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ABSTRACT

This research aimed (1) to study the perceived brand image and marketing
mix (7Ps) on the usage behavior of Generation Y passengers, and (2) to analyze the
influence of the marketing mix (7Ps) factors on the repurchase intention of Generation
Y passengers. The study employed a quantitative research approach using a
questionnaire as the data collection instrument. The sample group consisted of 400
Generation Y passengers at Don Mueang and Suvarnabhumi Airports. The questionnaire
demonstrated high reliability with a Cronbach’s alpha coefficient of 0.95. The data
were analyzed using multiple regression analysis.

The results revealed that Generation Y passengers’ perception of the image
of low-cost airlines was at a high level. Similarly, their overall satisfaction with the
marketing mix (7Ps) was also at a high level. The results of the multiple regression
analysis showed that the marketing mix factors significantly influenced their
satisfaction. Among these, physical evidence and process were the most influential
factors on passengers’ intention to reuse the airline services, with statistical significance
at the 0.05 level. The findings of this study highlight the theoretical significance of
confirming the role of the marketing mix model (7Ps) in influencing repeat service
usage behavior among Generation Y passengers, who represent a key consumer group
in the aviation industry. This research provides practical implications for low-cost airline
operators in designing marketing strategies and improving service quality, particularly
in enhancing facilities and service processes to create positive experiences and
encourage repeat usage. Ultimately, these outcomes contribute to competitive

advantage and the sustainable development of the aviation industry in the future.
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2. fEnwaznslidnsifianuuaning ihfage faudufauves 383 996 el
Brand ldiognetniau
3. fimslavandiiuiinnUsevdauassuenions Ussndaenlddne 386 962 1N
v
0. gréldsulssaumaninafunmaiciudsiiddydonineiug 399 992 N
5. Wiuinslunaussudanaaniat Taglifivaslusludu 3.66 1057 1N
394 3.81  .819 qn

91n5Nd 1 wuhsgduauAndiuiuawdneaiveslnasiaiusisiuinesie
mslduinsamenstudunuifianadslnesmeglusziuun X = 3.81) iefiansandy
efuEssmudRusziunmAiuid dyanunlumties wuidlagasiaiueisiuneg
fiauAnmiuienmdnal egluszaunnn wasdwuneendusesusesadunudday Ao
anfldsuusraumaninadiuneiiniudsiiddyiFosuinmsfiuguiidindsoglusgduan
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Service)

2)  #1us1A" (Price) 3.94 822 11N

3)  AUERININNITING MUY (Place) 4.09 806 170

4)  fuMIENLEsNN1IRa1n (Promotion) 4.02 867 41N

5 suynaa (People) 4.21 846 1N

6)  AUANEALNIINIEATN (Physical Evidence) 4.09 .820 11N

7)  PunsEUIUNIS (Process) 4.14 814 11N
393 4.07 730 N
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M13199 3 Taserinnneenan Bninavesanuianelasedadediulsrauniinisnaie
(7Ps) dewariannuaslandunildusnisgvesilauansiaiuaisiuieg

Unstandardized Standardized

Uadgdrulszaunisnisnain (7Ps) t P
Coefficients Coefficients
Variable B Std. Error Beta

AAil 134 170 786 432

1. AUNARA Y wazdunInig
UINg -078 113 -067 -.688 492

2. $usIA -.068 101 -061 =617 499
3. AUTDINNNITINTINUNY -.096 115 -.084 -.836 404
4. FMUNITAIEZUNIINAN -131 102 -123 -1.278 202
5. fuyAAa -102 108 -094 =947 344
6. PIUSNBUZNNNIEATN 311 127 275 2450 015%
7. AUNITUIUNTT 1.106 522 878 2117 035%

R 765°

R Square .585

Adjusted R Square 577

a o @

* JlydANeEnRNsEAvu .05

o

1MNA15197 3 NeTeTIgsianduUsEAvs anneswAYnAU 0.585 Tngamusn
wensaldadudruuszaunianisnain (7Ps) vesanenisdudunuailunmsiu Tdunds
Yovaz 58.50 egiitdudfynaaiaiseiu 05 ilefinnsanddudszaninsonnosny o
Jusiedu wuii 2 suvesdadudiulsyaunieniseain 7Ps T8vswasienisnduailduinig
drvpsanenisudunusin Ao Funszuauns (Process) (B = 0.878) Fudnwagnianisnin
(Physical Evidence) (B = 0.275) wagsiunszuiunis (Process) d@udn 5 s1u lafidnina
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n15U3N15 (Product and Service) AMUBIN19N153ATMUE (Place) AuyaAa (People)
LAZAUNITALETUNISAANA (Promotion) ANUEGY
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Svdnasamuddlalduinistvesansnistuduyusi lulladesta 2 du fe 1) Fudnuue
M19118010 (Physical Evidence) kag 2) AMunseuIun1s (Process) wagULasauumgiy
(fesndadedn 5 du lddwmaroarudslaldusnssivesansnisdudunusi e
1) f1us1A1 (Price) 2) A 1UNGAA I wagduAI1N15U5 N1 (Product and Service)
3) PNUYBININITINT MUY (Place) 4) AuyAna (People) kag 5) ATUNITAAATUNITNAIN
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(Promotion) #slaifisnswarernudalalduinistivesansnsSudunum v =0.143+0.878
(N52UUNS (Process) +0.275 (AUanwalzN19n18a1W (Physical Evidence) Faha 2 §u
dsnasiedvinannudalalduinissvesasnisusiunusi daudnite 5 dulaifidnswasie
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dlanduslduznmsdluaunan
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unlumitfes wuilasansiaiuelsdune fanuanuiamelalunslduinisaienisdy
Funusn geiian Ae 1) duyAaa (People) 5898387 AB 2) A1UNTEUIUANST (Process)
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4) AUN13ALEIUNIAAIA (Promotion) 5) AMUKERSTI wazduA1N15UINT (Product and
Service) uay 6) ATUT1A (Price) AIAIAY Gmwmﬂumuﬁummimammﬂmiﬁﬂwﬂ,u
Frsnaniiuandsiy dawuaeandesiunuidoves urga1 gn1aed (2562) ifnwnis oe
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(Place) 4) iuymAAa (People) kaz 5) AUNNTALETUNISHAIN (Promotion) AUEIRY Na3E
Ptuirdeidnadernudslalduinisiveslasarsaenistudiunui Aofsdidudosld
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