery technology through applications in the Bangkok
Metropolis and Vicinity. The sample used in this study was people in Bangkok and its vicinity,
both male and female. Which must have used a food delivery application of 400 people
using a convenience sampling. The research instruments used were a questionnaire. The
data were analyzed using percentage, frequency, mean, standard deviation. The one-way
analysis of variance, stepwise multiple regression analysis, and content analysis. The study
revealed that 1) Difference of education, occupation, and income affect the acceptance of
using technology differently. 2) Social influence factor, attitude towards use, and service
quality affect the acceptance of using technology with a statistically significant at the .05
level, the equation has a predictive power of 77% and the multiple regression analysis
equations can be constructed as follows: ? = 0.38+0.28 x;**+0.47x,**+0.16x3**. The results
of this study have resulted entrepreneur to have guidelines for further development and

improvement of application services.

Keywords: Application, Technology Acceptance, Social Influence, Attitude towards Use,

Service Quality
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(Result Demonstrability)

AN 1 BLUUINARINSEBUSUMALULAEANULLIAAUBY Venkatesh and Davis (2000)
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