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ABSTRACT
The objectives of this research were to 1) study the behavior and needs
that affect northern food of Chiang Mai province and 2) study the correlation analysis
revealed a statistically significant relationship between tourist behavior and
demographic. The sample was 405 consumers. The instruments used in this research
were guestionnaires. Statistics used to analyze data were frequency, percentage, and
hypothesis testing by Chi-Square.

The results revealed that the majority of Thai tourists who are interested in
visiting Chiang Mai are passionate about the region's cuisine and eat it once or twice a
week. Most of the foods were curry type during lunch. They searched for information
through food delivery applications with the family/relatives by the cost 201 — 300
baht per time. Most of them used motorcycles when they travelled to the local
restaurant. Tourists had the highest level of opinions towards the needs of tourists in
northern local food consumption, namely food appearance.

The correlation study showed that a statistically significant relationship

between tourist behavior and demographic was statistically significant at 0.05 level.

Keywords
Behavior and Needs, Northern Local food, Gastronomy Tourism
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mu”?%’aLéaaﬁﬁfmqﬂﬁzaqﬁﬁaﬁmzﬂmmﬁmﬁuéizijmiﬁmLNEJLLUULLamﬁwmi
Toyauszdnd 56-1 One Report AusAmmanningvesusenaanzdeulunaiandnning 1oy
0 o sewingl e, 2562 - 2565 Swaudeyationun 458 fegne vimsleneideyalagld
NTIATILYIANNNBELTINY (Multiple Regression Analysis) NaNSANINUTN NMSLUANE
LUULARI518N15ToyaU 891U 56-1 One Report A1ua113atun1svAls Lagau1nues
vitm Tanuduruslufienafeafuiusnamdnnindesefidoddyniads Tuvned
Tassasaniaudianuduiuslufiananssfudiufunamdnnindodeditodfgyniad
uanvinadameuuuuansenstoyausydil 56-1 One Report Anuamnsalumsviriils
YUAVBIVIEN warlassadiaviiay Lﬂumamawmmamamsmauiwaauﬂawu Kan1sAnwIil
gondulszlenisauitnuazmibonumiugua linsentinfanmua1ven silanekuuLans
$1813903aUsEdT 56-1 One Report wardnwarosUITmikansafusInsty
ARy

nsiUnHedaya 56-1 One Report $1AMANNINE
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ABSTRACT

The purpose of this study was to examine the relationship between annual
registration statements of the Form 56-1 One Report disclosure and the stock price
of listed companies on the Market for Alternative Investment during 2019 - 2022,
totaling a sample of 458 observations. The multiple regression analysis was used to
analyze the data. The result showed that annual registration statements of Form 56-
1 One Report disclosure, profitability and company size had significantly positive
correlation with the stock price; while debt structure leverage had significantly
negative correlation with the stock price. Therefore, it could be summarized that
disclosure of annual registration statements Form 56-1 One Report, profitability,
company size and the leverage affected investors' decisions. The findings are
beneficial to companies and regulators to recognize the value of annual registration
statements Form 56-1 One Report disclosure and the increasing differences in

companies’ characteristics.

Keywords

Information Disclosure of Form 56-1, One Report, Stock Price

AudAy vl

nsadugsialusdndnyatuiieadisauidsdidufidudives (Maximize
Shareholder Wealth) defnflsdananaunnunarnarilsvesuismiissesiafomiidu
wiludlagtugsianasdnamurislfaruanlaluiFeswesdauuazduandouuiniy
Fanagnslunisa¥ireninuaiuisalunisudsiunazainudeduiivaegsiafonld Ao
Ausuiinveusiadial (Corporate Social Responsibility : CSR) augdfiun1siassyiulanig
LATYFNVDIUTEN (FAdan umumnead, 2563)

pa1avdnning 151 1o lo (Market for Altemative Investment — MA légnaasa
Juiiodunainmadenlunsseauyusssrenvegiiaruianaiassungey iledada
TWgsharuanannazsundemulalufunszuamsvgialuouianegadsdu somainu
Suilaveudedinunazdunndon Werunumieulunmuwtsiu aemdnnindurisuszma
Ing, 2566n)

mgaumiuguadiinnuanenssunsmiurdnninduazaaiavanming (n.a.n.)
Fafinnsimuandninueinisilaimedoyasia q vesuin ilewsundsdoasisug leun
wuULanITIEMITeyaUsEdl (56-1) warenuUses1l (Annual Report) ielawedeya
Aeafuranisduiuau arensuauiuiinveusednuvasuien saltududd e, 2565
Husuly n.ae. IWasunainasinislamedeyavesuivnuuuienaulusuuvuii Ae
wuulanes1en1sveyalsednl (56-1) uags1891ulszdny (Annual Report) AggnIIuiu
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wvuidudisrluguuuulml fie wuuuanssentateyadszdrd 56-1 One Report smuaﬂmﬂ
wfifeyaiugiuresuisnuda maﬂﬁ‘vm‘umﬁi'1&muﬁuamamﬁwwuwaqmwaa'Nsm&Jum
Afefienuuinveu 3 Aundn fe AsuInden AN uazn1sAIAUQULARINIS
(Environment, Social and Governance: ESG) (f11nauamuenssunsmiundnninduas
nanandnning, 2566) Inefmundulitiduiuuisnseusszandydduaniud 31 Suneu
2564 FunounsTud WA, 2565 (arananninduralszmnalng, 2566%) Lﬁaﬁdwiﬁ@amu
dhisteyaldmnituanmenufisnduiion

a9y £SG IeSuanudenandnamu esnniduuwdaithamuldusznou
msfansanasu Tneazlinnudifytunisihgsiafiddadannusuiaveusudndey
depu wazn1siiuguanans legreasudiu (Suttipun & Yordudom, 2022) n1stUaLue
Payaluluunanssen1deyausednl 56-1 One Report Fadunsdedyranfiowansds
nslinnudfyLRady ESG auanuataniwesinasmu (afuen eln, 2562; qans
wste warasIsh ULIWIIng, 2556) A mdnningdeenaldiunansenuiiledoya ESG
gtnasmu danfuFaduihiaulalunsfnwauduiussrinamad ameuunianassnis
U9yaus231U 56-1 One Report AusIAwannindvasus¥naanzidsulunaiandnning
1 10 Lo Wieludsylovdsiotinamu nasnsuuisnuazmissnumiugualunisidame
Toyafiuansderuiuinveuvesgsiafiireriarulide

