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W@ABSTRACT

This research aimed to study 1) the level of
relationship between satisfaction and brand loyalty
on portable computer for Rajabhat University
students in the area of northeastern region and 2)
the relationship between satisfaction and brand
loyalty for students of portable computer of Rajabhat
University students in the area of northeastern region.

The samples were 383 students who have
been studying in the bachelor’s degree of Rajabhat
Universities in the area of northeastern region.
The samples were obtained by using Krejcie and
Morgan’s Table. Research tool used in this research
was guestionnaire on satisfaction and brand loyalty
with the reliability of 0.9639 Statistical methods for
analyzing data were percentage, mean, standard

deviation and Pearson correlation coefficient.

The results revealed that: (1) the satisfaction
level of Rajabhat University students in the area
of northeastern region on notebook computer was
in high level. When considering each aspects of
marketing mix, it was found that products, price
and distribution were in high level except marketing
promotion was in moderate level; (2) the level of
brand loyalty on notebook computer of Rajabhat
University students in the area of northeastern
region was in high level. When considering two types
of brand loyalty, it was found that the attitudinal
behavior was in high level; (3) the relationship
between satisfaction and loyalty to the brand of
portable computers for students in Northeastern
University was 0.556, which is a positive relationship

on high levels, statistically significant at the level 0.01.

Keyword : Notebook, Satisfaction, Brand Loyalty
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