U9 13 atuf 2 Weounsngpu-5uau 2561

n1sAneIUaRenN1sAnaUl AN UINNISIkIURAZSaSN
YaeusewmdlnemuuuIveianziasn lnensiunn

STUDY OF DECISION FACTORS TO STAY IN HOTELS AND RESORT
FOR THE GULF OF THAILAND'S WEST COAST

A o & a 1
15708 UUBLNALES
nouna Junslaany’®

Received 7 May 2018
Revised 18 September 2018
Accepted 8 October 2018

unAnga

nMsideadsiitnguirasdiioAnundadeiidmaronisinduladendinlsusuuas
Jaosnvessumalnonmunyeilmziasninnsfunn lnonsdunualdsdntnvenilondieanis
i Tuenusissnisvesfidmintulssususedu 3 a1 4 917 uag 5 A1 NMsEus duiITeLdanunm
lngdsnsal@nyn (Case study) s9usiudayanisnisdunivaideyaidednsigynna (in-depth
interview) glidayandnilunguisvinaueiguszua 26 - 50 ¥ §9u3u 24 AW kan153T8NUTN
1. wnsglssusulusimuzfidnin fo Tsausudesegluszduaiifinnsgunnamuuifnvesiidi
findlefinnsansamfuiasgulsusumuunAnvosanuyaitunsgiulsusy Ae aze1a avaan
Jeuwihseiuaina faseuismiuazmnasuAduLArsEUUANLUADA fETIRA AN ALYES
WINTFIUATT 2. A1UNTEUIUNSARAULD nud daesmsidiindaduladeninlsausuluseiu 3 a4
A UaY 5 A1 ARANTANNTLFUAN MNMTESUBENAITeInTIazen T nnenmNEzAIN
AINTEAUAIINIUNINTTIUATILIUTUANNTULUULINTFIUATT A1L1TONDUAUDIAIINABINTTAYNATY
Hadudndufie vhiafideodsws iediosnndinumieaiirlsusuuarias fmvossumelne
munnmeilmgiasmilnensTunn danudesmsasdinlulsusuiivhiaiidaianzia vielndvaa
pusERuTATRnfiaasaazdels venindvhiaiinevedsusadomnesiuddndfundsumui
annsaiuneazan warlnduamisafietazansadielinszuiunsdnduladeniniiarsanls
wntu Yadeaarinefiinasonisdinlsuss uariaesnvesUssmalnenuuuseiimeiasilne
aziupnAe sEUULATEYI8YRdlsaLsH (Chain Hotel) uaglifissuuinTatngvedsausy Aasantans
IFunsgruszdvainavedsusuinfissuueietnalsusuasaeliiedenisdndulaldi§unniu
witdunsdllifissuuetetnsvedlsusuasdesfinnsanantadedug 1au sefuamiiduinnss

L n@nwnanuuinnssunisannis Inendeuinnssunsannis dninedamalulagsivasnasnulnduns
E-mail: veerawanp@hotmail.com
2 819159U52 a0 UInNSIUAISIANIG INeduuTRNISUATIANIG W Inedsmaluladsivasnasnulnduns

E-mail: korbkul@gmail.com



RMUTT Global Business and Economics Review

Tsausu nszuaumsTiuins wagnaneuiuangnmaus Mastiiniifinnsivasn msdaaiunisue
Fudu venanieulnivedssusuriliiinadenisdnauladeninlunsideluadsidng el
adddysinaninasenisdnduladeninlsusuwagidesuesUsemalnemunuimeilmeias
neazfunniitethlugnsinsantadedmuansifilaszanevesiidrinludfusiely

ANENATY: 1INTFIULTINTY, FEAUATITDILTINSY, NTEUIUNSAnaulaEen T NSy

Abstract

This research aims to study the factors influencing decision making at Hotel and
Resort of the Gulf of Thailand's west coast by In-depth interviews with tourists whom want
to stay. In the requests of guests in 3-star, 4-star and 5-star hotels, there was offered in
qualitative research. The case study was used to collect data by interviewing in-depth
interview. The main 24 informants were 26 to 50-year-olds. The results were: 1. In the
opinion of hotel guests about hotel standards was the hotels which must be at the star
level, according to the guest's criteria. Considering with the hotel standard according to the
concept of the Foundation Association for hotel standard consist of clean, convenient,
international equivalent, full facilities and good security system according to the suitable of
star standards. 2. The decision-making process found that the hotel quests want to stay at a
3-star, 4-star and 5-star hotel to determine by the star rating and facilities. The
Characteristics of room were clean room and amenities according to star level of hotel
standard. Star level of hoteling can to meet requirement better than every factors of hotel
stay. In addition, the location of the hotel must mean that it is closer to the community
center or near the beach. This location was the one factor to make the decision making
process of hotel stay. The last factor affecting the hotel and resort stay of Thailand along
the Gulf of Thailand coast was chain hotel and non-chain hotel to consider the international
standard of hotel. If the chain hotel was faster than to make decisions for service standard
of chain hotel then there had been create international standard of hotel. The factor of
non-chain hotel must be determined by other factors, such as the star rating of the hotel,
service process and feedback satisfaction from other customers. In addition, the new hotel
will influence the decision to stay in this research. This factor made the decision to choose a
hotel and resort along the Gulf of Thailand's west coast to determine the willingness to pay

hotel price.
Keywords: Standard of Hotel, Star level of Hotel, Decision Process of Hotel stay
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