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Abstract

The study on “The development of marketing strategy for promoting the potential
business community, case study: the cotton hand weaving products groups at chiang rai
village, Nan province” was conducted by using samples comprised 23 person. The
instrument was a rating scale questionnaire (in part 1) and interview (in part 2), to obtain the
data were analyzed by means, standard deviation, and percentage. The results were
presented in two parts of study as follows: Part one was explanted on general information
of farmer who produced the cotton hand weaving products in the Chiang Rai village. The
result shows that most of the farmers were females (95%) aged between 51 to 60 years old
(43%) with married status (100%). Most of them were primary education (65%) and the
average monthly income between 5,000 to 10,000 Baht/Month (100%). The popular product
were pa-sin (fabric xian) (31.94%) and pa-hom (blankets) (27.78%), respectively. The business
and commercial of the cotton hand weaving production in each farmer were conducted
manufacturers and wholesalers with themselves. Part two was explained on general
information about the marketing environment of the cotton hand weaving products in the
Chiang Rai village. The result shows that this production were reduced due to increasing of
competitor in the part of the cotton hand weaving production as well as current economic
situation in thailand. For marketing environment include strengths, weaknesses, opportunities
and threats of the cotton hand weaving products, The result shows that the cotton hand
weaving products had strengths such as sponsored by the academy in the area, skilled
workers and local knowledge while the weaknesses of goods were depended on imported
raw materials, lack of modern technology, designer, as well as knowledge skill. For marketing
strategy of the cotton hand weaving products at the current, the result shows that the
marketing effectiveness of farmer are still needing help from the main target market, Phufa
Pattana Center. In this study, the result found that the development of a marketing strategy
as follows: 1) should develop a model of the product, a unique group and distinguished. 2)
Product price should be set at a higher price to allow consumers to compare with other
product. 3) product distribution should also add a variety of distribution channels that
customers can easily access.

Keywords: Cotton Hand Weaving Products, Marketing Strategy, Marketing Environment
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Feluidmnefssaton anu vevvesaulne fanunsoimunainaevieaiunsaeen wuudnuas
anasvesRdnduanlauildlunisassadiainnmsiesgiuudiunainlauys Lena1uiite
farteluil (1) Snwardugiimans dagtudmiahuidaduiifowmemyiines ileamszianin
pmafiBuaune Revas wanzudnsindeu Yilidamiaiuitnieafiendiuanntu nduguilan
yosngudnaiuodntudsseaniunguinviesiisrimiauu idseduneldoglunusiuunans
fiureunuinnssfliofivefimsnuiusladiusniidendnfusiiniheneiio aunsasuunld
St Uszanns nauiinieadieafidumanidieadmindiusasngulssnsludminin emeuas
mandis a1y 25 DTulY 5181 9,000 vl sedunsAne Ssufnuduly (2) Snvazdiu
Haaumans nauiinviondiorlufmiadw ddanudesnsiivstonansuritihenefioliiandures
dhnvetluldies (3) dnwadunginssumand nauiuilaadinazdedudlnesddnudesnis
Arwiureutesirendundnuaruenguiidedud el uusiinnauseudng
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L] nquendwaaines thuneen 0.3
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A nguiamnvgusunedhothuize

ANNHAINHAYVDINAAT AUNEN

AA 1 NMsneunisndndueiiiveiiovenguen Tudwinuiu

3.2 1159198 WALRAAA Y (Positioning) N3 19auldUTeunIenIsuRadiy Jeas
yldruutmannasinaiaifistu demiuuandegsdnaudiorliguiinaldamannnnis
Awdaty lunisaiieadnuuansengudaasuendn Uiudigesiy a1uisaasieadnuuwaneluniu
ARSI MUBT ANULANAINANIZEN YULVDINARNTNIN LU JULUU AaUTR AUAIY 571A
anudedie auamlagld arwaenadeswesguuuundndaue 910507 1 1Bunsisuiiioy
UIATFIUNITHAALAZAIIUNAINYA1EVRIHANAUN VoI NAMTAT N wazT1ieHINe fe
Wisuieuiuninsgiunisndnasiiulainuasgiunsninvesnguaaasuendninudesseazas
i naudamResguruneidhuEs naunefithuveitau nquendnaninedturedng uas
Wisuifsuiuemuvannvaevestansaeiasdiuliindiiaufegeunedtuby nqumedthu
TSN naNo1IwaR3INer Thuvjsdns finanvianevewdniasisniingudsaiueIntiy
Weasney

