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ABSTRACT

In today's world, creative digital media has altered the way people and
professional users develop, tell, and share stories of culture. A purpose of this study
is to apply digital media and graphic design through comic e-book in tourism promotion
of vegetable oil refining and bio-diesel integrated production plant of the Chaipattana
Foundation in Phetchaburi Province. The digital media has been developed through
information from secondary sources and relevant experts. A process of creating ideas
was presented according to conceptual framework from royal projects background
under theories and imagination of the digital media and graphic design followed by
background, plot, character, theme, conflict, and settings. Creation of this digital media
increases youth’s perception and conveys to modern and creative digital alternative

in tourism destination promotion.

Keywords

Digital Media, Tourism Promotion, Chaipattana Foundation

The Significance of the Problem

The vegetable oil refining and bio-diesel integrated production plant has
serves as a model of environmentally-friendly bio-diesel production since 2006. It is
located in Raimaipattana Subdistrict, Cha-am District of Phetchaburi province, on an 80
acre-piece of land. This royal project is operated by the Chaipattana Foundation with
the focus of studying renewable energy production to benefit the people and national
development at large. Due to the energy crisis, His Majesty King Bhumibol Adulyadej
The Great initiated a study on the use of wind, water, sunlight energy, and use of
agricultural products to replace oil. This project, then, carried out experimental studies
on oil palm as an alternative energy and community-based knowledge transfer. It also
promoted a better understanding of the philosophy of Sufficiency Economy by
displaying the real function of oil palm cultivation, extraction, and production from the
plant to products (The Chaipattana Foundation, 2017). According to Sustainable
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Development Goals (SDGs), natural resources should be responsible produced and
consumed, altogether with climate problems (Villares, 2021).

Creative digital media involves an array of creative roles where interactive
media storytelling and business collide (Prager, Thomas & Selsjord, 2015). In this
information era, digital media has turned out to be the most common medium of
social life with content of communication shifting from text-centered ones to
interactive multimedia forms of images and videos (Feng & Wang, 2020).

Even though this royal project is open for visitors particularly students and
agricultural schools, it is not recognized as a tourist attraction. Mixture of rising digital
media and travel culture will certainly produce unique and attractive products. In
consequence of promotion and emphasis learning based on the late King’s initiatives
of energy development. Digital media for graphic design in tourism promotion of the
vegetable oil refining and bio-diesel integrated production plant was employed to

allow visitors to experience storytelling in a creative way.

Research Objective
To develop creative digital media and graphic design through comic e-book
in the tourism promotion of vegetable oil refining and bio-diesel integrated production

plant, the Chaipattana Foundation.

Research Methodology

This research was conducted by professors from the Faculty of Fine and
Applied Arts and Burapha Business School in participating with students.

An initial stage was site visiting in a research area and studying the secondary
data. Concepts and storyboards were developed after students’ brainstorming as

shown in Figure 1.
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Figure 1 Draft of Storyboard

These concepts were presented to relevant experts in the fields of digital
media production and tourism with the purpose of confirming ideas and validating
accurate information. Then, the first draft concepts were drawn. The conceptual design
process of the Structure of Intellectual Model (SI model) (Griffin & Morrison, 2010)

continues after the experts’ confirmation as illustrated in Figure 2.

1ud 3089
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Figure 2 Final Draft

The project was analyzed all gathered information and pictures to determine
the physical environment, core concept, mood and tone, character, and setting. A
component of how to tell the story put into a sequence in the comic. Unique and
interesting of applications between graphic design, technique, and material selected in
drawing. This comic uses a watercolor brush technique and digital paint with motion
graphics to highlight information, comic book style by computer, and watercolor

material as shown in Figure 3.
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Figure 3 Layout design development