TgUTEEIANTIY
WeAnwiAuduiusTenitanIsilameluunanssnen1steayalsednd 56-1

One Report fusimuannsndvesuisnaanzidoulupaiananning 1ou 1o lo

ASBUKUIANIUNISIFY

Fuwlsdasy FlUsau

[ % (4 ¢
N3 UANELUULEAIT18N15TaYaUs2InTU 56-1 One Report IAIMEANNING

\ 4

AakUsAIuAL
o YUIAVDIUTEN
v ngQ
o lAS9AS1INTAY
o AUANNNTAIUNTYINALS
o DYVDIUIYN
o MIWANDUUVUSRAIUVDIE DO

dl a
AN 1 NTBULUIAA
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TeuAng

WUULARIT18N13YeLaUs¥1T 56-1 One Report ¥M889 LaNI18UTOYANANTS
Anfiunuresusenguuuulng Imwam%ayaﬁugmmaw%ﬁw FIUBYANITARIUIVDS
psAnseeedsBuimilefisanuiuiinveu 3 Muvdn fe Awindey dsau uazasiiugua
AanN15 (ESG)

FIAMANNTNEG MUIDI T1ARannIndvasuienaanzidoulunainnanning
811 10 1o FeldsmUavesiuanstey a fuil 31 fhney vesdnly

visnanedoulunaiandnning 1By 1o lo nuneds vsniidiaansdeudy
“UsEmumaudnin” Tusaanannsngd 1ou 1o o

A1INUNIUITIEUNIIU

mqwﬁmsa’aé’ 184 (Signaling Theory) Lﬂquwﬁﬁﬂﬂawﬂ%ﬁﬂquaﬂiimﬁﬁﬁw

dedryyradlvigfionu mavmuuﬁviasuummumiaﬁmawqmﬂﬁuLmamaaqmwmimm
Yoyanunnsireiu muumwgmﬁmammmaaLUum5?\1mmimﬂawﬁmauﬂﬂmmﬂmm
ﬂ1sflmmmluauaamawa;ﬂammamm (Connelly et al., 2011) lnengufnsdsdayayn
wansliiuingfidulfdsliszidusing 4 vosudtnludruvesmsdameteyaiiioasuna
Aefuanuslansensnseyinueaus¥ (Srivastava & Lurie, 2001) 11 nslangulnisds
doyayalagnisidameuuunanisien1sveyaysednt 56-1 One Report \odsdyaidia
wntnamulunisanaulilaunavesteys waruansdenislianudfafeasuussidiudu

ﬁamﬂaam GG LLauﬂ’ﬁﬂ’]ﬂ‘UﬂLLaﬂﬂﬂ’ﬁ Luaﬂ‘\]’]ﬂuﬂa\‘ﬁ/liﬂu‘fjﬂﬂUuiﬁﬂ’l’Mﬁ’]ﬂi‘lﬂUﬂ’]iLa@ﬂ

e

%EJMUSUEN‘UTHVWI@WLuurﬁ]ﬂ’]iﬂi)ﬂﬂﬂiﬁuNWU@UG]EJN&J&’J‘LJI@LE‘IEJMWWUU MSDANETIB LT
laﬂﬁuLmN’]qmamusuau”amqmiLqmwamwamammwaﬂw%’wé (Suttipun & Yordudom,
2022) puaNNAgIURAATiTUsEANS AN (Efficient Market Hypothesis) S1A1% 0w EvanNIng
 valeagnisiuasoudayadfuvinsmutafeiugu fdnaudnminddause
avvioudsarmeaviinngasmuluouianaindeyasine q Afamuldsu fadusamdnning
wldsunansenuviuiiflefvnansvdedeyasia 4 TWddamu (afuen e, 2562; gams
W5ty wagassush uTuidng, 2556)
nsAnw1UITeatlseimanuInsilameveyanusuinve usodIALLAY
danden lussnuusziduassanuauiuiiaveusoduinden daem uaznisifiugua
A9ns ﬁmaﬁﬂﬁﬁmﬁmﬁlmmﬁu (Almeyda & Darmansya, 2019; Jizi, Nehme, & Salama,
2016) dmuuszmelneg 1nnuidtlusfinfiinuanuduiusseninaimsUamedoyanina
Suilaweusiodandon dsau uazn1smifuguaians luuuuanssensUszdd (56-1) uae
189U fusiauvesusenaansiloulunaiandnnindurislsemelng wuiinig
Damedeyadsnaninayinliisiaviuifisandu (Suttipun & Yordudom, 2022; Van Brecht
et al,, 2018; Vinwns Bunina uazansdl iBevusdn, 2562; uwns uwndini, 2564; Wows
ulusamily, 2564) luvaziunanuddenuimsdawedeyarmiusuiiaveumudsnsluiuy
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wana3en15UsEId (56-1) warsrenuysednl duaviibisaiuresuignianzsideulunaie
wannindurislsemalnganas (Aiuen medn, 2562) warn1siamedayaninusuinyeuse
Fpsuazdundonlunuunanisnensusesd (56-1) enuUsedd uarsenuanudiu
Liflanuduiusiusimiuvesuienaanzideulunatandnning 18u e lo (Tadan unau
N3, 2563) ogslsfimunanisfnudnafuliiaonadestu Snvisaninuindeu 9299a0
Msfnw indosefldlunsinu naeraudnvaYesUTIMTLANANIIY WU YUNAYDIUTEY
Tassadamiiau awanunsolunisviils 918Y0IUTHN LALINITIHANBULNUADHAIUYDY
{ievu Teonaiinasenisidsuulaswesiamdnning Uiz, Nehme, & Salama, 2016;
Suttipun & Yordudom, 2022; simude andwug uazugua ansag, 2559; AU ¥eHn,
2562) usnanivouirnvesnsAnynadamedeyadudaunnden dau wagnsfifugua
Aan1s Gepadunisfinyianzn1silaneaniuusanisienisuszanl (56-1) n3eseau
Uszdnd Bedslaimunsfnuinisdameainiuuianssonsteyauszdid 56-1 One Report
Tudszinelng

Wanilun1sidy

maiusauTIadaya

Uszanslunsidedl fo viswilansdousglunaamdnving 1Bu 1o 1o wawifiny
fifusuradeyamnussnssesringd na. 2562 fa wa. 2565 el livudsuisnanmadou
17'iLL?ﬂfumioﬁ’wLﬁumuhﬂﬁmuﬁmuw%au%ﬁmzmﬁauﬁagjizmwﬁuvjmiﬁ%ﬁumu o
U URfiuansnety naenauuismasmedouiifideyavesnuusildlunsdnulinsudiy
Tnel#38n15guinognalunianzas (Purposive Sampling) 3svilimasduauseesildly
mM3Idensaisnu 458 fegw fmnsed 1 Teefunurudeyaniadameuuuuanisens
Toyauszdnl 56-1 One Report U w.a1. 2562 fis w.a. 2565 A1nIuledvesusem dausian