3.3 mMsidenaaiamang (Target) 3NNTAATIEY AanaLlviang Wl HERTWIRN
themetiefildaslumedisiminuasfamimiiu Tddnsungudwanendnuasdwaneses fail
(1) nduithunevidn fo guingih Tanavdeasmemeidanudoimsiuseumuianssiiled
thevefiovienataiduresin Ssduiiiianuduendnuaifaunsfmanuauladedwuiiuld
(2) nguivneses Ae gnénvhlvluesiineludmintu

4. N5ATIENEUUTTAUNNITAAIAUAZNTANUANSYNSNINITNATN

4.1 Frundadauat (Product) wanfasitnihevedefivannisuaziinstundnsadeiu
Hue uienaideuandesunnsieiutne mameivindeiielnenaen insesdleriadduuuie 3
Fosorfsanutiuguareudsede dudwdniseiondu n1sdend uasnsmaduliy sumvﬁiu
AunSAAIER9RsTIanaRTael (Product Life Cycle Analyze: PLC) wiveanidu 4 93 el
(1) grsuuzii (Introduction stage) tunugidudaznduduiidudimeinnznainiiouridudg
paaihvneduisonevessdndusideutnsiunnegndndildiannan sustogsdniay (2) 19
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Ww3AUle (Growth stage) %’um%ﬁg Lauimfaamma%LﬁuﬁuaﬂwimL%’;Li‘]uﬁtmﬁaawmagq TSEATN
Tdunulunsndndudgeiouiu mseidesanudnsasiaanainuddmalidiuntsnsnaind
frlsuindu Fehlidursduduniamsaondeu wwududldiownsinduidunelmifiasndian
Tunaadeiilesainaainduidirmniranndenisaauni (3) 42e8usn (Maturity stage) Hutsi
goneiiNanasINRuLfunulun mEndudiiasdailiiasilfsonueuaznaiilsgeiian
udstudufiunuwluiesmaiafiuaniu mnaunsnansiadudildfandunaidenisudetuy
9€1917N (4) 298084 (Decline stage ) \ursienvivegluanmilanaseesoiiles wansiasings
duaSuodniudesneiuiinge Susiivaunuiuldiunud visgsiadnuazesnainaailunge
AU feumaidumsnuauiuumsgnsusiuiuma s lurusiduunismangdes
neneusnwld

4.2 §rusan (Price) dnfungudsaiuenindudosme vinsinamanfusioglu

q
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o &

seavanilnInatdenaiiafinssuASnandawadunaun1stul 18 audatunaunIsneauduingde

Y
3 s a

d1593UNTinun e uInsgINkasfInagnssAniganImataiieilunisadanindnualliun

Y
[ L4

WA furideauediiin vesfifliauneainasdaunmgauazinisimunmalisedu 5 sedu il
(1) fvusde YU 96 x 200 @3, IAIEdIwazUEN Aa 500 waz 600 UM AINEIRY (2) I
AIH18 YUIR 32 x 200 @y, 51ANedIkazUan Ao 100 way 150 U MuaIRny (3) #1gerndie
YUIA 80 x 200 @y I EEarUdn Aa 400-1400 wag 500-1500 Um AaIRy (4) K11
fne 1M 80 x 200 1. S1AUBEIAzURN Ao 200 wag 250 UM ALEEU (5) defniny vuna S,
M, L 99191edaiazUan fio 200-450 uag 250-500 U1 ANddu Melaszsiiandanagnssiu
s fsanfigeniwiedineifialgaainlaendudaiuendniudens azldnagnsnisis
negsnimanaiteliunisnszdueenne Taemanguazaedud un quélefiovuaziruneiniie
fudledludmiminu lunaidinieain masmanfieduaiumnimainlaensliduanuigud
Toftoduarirunetiniheiudedlutmindnldinnsliduansaduduidunusiving oni
Sledadeaudnsununntuly Tnsvmanduaslvidiuan orafmuanauuudsvessdndosiiiiuye
dieliifuslaalUSsufisuseninanan (Value) voaansnsitusiai (Price)

4.3 ANUTBIN1IN1TINTMUE (Place) dTUTDMNNTIATIMUNBVBINGUAWATY
91AnUudeese Usenaume Mivensedudafusiaa Stuaudgihiam wareAauna

