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The Effects of Sales Technology Adoption, Salesperson

Coachability and Emotional Intelligence on Salesperson

Performance of Pharmaceutical Companies in Thailand
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ABSTRACT

The purposes of this research were to
investigate the level of Sales Technology Adoption,
Salesperson Coachability, Emotional Intelligence
and Salesperson Performance of Pharmaceutical
Salesperson in Thailand and to study effects of Sales
Technology Adoption, Salesperson Coachability,
Emotional Intelligence and Salesperson Performance
of Pharmaceutical Salesperson. The research
samples were 420 salespersons. The research

instrument was a questionnaire. The data was

collected and analyzed by using Mean, Standard
Deviation, Pearson’s Product Moment Coefficients
and Confirmatory Factors Analysis. The research
results indicated that Sales Technology Adoption,
Salesperson Coachability and Emotional Intelligence
had direct and positive effect on Salespersons’
Performance. In addition, Sales Technology Adoption
and Emotional Intelligence had direct and positive

effect on Salesperson Coachability.

Keywords: Sales Technology Adoption / Salesperson Coachability / Emotional Intelligence

/ Salesperson Performance
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. ALady Andeauunnnsgu
518115 / 89AUsENav * wUana
(Mean) (s.D.)
nsuwmalulagnenisuvigunly 3.90 0.44 11N
nssuiusglenilunsly 4.09 0.53 uN
nssuianudrelunsly 3.75 0.58 1N
mﬂ%LwﬂIuIaﬁLﬁaa%aé’mﬁuégﬂﬁﬂ 3.90 0.56 11N
mslwaluladifienszuaunisniely 3.91 0.59 11N
ANNEINIaluNsgnEnaeu 3.80 0.38 11N
AULTIYBIANUNY YN 4.13 0.49 11N
nsiasionisiteus 3.41 0.59 Uunans
anuidedovioiansnaold 4.00 0.56 11N
nsSulleunanaunay 3.71 0.62 170
mMsvhausauiuiieusiuiy 3.76 0.55 11N
ALRAAIANIBTUE 3.96 0.39 110
n15UTEIUeSNAIAULDY 3.99 0.52 11N
mMsUszidiuensualfdu 3.93 0.53 uN
N13AIVANDITNL 3.85 0.57 11N
nslaensual 4.06 0.45 11N
HaNSUURvR UMY 3.46 0.61 Uunang
NaNSUHUANUTNGANTTY 3.54 0.61 11N
HANSUHURIUNIAUNAENG 3.40 0.68 Uunang

A1397 1 uanasyAuANAnuAgIiY Msdinalulagnianisuenld anansalunisgnilnaen aaw

281NN Uay Han1SUJURMUVBIUILYY

syAupAniusunshwalulagnanisenld oy
luseAuinn (Mean = 3.90, S.D. = 0.44) lnganunsaises
drsuauAnLunsTInalulagnisnisveuld
MnesAUsznouRdiAnadsnfigalumesduseneud
firnadeiian suddused nisfususslemilunig
19 (Mean = 4.09, SD. = 053) msldinaluladiiio
AsguaunsAgly (Mean = 3.91, S.D. = 0.59) A5
Ttnelulagiilearsduiusani (Mean = 3.90, SD.
= 0.56) war N1suianudlunisly (Mean = 3.75,
S.D. =0.58)

AnauLuUasUnUTsTAUAIURAIUAILAILY
ansatunisgniinaeu agluseduuin (Mean = 3.80,
S.D. = 0.38) lng@u50I5 89d A UANUAALIUA LAY
ausalunisgnilnasuy PnesFUsznoufiiAedsLn
fanlumeosduszneuiiiiiadeshan aus iU e
USIVDIAUNYIYIY (Mean = 4.13, S.D. = 0.49) AY
Gefovsowpnsnaelay (Mean = 4.00, S.D. = 0.56) 13
vausanfuiiieusudin (Mean = 3.76, S.D. = 0.55)
3.71, S.D. = 0.62)
waz nMsarien1siseus (Mean = 3.41, S.D. = 0.59)
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AneunuvaeunuiisyiumuAndiusuay
3.96, S.D.
= 0.39) Ingau13OE8IaAUAUARMAUAILAIIY