The research design methodology steps start with the study and research
area information by visiting the selected site and studying related secondary data, then
analyzing all gathered data for next steps. After the review and site visit, the conceptual
ideas later were designed by a method of group brainstorming, class presentation, and
sharing together in a classroom to start draft the comic. Then, all feedback emerged
and was collected to be analyzed and improved to develop the artwork. These comic
layouts were drafted by a watercolor artwork technique and converted into digital
paint artwork to collect the feedback again after analyzing feedback and re-design.
These were launched as a comic e-book publicly shown by linked in public server of
the Chaipattana Foundation. Moreover, reviewed feedback gathering to analyze
feedback and collect data. This research applied qualitative research methodology as

summarized all research processes in Figure 4.
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Figure 4 Qualitative Research Methodology

Research Results

The research objective aims to create creative digital media through comic
e-book in developing tourism promotion for vegetable oil refining and bio- diesel
integrated production plant in Phetchaburi province. Then, semantics are used for
communicating meanings and making it is easier to understand to convey content
through images with complete and appropriate in type of the story. Social context,
historical context, cultural context, past and present of the place create well
understanding of creativity and make the story more interesting. Principles for creativity
and conveying the story and content through images for completeness consist of
studying and understanding a whole related content to plan what and how importance
concept will be communicated to message receivers. These can be reflected by
concept, style, creative technique, and perception pattern. After synthesized
destination background and information, this research developed the draft of digital
communication through the comic e-book, which used non-fiction novel storytelling
and was titled “Hunting for BioDiesel, Energy for Future.” This comic e-book is drawn
digitally to make awareness of its importance, value and understand of the sufficiency
economy through the project of tourism storytelling by digital media for vegetable oil
refining and bio-diesel integrated production plants. Furthermore, the significant value

of the research result is the bio-diesel destination image and the bio-diesel project’s
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products will be improved. This research components, which are background, plot,
character, theme, conflict, and settings (Wattanaphanich & Premseerat, 2016) consist

of backeround, plot, character, theme, conflict, and settings as follows:

A. Background

The story (Figure 5) is about an explorer’s adventure trip to seek for natural
resources and bring knowledge to heal a world at the present, which is in the year
3084 at that time.

1w 3089
Tanvidi
wialulad

fimwi

Wuegnnn

Figure 5 Background Introduction

B. Plot

In 3084, technology highly developing around the world until this causes to
the world ignition. The resources scarcity is the great issue. Dr.X1 decides to assign
siblings, Illus and Maya, to travel back in time. They must travel back to the past to

find a solution to help their planet in the future as Figure 6 below.
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Figure 6 Story

C. Character
The characters are developed. There are three main characters which are

Illus, Maya, and Dr.X1 (Figure 7). From the first draft of character design, there are some
adjustments were made, such as improved character characteristics and added more
details to be seen clearly in Illus character. Character of Maya is added more
elaborated details to be more feminine and modern; while, adding more details in

Dr.X1 character. Moreover, each character’s color is set at this stage.

Table 1 Character Design Development

Type Character Physical
Main Two sibling: Illus and Maya Future generations from year 2541
Support o Scientist or Head of explorer team from
Scientist: Dr. X1
future
Tuws 01 MAYA
% ; 02 03
82 oo : e i
- I -
& (LN ]
IWus Maya Dr. X1

Figure 7 Character
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D. Theme
The story is to be told in terms of futuristic and adventurous (Figure 8)

activities among siblings.

Figure 8 Adventurous Theme

E. Conflict

The suspense (Figure 9) encourages readers to understand the sufficiency
economy agricultural concept of how to spend natural resources and apply knowledge
to the world in the future. The crisis shows joyful environment to gain knowledge in

the vegetable oil refining and bio-diesel integrated production plant.

Figure 9 Joyful and easy to learn information Figure 10 The Climax of the story
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The climax is the time traveling limited only three days and once merely.
Illus can come back to the future, but Maya is still lost somewhere in the past (Figure
10).

F. Setting
There are two settings (Figure 11), which are the world in the past and at the

present or year 3084.

