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Abstract

This independent study aims at analyzing the exploratory factors of website
elements for the use of stationery e-marketplace in the Bangkok Metropolitan Region. The
research was analyzed by using descriptive statistics and inferential statistics of the consumption
groups who were buying stationery products. The samples were selected from 420 people who
ever used the e-Marketplace in the Bangkok Metropolitan Region. The results revealed that the
exploratory factor analysis for electronic marketplace use included Standard Features, Content,
Communication, Marketing Promotion, and User Friendliness. Moreover, the hypothesis test
found that the factors of gender, age, occupation, level of education, and income had a

relationship with the e-Marketplace use for stationery at a statistical significance level of 0.05.
Keywords: Exploratory Factor Analysis, Electronic Marketplace, Stationery
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AZLUY 4.21 - 5.00 vneis seFUINTiaR
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AzUL 1.00 - 1.80 mneds sefutiesiian
dwd 2 1unuvasuauisiudnuuzUszansmans deszneumedandatsla
WUU iffmeunanefudon (Multiple Choice Question) S1uau 5 48
yeaeuAMToTuYeIL AR UM IEA U sE B AT esiunsouta Savn (Cronbach’s
Alpha Coefficient) ﬁﬁl,ﬂmsﬁaau%’uagjﬁ 0.7 TulU (faen Miwddym was F01 1w Ty, 2561)
TneiAvandoyangusedne 40 au Adildnarnnarsmdeddidnnseding ioumanuidesiy
wudn Sledudsransanudeiu aseuda Sau vealuUaBUAMYRINTIATULUULAT N SIHEUNS
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Winfu 0.811 sumsilfnssnudesnisianzaesgndn windu 0.716 Msfnsedeans winfu 0.757
mMadienles Windu 0.732 uazdunisiaded1uie Wiy 0.850 Tasnsmweansdaguuuunasnns
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gunsalinTeadewdu fvds 324 au Andudosas 77.1 e1gsewing 18 - 23 U uag 24 - 29 Y Ay
F0U8Y 38.3 WAy 37.4 AIUAIAU miﬁﬂmagjﬁﬁzé’w%mm’m? way iniUsages andudesay
54.3 LAy 31 auaIau Usgnevendndndew/dndnw way winonuuivnensu Anduievaz 49.5
way 19.3 fiszauselémnia 15,000 v Andudesas 39 wazseldlugag 15,000 — 25,000 U™
Anduieway 35.2

2. MmyBaseitoyalagldatfidseuuiu

A519% 1 LanswaAntinvesiinUsusayesrusznau (Factor Loading)
AdlinasAUsEnau

YaA1aY
1 2 3 q 5

HoasAUsznau: auantanluvaaiuled
1. ulesst E-Marketplace Tunsnasn 24 4lus 817
2. Jules E-Marketplace finnnuaneany 812
3. ulwsuanstoyauazsuauiignios 778
4. VuledanunsadiszRulsvansdemia 727 225
5. finsdensderuiiuleddudieliinesenisiudy 713 230 231
6. IUlwA E-Marketplace finsuansusein 589 488
7. fifuugthiduusslovisedlday 575 274 393
8. ulsaiimsuansiumeunisindsiidnaunazaansainnald 500 469 226
9. iule E-Marketplace fiszuunsioaseulam 492 298 317 .325
10. Auleaiifleasnnisldndndnmiuaznisguasny 490 443
11. dulediiszuumsdadsiliinnsgiu 463 310 233 .268
Foasdusznau: ilem
1. iulee E-Marketplace fiszuu Rating 735 295
2. fszuuundaiouduaivil msansmEuaN E-mail glduinig 723
3. ulgddinisfanssulviswaunaugania 679 251
4. Julwdil Web board dmsunisyanguesgnAmeniu 310 .668 216
5. finsds E-mail wiadewiiedudumd de .649 217
6. Viulad E-Marketplace fiin3asfionisdumuuunenyseinm 285 577 .265
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A157197 1 uanswaAtntnuesiIuUsieiayesAUsznau (Factor Loading) (sa)

ANunnaIAUsEnau

oA ) , 3 4
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3, L%Ul“ﬁ(ﬁﬁﬂ’]iLLamI‘LJiI?,J%'uﬁ%WLﬁ]ULLazgﬂéfax‘i 240 207 575.228
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1NANTNA 1 wanrarntnvesinUsurazesdusenau (Factor Loading) 331N
M13N7 1 AndminvesiiuUsusiaviingegnavedluasAusenauty 91NNTIATIERIAYTENB LY
° Y % < % A ca & a co o | =~
d157990383dusAUsEnoUIVles aatnnatsdlrddiannselinddniuguniaiinTasleu NanIs
a v v s o A ca & a ¢o Y ¢ =~
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Usenaumeatadsenay 5 iU 397N1569%009AUsEnauis 5 a1y AlaanwuIAnigIfuns
JngUuuunazinawnsiloniivled waznainnaranidyddiannselind (e-Marketplace) #iail
1. qauaudivilurewiules (Standard Feature) 2. tilow (Content) 3. n15@0@13 (Communication)
4. n13dEsUN15MAIN (Marketing Promotion) 5. audufinsmaldeu (User Friendliness) fiaulu
msimwaInnawdyddianvsednddmiugunsaliniendou feslinud 1Ay osdussnaudis
5 gnuill Wleaunsaneuauewmarasnanuisnelaliiudlduinisnaianarsndvddidnnsetind

o (% ¢ IS
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L @mauﬂ’aﬁl’ﬂﬂmmﬁﬂ%ﬁ 2.249 0.134  Tlaisinary
o 12.11 0.001  #19AU
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