WANNINY waziwlsAIuAL udayaaingiudeya Setsmart

A5199 1 Usannsibglunis@ne

318019 2562 2563 2564 2565 54
Suusimaanzeulupaiavndnnsng 18u 1o 1o 150 161 177 196 684
90 1IUUSENIANSLToURRALINISAMEUITY (1) (1) (1) (1) (4)

Lilanmuimuaviousenamedeuieg
sErineituylnseiiuau
in hunuusemensileunideyavessoulsild  4e) (44 (57) (75 (222)

Tuns@nwlaasuaiu

sduudeyaitlilunisinuil 103 116 119 120 458
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n153LATIvitaya

ﬂﬁiiﬁﬂﬂ%ﬂﬁiﬁiﬂﬁﬂﬁﬂﬂﬂﬁmeﬁmmmaam%ww (Multiple Regression Analysis)
dmiun1snegeuaNANUENTuSTEnitansameluukanIsenisteyal syl 56-1
One Report fus1Amdnnindvesusenavsdeulunatandnning 18 o lo Tnafuuud
1 lun539e uanadieil

= Bo+ B:ONEREPORT;; + B.SIZE + BsLEVii + BaPROFIT: + BsAGE;; + BeROE;: + €

Tagfl

P = AmdnnIwg o Juil 31 Juew vesdnly

ONEREPORT = n1sillameuuunanssnen1stoyalszd1l 56-1 One Report lnginaniy
fwdsru ynusEninsdawelidanvindu 1 minlufinsUaweliian
Wiy 0

PRI

SIZE = wWveIidn IAmnaeniiiugiu 10 vesduninde

LEV = Tasadmiau Yadansanduniaunudeduninds

PROFIT = mnuannsatumsvhiils Sasandnsdariilsanineunenideuwaznd
modunIng sy

AGE = D1gUaIUIEM SnAnntdagiiuaudiidessuTn

ROE = SNTIHARNDULNUADEIUTDIKT YU fapnansnsrdnilsansnounenide
IR EHR R I LEIARLUAY

€ = MmnueaLAdou

i = Uimaemzdoulunanavdnning 18u 1o lo uTEW |

t = Uidiesmsfinw ae t = 2562, 2563, 2564 uay 2565

NAN33Y

msiteadsiiiinguszasdiiofnuaudiuiusseninanadamouLUuLanITI8nS
U83au5¥91U 56-1 One Report NusIAmanningresus¥naanziioulunarananning
B 10 lo wanisiinsziddeyaiugruvesdnusilélunisifeusenoudae dade
AifsegIu Angean Avdnan wazdrudoauunnggIu wansiansned 2 wuindeyadedng
nnuTEmaanzidoulunaamdnning 18u 1o lo Snamdaming () 1ndesiuegil 4.03 um
dlodreiuenauinuin siausnniwe (P) T 2562, 2563, 2564 way 2565 La?alaagiﬁ 1.98,
4.30, 5.27, 4.27 V1M MWEIFY @IWBUINVBIUITEN (SIZE) nudiaindsvesteyaminiy
3.07 Tnssad1eniiau (LEV) wudrildiadsvesdoyaniiu 0.42 wih arwainsolunisi
fnls (PROFIT) wuindiduadsvesteyawinfiu 0.04 o1guesudtm (AGE) nuirdiauedsvesdeya
winfu 26.02 T uazdmsmaneuumusioduvesiioviu (ROE) nuindadnadsvesteyawintu -
0.34
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A5197 2 ADANTTUUN

fauus Mean Median Minimum Maximum S.D
P 4.03 2.00 0.01 63.00 6.36
P2se2 1.98 0.87 0.01 29.00 3.46
P2se3 4.30 2.02 0.02 36.50 6.08
P2seq 5.27 2.64 0.04 63.00 7.90
P2ses 4.27 2.11 0.03 39.75 6.32
SIZE 3.07 3.04 2.37 4.01 0.33
LEV 0.42 0.40 0.03 0.99 0.22
PROFIT 0.04 0.05 -1.02 0.71 0.12
AGE 26.02 26.00 3 64 11.18
ROE -0.34 5.61 -1223.82 173.72 68.49

M990 3 NNTHANLIIALDLALSDYAY

Dummy variable = 1 Dummy variable = 0 34
AR Saway AR Sauay AU Sewaz
ONEREPORT 239 52.20 219 47.80 458 100

M 3 WeRiansannsameuuuianssensteyauszdid 56-1 One Report
(ONEREPORT) wuindiuseniiliamenuunanssienistoyauszdid 56-1 One Report §117u
239 ot Amdufesay 52.20 uasiivdemililiUnmeuuuuanssenisteyaussdd 56-1
One Report $1u7u 219 freg1s Anldusesay 47.80

AN5199 4 HAaN1TIATITIANAUNUS Pearson Product-Moment Correlation Coefficient

P ONEREPORT  SIZE LEV PROFIT  AGE ROE

P 1.000

ONEREPORT  0.123** 1.000

SIZE 0.105* 0.094* 1.000

LEV -0.147* 0.000 0.336** 1.000

PROFIT 0.284** 0.069 0.074 -0.253**  1.000

AGE -0.051 0.068 -0.134*  -0.077* -0.095*  1.000

ROE 0.121* -0.028 0.019 -0.277** 0.422*%  0.005  1.000

LYY

N : * seautiedrdnyi 0.05, ** szautieddayi 0.01
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15T 4 1unmsndeuAduUsAvSanduiusvesinegeililuniside
lngaziinnsandnduUsdassiianuduiusiueseglussaugwsall mndianuduiusiues
gezdawaliAniiym Multicollinearity Fsdanalinsiniumnglunisiinsizinisanaee
liignées 91nnansmaaeuisnanuIlaififiuusdassifinnuduiudiueseglusziuas
(1nn31 0.8 w3eEENI -0.8) (Stevens, 1992)

A15199 5 mamimaaum’mLﬂuﬁaﬁwmé’hLuJﬁ

fauus VIF Tolerance fauus VIF Tolerance
ONEREPORT 1.026 0.975 PROFIT 1.296 0.772
SIZE 1.191 0.839 AGE 1.040 0.962
LEV 1.293 0.773 ROE 1.278 0.782

9137 5 1unsnsRasuAmdIuSsEninduUBase Tnglden Variance
Inflation Factor (VIF) w301 Tolerance wuinn VIF vesiudsdasennsaudstudialaiu
10 wazAn Tolerance vosiuUsdasenndauys falaidnlng o feiuTsannsaazulsing
wUsdasgnndfinnuludaszdenu vildaunsoaguladn liifadaymn Multicollinearity
(Gujarati, 2004)