Table 2 Setting Design Development

Type Physical Concept
Environment The past - Year 2001 Full of resources and center of education
Year 3084 Drought and run out of resources
Cultural The past - Year 2001 Thai culture and customs presentation
Year 3084 Formal and casual look in the future

. ¢
riomE FouRLiE T

-

Figure 11 Setting Figure 12 Final project

Discussion

Digital technology allows the tourism and hospitality industries to have an
appropriate insight into the tourist® world. This research emphasizes the importance of
conducting research on graphic design development, especially the use of technology
and digital media with imagination in order to promote tourism, the final project as
shown in Figure 12 or from this link https://indd.adobe.com/view/c6837fc3-e9b2-42e6-
9a64-aa732ff8673.

The findings of the research through all the processes influenced to students
who participated in this project, although the output was an e-comic book. These

students were proudly in their opinions, imagination, art work and place-connected.
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This leads to the tourist attraction acknowledged, not only that e-comic book are a
promotional tool as tourism marketing as referred in the study of Zivkovi¢, Gaji¢ &
Muharemovi¢ (2013) which suggested that tourism and hospitality mainly rely on
information and communication technologies for promotional activities, sales, and the
development of customer relationships. When a tourist is making a final purchasing
decision, the most important information comes from different digital media options.
Numerous surveys in tourism and hospitality management indicate a growing number
of tourists who use modern digital media.

Moreover, the design as same as the popular Webtoon, which is broadly read
among teenagers. The e-comic book persuades and encourages tourists to visit
attractions, meanwhile they may travel in to various tourist destinations. The tourist
flows generate tourism income to local community who concerned as multiplier
effects, for example, food outlets, restaurants, grocery store, and souvenir shops.
Further development of characters in this research can be attended to digital gaming,
not least because many of the platforms and technologies discussed above have been
developed within the context of gaming. The influence of games in tourism reaches
far beyond virtual environments: one of the most notable expansions of gaming
culture into tourism comes by way of gamification, or ‘funware’, which refers to typical
elements of game playing such as point scoring, competition with others, and rules of
play, being introduced into other areas of activity (Van Nuenen & Scarles, 2021). Not
only gaming, the comic can be collected and exhibited as Studio Ghibli Museum, which

is connected to tourism worldwide (Norris, 2018).

Recommendation

This digital media should be tested with a quantitative research method by
surveyed questionnaires in order to investigate satisfaction and perception on a
comparison of before and after getting the knowledge from this comic e-book, toward
attractions categorized by generations to analyze feedback and propose the tourism
development plan. This may be benefited the vegetable oil refining and bio-diesel
integrated production plant in developing media and promotion to the right tourist
target. Moreover, the tourism and hospitality industries have exposed themselves to a
number of digital marketing strategies and tourism is converted as a hotspot for social
media strategy makers such as Facebook. Further study may embed the e-comic book

link into the Facebook platform.
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ABSTRACT

The objectives of this research were 1) to study the priorities in decision-
making of accounting software package selection by accounting firms and 2) to study
the decision-making of accounting software package selection by different accounting
firms by applying the Analytical Hierarchical Process (AHP) with three main factors:
product, seller and price. An AHP questionnaire was used as a tool for collecting data
from certified accounting firms’ executives. Data were analyzed by comparing
important factors in pair and finding the significant weight of each factor. The research
results were as follows.

1) The accounting firm executives decided to use accounting software
packages by focusing on products as the first priority with a weight value of 0.48, price
as the second priority with a weight value of 0.28, and seller as the third priority with
a weight of 0.24.

2) In the selection of four accounting software programs, namely CD, ES, EP,
and FM, the results showed that the factors in selecting CD, EP and FM had the same
priorities, which were products as the first priority, price as the second priority, and
seller as the third priority. As for ES, the results showed that price was the first priority,

followed by product as the second and the seller as the third priorities.

