InensIanisalageasnsalusie
U9 6 atui 2 Wounguniaw - dwvnau U w.a. 2568

ngAnssudnanetvaden1sldinsiasAndiseA1UsNIsATUN1SYIB TN
vasnguiiatauillea Tuluaiunngannamiuas

THE BEHAVIORS AND FACTORS INFLUENCING CREDIT CREDIT CARD USAGE FOR
TOURISM SERVICES AMONG MILLENNIALS IN BANGKOK

ugyie Felamn’ uwavgisny wuewmdn’

Naruethai Chaipanha' , Jureerat Nongwa®

' infAnwmdnansAaUaansdoudie aninnsianisvieadien Angivennisdanis
wnIneauuiglaseainsal lunssususgudud
? 919138UsEdmdnansAaUmansUngie andnsiansviesiien angineinisdianis
wnnedeuig laveainsal Tunssususgudud
! Student, Bachelor of Arts Program in Tourism Management. Faculty of Management Sciences
Valaya Alongkorn Rajabhat University Under the Royal Patronage.
? Lecturer, Bachelor of Arts Program in Tourism Management. Faculty of Management Sciences
Valaya Alongkorn Rajabhat University Under the Royal Patronage

E-mail 1Naruethai@vru.ac.‘th 2Jureerat@vru.ac.th

Received March 04,2025
Revised  August 07,2025
Accepted August 25,2025

unAnga

ATeiFnvmgAnssunislddasiasinlunistisyArusmssunisvieaiieives
naudaiawdea (Milennials) luafufingammanuas Jadunduiifanswasonislddely
gaRdsia Inslanzlugnamnssunseaiisafiiinisusudieganniinnuansenues
COVID-19 FnguszasAvain1sITene N15iAsIeinganssunstddnsiasin n1sfinudade
AddnswanaznsIsuifsunginssuidnadenisldvasasanlunisdisediuinig
Frumsvieaiien mafinwillénguiegesiuau 400 au Tnewfudeyaruwuuaouniuuay
Iinszideyaseaia 1y Aade daudonuunnsgiu Lagn1TAaeUANNLANGI Y
F-test %30 One-way ANOVA wamsidenut naufiaiaudlsalitinainshnifios 5-7 aduiod
Tneilalddeaietosnit 5,000 vindends FsagvioufanmanuaueuUssanmuasnsueam
mudue wardinisldvanasanlunsessiiniuiuleddunuvisadelooula (OTA)
warliauddyiunisvendisasinduaseunsa drudedeiiidninanenislévnsasia
vosnguilatauilea loun Aanindefiovosndndusinazuinig Anuanansalunsuysdise
AduAT AnuazaInlun1siduinisitudemisesulad WWsludunaudise 0% waznis
TWusnnsfifiaunmainyaainskazaniuiiiazainavie @sdadodananndliiviuda
nqufiatauivadesnsuszaunsainstissiuiiazmnuazdangu nieumnuvasnfouay

a 1

AMUANAT WBNIINT NaNITUSBUTIBUNGANSSUNTaNInasen1slddnsasanlunisdise



Inensinnsabageaansaiusviey 33

U 6 avud 2 Wwoungunial — dmnau U w.e. 2568

Au3nssunvieadien nulmgAnssunslithnasAndinnuunndeniudadesiie q
a1ud lun1s19ns Useianveauin1silduns uardemnanisgisaiu lnengAngsy
nstrszAuinslviyanaduinadetadonnduunndnsiu egrefidudidymeadad 0.05
Fensinwiddiriud wgAnssunisldvnsiasintisyArus s unsriedisaves
naufataudealuniiuiingannumuasuanaisiy dwasoanuddyuesdadenisld
tnsinsantnszAuInsiumsvienileunnsineiu

AEARY

WeANIIN UnsAsin naudiaiauilea

ABSTRACT

The credit card usage behavior for tourism-related payments among Millennials
in Bangkok, a cohort recognized for its substantial influence on digital spending, was
investigated in this study. Particular attention was given to the tourism industry, which has
been rapidly reshaped by the impacts of COVID-19. To achieve the research objectives,
credit card usage behavior was analyzed, influential factors were identified, and
comparative examinations of behaviors affecting credit card usage for tourism-related
payments were conducted. A sample of 400 respondents was surveyed, and data were
analyzed using statistical methods such as mean, standard deviation, and One-way ANOVA.
The findings indicate that Millennials use credit cards 5 to 7 times per year, with average
spending below 5,000 THB per transaction, reflecting budget control and value-seeking
tendencies. Credit cards are commonly used for booking accommodations through Online
Travel Agents (OTAs), and Millennials prioritize family travel. Influential factors for credit
card usage include product and service reliability, installment payment options, ease of
online service use, 0% installment promotions, and quality service provided by staff and
comfortable facilities. These factors suggest that Millennials seek a convenient and flexible
payment experience, with safety and value. Additionally, comparisons show significant
differences in credit card usage behavior based on frequency of use, service type, and
payment channels. The analysis reveals that credit card payments for others significantly
impact all factors, with statistical significance at 0.05. This study highlights the distinct credit
card usage behaviors for tourism payments among Millennials in Bangkok, influencing the

importance of various factors.
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