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Abstract

The objectives of this research were to study the level of satisfaction by saving
group for production per serving corporate credit of The Government Savings Bank (GSB).
The populations of this study research were of saving group for production per serving credit
organizations of The Government Savings bank 200 using Taro Yamane propagation 0.05 the
tools used questionnaire. Statistics used to analyze the data were percentage, mean.

The findings found that: the satisfaction by saving group for production per serving
credit organizations of The Government Savings bank is at high level. Found by saving group
for production per serving credit organizations of The Government Savings bank clear at high
level. Minor officials transparency at a high level and officials remove the barriers to analyze

find ways to improve project appropriately is moderate level at the lowest average.
Keywords: Satisfaction, Serving
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