Keywords
Accounting Software Package, Analytical Hierarchy Process, Certified

Accounting Firms
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ABSTRACT

The purpose was to (1) investigate personal factors affecting consumers'
intention to purchase on Tharnruthai Bird Nest Drink; (2) study the attitudes affecting
such consumers' intention to purchase; and, (3) inspect the subjective norms affecting
the purchase intention of Tharnruthai Bird Nest Drink. The sampling group was 200
consumers having experienced of the drink bought from both shops and online. The
research tool was a questionnaire while the data analysis was descriptive statistics
being comprised of mean, percentage as well as standard deviation to explain a
personal factors. The results show that the personal factor does not affect the
purchase intention. On the contrary, based on the inferential statistics-the single linear
regression analysis explaining the relationship among attitude variables, the analytical
outcomes reveal the effect of attitudes on the decision. Thus, it is crucial that
entrepreneurs pay more attention to attitude variable, especially on the belief that
drinking Tharnrutai Brid Nest helps consumers receive full nutrition. In addition, the
entrepreneurs are able to make use of this research information for their sales
promotion strategies in order to be consistent with the targeted customers, not to

mention the ability to maximally respond to consumers’ need.

Keywords

Intention to Purchase, Attitude, subjective norms, Tharnruthai Bird Nest Drink
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ABSTRACT

The objectives of this Research were 1) to study the service development of
Chulalongkorn University Savings Cooperative Limited and 2) to study the service
development guidelines of Chulalongkorn University Savings Cooperative Limited. The
sample group used in this research was 100 members of Chulalongkorn University
Savings Co., Ltd. The instrument used in this research for data collection was a
questionnaire. The statistics used for data analysis percentage and mean. The findings
were 1) The overall service quality for members of Chulalongkorn University Savings
Cooperative Co., Ltd. was at a high level. When each aspect (out of five) was taken
into consideration, ‘the characteristics of service providers’ earned the highest score,
followed by ‘communication’, ‘service quality standard credibility’, ‘service standard’,
and ‘safety’, respectively. 2) In terms of the service development guidelines of
Chulalongkorn University Savings Cooperative Co., Ltd., it was found that there were
two approaches. The first approach was systematic development, which could be used
by offering modern technology to members that allowed them to make financial
transactions through mobile banking, ATMs, and counter services. The second
approach was service quality enhancement, which consisted of four aspects: 1) service
quality assessment for members, 2) personnel development, 3) information, and 4)

welfare.

Keywords
Service Quality, Cooperative Development, Chulalongkorn University Savings
Cooperative Limited
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ABSTRACT

The objectives of this research were 1) to study the life quality of foreign
workers at Talad Thai, the Pathum Thani province, and 2) to compare the life quality
levels of foreign workers at Talad Thai, the Pathum Thani province, classified by
demographic factors included gender, age, income, marital-status, nationality, and
years of work. The sample group of this research was 405 respondents, who were
selected by simple convenience random sampling. A questionnaire was used as a tool
to collect data from foreign workers who had worked in Talad Thai, the Pathum Thani
province. The statistics used for data analysis and hypothesis testing was frequency,
percentage, mean, and standard deviation as well as t-test and one-way ANOVA. The
results showed that most foreign workers were male, were between 25 and 35 years
old, and were single. Their average monthly income was between 9,000 and 11,000

baht. Most of them were also Burmese and had two years of work experience.

The survey results revealed that foreign workers’ quality of life was, overall, at
a good level (X = 3.82). When each aspect was taken into consideration, it was found
that quality of work life in terms of working conditions with regard to safety and health
was in the highest level, followed by security and job advancement, democracy in the
organization, social integration or collaboration, nature of work that is beneficial to
society, work and personal life balance, fair compensation, and the development of
individual abilities, respectively. The results of the comparison in average of foreign
workers’ quality of work life at Talad Thai, the Pathum Thani province, showed that
foreign workers with different ages, incomes, nationalities, and number of work
experience years had a different quality of life at a significance level of 0.05. However,

factors of gender and the marriage status did not affect different quality of life levels.

