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Strategic Marketing Communications and Brand Image Influence

Behavior Selection to Use the Network 36

of Lampang, Lamphun and Chiang Mai
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ABSTRACT

This research aimed to study the extent of
strategic marketing communications, brand image
and behavior selection including exploring the
influence of strategic marketing communications
on brand image and behavior selection to use the
network 3 G of Lampang, Lamphun and Chiang Mai.
The sampling groups were 400 customers who used
the network 3 G service in the area of Lampang,
Lamphun and Chiang Mai. This research was a
survey research. The instrument was questionnaires.
The statistics used were frequency, percentage and
standard deviation. Statistical inference used for
analysis of variance was structural equation Smart
PLS 2.0 M3.

The result revealed that the majority
of respondents had the opinion about strategic
marketing communications, brand image and
behavior selection overall at a high level. The
result of structural equation found that brand image
had direct influence toward behavior selection
the most, strategic marketing communications had
direct influence towards brand image, and strategic
marketing communications had direct influence
toward behavior selection, respectively. The result
also insisted that strategic marketing communications
had indirect influence toward behavior selection

to use the network 3 G more than direct influence.

Keywords : strategy, marketing communications , brand image , user behavior , network 3G.
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