M19197 6 HANITIATIVIAIUDANDLLTINY

fauus Coefficients  P-value fauus Coefficients  P-value
(Constant) -2.1215 0.4706 AGE -0.0165 0.5733
ONEREPORT 1.2277* 0.0310 ROE -0.0016 0.3064
SIZE 2.2861* 0.0225 Adjusted R? 0.0994
LEV -3.9360%* 0.0058 F-statistic 9.4095%**
PROFIT 12.3495%* 0.0004

Y

nuewme : * seauednAtyil 0.05, ** seautleddit 0.01

1NA15199 6 wansHaNITIATITEAINDAABEIT ANy nUTdlA1 F-statistic aE
seutedAyn1eada 0.01 wansidwuuildlunisidediaumunzay Tnedwlsdasy
SufueSueTimmdnnindlifosas 9.94 IndiAssivanidsluefniidnudoyaludnuas
Tnawe iy (Zhou & Zhou, 2021; a591 Tadne1ussas wazdsn iy ws1anssni, 2562)
HANTTILNUIINTUARYLUULARIT18N5ToYaUTEIT 56-1 One Report (ONEREPORT) il
AuduiusBsuIniusIAmannsng (P) vasusemaanzidoulunatananning 10u 1o lo
agnaditfuddy o seduteddai 0.05



24 Management Sciences Valaya Alongkorn Review

Vol. 4 No. 3 (September — December 2023)

o (% 3

wannddawdsaruau laud aauatunsalunisvindils (PROFIT) Haduduiug
Wevandusiavannsng (P) egnedidudiAn a seavudediAgf 0.01 LazIUIAUDIUITEN
(SIZE) Hanudunusiisuindusiamanning (P) egnelideddny i seauted1dg 0.05

Tunwsetudnulaseas1anidu (LEV) dadnudunusidaaunusiaivannsng (P) ag1ad

°o o A

Hodeny o seautedAyi 0.01
afusemHa
NNTANYIANUFURUS TN ATARELUULERIT I8N 5ToyaUsEI 56-1 One
Report fiusiamannindvesuisnaanzidoulunatnndnning 10u 1o lo szni19d
W.A. 2562 - 2565 NANTITANYINUINNITUANELUULAAITIEN15T0YaU5897T 56-1
One Report HAnuduiusluiianifelduiusamanning aeanassiuiuidslusin
Famuinsdawedeyannusuinveusiedsuinden dau waznisiiuguaianis dewalyt
srAMEANINE iUt u (Almeyda & Darmansya, 2019; Jizi, Nehme, & Salama, 2016;
Suttipun & Yordudom, 2022,
Van Brecht et al,, 2018: ¥inwns BuUNSINA waza3dl 13ovuzan, 2562 UNNWT WHNE S,
2564; tinws ulusawdy, 2564) ilesnilagiuinamuliemddguiefunsasmuluiu
vosUTniifamsuinveudedwandon dau uazn1stifuguaianisintu n1adawe
fouafinanafsnusviinveusedidiulidslunuunanssonisdeyadszdrd 56-1
One Report Fathelnmdnuaivoswitnity uazadserushilaliuiinamu ievdoya
TUldusglevilunisindulaamu (unns windsnd, 2564)
uonniuanisdnwdmuitaiuansalunisimlsuazauinvesuien

Ly

FANuUFURNUSTURANIWAEINUAUNUIIANNENNSNE @onAaDINUINUITLTUDANTINUITUTEN
niauaiursalunisvitimlsagaruignidvuialvg dwalisamanningiiuyu

Y

(Suttipun & Yordudom, 2022) LesanuTgnauinlugazlasuaruaulainaisisasu

[ o

?Sq:ﬁLmﬂmé’u‘lﬁﬁmslﬂmwa%gamm%’uﬁmauﬁaémmé’au depu wagnsiAugLananig
detoiasuadanmdnualvesuien dwalismudnmindifingedu Tuvasilasiains
viauiiauduiusluiirmemssiudufusiaudnning denrdostunuiselueindanudn
Usmidlassadranidaunnn dawaldsamsnnindanas Uizi, Nehme, & Salama, 2016)
\osnusemitiliassadmiauannuansienudoweuion ssdwansenusonsinaula

A9UVITNAYULAETIA VNN TN
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dalauauue
1. Fawauauuzlunisiwaidgluldau
nuiTetluandiifuinsliameuuuuansenisioyauszdl 56-1 One Report
\Huteyafitinaiensindulavesinamu uansindnamulimmaulaludoyanamsdniunu
109U naemautoyanuiuiinteudedundon & uaznisiifuguaiants dafuna
nsfnuigomiuvsslonidemisnuiifugualunsiamuinuslunaamedoyalsy
AonAdowionuReINsTesamu BnsaustmldnsenindmrvonindameluuLans
s16m139eyaUsEsl 56-1 One Report 1NBsiu
2. forausuusien1iduaiedaly
1) 81991111505 uU TIN5 TansilameluuLanssen1sdeyause 91U 56-1
One Report WWuuvuduusnnidennnisiaanduduusgu wu dvinndamedeya
(Index) dnwauzn1sliAvasteya (Tone) ANNEINNTAIUNNTEU (Readability) N3HuuTTVin
(Length) wazdoyaday (Numerical Content) 1Jusiu
2) enaifiunguiiegiddunisiiney wu Wungudegrsmiuuisnannzidou
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ABSTRACT

This research aimed to study the potential of creative tourism development
and creative tourism development plan on the basis of sufficiency economy in Village
No. 4, Ban Phon Sung, Muen Wai Sub-district, Mueang Nakhon Ratchasima District,
Nakhon Ratchasima Province. This study was a qualitative research in the form of
Participatory Action Research (PAR) with 40 key informants belong to the public sector,
private sector, people and tourists by using in-depth interview, participatory
observation and focus group to analyze SWOT Analysis & TOWS Matrix.

The results found that: 1) The potential of creative tourism development on
the basis of sufficiency economy in Ban Phon Sung was a diverse agricultural resource.
It was an OTOP Nawatwithi Community and had been developed into a sufficiency
economy village. The people in the community had cooperated in tourism
management and created activities for the tourist experiences and satisfaction: and 2)
A creative tourism development plan on the basis of sufficiency economy resulted in
the community development into a four-brand tourist destination with visions,
strategies, tactics and projects of each brand including creative tourism brand,
economic tourism brand, community tourism brand, and cultural tourism and mental

development brand.

Keywords
Development, Creative Tourism, Sufficiency Economy
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ABSTRACT

The study’s objectives were as follows: 1. Studied the problems and obstacles
in managing creative tourism and its development in Phetchaburi Province.
2. Examined the community and stakeholders' involvement in the management of
creative tourism. 3. Explored the strategies for enhancing the management of creative
tourism in Mueang, Phetchaburi Province. The study utilized a sample group consisting
of various stakeholders, including government agencies, private sector, local
communities, residents, and tourists in Phetchaburi Province. The research employed
a purposive sampling and snowball sampling method, and the research tools included
interviews and data analysis using content analysis and triangulation.