Key words
Life Quality, Foreign Workers, Talad Thai.
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A135197 2 neaevanuAF UTATEAINYARAATULNATILANAITY AN INTTALTIIUAIGT
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LW N X SD t Sig
¥ 205 31.10 3.27 3.038 241
QY9 200 30.08 3.46

*p< 0.05
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A135197 3 NedeuaNURFINTATEEINUARAAILEIYTLANAIAY AMATNTIALTIIUAIIATT
A3

waIAULUIUTIU SS Df MS F Sig
FEMINNGY 542.89 4 180.96 17.50 .000*
nelungu 4144.83 401 10.33
U 4687.73 405
*p< 0.05
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M15199 4 NadevaNuRgIulaTuduyARan U IElITLANAIAY AMAINTIALITIIURIIAT7
LANEANaTY

waIAULUIUTIU SS Df MS F Sig
FENINNGY 314.23 5 78.55 7.18 .000*
melungu 4373.49 400 10.93
57 4687.73 405
*p< 0.05
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AQIUAMN N X SD t Sig
GHGL!
Tan 258 30.78 3.41 1.36 458
A9 147 30.30 3.40
*p< 0.05
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ABSTRACT

This academic article aims to study changing customer behaviors, business
growth, and new trends before, during, and after the crisis of Covid-19 pandemic in the
next normal marketing context. In the study, research was conducted on the subjects
of 1) impacts of COVID-19 that affects the growth of the business, 2) the changes in
customer behaviors during and after the pandemic, and 3) new business trends during
the Covid-19 pandemic, the government’s concern about people’s health, and
declining consumer income. This article also discusses future trends of changing
consumers’ behaviors that affect their purchasing decisions as well as business trends
in different periods during the pandemic and proposes a business model that can be
used by entrepreneurs who can analyze and develop their own businesses so that

they can thrive continuously and sustainably.

Keywords

Customer, Marketing, New Business Trend, Covid-19, Next Normal
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ﬂizﬁwéLm%aqa, 2563)
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fuszneunsiasulundvdsingdlain 19 azvieulifuuualifuddny q luouandivinli
nsldTAndlimieudn fnsldinalulad Snsuinsmeddvia ufsunaneduseulat
i  fineulandizesnmazmnauis nieniulimnuddyEesmiuuasnesuguounis
waznansznuivdandeunniu tlugnisliinuuy “audnidaly (Next normal)”
fandvlatu neuidunumdrdseTiawassvuuiasvsialuomanivhlfinsudvesysfa
Lﬂasumﬂmmawmm%wm feau1Anves 6 g3faluganNUnAdnly (Next normal)
FiflgsRandmdeiuasieiossin Fosoonuuvdudlifiqaruuaziendnualiansdai
Farau Wlerlunsadssnu wazidhfainguandruunanwesusineg gRandnens Innsld
welulaglunsairsuinnssulysl q meomnsmumsudenaiiioguam ldlarnuvaoa e
wazquenfoiindu gaiadiUan iwiunsdnlagnduiteaiagaudsliiugusznounis
gafadds Snrsudsduaingiaunelngandasemelusiuuuesulad fufunsaues
Funuuazszuumsdanisiadudsddny gsfovudsdudn Idsunavinannnginssugnin
wusnldgeamsesuladiiuundu Fadesilvinnswaunsesnsgiunisliiuinng
AmnuUasnde wazamsInd wargsiansvienilsazgsnafiisailesiesusulignand
anudesiulumnulasndy sullldsmsiifignamuunannesusing o dnaudaaty
FEUNWUIANAUATYUIALRY, 2564)
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aeldnisaatanuuauunAdaly (Next normal) 1 elvms v angAnssuvesgnAid
Wasullunmsdndulateduduaziins muuwiltuesssinluraseing 4 vesinganise]
nsszuiavedlisalain-19 wazthluafrsguuuy Weldfuszneunisldlunmsiasesivie
faungsiavesmuesansadudufansluldedisieilos uazdsdu

