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Abstracts

This study focuses on three objectives. Firstly, to study the service quality of a bank
in Bangkok as experienced by its corporate client; secondly, to compare the service quality of
a bank as experienced by large and medium size companies; lastly, to study the relationship
between the bank’s service quality and brand satisfaction. The sample group consists of a
medium size corporates, whose sales ranges from 1 to 4 billion Baht, and large corporates
with sales over 4 billion Baht. All of them are Bangkok-based. The research was conducted
using stratified sampling, with data collected from over 265 participants. The data was
collected through questionnaires and analyzed using statistical software. Analyses were
completed with the use of descriptive statistics, which composes of percentage, arithmetic
means, standard deviation, t-Test and Pearson’s Correlation. The result demonstrates that
there is no difference inlarge and medium-size corporate clients’ satisfaction regarding service
quality. The study indicates that corporate clients’ satisfaction level concerning the bank’s
service quality is considerably high. There is a positive relationship between the level of service

quality and brand satisfaction.
Keywords: Client Satisfaction, Bank, Brand Perception, Brand Satisfaction
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