Research findings indicate the following: 1. No significant problems or obstacles
were identified in the development of a creative city in Petchaburi Province. 2. The
community and stakeholders actively participate in various aspects of creating a
creative city in Petchaburi, which aims to establish itself as a UNESCO-recognized
destination for creative tourism. Their common goal of making Phetchaburi Province a
world-renowned while enhancing the residents' quality of life. 3. The guidelines for the
development towards a creative city in Petchaburi Province are as follows:: 1) Public
relations and collaborative efforts from all parties are crucial, with a focus on raising
awareness among tourists about the uniqueness of each community. 2)
Implementation of state-sponsored projects for the development of a creative city,
particularly in the area of promoting healthy food, as global food trends favor health-
conscious options. 3) Emphasis on sustainability and continuity of government policies,
along with budget allocations for community development. 4) Establishment of a
tourism network among neighboring communities within the province to distribute

tourism income across all regions.

Keywords
Community Participation, Tourism Development, Creative Tourism, UNESCO

Creative Cities Network
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ABSTRACT

The objectives of this research were: 1) to study the demographic
characteristics of Thai tourists traveling to Phetchaburi Province; and 2) to Study the
impact of the marketing mix on Thai tourists traveling for cultural tourism in
Phetchaburi Province. The research is quantitative, with a sample consisting of 400
tourists. Data was collected by means of a questionnaire. Statistics used in the study

are X and (S.D.)
The results indicate that: (1) Of the tourists traveling to Phetchaburi Province,
52.25% were female, 30.00% were 20 to 29 years old, 51.50% held a bachelor's degree
or equivalent, 59.00% were married, 37.25% were self-employed, and 27.75% had a
monthly income of 15,001-20,000 baht; (2) The marketing mix was as follows: There
were clear price tags on products, food, and beverage. Merchandise in public areas can
be purchased and mailed. There are a variety of media to promote tourism marketing
such as online media, print media, television, etc. The staff is willing to provide service
and care for tourists. Tourist attractions are diverse. There is a standard operating
procedure for tourism. And within tourist attractions, there are activities in services that
can meet the needs of tourists. Staff are skilled and knowledgeable about tourist

attractions. and can understand and explain the current tourism situation very well.

Keywords

Cultural Tourism, Marketing Mix, Phetchaburi Province
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ABSTRACT

The purposes of this research were to 1) study the behavior of Thai tourists
who attended health tourism in Hua Hin District, Prachuap Khiri Khan Province and
2) study the characteristics and activities promoting health tourism in Hua Hin District,
Prachuap Khiri Khan Province. This study was quantitative research with the sampling
group of 400 Thai tourists using a questionnaire and analyzed via descriptive statistics:
frequency, percentage, mean ( x ) and standard deviation (S.D.).

The findings revealed that 1) the information on the behavior of Thai tourists
who attended health tourism in Hua Hin District, Prachuap Khiri Khan Province was as
follows: they came for relaxation (73.75 %), they traveled with friends/friend groups
(46 %), they traveled with a group of 3-5 people (49.50 %), they took a vacation
(69.50 %), they used to traveled more than 3 times (59 %), their expenses were higher
than 10,000 Baht (4 5.2 5 % ), they heard about tourism information from
booths/brochures (37.25%), and they definitely came back to visit again (93 %) and
2) the information on the characteristics and activities promoting health tourism in Hua
Hin District, Prachuap Khiri Khan Province, it was found that tourists had activities on
spa and Thai massage tour the most, followed by food and herbal beverage tour,
sports for health tour, natural attraction tour, and meditation and practice tour

respectively.

Keywords

Health Tourism Promotion, Hua Hin District, Prachuap Khiri Khan Province
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nM3fnuideiies anuduiusseninanagninisdeaisnisnataundusini,
(Fast Fashion) funisndulaie uusud Chanel vasioisusuriheu Tumnsammamiuas
finguszasdiiiednu 1) nagnénsdeansnisnanautusiniga (Fast Fashion) vesuusus
Chanel 2) n15@adulad euusud Chanel 937815 udurheululanngunnuniuas
3) Wil o nw1AFuNLS sEMIenag s nsd eansnisnatauNdusIaLEa (Fast Fashion)
fumsdndulatowusud Chanel rasioidusiurienlunnsunmamuas ngudogneiild
Tunsfinu fie nduisisudurhnu meewasmandsiifony 15 - 32 9 fAfnmsdadulade
WUTUS Chanel wazandwaeluamnsaymuviuas $1uay 150 au Tuuuasuanuduedesile
lun1sifiusiusintdeys wazdnsneiideyanivadfanduiusifiesdu (Pearson Product
Moment Correlation)

NANSANIMUIN 1) NRegiudl nsdananssuiay waznsadaszaunisel
Junagnsmsdearsnsnaraundusiniiiddey iesanfianufisneladonisdnuans
Wil uTeS New Collection wasuusus Chanel 2) n1sinduled et udunoudfyves
nsnAulatenusud Chanel vosnguieghadesnilusludunasAanssudaasunisne
annsadendedudnasuldniuaiudeints 3) anuduiusszninsnagnsnisdeans
n3maNALIT LTINS (Fast Fashion) fun1sinduladouusus Chanel vosToiduduriay
Tuwnnsammsmuas sgreilfodfamnaaiaisysu 0.01
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AdARY
nagnsNIsAaIINMIRaIn widusIng msdindulade wusus Chanel

ABSTRACT

A study of the relationship between fast fashion marketing communication
strategy and purchasing decisions making of Chanel Brand among first jobber in
Bangkok aims to investigate 1) fast fashion communication strategy of Chanel Brand 2)
purchasing decisions making of Chanel Brand among first jobber in Bangkok 3) the
relationship between fast fashion marketing communication strategy and purchasing
decisions making of Chanel Brand among first jobber in Bangkok.The sample in this
study consisted of 150 first jobber, males and female, aged 15-32 years in Bangkok.
Questionnaire is a tool for data collection. Pearson Product Moment Correlation
Stattistics was used to analyzed the data.

The results of this study showed that 1) Event Marketing and experience gaining
are critical fast fashion marketing communication strategy because the sample was
satisfied with Chanel Brand’s presentation of its newest collection. 2) Decision making
is an important process of purchasing decisions making of Chanel Brand, due to there
is promotion and other promotional activities which they can purchase supplementary
products as needed. 3) Fast fashion marketing communication strategy is related to
purchasing decisions making of Chanel Brand among first jobber in Bangkok statistically

significant at the 0.01 level.