o
1. wansznuvedlain-19 dawadanisiosyAulnvasgsia

nsszviavendoliyalalsun 2019 (COVID-19) Idisuduluiousunau na. 2562
fiunsgsu emarwesummanild asnsasy Usznvuiu Tngesdniseunsiolanlddn
Uszinlsalmalian Tsalalsunlada (COVID-19) fumfoutuhimdsundusuusdussuy
madiumela Taswunsunsideanaugau uarldusznimduniizgnidumsansisurge
s213719U5Eme (Public Health Emergency of International Concern — PHEIC) luSudi 30
unsIau wa. 2563 iesanddaeialandiudwdusiuiuan (hsuauaulse, 2564)
dealinisfivlaves GDP filan 91nn1551831U289 World Economic Outlook Report
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Build Back Bette n18la 3 duvi@y Made in All of America by All of Amerlca s Workers
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(The World Bank In Thailand, 2021) 3Inn15338v03AuEIT8N3963 LAILATIEANANTENUAD
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NANTENULINTIEATIA9T 9AAIMNTIINNTTU gramnTTulIILTy gRamnTTNEIuDImIg
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1A70-19 daNasian1sasyAulnveegsNaNINTNITHN 9 veanesguia nlngsnaned
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2. WpAnTINRNAI

2.1 wyAnssugnAlutwaaiunisalladn-19

WOANTIUYBIGNAT (Customer Behavior) MU18H3 NISUAAIBENLARTUAAR
meldnszurunssnduladenldauduazuinis suludinsdnaula fidnadenisuansesn
YoauAazyANAT ANy Usuanisnuveunazliveuseduduazuing deamnsn
Funald 017 nswantesnandnin n3evimanisedeulwiuaranudnmig 9 (Leavitt,
1972 93ludinnsg 90 ns, 2563) Iué’mﬁuaqwqﬁﬂiimﬁmﬁsJuLLiJaqhﬂuﬁzj'wuaqmﬁszmﬂ
aslAin-19 Mnilkaeiinsnuledu Eiqmaiﬁgﬂﬁwﬁwqammmi%auw?iumwuﬂ UAZWUI
euazaunmduassiiadefiidninaunfigalunisdndulavesgndn (Gustav Parson &
Alexandra Vancic, 2020) Imwé’qmﬂﬂ'1ﬁvmmﬁmmmimamm%’%ﬁdqmavi’ﬂﬁqﬂé’ﬁ@faq
USudunna 3 Usens ‘vlmmu A3l (Dymfke Kuijpers et al., 2020)

2.1.1 iaaurniuauliaela (Value for Trust) gnAnataviaiunislasueinns
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TR Lﬁ'aiﬁqﬂﬁﬂﬁuiﬂumﬂﬁu?ma 919 N15T19LIIUNIUAINA9T DINIF Y
ioanAndes
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2.1.3 iRaeAiuAuA 1A1Y89113318131 (Value for Money) 31NN1552U1A
vosledn-19 dsrareniandaeulneifauunzunamensiu nsewenguiiselsios
uazfUsznaunmsegen Tsiduesinredieilifimusuiuoonly uasdounistiseni
poniunau

2.2 WORNTINRNAINIENAINGAYIENUN1TAILATA-19

AugidongenslaliyunesingnAaziingdnssudua sunvasld anends
anun1sallain-19 il Heyawand UssAndiavana, 2563)

2.2.1 mawAsuulasdiagn atunisuilnaduduazuing Mduduanie
Turansszuinvedlain-19 e nmsldmiinneunsiouasiaaueanesed tetestunules
Mnidelsn Tnsidoanunisaidundeas faufenduinlifinmiiouds

