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ABSTRACT

The objectives of this study were to study of competitive advantages,
Improving of the quality-of-service staff, marketing strategies, and sustainable
development that influences the loyalty of five-star resort customers. The sample
groups were 50 foreign and Thai customers, by using convenience methods to
randomly sample The service staff took the survey and asked questions directly to
foreign and Thai customers. The research instrument used was a closed-ended
questionnaire set. The descriptive statistics used in the research were frequencies and
percentages. The inferential statistics were multiple regression analysis to prove the
hypotheses. Pearson’s correlation coefficient analysis was used to examine the
relationship of variables that affected the loyalty of five-star resort customers. The
results of the study found that 1) the competitive advantage aspect had an overall
influence of 18.1 percent on customer loyalty, 2) the improvement of the quality-of-
service staff aspect had an overall influence of 45.9 percent on customer loyalty, 3)
the marketing strategy aspect had an overall influence of 34.1 percent on customer
loyalty, and 4) the sustainable development aspect had an overall influence of 33.6
percent on customer loyalty at the statistical significance level of 0.05, and the
competitive advantage aspect (Service landscape) and the improvement of the quality-
of-service staff (Leadership) had a correlation coefficient of 0.382 at the statistical

significance level of 0.05.

Keywords
Competitive Advantage, Improvement of the quality-of-service staff,

Marketing strategy, Sustainable development, Customer loyalty, Five-Star Resorts.
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