Keywords
Marketing  Communication Strategy, Fast Fashion, Purchasing Decisions
Making, Chanel Brand

AudAyvaslnn

Feduedoswiudonisiadud dylumandadedfiianusudusenisld
FinUse1Tu uenanaedivsvlovilunisundessanieananInwindoy LaganIneInIe
vietastudunmennmeusnud deriedesjnindateiaiuarafuyainnw agviouly
FudsUsznd deau maun wayTausssy sawdssatonameiyanadie fadeiann
vsvandenmdnuaivesldanldde (eigtuv fugiug, 2557) ludagtudodiing
oonuuulrianildiamisianzauna uazldfinsimudausiduaninin ek aanans Tuaud
sUsuuvuatedlfdenauanudesnisvesgnén Tneiiansdsindumuiudaidosinvialy
waznsdaindeduuufieslnedoonuuuiiideidsmesuisndui Vatmsteadedundy
Judediindanmaiodon fanudramdinsiumaluladlniilfiAnnisuaunai
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sewinetmusssuvesland s tunnuazasTueaniddedu vilwaud 18 ol undy
Favdsuudadlumunianaazsinsdniseenuuulvi q Avuaioluynganiadndae
(850U Asud, 2559)

anrunsaisshaundululne nulearaurduded undiandssemalulne
Tudagduivarnvansuasidunususuiduduiludsemealne iesnanaulnedeude
AorrdnFasy Tnednits Werkdulngfinsusudgsguuvudediduianegiansliiiy
AL BINTVBINAIMS BT TN TIUNTUTINE (Fast Fashion) awwiuledn Tutaqiu
‘Uszmwﬂmaqiﬁmm%’mgaﬁmizmmLLW%’uifgm%aﬁLf’Jummé’uﬁ”wmﬂahwimmﬁumamu
wazvgenan esnaaalulnednaivinedssng fauliidde wasdauldduduia
nsuslaaderinarndssemeadivusnuilaadedundulssamuidunngs sgnauf
gatadUAn TugUuuuvesinsasswdudn vie aouyffuoadiidnisnszefludaiuiivng q
fidlugufiemaruandiossestesussmalne dlutiigtuiivarsnnaudwesUssnniodin
LLW%’usmL§31'7fLéﬂ’wmﬁmmmiwizmﬂimsmﬂﬁjw%ﬂqiiﬂuamaﬁa gNFIDEI9 YU ZARA,
H&M, Uniglo, TopShop ag Forever 21 (WauUNN@ twa13Twiil, 2556 9198 9lu nuaiing
winum, 2557)

Fanagnsnisdeansnisnanaundusiniga (Fast Fashion) Uszneusnenisnouaues
1599157 (Quick Response) i un1sandudinandsas anszeznansnanluldazyig
uazannsanevaLesALdeInsvesuslaafiuasuulasiulfedeinigs vilildesiinig
FuAudluaseds feuhunfsarldiedlisudu unmsaaduulunisdaiu ntedadu
nsudndud1fidsresnandndu augenia waenszuaundulugissseznaity q
nsnevaussii saniaferslunsifi ndanuanunsalunisude fsansiuiududidng
AgsauAn Audsdlasmilidesansian dduseunde stevan (Timing) Inensiitd efn
annsadlusminglunaiidfianssegnardadunguaiidfy nsdndsdudnusazass
Mndwnaneioeiiwiasdinisfinnsanlunisdndaduduitolissesnalunmsdndsduddu
LazsINsITign AnunAe d9asuesduALITY (Fashion Buying Cycle) M3mannsaln1swan
Frnaunusmtheuivnmsiasdudlunresaaadulnl q Fduuieedinisaanmsaliveni
Femaimnudesdmsuaudunduiiliannsoveduinld ssnsTadedinuddysenseua
uwiiduUAsuulategnsninda ieliaumaninsoneldiZes 4 uazgavnefe niseaniuy
(Enhanced Design) W4 usaaLs 1811 5anE Auaznovauody uslanot 195105270
auaansaluniseaniuundndusiiindu wagluniseenuuulviiannuidniounss
wandsifioenuuvaziliinn Tnomidsduuliuvesiuilaadnhlugnsudanidosiian
Lﬁaiﬁmﬁaﬁ’ummﬁaamsmaaqﬂmuﬁlﬁLL‘u'uau (Gallaugher, 2008)

anunsalimswsAaiagtuldfinisudsdulugsaduandedundudeudigauas
Femssunsaduedeniies Feuhlvdwwansznudaninueysoalunisdnidufanisves
fusznaunsiudUandeiundudusgrsnn Tnsdusznaunisviedivosgsiadiuan
dorunduldfinisindadevienagnsnenisnaiaunlilunisdidiugsisegiamainuans
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Fensutsdugsiadandedunduluagtudnulvgininisgdaduilng Tasnisansen
aunlimaiioudeiulunainogisieiiles nhliAnnansenusiogusenaums duinsides
Usuvansanfieadennuldiuieulunmsudiuliinnd dudumgpaivilinatilsannns
dudugsiafiduanategusiaiiies udeemuanisindmuieduiiidvanvatedis
11Ny (o3fiu A, 2559)
nanunsnivesmatndudundusniildidulnegdesaiu §3seiiudn
nsdeansainguievieusznounsiefuilaa Tnenslinagnsnisdoasnisnainsing 4
fudutiafeddgiviliduilnadaduladoduiuazuinsldedamnis nagninisdeans
Faudutladeddgiviladuslaafnnsiidusnuarnisdnauladodudluiui dewmi
yhliAnmautsdulusmnssiaududeisnfigiusgiwiadiouassuuse anildan
miﬁQﬂm%"uﬁ’uuﬂ%’ﬁuﬁwLLusuﬁLummﬂ?fﬁu gnNAI88195% W Chanel, Dior, Gucci b
fuszneunisvizerdivesionts Buviusnlvewdifyisnnudesnsuazdnuasngingsy
vorjuilnaunndetu Taseordeisnsiiesrilideyauazdnnans deansluduilnaldoshad
UsgAvBamanniian seinsinauedeyalaensslifuguslnanionudeinavulseian
#a 9 Tneiiinquszasdlifuilaainauauleluiidud raonsuaduainemunindede
wazndnuaifiivesiaundudefhnaslristuuniuslnalfodsiisansnmasan
nnteyaiinanutiuiaduteatuayuligidodaiuiemnuddnlunsfnw

