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Abstract

This research aimed to study the strategies for entrepreneur development of One
Tambon One Product (OTOP) for BENJABURAPRA to Thai-Cambodia border trade. Studying
population and sample were 3 groups: 1) The entrepreneur of One Tambon One Product
(OTOP) BENJABURAPRA random sampling group 81 cases. 2) Consumers around the Thai-
Cambodia border random sampling group 385 cases. and 3) Trader in Thai-Cambodia border
30 cases. An interview and questionnaire were used as the research tools. The result from the
analysis could specify 6 strategies for OTOP BENJABURAPRA Group entrepreneurs. Strategy 1
The create and produce the distinctive or unique product to locality and nationalization.
Strategy 2 focuses on the target market of garment and jewelry market. Strategy 3 acquaints
with  Thai-Cambodian border trading. Strategy 4 branding involves to indicate the
internationally uniqueness of product and locality. Strategy 5 makes an alliance with the
related agency to advertise for well-known OTOP. Strategy 6 paires business partners with

OTOP entrepreneur.
Keywords: Border Trade, One Tambon One Product, Entrepreneur Development, Strategies
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3. Han1533eRUTENOUNINISATUS A BRAUlne-fuyY (AuesyUssmea)

NaN15IdeNudn fuszneuntsmewaulve-funeidiulngeny 35-47 U Anluiesas
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'
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nsmguaulng-fuy (@uesyuszmea)
4.1 Nan15IASIE SWOT analysis
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A15197 1 N15IATIEY SWOT analysis
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M13199 2 HAN1TIATIEY TOWS matrix (0)
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