4.4 fMun13dE3UN1ISAAIA (Promotion) naudsasuedninulisss Janinuiu g
fdaynlufenssumuanudauanssiegvesiminfioliguilnaiinadnsusivesnay uazidunisgdla

a

Wiguslaaianszurunstenandaaidugiiaziinisudnasteyasiniwmandnninienaguile

[N

NERTU 2INNTAIATIINdanagnsFunsdaaiInsnataly 2 d
1) mMsdaEiunseng
(1) msa'aLa%umiéumﬁzgaajﬂuﬂam Fadufanssunisiadunisvisinnengu
duauandniiudose Iinsgduiunudine eliindnfasidlanassuiseengiuilnaiite
wanfausivoanguldimnndu unsudndundndast 2nduannieduigludsuilan
(2) nsdaesunisveisfigiuilag Faduianssunisdaadunisueiiningy
duaduendntudesss dsgiuilaaauanvhelnonisldfanssunisduaiunisuesiudossulay
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wazuHuiy iWeudsimanslifuslaansu iledunsidiguslaaunium Fendnsasianeaunas
NI0NNGY

(3) msdaaiunsvefigmiinaune Jadufanssumsdaaiunsuediningy
duasuonTntudesns genseduninnune Wweldninnuueldanuneienilunsueuaziie
Hanaundadrannguludaiusinauaznaidmungvesdndom

o

(4) mﬂwmua@mamim GmﬂaumLai:uawwmummmdmmumuammea
Tovtoufainunu (Funudmine) Ao etiodud 5,000 U Fularlddauan 5% 9nmsde
2) mslawauasdszvduiiug
dansnslaanuazussnduiug ihudessula liun Ussunduiusngudaaiy
o1miudssnesnanegwsieiios uazdaiuiuiuiiieliguilaaldfuiselovivesindouas
mnumsnuvesimesmddlaiindndndus SauaudAnuaninaaindidug Aanulusdasaue
mnzdmiumsldnumhounasineeimenuulanivsifihevedoduiivhaulauniuslaa