[ v v ¢

Aefuauduiusseninanagnsnisdearsnisnalawndusinsa (Fast Fashion) funis
indulafiauusud Chanel vasiaisuduingu luwansavmuviues wWeldidudeyalunis
Tawfmuenagnsnisdeansniseaialudeuslaasazlunsanfiugsiouwaziio.luwuimig

dnsuguseneumsgsianisimieidedundusiely

QUsLaIATaINISIVY

1. Wlefnwinagnsn1sdoansnisnainundusanisa (Fast Fashion) veaieisusy
eu Tuwangunnumuns

2. 1ieAnwinszuiun1sinduled suusus Chanel 9097815 uduyiauluian
NJANNUNIUAT

3. Lﬁ'aé'fﬂmmma‘”uw”uﬁizm'wﬂaqwﬁ‘miﬁlamﬁmmamLstﬁ"usam%a
(Fast Fashion) Tunszuaun1siadulad swusus Chanel vee7815 uduvarulutan
NFANNUNIUAT
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NSBULBUIANIIUIYY
AaUsAu AkUINN
NAENENISTARANTNITAAAWNTY nsyUIUNsRnaulatedum
=3
eelolep) LUSUR Chanel
- nslawan NMSRTTULNDIAINL
- asvelaglentnau Y
o <mm) Foans
- MSEWESUNISIY .
Y o o < - ANSAUTNTaYa
- ASAIMUSEAUNUS <
JRONERSN - ﬂ’]iﬂiuuﬂﬁ/’lj’]\na@ﬂ
U Aa )
- MIIRNANTIURLABLAY - m3dndulade }
sad - WYRANIIUNIBNSINTYD
Usaunisal

R

NagNSNTA 8A19N1IAAIA MUBHS NTTUIUNTA HAUNAILTENINANTTE DANT
funsmann finguszasdiieatiuayunsvinnsnain adansiud anadilaliiuguilan
vi3o nauithmane Tasannsoldldfadgn suam vieadrsusraunisaiiiulszamduda
s itoadannufianelaunguilag lWaudsreliiAansdndulads uavadreaudng
Ifuns1duA

unFusani$7 (Fast fashion) nanefls unduiiudsuudasegenadfimainaulade
yosfuslaaduluetesiniga Tnegfuslaauidusanisa (Fast Fashion finrmaiandslunis
WasuwUamewnduegsrailomariindnsoeilval  senunevauesiuiennudenis

minaulate mnefls nszurumsdnduladedernuiduresiuilnatoduduinen
TulnnIunnunIuAs 1AeN155U3ANURBINITNIBIINNITAUMIToY LA N TUTELTUNE
madenneumstemsinaulateunsnnfinssunendanisie

foduduien e nqueuiifiongioust 18 9 dudutefifedisansfnuuas
3w uduriandusidaviemitsaudaqluwensaunnumiuas deiedndungy
Uszansi Tunumddglunstuind ounaasugisvesuszina lasidunguidinung
Tumsfinwnagnsnisdoansnanaiauiiusanda (Fast Fashion) fun1sinduladonusus
Chanel

N1INUNIUITTUNTTY

N15ANYIE 09 AIUAUNUS 52198y NS n158 ad15N19Ma1AUNT UTIALSY
(Fast Fashion) iun1sanduladouusus Chanel vasigisuauiaululunniunnuviuas
Ve Y o a a VY & = o &
Aanwliduadn ngul dildilunseulunisinu il
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nagnsnnsieansmenisnana

Duncan (2005) Tarumangl i1 nagnsnsdoansmensnan snefa 1352U99m
sUnvunTdLauetatsdngag 9 1ldnaunudavhdudevnldlunisaiausud
U5eNausie Mslawi NMUTEnduRus N15dua3un158 N13IAIANNSI N15Uelag
yARa N15U5A N NMsdafanssufivavuaznsilugududuaznisuinisgnAnlianig
unnsamiloguisiuiielissiafinnaiapivlanniu nagydmsdeasmenismaiadunis
A9A15M19N1TNAIARUUATULAT 8993 BN1TH 9AITNINITNATIARUUATUIIDT AT
nsUsrauUszawedosiledeas minatanans 9 egradndietuegrumnsanluudas
anunsal (Lamb, Hair, & McDaniel, 1992) ilunszuunsaeansifiensydlaliiuslaaiin
arudesnislidudviouintg nedauduniafevemdnnisuasndonudiisnsluns
doansnansguvuuazuiarguuuuianudusundsdudsasuiivzmeunsidemid
Uszaninmiinuselevigeansiegsialagiinaidauin Ae vilvguslaa 1ianssus anduay
Faaulad ondndualudiaanioviliiAan9d sunvammgAnssuguilnaduddy
(183 29¥unM, 2547)

nagnsnIsd eansn1InaIndsznoufaisnisdeans 6 35 Iaun (Kotler, 2003)
1) mslawan Wuismaiuaueiiailddelaglbildyanaiiotiausuunasdudmiouing
Tneszydlvnisaduayuesnadaiau 2) msdnasunisue Juiinislvagdlalussesdy
denseduliiAnmnaasdld wiododudviouinig 3) madssrduiusuaznislivnans
\dulusunsuiiesnuuuiiodaaia n3eundesnindnualvesesdns nienmanwaidud
1) msldndnauvie 1unsdearsuuuiedymin (Face - to - face interaction) fug7
Uszasdazdodudilnefianusvasdifietiauedudmeutodnoruuwazlanisue 5) nmanain
nanse 1unsldanmne nsdmd Insans Suwaviedumesidn iledoans lnemss viegdla
inn1IevausINgnAanizngsl wag 6) NM13dananssuiiiAvuaznsasaussaunisal
\dumaitlusuiuesdng veuddmdmihfanssufivay eadanuaulauazidunisain
AR

nszuaunsinaulede

Kotler (2003) ndn2in nszuauntsindulade mneds indesdianisnisnaindiviun
Srufudiemevauesaudasnsvesgnénfiidunguidinane dednsduseulunisdaduls
5 dumeu