2.2.2 mawdsuuasszezuiunans o1aldaniiunansUninSsannsonduan
danmufu Tiun gruznisiuresnagsiuaraiufouiiugas faufuamarfuiiuinndy
wazannsuslnaduAuwazUINsaniley

2.2.3 mawdsuutainnng WudadedmaliAndunngdnilug lidnazdu

n15UsEYuR1uIALe (VDO Conference) 9a1u1sagrganniselunisiiunisiagiiuning
Sanguldun uazgsnaanindw (Start Up) o1alifianudndufidesdrdrinaudunis
0173 wsiealiisnisviheundiu viewanunuszyuduasinsrmiu

2.2.4 myvstaanmelulagduds ndaninzdndlud vildgnArdngAnssy
g v = X oqv a a =i = - v a
dmalulagunduinlvigsiauuuiiy azanasavmeldluiian danisignAasuudadiy
LdiesusdanansenusiosUsenaunisluniusie uidsdwmansenuvilviauuildulng q
NPNUFIND G1ai]
3. ganauwudltiulndluyaednganisnisseuinvaslain-19

3.1 wualdunisanenananaaulay (Live Streaming) 1Jun15nseany Su-ds
szuudetiuuisealngd (Real Time) Tugduuuvedifile iiunsetienisdumesidn Tidnda
YoIN199UnNTale1e 9 19y Aoumas Tablet, Smart Phone, Smart TV 13 udu Taad
Uduiusiuguseneunisiazgnan H1unenistaneuniutanIy Chat niaideananuled
a8 1998n18Aemalulad fudsunlasly vlinsarenenanssulay auisavieau
Application %14 9 19U Bigo Live, Kitty Live wlan (Facebook) uaggyu (YouTube) Judu
(vouilordn Adiusi, 2564)

3.2 uwaldunsigsiasmineaudrinuuwanawasusaulal wie gafafivhnisde
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3.3.1 deudloaulad uazvusuddeomis adurinunanesueeulay
fuiinty vhlfFeaiinisvudedudanntulasionmgdugaamnssuewis Snsuslaaifisdy
W1uresnisoeulal 817 LINE MAN uaz Wongnai 718051513 apdulnlung nw
111 5 winlud we. 2563 (lav Usemdlng, 2021) wazluduenmsssdnisusuiuiioan
nsdudia Taenmiususldlunsdsomadu Bueah ghates Wusy

3.3.2 n13915zdunuuAdia Wudnvdmnadonlunissgsnssumenisiiy
A9 9 laeg1esaasa danuazain wavlaonsie Snitadafldlddnefiannsdudaiuan
fifinnsazauvendolin lngUsemalnagnindudu 1 veslanlunisigsnssumnanisiiy
WU (Mobile Banking) (wiinus 1w, 2021)

