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ABSTRACT
The objectives of this research were to 1) Study the importance of the
online marketing mix, trust, and purchasing decisions, and 2) Study the online
marketing mix and trust that affected the decision to purchase durian in Uttaradit
Province. The research was a quantitative study. The population consisted of people
who had previously consumed durian in Uttaradit Province. A sample group of 385
people was selected using a simple random sampling method. The research
instrument was a questionnaire. Statistics for data analysis included frequency,
percentage, average, standard deviation, and multiple regression analysis.
The results of the research indicated that the online marketing mix was at
a high level overall. When considering each aspect, it found that the aspect of personal
service had the highest average for trust. It also found that the ability aspect had the
highest average for purchasing decisions. Furthermore, behavior after purchasing was
at a high level overall, with the aspect of behavior after purchasing having the highest
average. The results of the hypothesis testing revealed that the online marketing mix
(product, promotion, and personal) affected the decision to purchase durian in
Uttaradit Province, explaining 72.70 percent of the variation (R* = 0.727), and was
statistically significant at the 0.01 level. Additionally, trust (specifically ability and
safety, and honesty) affected the decision to purchase durian in Uttaradit Province,
explaining 71.40 percent of the variation (R? = 0.714), with statistical significance at the
0.01 and 0.05 levels, respectively.
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