NsASINA:UTNSSURDLAU
TA19aUUA 2 (NSNIAK - SUNAL) 2567

a a [ I's

NINRIINAAAIILEENAENSNITNAINRITIANEANMTTIINTEUI LD LNy S BaWIRIYE

a a

meldiaanuunflug nsifnwyl FaunaguvunensdunsdianaLies
ANUAYDIAUNAINIANYTUS
Product and the digital marketing strategy development for Phetchaburi
sesame crackers to a commercialize under the new normal Case study:

Chong Sakae Sufficiency Community Enterprise Group Phetchaburi Province

W1 Bunia’ algusenn Yadles” a3sens uywide’ naen Yyyssu’

Yaowapa Intase’ Natprapha Nummuang” Junyaporn Bunhlau® Kunlaya Punyatham®

Received: August 15,2024
Revised: December 2, 2024
Accepted: December 14, 2024
UNANYD

v
Ay aAau

AT ULINUSEAIALND 1) IATIENANLAINAIUNITHARLAZNITAAIAVDINANN N TN

q
= a ¥/

UTBUNYT 2) ANWINGFNTIUNNITBUALAINABINTITFURUUNITHOATNTNAIAAIE Uag 3) Wanu1ms

aa v o [y a

AUALAZNAENSNIIAAIARITIAEMTUNEAN N TINTIUNEBaaIYg n153TeliNENausEnIemTidY

= o [y

BRI IngFUNWAITIENAUYAINTAIAST HavauITNIaMAYUTWNYATAUNTETDWBLHEY TIUIU
8 AU warMIdedaUiinm Inglduuvasunuiinadesiufungugnimanisudminamesys suu
400 AU NANITIVENUI FarigusunuRsBuvsEIaneLisanuatosasun S innesy3 uuwvandn
wazdnsmiedunieunidusndnuaitumionnss neliigiundn Wy tnnalaun udetrid
ugwintven uarnd gnéndanlvjiesevidedinuandasinnmihuuarauladoriuada Tasd
tadelunisindulatofionsgiheeulet visytusifidesnisiendosnszany dmsuiniosdiodoansnig
paAifeanTsAe nsduaiumsveEudeRdvia msliwinnuuesinudeRata waymsusyduiudiiu
doRaria msafrensdud “dJudn” wdeualawnu “esesnnd nsizvivnele” Wungudhmneausy
Tmilutesmdludoa madnazdisasrsnssuinmauiuasiismoldliuigusznounsesnaiiuszavsnm

[

MmdfeY : HERSIN NIRRTV T1NTEUN FnAuUNALnY Lnysy3

' 919158U5NATININTUIMNITTING AMYINEINITINNTT W INendes1uigmesys
Email: yaowapa.intase@gmail.com Tel. 081-5724724

?919158UsEAUTIVINITUIMTEING AMYINEINTITINNTT WNINedes1vignYsys
Email: natprapha.num@mail.pbru.ac.th Tel. 089-4685067

* 91938UsEINANUTIVINIFUIMTIING AYINEINTTINNTT W INendesuigmesys
Email: junyaporn.bunhlua@gmail.com Tel. 063-6629851

¢ 91938UsEIAUTIVINIFUIMTIING ALYINEINTTINNTT W INendesuigmesys
Email: kunlaya.som@mail.pbru.ac.th Tel. 081-5511919



10 71§a15ﬁulla:u5nnssuﬁauﬁu
Un 19 20U 2 (NSNONA - SUDNAW) 2567

Abstract

This research aims to: 1) analyze the production and marketing potential of sesame rice
cracker products from Phetchaburi; 2) study purchasing behavior and needs for digital marketing
communication formats; and 3) develop a brand and digital marketing strategy for commercial
sesame rice cracker products. The research employed a mixed-methods approach, combining
qualitative research through in-depth interviews with 8 government personnel and members of
the Sufficiency Economy Organic Agriculture Community Enterprise, and quantitative research
using a reliable questionnaire with 400 prospective customers in Phetchaburi Province. The
research results revealed that the Sufficiency Economy Organic Agriculture Community Enterprise
of Chong Sakae Subdistrict in Phetchaburi Province is a source of production and distribution
of sesame crackers emphasizing Phetchaburi’s snack identity by using main ingredients like palm
sugar, rice flour, fragrant coconut, and black sesame. Most customers have purchased or are aware
of the products from front stores and express interest in buying via Facebook. Online reviews are
a significant decision-making factor for purchasing. Cardboard boxes are the preferred packaging,
and desired marketing communication tools include digital media sales promotion, digital media
sales force, and digital media public relations. By creating the “Pan Rak” brand with the slogan
“Delicious every bite because it’s made with heart” and focusing on the new generation target
group on social media channels, the strategy aims to enhance brand awareness and effectively

increase revenue for entrepreneurs.
Keywords: Product, Digital Marketing, Sesame Crackers, New Normal, Phetchaburi
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