3.3.3 n1squagunmdiemalulad Tnseuhluasiigunsaifldguagunmanet

[y | a

Aus19n1eg dszuuneauen WMUTnwIdyminIuaunIn N135189UNANUYBIN1IAT 9
Fsgunsalfiansnsauiuldmluliun aunsmey iiemlenemanuuadesae 1Hudu
3.3.4 anaduiisiueaulay Weasnsdudauasfiunisuszezvinamedaay
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Mnunltufinanunduinduludinisunsssunveshda 13n-19 dwaseiies
luswangendindidal 38 Next Normal lagainunangves Next Normal fie n15l473n
Tudseunndaete saluianisdndugsiading q Aeedesuiuvasundanilédusudai
amaunsailfalein-19 sisludesnisinsodeans nslddinuszdiu uasmadoudadl q
fiintusous nannuanefin Ussneudie fRdugsRa Adudey dRduasugiouay
nsdles (@nnudaaduiamfruinnaisuazauing ox,2564) §an1ssuiaisiall
1¥5205233833791n Now Normal To Next Normal gl 1) &emaildnnsduifa (Touchless
Society), 2) qmmwﬁuumﬂ%’%?miuLL‘UU‘ﬁ"naU (Lifestyle Healthcare), 3) Urugaas oy
azaan Yaenste noulandnslddin (Smart Home Ecosystem), 4) viauldvndl yataan
LifidnsAasduaniudl (Hybrid Workplace), 5) a3 esilondsiardieglalunisyiegalagl
(Tools, not Who), 6) Ejsum'wﬁ nneluladfiauld (Wearable Devices), 7) wilsAumane
UNUIMeITn (Muti-role), 8) asn1mn19n1913u 1sununou Joluuiasela (Finandial
Planning), 9) N3eFUNNAINUFUNUS LY LNa W11UNL198 (Screen to Screen Meetings),
10) uinnssuerusudliia WOudesiudswindeu (Fully Electric Car / Plug-in Hybrid),
11) iugudyiedmiuga Aging Society (Care Robots) Uag 12) nalulagdiien dielan
Lﬁa@m (Smart is the New Green)
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1. YoyaSeuiaiiowanie (Data is a New Air) n15tUdsunyUasan Data it a New
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2018) \Ju Data it a New Air Aan1sf Toyalulyuandsnuiiaiuisonaunuld uadeya

= = d' My 8 Yo a | v & Y
Wivuiaiieuananvialils Wudsslevidliiugsitegaumaa awisadaiu 9an1s
ToyauazUsviianalaeg19gnees manean (Matthew S. et al, 2018)

2. nsnavausdlaeldgndndu Augnans (New and Now On Customer Centric)
Junmseanagalmiiinisdnduladessings An wazviiuil annisseuiuaz@nuingingsy
#14 9 990 Customer Centric UuYayakazNITIATIERNLIUEY 819 g5 WeIMTINTT
USuhgunanesueeaulatuaznisvuddlineiiognan

3. WHUNIIU NTEUIUNIT LasHANNIW (People, Process, Productivity) Wunisadns
n1ssAulaluga Next Normal 1 ugsianesn1annnsneins “au” aAsndnaui¢odl

1% Y] é’ 1Al o I | o . [ 4' [ Y] Ql' =
nsaseiny UL lnindnlusenisvinny (Re-Skill) wagnsimuivesnseauinueiisndl
TAnauan (Up-Skill) ieadsnmisiiivlalanuesansuaznisihdedus eunleym wioudu
n1sUTunsrUIuMITIeIuAe o Winsedu ieliaunsaudsduiugudsls lagianizgsia
ansnenninisvianuuaznsuSulasuseg195inisa wavdnuilsdedAAedunwseusng
AO97 WazdlAunUe

4. p1udsdiu (Sustainability) 1un1snatnfiyaduaudsdulaensnnauau n154n
83AN13 N1SUJUR wagn1smvAunIneInsiionauauegnAlanaINnaeJULUULaEATY
naulvang seulanddtionu nsquantinau ieligsiadseld mls miuiedeanansads
wauUsglend dodiny yuvy uarUssmaAnd aasnluiainisauasnwdainaeslusueig

GEL

aweuanvaswgAnssufifiauduiusiunisdndulatiovasgnduas wualt
YasgInanasIngn COVID-19 aegldnisnatauuuauunddaly

NnmsAndeyaientu ngAnssuvesgnduazuuliimagsia Tudisaaunisal
1Aia-19 nuiszninnsiininginisszuiavedhdalaie- 19 MliAeaudemesuuse
uvilan lﬂLQWWzLLGiL%@x‘iﬂﬁﬁ‘uﬂ’wLL@SL?EJ%%G\SUENQ’QUWIIWSU w150 U ATUNITEUIN
19305alATA-19 1AENININITVBINIAIATT dHanTENUABNITNYATEINATUAINTIUNIY
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