dyUuaziansalna

HadnwlusuanImIndeuN1INIea1n lawn 9auls gaesu lona wazalassanandue
finteneiio TaulinantsAnmuIMINITmuInagnsnIn1snaanaa Sasithihevetiovesnda
duasuedntudessne faninu wisoonidu 2 meu il (1) deyaaluvesaudnngy wudn
aundnnduanilaidumends engseaing 51-60 I mafinweglussiutulssaudnu Soeldiade
5,001-10,000 Usieiieu fundnsasivesnguildmnuiouuiniian fe fdu sesasmn Ao A
Snvurnsiuiussiatunnauduienin-ffd Tnoundesminendnaudlutlagsu fo qudgih
WA (2) anmuandennisnismatn wuil wandusiinihenedievesnguiudszauiguiiesan
nMIutstufigeliu annnasassgaUssmadulfufatu Yszneufuniasgiuloveduaiy
wAndugfnnYiesdu dsalvsaringAuiiudiunaindsg dmin Budiu Frwsosq
au1samuuasIAsuulatalugenadeiuTenuITed1vievesdaninany3 Apiwan (2004, p.
64) 51691171 ANHANSANY ARSI wudn Yaduauguasd lowd SuiuauBnluaiaseu
wazs1eldiade \Dutadeiiminanisuandeanusoansdendnfasitme Turuefinaauddma
Fanualufienensstuduiuarudesnstenandasitme dmsudndsraunimaniiiansnasie
Audan1stendnduaiime 1iun Jadedundndue Jafoduaan dafedudomianis
fad e warildedunsduaiunmaiadstadosind ndmaimualufismansatud i
Foanstondndasitme Matoradunsigdn fmeduninsusiiazasie wasdufigdnduegd
WULA 828U Kanchanarat and Sangchai (2016, pp. 89-96) N81711 AAATINATINARNIUIAN
dsssuvAvesyuruIwnIg nguuluuIfn FUatIuNIg SUNBNINUAT FINIAUATATSITUINY
Falasumsatiuayusuyszanunsdiiiunuanesdnisuimsdiudmia wieliiauindnsusi
FunAndsssuenA nansAnwmuinianssuildsunsatiuayuainnaigingn faeduasiluvy
dAnnsFouslumsfmumdntasilvig digaain uenanifanssudinandeneliinnisadns
wotefuAniuinlugueuiu daaliyurudseld swruianuduenamanndy egrdlsian
nsduaiulasinisdneg veania §gdeiu uddnnedieligusuiianisadrenuiuluguyy
usinAnSusifignudntuindilngud guvuldlfueaiesemainsesiu dwmalfiAnng gunu
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iy vide guasdduaintullesyiunmaudginiimainaenin vilfmnudoamsiausne
Audn fanniianudesnistedudn dwalidudidunatn fuiesmineAudlivaauazdonds
n$nenslun1siiusnwiduan wieUaseliduaiunds (Mankiw, 2004, p. 63) Fedonndoiu
uansAnwanINLIAdanenIsraeluaiel wasnanslesziaudsgaseu Tona uavguassn
vowaandnsaeiinienedielunisinuaded nenaiinsesiaaudnaseu Tena uarguassaves
naandafusiiniheveteludminui luduilatefidugauds nuin dgshavaredregluiiudi
anfuduaiuatuayunson usanuiilile fnftynyviedu gnseu fe desiisingivansisdmia
e yuvusawaluladfiviuats antdnesnuuuiitinandeingy gnidlmmsizesinansusiihe
vefloties dawludunagnsnisnain nuin Uszavdamsunmseaiaisiuegluilagiueglusefu
Uhunans Tagaanaidmanevdn Ae qudgiiiiamundeagsimihfisiununaniasionasndngusn
Tmdglugud wazlnaindmunesessu lumeaunmsnudymnsndaiaznagnsnisnainiidie
nesletindonaennuansinlvalnie Tng nafan a Jouis (2549) wuin driheveiledndouden
Puaeilvalyie ynseu fo Audndidgmnisainiinuun Ao gowms madadiueties
LIMINsHInagnsnseaaduseauvemandueiinihenedeveingudaasuendn
Trudssnedmdai T8l (1) dundadast invnsnsmsiausUuuuressdnsusiliiendnual
ngnaulazinulanay IuéfmﬁmmgﬂLLuumaamﬁmﬁmsﬁﬁgu Napompech, Taphontong and
Aksornkitti (2006, pp. 739-747) ki1 Q’Ussﬂaumaaﬂmsiamejmm%ﬂLﬁaﬁwmé’fﬂamwmaa
yaanadusuusn Tnsiamedrmedruuamnisuimstanadiamiaguun Wy msdaradu
annsainsinens deagiided fo awnsafiusuadosesmuiinisinguuvuusslovdldaosves
Auduazuinis wu siudunsndl daiiu wezgaieiasuey uananifusznaunisaisideyai
FouludrunEndog arufesnsvesgné mnufielavesgné sautaniadgasdaaiunisading
auilivinueuazinaiianisuaniidegaeluguou (2) fusia asmnafiginiviedmaniio
gmaaduanengugnd Wy Muuasauuudsvesandusiiduganiesiatufuamnim
AuAaenAdeiu Apiwan (2004, p. 64 ) Luri1dn gUsenaumsalalsUSusiadumiviivalesedu
nnlelfaenadosiumudeanisvesiuslaafifianuunnsstutas msiannfusULuREn el
Judnfey dmfundasudidmenisduasy nisveludneasiidudusveswind wiuaundnly
AsauATkaziatznguimueeng 9 11nTu Wy ndumersuazdisenng Wudu gifun drade
(2546) vinsAnuumansiauinaiadmide Truun famingassnil wuin sandvided
wanzaNTuRg fUAMNYBIAUAT 1u aamane AuEBL Audiondnel Aaveanddmaligndn
Aamrufanela uas augdnduAmanzauiuang Thipjumnong (2014, pp. 161-173) nd1a
qumimmiuﬂmmmawuLmaaﬂ‘uiumummmﬂmaai‘]%wmamamwamuf\mﬂi A9hN15%0
uaztomnasuiteyaesiviassiustredifoddymaadaf 0.05 fuslnafiflgauszasdnisdoiiie
Huresshnluloniasiag awdendnfusiimefiiunlfludiause uldnaloniaunnindeiiu
dwsudinify elsiagandt umsiuideyaidiod audanunaskdnlnenseaziisiaminiidud
Averuaunaanied il wagaisiindnsusidmenatsszdusaliiden (3) dunisdn
$rmbe msifivdesmisnstasmhelivarnvaisinntu Wy dewns nsdasimiiedudmienss
Mnfuanluuslan (@) Fumsdaaiunisean asiinislavanuazyssnduius iudeseulal
syuudiannseiing 1ne Taphontong, Napompech and Kukuanratanachai (2004, pp. 244-247)
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