aaenee1TNel aglusyauin (Mean =

aaAMse1sHal AnesAUsEnaUdARAINTian
lumasddsznoviiidiadosan snusiudsd nsld
915Ul (Mean = 4.06, S.D. = 0.45) n1sUseidiuensunl
AuLed (Mean = 3.99, S.D. = 0.52) mMyUseiiiuansualy
U (Mean = 3.93, SD. = 0.53) uay NMIAIUANITHA]
(Mean = 3.85, S.D. = 0.57)

AnOULUUAB UL TEAUANAAILATINANTT
UuRnuveunuig agluszduliunais (Mean =
3.46, S.D. = 0.61) laganunTaSeNaRUANARALAY
sunansufTRnuve iUy 9nedUsznouis
Auedinniigaluvosduszneuiiirnindodign A
vl NaNSUHURNULTINGANTTU (Mean = 3.54,
S.D. = 0.61) ua HANFUHURNUNWAUNAANS (Mean
= 3.40, S.D. = 0.68)

2. uamslneiileneuingUszasdnuide

HaN1TIASIEvesAUsTNaUmE U ulunan1T IR
dwmsuesruszneu ok nsdumaluladnienisene
wldrnuansalumsgnilnaeu anuaaian1eensunl
W Han1sUSURNUTeIuNUIY waen1suTulies
n3In WU esAUsEneu nMsdimalulagnisnisiy
1114 (Sales Technology Adoption) Usznauniy aa
Usgnausiduiu 4 esduszneu e mssuiuselevdly
M3l (Perceived Usefulness) Ms¥uianudrelunsly
(Perceived Ease of Use) mstimaluladiitoadneduiug
gjﬂffﬁ (Technology Usage - Customer Relationship)
wae nstimaluladiitenszurunsnelu (Technology
Usage - Internal Coordination) 23AUsENOU AU
anusalunisgnilnaeu (Coachability) Usznausie
D9AUIZNDUTINIIUIU 3 89AUTENOU AD AINALTIVBY
AIUNENEL (Intensity Of Effort) Annauidiedonsernsn
molAy (Trust/Respect For The Coach) n1s5uiianu
NanauUNau (Coping With Feedback) wag n15v191u
sruffusiiousauia (Working With Teammates) 846
Uszneu ANuRaInneesial (Emotional Intelligence)
Us2naumme a3AUszNaUTINTIUIY 3 83AUIZNOU AD
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n1sUszIueIsNAlAULeY (Self-Emotion Appraisal)
nnsAIUANeIsUal (Regulation Of Emotion) waw N5l
153! (Use Of Emotion) kae 83AUsenau Hansufun
musuaqé’l,muma (Salesperson Performance) Usenau
A28 BIAUTENOUTINIIUIU 2 D9AUTENDU A HANIT
UHURANUTNGANTTU (Behavior Performance) ag
HaN1SURURMUTIMEaNS (Outcome Performance)
Falunanisinesduszneviinuaenndesnauniy
futayaweUsedng Inedlen Anla-awndsduingiviniu
1.79 uansilumaiinudenndesnauniuiulayai
Usydn¥ iflosn Arla-aumsduivnsiantdesndt 3.00
AR InANEDARABINALNTUIRSELWNS (Comparative
Fit Index: CFI) fawvinAu 1.00 wanedn luinadiaiiu
aenndainaundudedinivg eswnen CFI fien 0.90
Fulu AndidSnenunaundy (Goodness of Fit Index:
GFI) 8AvinAu 1.00 wansl1 lunalaudennasy
naunduifudeyaiausedn e saine GFI frsnnnd
0.90 AdiisniaesvesradeanuraInadeurds
a93983n15UT2UUAY (Root Mean Square Error of
Approximation: RMSEA) fiA¥i1iu 0.00 wu18d
lunadeutsaennaesnauniuiudoyaldausedng
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