1. AuA0INstaTUN1Tn T unIan135uT9ANABIN15 (Need arousal or
Problem recognition)
nsuaImnteya (Information search)
n3Usellumaiaen (Evaluation of alternatives)
n3sdula%e (Purchase decision)
anﬂﬁiuﬁﬁﬂmi‘%ﬁl (Post purchase behavior)

ohR N
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Fav s wauela (2550) na1131 Msdadula muefenszuiunslunisidenias
nspyhasladwmiannmadensie 9 ey afuslnainazdosdndulalumadensag 4
yosuinmsegiansludinuszdrfulnefiviazidendudmiousmsmudeyauardediinves
gounisal nszwaumsdndulede 5 Suneu fie 1) msnsemindcdamuiennudenis
domifntudoyaeaidndseuuaniassian millugaued (deal) o anmilanddn
Tisonuies wastduanmitunsnutuaniniiiuegads (Reality) vosawing  MAnduiy
aueadsneliifinanudosnisfasidududiudaseninanimgauaiduaniniiiuais
Tnedgmvesusazynaaszdiavgiuandreiull 2) msiazuarsmdeoya Weindym
fuslanfdesazuaanuumaudle Tnevmdoyaifiniduiiotislunsdndula 3) maUssidu
yaden efuslan Titeyaanduneud 2 wdfesdssiiumadenuasdnauladonmadia
fign 3Bnsfiguilacldlunsussiiunmadenenaazussidiulasnsiieuiisuteyaiieiu
auautRvosudarauduazdnasslunmsfiazdnduladontonnmanvaisnsdvelvivde
Jigansnd Hewderenatuey fuaudedouasvslunsdudiy 4 vioo1aduey iy
Uszaunisalvesiuilaadisiunnlusinuazaaunisaivesnisdndulasuienadenidey
¢ 9) msdndulatelnsuniudafuslnautazauasiioinstoyauazssasinanlunisinduls
dmsundentendnfuriurassiiauazadafiuanaietu mnenadn wanduriunsedng
Aeanisteyauindedldszeziallunisissuiisuuunnuimdndueifuilaailideanis
syezamItadulauiuuay 5) ngnsuvdinsdondsniinisdouds fuslanagldsy
Uszaumsallunsde Ssenmagldfuaruiaelanioldfemelafld drdmelaguilnaldsy
nsuistafinng 9 vesdudnilfiAansdodldviooadinisuuzdlhiAngndsoln
widliwela fuslanfenadnieduditu q TunfwioluuarorsdmwaldeseLiosninnisuen
sio vhlignédedudiosasmuluse

AWANliun133dY

nsAnwASaidunuifeidedisaa (Exploratory Research) Wumsiseiiiednsna
fuaitothnainesuisniaiad uresusngnisaivesiauustu Tasyadunsidedion
ANFURUS Y8 IWUT (Discovery Of Relationship Between Variables) lagi{ 338uan
LUUADUATY $1UIY 150 gangusetiedildlunsinuduaitluadaidie TeFudurhey
12901858319 18 - 32 T saineaw1s wazndeluiunnguynumuas fuunvuafiagng
Ingldlusunsy G*Power 3 fila YUIAUBINANTENUBY bUSEAUUIUNAIY (Input Effect Size
£ = 0.15) mnupaadsufiseusuld Av 0.05 (O err prob = 0.05) WdaeINTNAFBUAD
0.95 [Power (1-B err prob) = 0.95] $1uruveiiuUsdasensesuinvesiiudsililunis
wensal (Number of Predictors) winiu 6 azldvunangusiietnafie 146 uagidelaiuteya
NNAUAIBYITUYINY 150

ndsntu §33aidennauiieg19daes Cluster Sampling {35BuUsngugnou
sanilu 2 Clusters lnendanngusiegnwiigds Cluster Sampling {3deuusnguineveandu
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2 Clusters g 929 1-30 WqA3NTEU 2565 way 1-30 Funuan 2565 §Aduiedn dadedu
Usgwnsluusiaz Cluster Tdnwarialuliunnsineiu §3deiiuiegiineuuuuasuany
ooulardlilutng 1-30 Sunew 2565 uazngaiudeyaiiledneuiidauasy 150 Au

in3esflofldlunsfvniusuteyafe wwuaeunwiildintannuduiussening
nagnsn1sdearsnisnaauitusIaga (Fast Fashion) funisdaduladonusud Chanel
voafuiiudusingu luwnngamnuniung Uszneudie dauil 1) Jeyaiallvesmey
LUUADUDIN UTENOUAIE LA 018 @01UNINVNNITANTE N15ANYT 018N wagsela
daufl 2) ManuAeaiunagnsnisdearsnismaiauntusiaga Sadanuduluuinsdiu
UszurumIuuy Likert Scale wusaomndu (1) ﬂaqwgﬂﬂiﬁlaﬂﬁﬂ’]i@aﬁﬂLLW%?UTJ@L%’J
(2) Mm3vwlagldndna (3) nsdaaiunisve (4) mslivnuazdssnduiug (5) msnann
yansauay (6) sdnianssufiavuasnsaiiaussaunsal uagdauiieafunisinaulate
Auduusus Chanel Fsfanudunuuinasduuszanuauy Likert Scale uuseanidu
(1) ms¥ufisnnudiesns (2) msfumdeya (3) Msussdiunaden (@) msdnaulate uas
(5) nofnsaumdsnsdonarlduing disedsuvvasuanululisudifermydiu 3 v
\lensavaounuiissnssendon ldudnuaenndassznitssionistedianuiv
TrgUsrasAn1533eeaee 10C (Index of Item Objective Congruence) a&ui‘ﬁ 0.89 19Nt
J1deldnvuasunulunaasdld (Try out) Aunguiidnwauglndidssiungudegg
F1uau 30 9a Avumsiivieyaaiaiienannimveaaiesile IneAdudseans Cronbach’s
Alpha Wiy 0.80 fRdeaszidayan1sidelaglilusunsudniaguneuiiunes uaznadeou
AUNAgIUNITITuRead Aandunusag 19918 LWesdU (Pearson’s Product Moment
Correlation Coefficient)

Fnafununudeya lunuidedul ldsiiunafunundoya laeiisns
suilusu wai 1) YILUUABUAINAR1UN1TNAGa LT 893 NNa uAIBE 19NaT 1Ty
wuvasuasluguiuuesulay Taegidelduinisannidules Google #i38n71 Google form
Tunsadhanuuasunuoeulaiumn wdndufideldduuuasunuosuladlulusengue

1%
&

Suswhaulunngennuuasilduinsuaggoduawusun Chanel NE338lavinannung
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ABSTRACT

The objectives of this research were to 1) study TikTok application exposure of
Generation Z, 2) study the uses and gratifications of TikTok application exposure of
Generation Z, 3) study the relationship between TikTok application exposure and the
uses and gratifications of Generation Z in Bangkok. The sample in this study consisted
of 120 Generation Z people aged between 15-30 years in Bangkok. Questionnaire was
employed as the instrument for data collection. The data were analyzed with the
statistics of Pearson Product Moment Correlation.

The findings revealed that 1) selective perception or interpretation was
significant to TikTok application exposure because Generation Z were able to
understand various trends from TikTok application, 2) social integrative needs were
crucial to the uses and gratifications from TikTok application exposure because they
believed that TikTok application should classify the accessed content by age, and 3)
TikTok application exposure was related to the uses and gratifications of Generation Z
in Bangkok with statistical significance at the 0.01 level.

Keywords
Generation Z Media Exposure, TikTok Application, The Uses and
Gratifications
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